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Abstract

This dissertatiomrgueshow the mobilization of tools of modernity, popularized by the
Canadian GroceandChatelaing and at times enforced by state officjatansformed food
distribution, production, and consumptidrhe periodical literature reframed the home kitchen
as an extension of the grocery store, selling both as modern spaces redesigned under the
principles of scientific managemehising Toronto as a case studyiststudy starts in the late
1890s with the establishment of tBeocerand traces how women were pulled into modernity as
workers and shoppers, over a period of thirty years, in ways unlike other retail industries.
Between 1890 and 1938ew government programs, policies, and regulations increasingly
intervened in the relationship between the market, the grocer, and the corifwmagpearance

of the citizen consumeincluding female shoppers who asserted their needs and preferences,
gained new attention in the popular press. Such public debates about morality and égemsumer
during the First World War and the Great Depression forced imaependent grocers and
grocery chains to consider their reputation and responsibility as corporate citizens. Through the

examination of periodical literaturthis dissertation argues that modernity in the grocery trade

the early twentiethcentuyoul d never fully cleave consumpt.

thatfemale consumeifsiced



Kirby, iii

Acknowledgements

| am grateful for my supervisor, Kate McPherson, for her support, guidance, availability for so

many zoom calls (and chats), and reminder to
defence finish lingustin time to see Ms. Taylor Swift in concert the following evening. | did,
infact, scream the |lyrics to Lavenderjusthaze fige

cathartic as | thought.would like to thank my committee members, Molly Labaylor and
Jennifer Stephen for their feedbaankd encouragement throughout this journey. The three of you
helped me refine this dissertation into something | am so proud of.

A PhD can be an isolating experience, but my cohort made this journey a little less hard, a little
more fun (if that is the right word?!), and a space for encouragement, help, listening, and
laughter. Thank you for everything, Ludia, Esther, Taylor, ReheCudstina, and Jen. A special
thank you to Ludia, my Murphy, a peshdstick wallpaper extraordinaire, nail polish fiend, my
emotional support friend, and one of the very big reasons | made it to the end.

Thank you to mysmall but mightyfeam at Women and Gender Equality Canadiga, Jess,

Richard, Denise, Eva, Benedicte, and Ludia, for always cheering me on. To my manager, Miga,
your encouragement, advice, and understanding as | navigated the demands of a PhD and work,
helped me more than | could ever express. You have ealiif@dgging rights as the best

manager ever.

| am truly lucky to have such a supportive familp my inlaw family, especially, Melanie,
Darren, Chris, and Aly, thank you for supporting me and celebrating me along the way. | won
the inlaw lottery with all of you. Thank you to the Kirby and Letherby family who have offered
their love from across épond.

Thank you, always, to Mum, Dad, and Kristtha. coul dn6ét have amdeould t hi s
easily wrie an addition 300+ pages didnks | love you all so much, to the moon and bdck.
promise | wondot do another dissertation again

To Michael, my husband, my friend, and the one who makes me laugh everyday. | dedicate this
dissertation to you. We are a team, for now and forever.

Because @ mydissertationl am using it to say thank you to Taylor Swift for her many, many
al bums which became the soundtrack of many wr
better than, Al c¢cry a |l ot, but | am so produc

| am grateful for the financial support from thesephArmand Bombardier Canada Graduate
Scholarship through theocial Sciences and Humanities Research Council (SSHRGhand
Provost Dissertation Scholarship through York University.



Kirby, iv

Table of Contents

FN 0111 = Tod PP PPPRPPR ii
ACKNOWIEAGEIMENTS ...ttt eer e e e e e e e e e s s e e e e e e e e aeeeas iii.
BLIE= Lo (N0 | B0 T ] (= ] £ iv
IS Ao ) T U = TP UPPP Vi
Introduction: Check-out the MOOEIN..........cooi i rree e e e e e e e e e e e e e e e e e e e e e e e enenannes 1
Y [oTo [=Tq g IV ==Y g 1] oo PP PPPPPPPPPPRPPPP 3
1Y oo [=Tq o 1Y =1 oo TSP PPPRRPPR SRR 9
V1T { aToTo (o] (oo Y28 20
BLIe] (o] 0] (o J= L= WY/ o o Tox 0 1= o W 27
CAPTET SUMIMATIES.....eeeiiiieeiiiiit ettt e et et eeeee et e e e e e e e s s bbb e e et e eemmr et e e e e e e e e annnbreneees 33
Chapter ONne: The GrOCEIY Trade......cccoiiiiiiii e erre e e e e e e e eeaaaaaaaaaaaaeesananennnes 36
1] o o 11 ox (o o 36
Early fOOAWAYS IN TOIONTO. ......ciiiiiiiiiiiiii e ettt e e s emme e e e s e et e e e e e s smmne e e e e nnneeees 36
Credit WOININESS ... teiiiiiie ettt et ceet et et e e e e e e e s e bbbt et e enns e e e e e e e e e e e e e nnnneneeeeen 51
THE LODIAQW GIOCEIEIIAS. .. eii i e ittt eee ettt e e e e e e e e e e e s bbb e e e e e e e s smmne e e e e e nnbneeees 62
QLI =TT 10 (o ] =P 70
(@] o 11 ][ o T PR PP RSP 80
Chapter TWo: The TriCkS Of the Trat.......uuuuuiiiiiiiiimmr e eee e e e e e e enan 83
1] o o 11 Tox (o o 83
The Makings Of @ SAIESME@N. ..o e e e s e e e 83
Women Behind the COUNLEL..........oiiiiiiieii ettt e e e e e e s e e e e e e nnnes 96
LI LT T o T= o PP PPPPUPN 107
ALady Demonstrat or s...an.d.. fABil.s.c.u.i.t...Gi.r.l.s.0.130
L0 o 11 ][ o PP PSP 145
Chapter Three: Expanding Stores, Shrinking KItChens..............cccvvvvviiiiiieeeiiiiieeecce e, 147
1] o o 11 o 1o o 147
The Shrunken Kitchen and the Chatelaine INSttUte.............ovvviiiiiiiiiiiee e, 148
AThe Eye Minded Ageo: ..Gr.a.c.er.y..St.or.e..Ext.ei78
V700 [T 0 T 1 (= o £ U ORUPUPRUSSRR 191
SelESErve SaAtiSTACHION.........uiiiiiii e e e e 210
L@ o] o Tod 1F1= ] o 1 221

Chapter Four: Citizen Consumers and Corporate CiliZENS............uuuuuummiimiiaccreee e eeeeeeeeeeeeeeeeeen 224

or



1] o o 11X (o o 224
Fight with FOOd: WOIIA WAl ONE ........ouviiiiiiiiiiiiiiiiieeme e ettt eeee s a e s 225
Retail Relief: The Great DEPrESSION. ... .uuu i uiuuriiiiiiiimreeee et eeeeeeeeee e e e e e reeesasaas e aa s aaaneaaeeann 259
REPULADIE RETAIT(EIS) ... i e eeeiiitt it e e e e e s ammme e eeas 282
L@ 0] o Tod 1§13 ] o 295
(0701 ol [UEYToTa ST gTo] o] o1 e AN 0] 1o 300

(211 0] oo =T o] 2 1Y/ 306



Kirby, vi

List of Figures

Introduction : Check-out the Modern

,,,,,,,,,,,,,,,,

,,,,,,,,,
,,,,,,,,,,,,,,,,

,,,,,,,,,,,,,,,,,,,,,,

Chapter One The Grocery Trade
Figurel:Map of fit he War déoé éi éné éTéoéréoénét éoe €(€1696168¢). €. 45

,,,,,,,,,,,,,,

Figure 3: Garyéééeb&béeovéeeeeeséeéedosegcécééee. 46
Figure 4: The Greco Family produce store, Danforth Ave., Toronto (080§ é é é é . é é 48
Figure 5: Interior of the St. Lawrence Market (1969%¢ ¢ é é € 6 é 6 6 € é é é é é ¢é .é.49
é 56

Figure 7:Census figures of individually owned stores in Ontéti@32)e é é ¢ é € . é € é é 61
""" € 61

€ 64
Figure1lQ: Loblaw Store locations, Toronto (1910 ¢ ¢ é € é € € 6 € € € é € é é é é 67
Figurell: Loblaw Groceterias locations, Toronto (1981 ¢ é é é 6 € € é é . é € é é é 67
Figure 2: Loblaw Groceterias locations, Toronto (1941 ¢ ¢ é é 6 € é é . é 6 € é é é 68
Figure B: Shopping at Loblaw Groceterias, 18 St. Clair St., Toronto (193B)é é é € é . é 69
Figure X: Loblaw Grocterias shopping basket (19808 ¢ ¢ é é € 6 € 6 6 6 € € €€ é¢é 70

Figure 15: i S e révéeé éYeotleréseedl éféoé 6(€16%x0K)é € é € é é 74

,,,,,,,,,,,,,,,,,,,,,,,,

,,,,,,,,,,,,,,,,,,,

,,,,,,,,,,,,,,,,,,
,,,,,,,,,,
,,,,,,,,,,
,,,,,,,,,,,,,,,,,,,,,,
,,,,,,,

Figure5Pur i nt onds Ef fi ciéedncdy éHdme éTeadtté é(618X 11 M)

,,,,,,,,,,

Figure BYouwADeomieded Lobl aw Gr o céettéetréiéadst éaldBverti se

Figure 7: AChi | dGreceteriamflveriisencenty183Blec@lEléadw ¢ é é 1 8
Figure 8: Childrerescorted across the street by a policeman (1928 ¢ ¢ é é é 6 é é é 1 2
Figure 9irsti $afoant \E Vv r \Grodeterqddeeitisemenb(192&vé € é
Figure 10: fCa s lGroeetenhadiatisement (@931 & & ¢ @ évé é . é.

,,,,,,,,,,,,,,,,,,,,,,

N

ARNOa & PDwWw O™

,,,,,,,,,,,,,,,,,,

Figure 13: An Eastern and Western Oasis LolEraceteriaadvertisement (1932 .6 é é
Figure 14: AA Cu roteteriatdveltisesment (398 e odé¢ a8 & €
Figure B: Red Rose Tea booth at the Canadian National Exhbition (980§ € é € é é

Figure®: A Pr epar ed Ghoeteiiamadvértisdmerth (1R2®é e é é é .é.é é

///////////////////////

HI—"EHH'_‘HI—\H

D D D D D> D D . D

Figure LEv er y wo ma Bealof Agpooval (19179 é € ¢ é € é .é.6 é e é é é é é 151
Figure 2:ChatelaineSeal of Approval (19353 e é ¢ e é e éé . e ééeééeeéeééelb
Figure 3: Inside th€hatelaine Institute (193@)é € é 6 € 6 € 6 €6 € éeéééééeélB

,,,,,,,,,,,,,,,,,,,



Kirby, vii

Figure 5: Beforanda f t er renovations compl et edééuéndlélr t he H

,,,,,,,,,,,,,,,,,,,,,
,,,,,,,,,,,,,,,,,,,,,,,,
,,,,,,,,,,,,,,,,,,
,,,,,,,,,,,,,,,,,,
,,,,,,,,,,,,,,,,,,
,,,,,,,,,,,
,,,,,,,,,,,,,,,

,,,,,,,,,,,,,,,,,,

,,,,,,,,,,,

,,,,,,,,,,,,,
,,,,,,,,,,,,,,,,,,,,,,
,,,,,,,,,,,,,,,,,,

Figureld> A Youodl | meet your QGracatedamdvertisentent (1928)1éa2v@s 0 L o b |

,,,,,,,,

Figure: A Lobl aw Thr Groceterizsuverisementdll93Baéné ¢ é € € € €20

,,,,,,,,,,,,,,,,,,

,,,,,,,,,,,,,,,,,

,,,,,,,,

,,,,,,,,,,,,,,,
,,,,,,,,,,,,

,,,,,,,,,,,,,,,,,,,,

,,,,,,,,,,,,

,,,,,,,,,,,,

,,,,,,, 7

Figure9: Victory Bond advertisemertanadian Groce(1918)é ¢ ¢ 6 € € é 6 € é é € é
FigurelQ: Victory Loan advertisemefif v e r y wo ma (L@18)¢é o & ¢ élé é é .é é
Figure 1. Department of Trade and Commerce Buy Canadian Products @93@) .&¢ é é é

,,,,,,,,

,,,,,,

Figure 15: Lobl aw Groceterias Window Contest Wir



Kirby, 1

Introduction: Check -out the Modern

You May Wonder What is the Connection Between Bobbed Hair and Loblaw’s

Both came into popularity at the same time and ever can be dressed in many styles at different costs, |
since rapidly increased in popularity. Both are the while a Loblaw Groceteria is always the same Mod-
height of fashion to-day. Both make for tidiness and ern Merchandising Store—selling the Nationally
cleanliness. The big difference is that Bobbed Hair . Advertised Foods at one price—that is the lowest. |

[Figu@l. Loblaw Groceterias Advertisemefihe Toronto Daily Star(Nov. 18, 1926): 11]

In 1926 theToronto Daily Staran an advertisemefdr thegrocerychain Loblaw
Groceterias. The fulbage advertisement featured dadnd weekly specialsvailable to
shoppers at a Loblaw Groceterand theadvertisement itself wdsamed by achainlink border
with phrases suchdisn o w,ai fic ag ho &1 |coawemdsyt i hpirg hceassta nglu dilsietl
serveo in the centr e o advestigembnt [Fig. thk storekdamet he ver
Loblaw Groceterias was flanked the insignidin s el f ser ve o @whithweeash and
two methods of modern grocery shoppihg thainexemplified Below the brand name and
modern methods wassketch of five womeaccompanied bgn explanation of how thse
women and theiii B o b b e dverétannectedo the Loblaw brandThe bobbed haircudame
to be avisible markeff or t he fmodetnwemad fi n htehd ear | HAst went i e

the text belowthe sketch indicatefye hairstyle (and grocery storembodiedhei hei ght of

lKat hy, PieGismins Bac k Evlehrey woedreer,nd Gim | Around the Worl d: (
Gl obal,i zeadtsi.onThe Moder nDuGQihralm:R eDsuekaer clbr0i@Bepruspi3t4y8 . Pr e s s,
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fashionted a y O wasmadeforfit i di nes s @&dhkseebderawdmemare s s
depictedas wellgroomed their jewellerysuggestsffluence, with the centre figure wearing a

collared shirbften donnedyy femaleoffice workers or studentkike the bobbed hair, Loblaw
Groceterias, by 1926, had become a popular choice for female shoppers in Toronto while the
grocery press continued to exemplify the brand for its modern methods, tidiness, and cleanliness.
Theassociatiorof bobbed hair and Loblaw Groceterias wag means wherelikie grocery

chain claimed itvas an inherently modern space ioodern shoppers

Al t hough the text s Wgdressedirmanysty/ésidvertsenheats r ¢ o ul
for Loblaw Groceterias continued to feature the same variation of modern women who evoked
their preferred shopper or employ@&arough this image, and many others which appeared
within the pages of the grocery press or wome
dissertation takes shape. Mgntral thesiss thatasthe grocery industrgmbracednodern
retailingtechniques, femaleustomersvere recast asy the peiodical literature as
simultaneouslynodernshoppers thougpurposely and repeatedly anchoregtescriptions of
thedomestic.Thesketch of the women with bobbed hair celebrated their modern ywtylpjite
literally, wedgedhembetweerthe name of @aorporate chain anithe various lines of foodor
sale whichwould ideally make its way inttheir shopping basket arghntry.

Three questions animate my dissertatkirst, how did grocery retailing embrace modern
retailing techniques to write food consumption into the thrust of modernity? How did food as a
commodity, a perishable gogahd status as a necessity for subsistence modify how modern
grocery retailing could occur? Anfinally, given the gendered responsibility for food provision

i n most househol ds, how did food as womenods d

ilLobl aw GroceterThe Advent o BNmevlkeymbétrarl 8, 1926): 11.
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making food retailing moderr@ver the thirtyyear period examined in thiissertation, the
mobilization of the tools of modernity by the grocery industry and grocery press transformed
food distribution, production, and consumption. As part of this transformation, women as
workers and consumers, were pulled into modernity in ways unlike othérimdustries. The
tools of modernity wererandishedy the trade journal, théanadian Grocerand in popular
womenos npsadyag v @reyswo ma andGhateme anddat times, were enforced
by state officialsHowever, modernity in the grogetrade could never fully cleave consumption
from the logical need for food that consumers faeed, as a result, female shoppers gained
new political stake in public policy debates about consumption during tinmegiohalcrisis

and instabiltyThe titl e of this dissertabdios,afiGrbeec
of these three questions as both came to symholimkernity, standardization, homogeneity,

freedom, and autonomy for women as vectors between the home kitchen and the tyoeery s

Modern Meanings

My dissertation builds and expands upon the following fields of historical scholarship:
histories of modernity and consumption, Canadian food history, and the history of women in
Toronto in the early twentiethcentury Thi s di ssertation foll ows Ja
modernity: that modernity waspeeriod of timeand a consciousness of what it meant to be
modern® These two interconnected elements, as Nicholas describes, paved the way forsadvance

in themassproduction of factorymade goodvhich, coupledvith new ideas and faith in

3 Jane NicholasThe Modern Girl: Feminine Modernities, the Body, and Commodities in the 1@20snto:
University of Toronto Press, 2000) 11. See also Deborah Epstein\Watking the Victorian Streets: Women,
Representation, and the Citighaca: Cornell University Press, 1995, Erika Rappaj®irdpping for Pleasure:
Women in the Maki n g(PriacetontRrimcetan Wdiversityeress, 2080y 84, 79. T. Jackson.
Lears,No Place of Grace: Antimodernism and the Transformation of American Culture;1B28¢Chicago:
University of Chicago Press, 1988}, 98.
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progress and technology, facilitated mass consumerism across C#&uadhais reason, |

approach modernity, ipart, as geriodinitiated inthe 1890s andcceleratinghrough the

1920s, as the city of Toronto was in flux by way of urbanization, industrialization, and
commercializationThe declineof the Victorian eravas a period of economic and industrial
growth, immigration, and social reform. What followed was a cultural and technological shift
wherefield experts angonsumerg r appl ed with the new Aprobl ems
in social activism, and challenged Victorian predilections forsamtfifice, thrift,and sel

control? In this way, my study builds on the scholarship of Carolyn Strange, Veronica-Strong
Boag, anBettinaBradbury who examined the experience and perception of women in urban
spaces during this period of change. Thaidiesexplore the material anghat was most visible

T wo me red@uwtment into industrial waged labour in downtown factories, solo travel on public
transportation, leisure activities, and shoppirend the imaginary where these modern
activitieswere framed as a potentially, aadery real, danger to women and gftls addition,

the simultaneous rise of amtiodernism, a movemetitats ought t o escape t he

4 Nicholas,The Modern Girl 11-12, 95, 212While Nicholas differentiates between the modern girl and new

woman: iif the new woman el bowed her way into a hostil
gi rl had a different goal of e x p ewoiigeresovenapgpedpthee asur ed an
delineation was largely based on age and class. | conflate the two figures, not to suggest these differences were
unimportant, but to demonstrate how white women from both miaddievorking classes were imagined as an

ideal andnodern shopper in the eyes of advertisers, the trade journ&rboer, and by the grocery trade more

broadly. The form, structure, and order that the grocery store could offer became an integral space for modern

women to who wished to participate in Canadadés social,
5 Keith Walden Becoming Modern in Toronto: The Industrial Exhibition and the Shaping of a Late Victorian

Culture, (Toronto: University of Toronto Press, 1997):125. See also | HarPlace of Gracq). 13 for a discussion

of Victorian selfcontrol and selfestraint as a triumph of what he calls thedern superego.

6Carolyn StrangeT or ont 06s Gi r | Probl em: The -1D3)(Torbnso: UnivedsityP| ea s ur e
of Toronto Press, 1995): 5, 7, 10. Veronica Str8ogg, The New Day Recalled: Lives of Girls and Women in

English Canada(Boston: Addison Wesley Publishing, 1993)3,711-12, 51. Bettina Bradburyorking Families

Age, Gender, and Daily Survival in Industrializing Montrg@loronto: University of Toronto Press, 1993). See

also, Lori Chambersylisconceptionsunmarried motherhood and the Children of Unmarried Parents Act in

Ontario, 1921 to 1969;Toronto: University of Toronto Press, 2007), 64. Tamara My@s,u ght : Montr eal 6 s
Modern Girls and the Law, 1868945, Toronto: University of Toronto Press, 2Q0@6r further discussion on moral

regul ation enacted on womenb6s bodi S8hwppiagfa Pleasuteiotesn s i n t h
the difference between tlilaneur, a masculine subject; a man walking along in the modern streetslandwse a

feminine subject who appeared as the city transformed into a commercial metropolis, pts7.115
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and feared ovetivilization caused by modernity, prompted an increase of art, literature, and an
array of fAauthentic expe flnteiscontestadegersdencamd as D. |
chaingrocerystores alike professed their modernnes®ftenretreated to folklorigmageryas a

way to appear connected to the past, the familiar, and the comrhunity.

The most common way toediate this dividevas to use images of women as modern
shopperswho boastedhe autonomy to select the lines of foods theyted However the same
womenwereanchored to prescribed images of gender normative expectatidrisehaviours
particularly in the context of household management and-okelidng The Loblaw Groceterias

billboard, for examplewas a mixed message of modern tmaditionalsentimen{Fig. 2].

Where money goes farthest

2 10BLAW

) GROCETERIAS

EIGHT STORES.ONE NEAR YOU.

”lan McKay, The Quest of the Folk: Antimodernism and Cultural SelecfMoGill-Que ens 6s Uni versity
2009:x vi i , X x The Gemder oPBreradwihrsers: Women, Men, and Change in Two Industrial Towns 1880
1950,(Toronto: University of Toronto Press, 1994) claims that the increase in mass production industries challenged

the grounding of masculine identity in the physicality of manual work but this led to the subdivision of tasks and

hierarchies were confoundedy.fl64.See al so, Adrian Gamble, AComfortabl e,
Cul tur al Hlstory of Canadian Arts and Crafts Movement,hk
SDavMaln oSd ,0Maeg s : hopkeepers and t he-10WI9t(ulrroe 0 nd fo: MdJms vMa i

Toronto Pr éss, 996): 62
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[ Figure 2: Loblaw Groceterias billboard. fAGrandma know
Fonds 1488, Series 1230, Item 1477.]

On this billboard, e brand name of Loblawas oversized and the dominant feature of the
billboard It assued viewerghat one of their locations was nearby and cialthat their store

was the most economical. Not only did the name Loblaw become synonwitiousodern food
retailing, butits physical presence as a chain throughout Toronto (even with only 8 stores in
1921) was purposely built near busy intersectisheretransportation was available and
accessibleThe growth of public transportation Tforonto was just one of the visible markers of
the modernized cityscape. The tagline of HAwhe
consumer interest in low prices aattend toward thrift, particularly as thrift was marketed as a
sign of household intelligence and during times of financial hardship, an emblem of nationalism.
The brand name igccompanied by an image of an elderly woman, and although she carries the
grocery basket (a commonality of the Loblaw store drarity at the time), the phrase

A Gr a n d maappearetveniraditie newly constructed shopping experiemice billboard
attempts to marketnlike the commonly used imageoy the young female shopper (with

which this dissertation opens), the elderly wormathis billboard,suggests that through her own
household experience she has acquired the generational knowletigp tnd fill her grocery
basket, withouthe mediation of the clerk, with the lines of foods she understood to be
economical and of valu&hrough such imagegenerational and familial knowledge wasedin
scientific retailing and the science of food, which was consistently marketed by the press as
knowledge procured by an expert in the field, a laboratorgnorstitutional kitchen settingn

such representations, women of all ages, watieed to reject folkloric image tiietraditional

housewifeand embracenodern messages of progress, efficiency, and technology
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Grocery stores could never fully celebrate the rupture of consumption from prod@Grtoery
stores sometimes engagedsurch folkloric images as a tactic(for instance, celebrating
Grandmads cooking and knowledge of food) resp
during times of economic crisis (such as the persistent demand for credit or protests over prices).
However, agrocery stores touted how theinodern grocery shoppeadt he fr eedom t o 7
ar ound, 0both maginédeaadredalt hat modernity would ruptur
relationshipwith her home or familywas embeddenh the periodicalsThe solutiorto this fear
wasthe disseminationf images of supposedly modern women who shopped in modern spaces
or used modern tools (measuring cups and refrigerators) with modern haircuts, yet were tethered
to the responsibility of children, familial obligation, and domestic labour in the kitBemause
of this tethering | arguor theunevenness of moderniity the grocery press repeatedly
prescribed womenés relationship tandaf ood i n th
production of the past (as something traditiomdd)le alluding to the promise of freedom,
authority, and autonomy.

Modernity as a consciousness is exploreldeith Walder® Becoming Modern in
Torontg where he argues thtite proliferation of consumer goods, fiena s s accessi bi | i
these goods, the appearance that they were both indispensable and in such abundance that
anyone could aspire to obtain them, universalized a midd#s standard, for women and men,
and tied consumer purchase to personal identitlysense of se¥fThis consciousness was not
limited to consumers. David Monddoundational studystore Warsaschallengedhe myth of

the smaltime shopkeeper as inherently backward,-amddern, and unable to modernize their

9 Nicholas, 12. WalderBecoming Modern in Toront@4, 125L i ber al i sm, as |l an McKay exp|
Order Framework: A Prospectus TheCanadianRistoricaReviegwnld8h of Can
No. 4 (December 2000): 645, was tied to tenets of liberty, property, and equality; the acquiring of goods

increasedit he quantity of oneds materi al possessions and i n
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stores or approach to retailifyln addition, this modern consciousness was institutionalized in

the 1890s when Domestic Science was integrated into contemporary university curricula.

Domestic science, first offered at the University of Toronto, was a form of professional and
educationatraining for women to become modern homemakers. Donica Belisle contends the
introduction of domestic science helped establish the modern citizen consumer as white,

bourgeois, and femining€.The function of household management in festondary education

belonged to a much broader idea of what it meant to be appropriately modern and raise a modern
family. This idea, unconsciously or not, was extendethbgxperts of the Retail Merchant

Associatiods ( RMA) | ecture series and Chatel aine |
However, as Cythia Comacchio has argued, the majority whose lives were far removed from

the intellectual movements and elite, and aes
Amore fundamentally in the everyday @3 scordan
wrought by sci e Thecustomdrs aneretdilersoof tmegeyy.stores |

investigate had vested interest and shifting priorities in supporting Empire and Camadian

goods, their pocketbooks, and the health and-bestig of their familiesn the pursuit of

behaving and being perceived as modérn

0Monod, 5, 151, 160.

11 Donica Belisle Purchasing Power: Women and the Rise of Canadian Consumer G({forento: University of

Toronto Press, 202097. In his examination of the campaign for domestic science in Ontario universities, A.B.

McKillop found that a scientifically trained modern homemaker would understand the best nutritional advice, create

a sound home economy, and serve the traditionatiimas théi a n g e | i ni amdra froht oo caIEabact

the Acrassness of the wor AB. MoKilloppbMatersofeMing: The Univdrsitgim r vy, and
Ontario, 17911951, (Toronto: University of Toronto Press, 1994): 1B®. Even toy advertisements for young

girls, likethe6 Fai ry Pal ace Dol | Housed i ncl-pietebdkingsewand h t ub, bo
mixing bowl and basin.

2Cy ntCoimac dhieoDomi ni on of Youth: Adolescenct950d the ma
(Waterloo: W I fred U4Bi.versity Press, 2006): 12
BlizabethConenrA Consumerso6 Republic: The Politi@®ewYorkk Mass Cor
Vintage Publishing, 2003): 134,
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Modern Methods

There is a rich and growing body of scholarship on the intersection of modernity, women,
shopping, and consumerisespecially in the context of the department stdmmicaBelisle,
Susan Benson, William Leach, T. Jackson Lears, Keith Walden, and Erica Rappaport have
exploredthe interplay between the rise of consumer society and modern femininity in the
Canadian department stoldee Eatorb s and Si mpsonds, the Toronto
giants | i ke Wanamaker s and Marshall Field, a
End.For exampleRappaport shows how urban wemfrom different social classesnjoyed
shopping as a public and visual pleasure. While she maintains that shopping emerged as a
specifically female activity in the middle of the nineteenth century, the West End shopper had
been imagined as an aristocratic woniart this had slowly unraveled by increasing nenstof
middle-class women who took advantage of growing mobility into the city, tea shops, and female
lavatories'* Rappaporshows that like the grocers | study, department store owmagsned
their ideal customeras middleclass womenThey cateredo patronsassumed needs/
installingchairs and small tables in storbgjng female employees and female demonstrators to
make the store feel like home, prawvid service or space, cash or credit, and den
considerable time and money on their displays. In addition, Rappaport views shofdpiagras
time spent outside the hormeo act of purchase was necessary t
was i magined as connected to a womands domest
publicp | e a & Whileshapping for food wasirst, an act of laboymot leisuregrocers used

many of the same strategies as did department s@rmsersoften framed their patrons as

14 RappaportShopping for Pleasuret, 10, 14.
15 Rappaport, 5.
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customers because there was an important expectation of loyakghange for their efficient
service, quality goods, and competitive prices. The shop window was an effective medium to
capturethe attention of the passsay and entice them inside, much like the stores in the West
End or elaborate displays of Eafos o r  Wa. sl m svds enlikelg that the housewife
who had carefully budgeted and created a grocery list would enter a store, survey the stock, and
leave empty handed. The rise of the shopper, in the context of the grocery industry, was much
more visibbe by the 1930s alongside the boom of the chain store, ahd r@tail competition
had evolvedthe experience from patronizing where you needgtbtbe ability to shop around.

Retail Nationis an excellent inquirinto the relationshipetween Eatahs , Si mpsonds
and the Hudson Bay department stores and Canadian national identity. Here, Belisle contends
that these stores were symbols of Canadian modefmitthey assured that their goods and
services would Aenhance democratic |ife, stre
ful fil |,thisway, belpadndke retailing a national past fifrie Fables of Abundance
Lears investigates how national corporations in the U.S. used advertising to represent and sell
factory-produced goods to a mass marketanditreo nf | i ct bet ween aut hent
with material goods that followeld Beyond the ephemeral material, the actual retail space of
department stores were endowed with social meaning. Interior displayfweeey ed t o c | a s
di stinctionso and designed where | uxury goods
cheaper items were displayed on tables or counters, where bargain basements were literally and

figuratively located on low levels; these stores caténeupperandmiddle class tastes but tried

18 DonicaBelisle, Retail Nation: Department Stores and the Making of Modern Cantacouver: UBC Press,
2011):4.

17T. Jackson Lears;ables of Abundance: A Cultural History of Advertising in Amerfbew York: Basic Books,
1994): 1213.
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to meet some workinglass need®¥ The department store counters were overwhelmingly female
and workingclass. Benson has argued that if class could be a divisive factor in the clerk
customer relationship, then gender was a unifying'd8aleswomen were encouraged (by male
managers) to shop with their custosand treafemale customenske they would guestin

their own home?° Saleswomen were to transfer skills from their domestic lives to their work,
while department store paternalism extended from employees to their female customers,
claiming authority over both realmi§In a similar manner, the grocery store was presented by
the popular press as a respectable, trustworthy, and modern extension of the household.

The Toronto Industrial Exhibition, as described by Walden, was as formidable a force as
department stores in shaping understandings of modernifand d gi ng peopl e t
meaningso and Foewrwapdl gf b bin gbhetweerthe mor e
Exhibition floor and the grocery store thiaaetweerthe grocery store and the department store.
While the roots of the Torontxhibitionwere often traced to a commitment to progress, both
agriculturally and industrially, the mass display of dry goods communicated to atteradees
At angi ble proof of the advantages of <cl ass
companies that had produced them suggesgted
This show would later be the predecessdh&expanded version of the Canadian National
Exhibition (CNE), discussed in more depth in Chagtevhere producers and chain store

companies operated their booths to advertise their goods, gain crowd recognition, and market

B William Leach,Land of Desire: Merchants, Power, and the Rise of a New American C\&w,York: Vintage
Books, 1993)71, 7879, 83. He argues that there was the desire to stir up feelings of social inadequacy and envy,
but also to meetsomeneedsiof | ass 0 and fimasso together.

19 Susan Porter Benso@punter Cultures: Saleswomen, Managers, and Customers in American Department Stores,
18901940 (Champaign: University of lllinois Press, 1988): 130.

20 BensonCounter Cultures130.

21 Benson, 130. BelisleRetail Nation 7-8, 8485, 93, 99.

22Walden,Becoming Modern in Toront@39.

21bid., 22, 144.
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themselves as a succesgiubductof modernity. The Exhibition was a plateati gave -mi dd | e
class women an opportunity to escape the restrictive family hearth and to practice social
interactions in public spaceo and granted the
non-city visitors?* Toronta® grocery stores used many of the same kinds of marketing

techniques, but differed from the exhibition in key ways: the modern groceradiaite space,

a space of purchase and necessity, and thearabktarry and sefservice methodtilized by the

Loblaw Groceterias chain ratified uneven understandings and experiences of modernity.

The following chapters also engage with Tracey Ded@<®ubilding a Housewifé@ s Pa,r adi s e
which has examinethe growth of grocery chain stores and the eventual emergence of the
supermarket in Chicagavhichhas served as a helpful guide my own researctDeutsch
argues that politics such asNew Deal policies and grassroot protestsst frame any
understanding of the grocery store and shoppiiliputsch centres the American grocery chain,
the National Tea Company, to document how the grocery store was a deeply political and
gendered spacahereas | foreground Loblaw Groceterias to explore the modernization of the
grocery trade in a large Canadian &ftyn addition my research builds directly on David
Monodbés study of shopkeeping andndemlys s mer chan
twentieth century. Monod challenges the assumption that small and independent shopkeepers

were homogeneous and were innately-armdern and overly reliant on traditional methods of

241bid., 155, 170, 181. Walden does not argue that the space ever advertised itself as anything other than the

extension of the family realm.

XTraceyDeutsclBui | ding a Housewifebds Paradise: Gender, Politi
Twentieth Century(Chapel Hill: University of North Carolina Press, 2012): 3, 45.

26 Joy Parr has cautioned how it is an oversight to conflate the political, economic, and consumer decisions and

policies of the U.S. and Canada because of to the geographic closeness between the two North American nations.
Domestic Goods: The Material, the moral, and the Economic in the Postwar, YBanento: University of Toronto

Press, 1999): 12. By 1924 Loblaw Groceterias expanded into Buffalo and Chicago. By 1932 the Loblaw chain

operated 127 seHervice stores with 77 in Chicago and 50 in Buffalo. The chain later sold the Chicago stores to

Jewel Tea Co. but retained t herheBrarbnfo®dilypStagRem 6,8982):15iLobl aw C
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retailing?’ Store Warss an exhaustive study on the economic modernization of small retailing
in Canadavhich examines eange of retailing occupatioffsom shoemakergurniture
salespersons, grocers, clothiers, and drugdstsause of this more expansive scale, Monod
seldom discusses the feminization of consumption outside of the context of department stores,
clothing, and other material gootfaVly analysis of Toronto and the expansion of chains like the
Loblaw Groceterias permitsmaore focused analysis of the gendering of grocery shopping.

The way in which | describe women as consumerssangpers builsion recent
historiography that has refuted the construct of the passive consumer as weak and feminine or as
inherently irrationaf® The following chapterdescribe numerousarketing techniques, sale
strategies, and succegsrsusfailure rhetoric, but this is not to suggest that consumers (or
grocers and their stores) had no agency; there was a great deal of participation and engagement
on both sideand a series of individual, personal choices. For this reason, my analysis adopts
Pamdbs met hod of having acts of consumption ftal
asserted their fAown preferences owWeHowevdne comm
food as a commodity was not vulnerable to the tools of modernity in equal measure to others.
While clothes, kitchen appliances, and other goods could be placed in bargain bins or creatively
re-purposed, food was perishablénd unlike other commodities, purchasing food was almost

entirely deemed womends wor k.

2" Monod, 13.

2l bid.,-12D5, 1289

®ponicaBel i sl e, ATowar d a Claoarid Taamail \tob 52 ¢Fallr@@0B)18B, iareRetil y , 0
Nation,126. Valerie KorinekRoughing it in the Suburbs: Reading Chatelaine Magazine in the Fifties and Sixties
(Toronto: University of Toronto Pres2000: 8, 112. ParrDomestic Goods-7. Richard Wrightman and T.J.

Lears (eds.Yhe Culture of Consumption: Critical Essays in American History; BB (New York: Pantheon

Books, 1983). Leach,and of DesireLynn Spigel,Make Room for TV: Television and the Family Ideal in Postwar
America (Chicago: University of Chicago Press, 1992): 5.

YpadDomesti,c 1GM,0dks5, 212.
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Scholarship by Katherine Arnup, Molly Laddylor, and Strondoag investigatethe

experience of motherhood in the late nineteenth century and early twentieth century in North
America. The interwar years, as StreBgag documents, withessed an increase o me n 6 s
access to waged | abour so much so that young
and employers had come 3 Howewanmostoftpeactwerketstet i r av
waged labour when they married or had child¥eéRhe same media culture that popularized the
rhetoric of domesticity in womends magazines
domestic ideal: the reassociation of women with the home, motherhood, and men with waged
labour3® Through the early decades of the twentieth cenadyice literature wagd mothers
against working until their child was at least two yearag# and the onset of the Great
Depression heightened the hostility toward women employed in waged labour, especially
married womerf*The construction of motherhood, as pre
magazines, and popular cultumgsisted that the responsibility for domestic consumption and
production was the domain of women, especially mothers.

StrongBoag traces the emergenceaafomestic economy based on credit and consumption
rather than thrift and productionjtiv children and their mothers in the 1920s and 1930s
increasingly targeted by advertisét&/oung girls and their mothers became part of a mass

consumer culture where commercially produced goods were intended to replace the homemade

'St r-Bnglghe New Da4#2Bec 8blabnddArSBw@magrigc!l ai m t hat empl oyment

documented in census records from 1921 and 1931 (two p¢
workers and the history of waged | abour economy in Can:
2Str-B8Bonglghe New Da4lSRemoabbebow the mdjasri tgy rdofs wardk ianh gvay
with domestic work in own househol ds, and some had | on
seamstresses, and factory hands.

BLeakashl es of, AlBp3s.t anWaINlirmdg t he ViS5ctorian Streets
“Katheri Eaduksranim,n for Mot her hooid ttheAndtvu rcye Gadnoarddmt mer s i
University ofi4%oronto, 1995):

¥Str-8Bonglghe Dheywecal2l,ed 3.
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and rarely bought items that had been the norm in year&®asin periodical literature to

domestic science classes, women and girls were encouraged to beemmtatgoadministrators

t hrough Aconscientious buby adinformed mor e psycho

consumé&Tmhiseanoedladd ay | or 6 s e x a mi-wnoartki 60 nw hoefr efi mohteh e r

availability of laboursaving devices, removal of industrial production from the home, and

decline in family sizes meant midetel ass ur ban women spent fdl ess

6mainteandnbhad more time fofAhoupéboéxammaatige!

motherhood as an analytic categdetails thedominant view of what constituted a good mother

that was constructed, developed, and propagated through advice litafathrineadvent of

massmagazinesa si gni fi cant body o,fvasdesignedktotéachf i cd adv

women the best way to rear children, waasv widelyavailable. It also marked a shift from

relying on maternal i nstincts (and family sys

mot her so t o h e e dnotthee hopetkssly dtieshianéd methkep @byt s

argument builds on the scholarship of domesticity and motheihoegploring howthe grocery

presasndwo mends magazines constructed the ideal s

to legitimizeand capitalizeowo mendés domesti c work by characte
Womends responsibility for producing food of

racial identity. Franca lacovetta and Valerie J. Korinek have explored the intersection of food

and ethnicity through the experiences of newcomers, particularly mottherse newcomers

were evaluated (by experts and prying neighbpfor their conformity to expectations of

%| bil#d.,,, 132. In practice, the production and purchase o
desire, rather than actual practice and for the most p:
could afford.

St r-Bnglghe New Dak¥2@®Recall ed

BMol | y-ThgtMot Mer k: Women, Child Well9f3a0r(eCh iacnadg ot:h eU nStvaetres, i
Il Il inois 4Press, 1994) :

PArn&ducation fér SWo-B8hgWhe oNMleRve Dalyl 6 d
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modernity through welfitted modern kitchen appliances, heeding the advice of nutritionists and
Chatelainerecipes, all while relishing in the abundance of resources available in C8nada.

StrongBoag similarly has examined how household science classes exposed students of non
British origins to Athe forces of Canadiani za
standards, recipes, and procedures that engaged their mothers werenp lorgérer r ed . [ é]
Newcomers were left to cope with what such instruction meant to mothers proud of their
traditional skills and daughters encouraged t
a more acceptable imag¥ The perception of obtaining acceptance through foochatide

participation in consumer culture was the experience of Black Canadians, argues Cheryl
ThompsonHowever, the desire to achieve this acceptance was limited by commercial realities.

Her study found thatacial stereotypes of Black women in advertising campaigns continued to

exclude them from the same independence and freedom that had been granted to modern white
housewive$? One such instance, Thompson asserts, was withh l@ mmy 6 r aci al st er
appearing on Aunt Jemima pancake mix, an American product that quickly found its way to the

Canadian market, advertisements, and on the shelves of Loblaw Grocgtedamany

40 Franca lacovetta and Valerie Korinék,J ©IS&lads, On&top Shopping, and Maria the Homemaker: The

Gender Politics of Food, 194l 9 5 0 SistersionStrangers?: Immigrant, Ethnic, and Racialized Women in

Canadian HistoryEds. Epp, lacovetta, Swyripa, (Toronto: University of Toronto P&&3), evaluates a later

period of immigration (postVWII) but these sentiments/expectations were present in late 19th c. See also, Mariana

Val v eThel Agé of Light, Soap, and Water: Moral Reform in English Canada; 1885 (Toronto: University

of Toronto Press, 2008) examines the rise of the social sciences and subsequent investigations of the homes,

kitchens, and cupboards of the pquys. 2123.

“4Str-8Bonglghe New Day 2RSe#®l2la¢ d o, IJthev e omainfolAdddsanadi an Hi

(Toronto: University of Toronto Press, 2008) which expl
Afedi bl e symbol of Canadiannesso and can be used to tra
were associat edr wiutlht ufroeo,d ,a ncdo nnsausnse production in the tw
di ssertation, AfLake Effect Pizza: The Commodification
Yor k -1®9®%b@dopts a similar investigation to Penfold.

42 Cheryl Thonpoon,Beauty in a Box: Detangling t héVaRpoWEU of Canad

Press, 2019): 37, 43.

4“3 ThompsonBeauty in a Box43 and Cheryl Thompsoii,]| 6 se i n Town, Honeyo: Reading
Advertising in Canadian Print Media, 1919 to 196®urnal of Canadian Studie¥ol. 49. No. 1 (2015): 208, 214.

See also, AEvery Aunt Jemi ma Sal eCagddnlGoceQredivary15Thi ngs f
1929): 111n a similar manner, Anne McClintock has investigated the intersection of imperialism and gender
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Canadian womerstrategies t@btain and afford groceries became an entrance for consumer
activism as a class activif§f Female grocery shoppersuld contribute tathe local economy as
evidence of their political and economic participation, which at times, helped facilitate their
entrance into leadership positions within worhemorganizations during times of crisfS For
exampleRadical Housewivelsy Guard presents the collective action undertaken by Torontonian
housewives in the 1930s who insisted upon the government to regulate business, particularly the
cost of milk for its nutritional value for their children, in the interest of consur@rdviosby

observed how the conditions of the First World War and Depression prompted a growing number
of womento use their support for wartime command economy, food rationing, and price controls
as a means t o Aar t iotsaclalaahdeecomomid citizenship thabstresseéi vi s i o
their rights as consumers t o “Fahmd blqusehotde s and

Politics focuses on Montreal in the postwar peraodl alsacentres women as economic citizens

whereby colonies (especially Africa) became a theatre for exhibiting the cult of domesticity and the reinvention of
patriarchy visavis domestic colonialism, commodity fetishism, the invention of racial idleness, and other aspects in
Imperial Leather: Race, Gender, and Sexuality in the Colonial Co(ité26) Victorian advertising took explicit

shape around the reinvention of racial di fference ( McCl
to consolidate British national identity) which was made possible, and was sustained by, therketssgrof

empire as an organized system of images and attitudes.

4 parr,Domestic GoodsBettina Liverant @A The Promi se of a More Abundant Life
of t he man atp €anadanh Histotical Assqciatiokol. 19, No. 1 (2008): 22951, Katrina Srigley,

Breadwinning DaughtersYoung Working Women in a Depressiera City, 19291939, (Toronto: University of

Toronto Press, 2010), Julie GuaRhdical Housewived?rice Wars and Food Politics in the Miblwentieth

Century Canada(Toronto: University of Toronto Press, 2019), Magda Falitaysehold Politics: Montreal

Families and Postwar Reconstructijdiforonto: University of Toronto Press, 2005), Joseph Tohill and Louis

Hyman, ed.Shopping for Change: Consumer Activism and the Possibilities of Purchasing Pboarento:

Between the Lines, 2017) Chapters by Liverant, Guard, and Tohill in particular. BeatriceBakgoods

Consumers and Homespun Capitalists: The Rise of Market Culture in Eastern Céradato: University of

Toronto Press, 2009).

4 Belislg, PurchasingPower ex pl ores the rise and influence of the Woa
to combat perceived social crisis (particularly with alcohol}418 . Liverant, AMaking a Mar ke
Calgary Consumers League ShopdingfohGhangd2gph. Cost of Living, 0
%] aMio s Fpw,od Wi ll Win the War: The Politics, Gulture, and

(Vancouver: uBeg. Press, 2015) :
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who assertedhat the individual was entitled to participate in a capitalist economyhanthe
state had a role to play in facilitating this participation.

This activity brought female consumers into conversation with federal and provincial states,
which were intervening in more elements of everyday Bfeprofiling government officials and
hosts of O0expertsd i n conyv e rraspohsible coessumpgogiar di ng
womends magazi nes thmasridsertatioreanalyzes lodleseyfigupesratsds ,
policy measures to enforce stability as the grocery indéfstryrthermore, ecess to political
and economic rights of citizenshiave been shaped through state policies and forms of
governance. As Jennifer Stephen has argumtstruction®f citizenship have been historically
organized through relations of gender, sexuality, class, race, ethnicity, and other identity factors
articulated within the possibilities and limits of national belondftig this contextpublic
policy measures and state officials tawkgreateimportance as the grocery industry ballooned
amongst the new consumer econoiflyis was apparent through the first wave of food and drug
regulations at the turn of the century, government initiatives to secure food distribution systems
(rationing,anth oar di ng, profiteering) during the Grea
Allowanceand relief, and eventually, the welfare stdiee advent of the First World War was
one of the first visible fractures between the state and the market, where growing tensions
between state regulations of food and the morality of profit, as Ryan Targa has noted, unfolded

in the advice columns in womendés magaZines, t

47 Fahrni,Household Politics7, 109, 120.

®Jenni ferrri 8tke ®men | nEnrep Il o ygeeitl iGiy,l :Domesticity, and the
Statel94B®PFonto: Universitlyf 3IB8ronto Press, 2007):
St e phiemk One | n8t,elBli gent Girl

Ryan Ti&Grgat War ProfiteBPemograPatrRevobm,i anBnghesh Cze
PhD Dissertation, Yo#2R.Udbvgasatgp Julght2@22pomeénts on
of ficials as not a homogenous group, fhoralwashaldevéasyhah:
opposing views on regulatédeén againgad4dsfood profiteering
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Theincreasingi| egi bi Il i tyo of T doodpolityovastfabiltatedlyythe publ i ¢

belief in the ability of science and technology to improve societies throughdeatg social

engineering and standardizatirAs anthropologist James C. Scott has claimed, mastery over

the natural environment was a modern desifetoat i onal |y engineer all a

order to i mpr ov e > Behaase hrationality, disavderdaind anaochy.weére the

foes of modernity, once food became visible, and then calculable and capable of being

administered within rational, predictable, and controllable it could become govelnable.

modern societies, theroe awads ffisnoomei ndveigsriebel eo fs oecn

vi si bl e hands in or G&THisinolddedtthe knesghatdillecetle was nec

grocery store window and the contents of onebod
My contribution to the history of women in Torortailds uporSt r angeds st udy

Toront o6s wor koKatrmpaSg ii rgll efypbrso brleegme |l | i ng of t he e

and girlsinDepressieer a Toront o, and Cynthia Wrightoés ar

shopper s wher ei prestribegtelgidnship t® theracenestoi@ and grocery

shopping in the early twentieth centdfySecond, my dissertation explores the dynamics

between the space of the grocery store, the act of grocery shopping, and the space of the kitchen.

In this way my dissertation extends beyond @economidusiness history and incorporates

elements of social and cultural history, gender history, and labour histomylds on previous

51 James C. Scot§eeindike a State: How Certain Schemes to Improve the Human Condition Have, Fhitad
Haven: Yale University Press, 1998): 5.

52 Scott,Seeing like a Stat88.

BVal vdhaee Age of LigRtd, Soap, and Water,

St r aTnogreo,nt o0 6s (G199 5 )P rBaSedaiedgniienyn,i n(g2 ODladu) g h tCeyrtshni a Wr i ght ,
Prominent Rendezvous of the Feminine Torontod Eatono6s (
Toront-495PBHPO0 Dissertation University of Toronto, 1992:
of Jewish women in Toronto, fAPoliticized Housl®Wwi3ye&s in
(19899weaantdshop Strife: CIl ass, Ethnicity, and-1G8mder i n
(Toronto: University of Toronto Press, 1992) .
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scholarship and adds to the analysis of the advice literature regarding the mastery of the new, the
modern scientific management, and technology in the grocery store, and by extension, in the

home kitchenThird, | argue that the grocery trade and the women who shopped there were
frequently at odds with what it meant to be mogdamimage prescribed by the periodical
literature As Victoriade Graziahassaillblgender i s especially visibl:g
transition [€é] from meandimgtenesiofsscatcityantaosial c ons ump
d i s t °P Myslissertation offers this visibilityand one more caveat that gender is especially

visible at moments of transactiavly dissertation contributes to this rich literature by focusing

on Canadian grocery stores, buildingtba grocery and shopkeeping studieDeytch and

Monodwhile concentratingpn how the production of the modern grocery store depended on

women as workergonsumerswives, and mothelis n Ca n a d-ta@est cisy ewringrihe

first three decades of the twentieth century.

Methodology

My research is guided by the articles, editorials, advice, political commentary, and
advertisements in trade journals and magazines. In this way, my dissertationroffieadyais of
how people talked about grocery stores, how the grocery trade grappled with modernized sales
practices, and how women were pulled ititegrocery sector as workers, consumers, and
prospective consumers. The publishing press is inherently modern as it+iprodhssed and
mediatel knowledgei whether about the grocery tradetioe homé to the public. The two
main publications | examine aféne Canadian GrocesandChatelainefor several reasons: first,

both were published under theatleat6 s Publ i shing Company but had

%5 Victoria de Grazia and Ellen Furlough, (edBhe Sex of Things: Gender and Consumption in Historical
Perspective(Berkely: University of California Press, 1996): 4.
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intended readerships; second, they each achieved the highest subscription base for a Canadian
trade journal and waouneas adsressrogodhe space of the droceryd , my
storebut alsothe intentions, preparatiordomestic andjendered expectations associated with
food in the homéhat were prescribed by the popular presslfourth, despite varied
readerships and contebbth sources reveal a similar language for what it meant to be modern
and meet modern expectations as merchahtgpers, men, and women in public or private
spacesAs theGrocerandChatelaineat t empt ed to O0sell 6 the modern
associated correspondents and advertisers) were careful to keep class lines ambivalent not to
alienate the consuming public. Imebry, these journals hoped to represent and gaidede
swath ofgrocers and shopperegardless of store size or weekly budgeparticipate in
modernityif they behaved in a modern way

Like the Loblaw chainthe GrocerandChatelaineare still in circulation todayrollowing
Val eri e Kor i n e@hatslainenxtre 19508 artd L960s, | e®dognize the prescriptive
nature of the journals and magazines | relyaoml do not presume that the guidance and advice
reflected the reality of their readéfdn this way | also include letters to the editor,
photographs, and other commentary to offer some balance between the editorial staff and the
everyday life of the reader. In addition, | have usedrtrento Daily Stato supplementhese
two national publications and amplify the Torontonian perspective where possible. However, the
prescriptive nature of these sources is exactly how and why Gasadae nt r ance i nto m

was uneven.

56 Korinek, Roughing it in the Suburb42-15. Korinek has argued that previous studies on American magazines

have been overly deterministic analysis of the impact of magazine publishers and writers onSwadegRoag,

Arnup, and Laddraylor have each commented on the departure of advice literature and the lived realities for many
working-class (and middle | ass mot hers), and although advertisers fAc
hope forthebdés and <cope WhieNdéw DayRecallg@®l9.MatherdVork,156.Educating for

Motherhood 7, 36, 39.
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The inaugural volume dfhe Canadian Grocewas just twentyfour pages andiasreleased
in the fall of 1886. It was first launched as a monthly periodarad despite securing only one
subscriber after 10,000 sample copies were sent to nearly every retail merchant across Canada,
the founding brothers J.B. &tlean and Hugh C. Btlean weréhopeful®’ The trade journal was
launched with the hopef establishingtself asthe leadingNorth Americangrocery journal,
to conduct our business on thorough and honest business principles; to give our patrons the
ut most valwue; to gain the confidence of the
association, or other guild; to allow no one to dictate the politlyi®paper; to give

subscribers adequate value and impartial attention, and to resort to no undissness
schemes or use undue influence to secure advertising patf8nage.

The contents of each issue were filled with advertisements for various lines of food, equipment,
advice columns, explanations of new or changing regulations, and market reports (prices and the
availability of Canadiasproduced and imported goods). Custos@wicei and how a new
refrigeration system or cheesatting equipment could satisfy the most exacting pdtroas
the central focus of th@rocer.>®

Thesecond issuef the Grocer, with the same number of copies distributed, brought five
subscribers. In a reflection of their six years of succes&theerwas heralded as an
independent reporter whefiec ol umns ar e not ¢ ontor otlhlee da bbsye nacney
Afeverything senssaa i denpalldarsarb loyr cdfoammams n hese day
authority where fino merchant who is properly
the Grocer.° In response to the quickening pace of the grocery market, the brothers revised the
trade magazine in January 1888 to a weekly issue to bring their audience the-toeshtep

information regarding prices, deals, and goods for sale. The sheer volumgairhal

SiCanadi an pi oneerGanadian Gtoceg@ce6, 1863 B4an al i s m, 0

fJust L oo kCanaatianGrceN@cug, H893): 11.

“ACat cCa@ml!dd an( Marro.c elr3, ,ii Wh8/9 INJo:t 1Vea.k e Y®aunra dFiual n{ N@rvoocfeirt, ? 0
3, 1911): 31.

60 |bid.
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continued to balloon from twenfpur pages in 1887, fortfour pages by 1893, to over eighty
pages by 1939.

Throughout the period my research examines, thasxno clear editor of th&rocer. Only
once was a chief editor named. William L. Edmonds was euhitohief at theGrocer
approximately from 1893 until 190&henhe transferredtothedtleard s publ i shi ng co
and lateMacleard s Ma dpanzhiechire1905, where he assumed a general manager and vice
president positioA* Beyond Edmonds, there is no clear editechief but a growing, unnamed
team of editorial staff and correspondents for@necer.5? The team of correspondents were
required to report the market changes and features and in 1920 the journal boa&ted uhat
editorial staff interviews all over Canada perhaps 200 men in the trade every week. No one
subscriber is impositiontodothisbo ut t hey pay us our s&bscriptioc
While theGrocerclaimed to not be beholden to external influence, like any periodical press they
mediated knowledge for their subscribers with intention and agency. There is no concrete way to
observe if the selflescribed expade (and often conflicting advice) theroceroffered was
taken up by readers in the way the journal hoped, but their promotion of merchants who followed
their direction and those that forwent modern merchandising guidance were presented as

primitive 54

A Fi ft een y EaadadGroca (Jan.i6,cl805) M7 St a f f CahddiamGeoced(Jan.6, 1905): 29.

52 There was the rare mention of a member of the editorial staff or a general manager but beyond this the editorial

staff and chiefeditor was unknown.

i Recor di n ¢Caradiam Grecar¢Decs 1001920): 30. The subscription price was originally $2 per year

until 1916 where it increased to $3 per year. See @moadianGrocer Vol. XXXII No. 16 (Apr. 19, 1918): 14.

64 Charles Christiamd Pr i mi t i v €anddiartGroged(sApor . 13, 1900): 5. AA Return
CanadianGrocer, ( Oc t . 19, 1917): 27. AChances GdcanddiafiGoocer, Mai nt en a
(Jul. 1, 1932): 13CanadianGrocer, (Feb. 27, 1931): 45.
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Thiswasa stark difference to the editorials@hatelainediscussed further in depth in
Chapter3, which were signed and claimed by Byrne Hope Sarfddnsis lack of editorial
clarity is reflected in the articles and series that appeared @rtwerin first few decades of the
twentieth century, where there is an unclear idea of what it means to operate and decerate a so
called modern store. Within and between each jshees was a considerable amount of
backsliding, pivoting, and attengtb assuage the egos and desires of the chain stores, the
independents, and female customers. For example, titles siicGase di t Necessary t
Country Stored A Or i gi n ofo Ci@ldaitmsl r®@hailres Do Not Take
Community Lifed0 and @Al f OGNotobdla 6Gh aNont SMuncrleado vinppewam ¢
in the same 1930 iss&The contradictions appeared beyond the featured articles too. Again, in
the same yearly volume, while one grocer prided himself in the freshness of his product as he
only cut meat based on customer request to avoid the deterioration of the quality, an
adwertisement for a Berkel meat slicer promised the ability to prepare food for the customer
before they entered the store, allowing for quick sales and more time for $éivitiee absence
of a clear editorial tone, theroceritself reveals the unevenness to mobilize and invoke
modernitywithin the grocery trade

| live 200 metres from a Loblagtore which not only served as a constant reminder to

complete this research, but visiting the 17,70&tssjore with directions to walk ongay down

each aisle, remain 6ft from the person in front or behind, and lining up outside in the frigid cold

%Byrne Hope Sanders was editor for Chatel ai Roaghifgr om 19 2 ¢
it in the Suburbs260-264.

A Origin of CCaeadiantGroder oubdmes ,d, 1930): 27, AClIlaims Chain
Commu ni tGanatianGrecer6 ( Feb. 14, 1930): 28, nACrCamhdian Necessary
Grocer, ( Apr. 25, 1930): 96, Alf O6Not &an&llarGrocer, (®¢col®,e Townod
1930): 19,

iBel i eves in Cutting Al |CaMdiantGmcei n( Fulo.ntl &,f 1 9NFE0)Cus3 D.me
met hod o fCan&llanGeocen @arol4, 1930): 16.
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as limited numbers of shoppers were allowed in at one time, made me think about the ways we
shop for groceries, layout, and how we act inside this space (especially during times of crisis).
By September 202&fter more than a year of Cowjgnerated archival loetowns,| could
access archives in Toronto and Ottawa, but f@tte still heavily restricted with limited visiting
hours (3 hours per day, maximum 4 visits per wé&R) | was unable to enter Long Term Care
facilities or retirement homes due to the ongoing pandemic, an oral history of grocery shoppers
in the early twentieth centuryas not possible for this phase of my research. Future studies
couldexpand, like Sriglesy s st udy has done, | inkages bet ween
necessity°

| was, however, granted access to the George Weston Ltd. archives located in downtown
Toronto. The Weston compainf or whi ch todaydés Lobl aw iCompani
houses archived corporate material on the Loblaw Stores and Loblaw Grocéteziaschivist,
Derrick Clements, kindly gave me a tour of a storage room filled with relics related to Loblaws.
This included a woven Loblaw Groceterias shopping basket from the (@péssonal favourite
archival find see Chapter 1, Fig. J£anister®f Loblaw branded Pride of Arabia Coffee and
Egyptan TeBl end, undated PXAdAXdSwiariehoVseebpaxes usSc¢
bananas, and even a Lobl aws supermar ket board
outside of the timeline of this research). | was also directed toward annual reports addressed to

the shareholders of LoblaS8tores Limited. This collection included audits of the books and

%Li ke many of my peers, how | approached my tldpic and 1
Pandemic, whichf,i rbsyt tyheearenidnh otfhemypr ogram, shuttered | ib
throughout 2020.

89 KatrinaSrigley,i C| ot hi ng Stories: Consumpt irborna, T odieormitobt,yo, and LC
Wo me n 6 s, Mdli 19 N 1 (8007)82-83.



Kirby, 26

accounts of the Company from 1916 to 1919, 1925, 1926, 1929, 1930, 1933, aftiTIas89.

annual reports of the Loblaw Stores, from before the launch of Loblaw Groceterias in 1919,
included accounts receivabesummary of merchandise on hand per stasgymmary of

furniture and fixtures, and accounts payable. These earlier reports included the location of the
Toronto stores, which | was able to verify and continue to extend until 1939 using the Toronto
city directory. From 1925 onwards, the annual regomdsided monthly statements, the asset

value of real estate, autos and trucks, and store improvements, expenses paid for salaries for
management, office workers, supervisors, warehouse workers, and truck,drne costs

associated with rent and advertisfddeerhaps it was no longer worth the trouble to disaggregate
costs associated and accrued per store by 1925 as the monthly statement shows a rapid growth in
the number of stores each month; between July P%5 and January'Q 1926 the number of

Loblaw Groceterias had grown by 29 to 36, there were 85 stores by Julp29 with 94 stores

by December that same yéaHowever, the annual reports remained relatively modest until the

late 1940s and early 1950s when these reports began to spotlight companysudtues

employee pensions and benefits, recreation rooms, luncheon facilities, and the employee bowling
league’® While | had originally hoped to do a more focused cultural analysrsedfoblaw

brand it was the published primary sources of @@nadianGrocer, Chatelaing and the

®“The archive housed each annual statement prepared in
archive did not have complete records and owns one an
“Lobl aw Grocet eRreipog.t ,I fcdJ.unAnnwal 1925). Courtesy of th
?Lobl aw Groceterias. Inc. Annual Report (Jun. 30, 1930
ALobl aSverSwd fSt ore Soon t €anhapitame GCB@preUR2Y, MANOBO) : 42.
Toront o, Hamilton and Windsor 6 each, London and Ott awse
Thomas (2). At this time the business was cQ nfciened iian
in Edmonton, but this was closed in the | ate 1920s.
“Loblaw Groceterias. Inc. Annual Report, (May 31, 1948)

Archi ve.
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Toronto Daily Stathat provednost usefuto examine the narrative of grocers, grocery

shoppers, and groceries produced by the popular.press

Toronto as aMicrocosm

In many respects, Toronto served a®ececonomianodel for other cities in English
Canada in the late nineteenth and early twentieth cefftligronto was one of the first cities in
Canada to be occupied by chain grocery stores. At first these stores were slow growing, with
only 18 or 20 by 1920. By March of 1930ere were at least 265 units of chain stores in
Toronto!® Because of the context of hdie Loblaw brandemerged as a powerful grocery chain
store in the early twentiethcenttayn d Tor ont o6s presence as one o0
political, socioeconomic, and cultural trends that occurred in the three decades of my study, are
reflected onto the city of Toronto and its residents, retailers, and shoppers.

Between the 1850s and 1870s there was a gradual trend to urbanization in cities like
Toronto and Montreal. The pace of economic life quickened, cities grew in height and density,
railways increased mobility, and larger manufacturing establishments setitiélde growing
cityscap€’® The influence of assembly lirficiency and scientific management from the late

1880s permeated modernist architecture in the early twentieth ceaguviauro Guillen and

“Arnup0, 814, 35. Arnup argues that Toronto |l ed the nati
heal t h -aaarde cthéedgdlures. The measures that were i mplement e
up as the ei deeaall,i tiyf. 6not t h

“"AiNew Groceteria Chain of Food St GanadmnGrauerMdre® !l s i s Pl ai
1930): 14. This does not include the number of independently owned chain stores, or voluntary chain stores, in

Toronto. This was estimated to be an additional three or four hundred associated with either Superior, Red & White,
Adanac, and Leade

6 Bradbury,Working Families11. Monod, 103While the race to the sky had already begun in American cities by

the 1910s, Canadians were somewhat uncertain about these steel beHgRoothgliscussion on New York

skyscrapers see Ann Dougbaserrible Honesty: Mongrel Manhattan in the 192(Barrar, Straus and Giroux,

1996). Douglas argues that skyscrapers were inherently an American form of urban architecture and she sees the
development of the New York skyline as a national and gendered preogsThompsonSoundscape of

Modernity. Architectural Acoustics and the Culture of Listening in America, 19988 (Cambridge: MIT Press,

2004)explores zoning laws in New York in 1916, pg. 170.
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Emily Thompson have arguédFor Guillen, industrial structures like factories and offices were
constructed to emphasize efficiency, rationality, and functionZlityhat was distinctively

modern about this architecture, Guillen had argued, was the notion that the architect was

concerned about theserof the building, not necessarily the client or firm who had

commissioned it? Tall buildings had already made their appearance in Toronto by 46d3

one 191Macleard article profiled the advantages and disadvantages of the skysdraper

Commission of Conservation of Canada vehemently referredtothemasn k and r eedy
growth, 0o Aimodern towers of Babel erected by g
nui s a®h Tthe Gommission continued to argue that skyscedpdrto overcrowding,
darkened the streets,andwéra menace to [é] those who unfort
overpowering an d®Modemists applaudet thessimplidity, eleadliness, and
unusualness of the skyscraper as a feat of architectural and modern g¥amtelarticle
continuedtopersuadbati i t i s safe to say that thwhysands
people who like the new buildings as being definite proof that the city containing them is an up
todate place with al |8Tthhee Osuynnupstuoansn eosfs 0p roofg rtehses
of the uncomfortable shift into the modern, where almost every style, product, movement, or

thing that was attached to the word modern became a point of tension and discussion. However,

t he s kys crmmpasadsathéhandiminished The Toronto skyscraper became a

7 Anson RabinbachThe Human Motor: Energy, Fatigue, atite Origins of Modernity(Berkley: University of
California Press, 1990): 23839.

"8 Mauro Guillen,The Taylorized Beauty of the Mechanical: Scientific Management and the Rise of the Modernist
Architecture (Princeton University Press, 2006): 8

7 Guillen, The Taylorized Beauty of the Mechanjc87.

80 Main Johnsonii Does Canada WaMatc | SekaynsocsylsaMaddoadz(Feb. &, 1913): 30.

81 |bid., 31-32. Despite some vocal boards of trade hoping to limit the height of future buildings to 125 ft., The
Canadian Pacific Building, completed in 1913, was the tallest in Toronto at 240 ft. and was quickly surpassed in
height by the Royal Bank building and thenthe Royal York Hotel.

821bid., 32, 35.

8l bid., 35.

(
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vi sual mar ker for women vVvisiting téditsChatel ai
likenesswas mimicked by some grocers who displayed theads in the same towering fashion

[Fig. 3].

..........
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[Figure3: Grandeur of the H.P. Sauce display at the CNE, Midland Vinegar Company Ehifédian Grocer
(Sept. 20, 1910): 45.]

Beyond the physical changes to the cityscape, there was also a new noise that
accompanied the modern eEanily Thompson has argued that this new sound was modern for a
number of reasons: it was efficient, it was a product, and it was perceived to demonstéate man

technical mastery over the physical environmdrg;rhodern sound was clear, direct, and easy to
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understand* What predated this sound was something more organic, more traditional, and
familiar.8> The noises of horsérawn streetcars and bustling outdoor markets were gradually

replaced with the sounds of modern technoldgy street railwaysFig. 4]

= % &

Kingj Street, with hdrgécdré travelling both north and south.
1888. Toronto City Archives. Fonds 16, Series 71, ltem 13350.]

84 E. Thompson, 3.
8 Thompson, 117118, 1567. See also Colonel GeorgeWh en Tor ontMacGreaw 649,psB& gazi ne
No. 1, (Jan. 1, 1921): 167, 4044.
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The conditions of modern city life are argued to be more faigaducing than at any other

time. The mere increase in the volume of noise of the traffic constituted a sensory bombardment
like no othe® Much like how Walden abruptly opens Bscoming Modern in Torontevith

the death of Hannah Heromho was struck in 1892 by a new electric trolley, traffic and
automobile accidentsasever increasing on the streets of Toronto by the 1910s and became as

much of a marker of the modern as the motor engin€Wagj. 5]

RaiIWay 4C-0>m'p'a'hy streetcar. With increased speed came concerns for safety. Early streetcars
were equipped with a lifeguard constructed with a pipe frame and hung with heavy fishnet. After several fatalities, a
new type of automatic fender was irld. Toronto City Archives. Finds 16, Series 71, Item 3363. Ca.]1893

86 David Fraser Harrid\erves (Kessinger Publishing, 1913): 215.
87 Walden,Becoming Modern in Toront@. See also, Reg. CalbeckCanadi an QOwarcell eeasnsénse s s, 0
MagazingIs. 23 No. 3, (Jan. 1, 1912): 2@69.
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[Figure 6: Passengers transferring between a Toronto Railway Company car and a Toronto Civic Railway car at St.
Clair Ave. W. and Avenue Road. [1916] Toronto City Archives. Fonds 16, Series 560, Item 3.]

Howeversparkling new these changes appeared, the modern was accontyyaared
uncomfortable sense of haste, unpredictability, and unfamiliarity. This encounter was not
necessarily negative, as Thompson describes that the modefintwasi | t f r om t he gr o
Afconstructed by actions and through experienc
make sense &f their world. o
Technology was a visible symbol of modern culture in early twentietiury Torontp
for future customers were now in closer proximity to shops by way of the radraisireetcars,
and the telephonfacilitatedgrocery ordersubmittedand delivered without leaving home. The
publishing press, too, occupied a substantial role in permeatiagcaption of ammagined

modernity to a national audience of women and men, as magazines and trade journals brimming

88 E. Thompson, 11.
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with advice and instruction found their way into kitchens, on top of coffee tables, and store
offices.My dissertation places debates and anxieties about modernity, gender and grocery
shopping in the context of Toronto being made modern.

Chapter Summaries

Chapter 1n The Gr o ¢e riys Tdri avd rehiasctions The firdt section
examines how the tools of modernity were mobilized to transform food distribution and
production in the late nineteenth century #émeffirst three decades of the twentieth century. The
intervention of the federal state through food restrictions and regulations, coupled with the
advocacyi and authorittf of t he grocery press for scientifi
sel | i ng, yYandquitg literatlyt separated the modern grocery sectortfaatitional
agricultural techniques and local food productidhis separation is explored in the second
section of this chapter through theppitarization of the Loblaw brand in periodical literature.
Largely endorsed by the grocery press as a beacon of modernity, the Loblaw chain and the
groceteria setfserve method of shopping came to populate the busy intersections across Toronto
in the hopeof capturing the pocketbooks of middle class and affluentddliar households.
This chapter presents the foundation for how the role of the federal stateawticiortar
grocers, the grocery press, and the shopper, @ttienes, at odds with who wasrmitted into
modernity.

Chapter2ii Tr i c ks ¢f etxhaemi Threesde he way i n which wonm
modernity through the grocery sector as workers, consumers, and prospective consumers. The
role of women in the grocery sector was different tinasther retail sectors. The chapter
explores how the grocery trade capitalized on the gendering of administrative labour in the late

nineteenth and early twentieth century to employ young, single women as bookkeepers,



Kirby, 34

stenographers, or clerks to mind swiaeithed children and other women who entered the store.

As technology and scientific management reorg
series of home and food experts emerged to guide men and wdm#reimodern economy and

sought to subvert the domestic economy to usher the household consumer into its own modes of
credit, consumption, and thrift. The hypocrisywdfatmodernitycould offerbecomes apparent

as women were expected to be independent cdagpactors while they were simultaneously

portrayedas tethered tohild raisingand other domestic responsibilities.

Chapter3dfn Ex pandi ng St or e scontifibsro erakinethe cadtradiatidne n s
between modernity and prescribed domestic responsibilities for women in the grocery sector and
the home kitchen. Two authorities on either spaceGtioeerandChatelaing promoted modern
tools, techniques, and images to ensure efficiency and produciikiyjaunch of the Chatelaine
Institute invoked this contradiction between modernity and tradition as the kitchen was imagined
as a site of active consumption, of qp@ckaged and easg-prepare foods for moderhappers
to purchase. The caveat was that the Institute championed intrgdechnology and science
into the kitchen to modernize it without disrupting the gendered norms, expectations, and actions
that were expected of their female readAtghe same timehe grocery store was expected to
expand. This expansion did not necessitate more square footage (though it was beneficial) but
the illusion of openness and accessibilityspecially for female customei&he figure of the
modern shopper, depictedpye r i odi c all |l iterature, was not r e
her way home from work but a woman tethered to the responsibility of children, familial
obligation, and domestic labour in the kitchBablic policy and periodical literature valorized
the sustained position of women as shoppers and feeders of the family in new and unintended

ways during times of crisis.
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Chapter4n Ci t i zen Consumer s,0eapioesfo@dd s pdr at eam €t t 6z a
different type of consumahl&odern methods of marketing groceries were always tempered by
the logical need for food that female shoppers fadaetlke other material goods, the press, state
officials, and shoppers themselves affixed morality to food, which was heightened during The
First World War and the Great Depressibnodwasirrevocablymoralandwascontinuallytied,
by thew 0 me pré&ssandsometimestateofficials characterizedv 0 m e regpansibilityfor
feedingtheir familiesasaninherentlymoralresponsibility which in turn generatec socialand
political spacegor consumerso make demandsf the grocery tradeduring periods of crisis,
periodical literature and state officiaksframedfood from a commodityto food asnoral and
cultural productiontoo, and in the process, tried to reorient consumer spending. State
intervention advocateand, in some casaggulated national and communal interests to
supersede individual needs and capitalist profits. Not only did consumers demand moral
obligations of corporations®ut independent grocers would accuse the chain stores of being
detached, profihungry, and uncaring toward the communitfie grocery industry had been
brought into civic obligations under the conditionstaf tvar, but it was theconomic
depression of the 1930stofithaltk i mna eknd atddyemu wloime

proxy, the grocery industry
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Chapter One: The Grocery Trade
Introduction

The provision of groceries evolved with the expansion of Toronto. In the late nineteenth
century new foods like fruits and vegetabhleseintroduced into Canadian diedsan increase
in international imports, agricultural improvements, and a deflation of prieesreflected in
the increase of grocery stores. This chapter will examine how the tools of modernity transformed
food production and distribution in Toronto. Food was increasingly regulated, paci&aded,
standardizedThe Grocercaptured this transformation by valorizibgck-andmortar grocery
stores over open markets and pedlars. Industrial modernity, popularized@npties
represented a transformation from an archaidioglship to the market to omefined by
predictability, no liabilities, and stabilitythe gadual federal and provincial interventionfood
production and consumption and the growing authority oGiteeer helped legitimize and

professionalize the grocery retail industry.

Early foodways in Toronto

In Ontario alone, the number of specialized food shops doubled between 1871 and 1891,
followed by a 60% growth over the next 40 yeaEs.en withthe economidnflation of the early
twentieth century, which Monod argues had more of an impact on wages than food prices, there
was little declinen the consumption of food prido the 1930sIn addition, there was an

accompanying change in consumer preference. Thosetlienorking class and the modestly

affluent in the 1870s and 1880s wanted toifséeh e f r ui t s of their |l abour

1 Monod, 104.
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goodso and began fAshaopiwhg cthh ediird snpoetn cniencge scshdia
increase in spending powerbun v ol ved a @ dr a malnhresponsehmarketingi n pr i
practices in Canada began to shift. Monod contends that the original novelty underpinning
consumer society was not in the spending power, but the desire and ability to cdgisne.
was then enabled by the changesommercial technigueand promotional skid, both of which
were facilitated through trade journals such asGhecer. Canadian merchants responded to an
increasing number of wagmarners, both male and female, and hoped to cultivate a mass
audience. The conflation of shifting priorities andrewageearners in the late nineteenth
century was the precursor to the consumer society that would bloom in the first three decades of
the twentieth century.

Inthemidl 800s Torontods wealth had rested on t
surrounded itMuch of this farmland and market gardeveslocated in what is now known as
Leslieville* The grasses from the marshland that surrounded Ashbridges Bay were nutritious and
cheap, and the butchers who controlled pastureland in this area would sell their produce at the
nearby St. Lawrence Marketn the nineteenth centurig would have been dangerous to
transport meat long distances due to heat and other contaminants; this way, what had been

slaughtered and processed in Ashbridges Bay had a direct réotaltmarket$ The

2 bid., 112.

3 1bid., 102.

“A number of these farm fields were owned by the Ashbri
Cosburns family. The area from the Don River to Heward
The Clarkes, BMearmregsreonmd ndartsedsami |l i es of wholesale and

began to subdivide their farmland for residenti al hous.i
SAlLCetmry East End Villages: Donmount, Riverside, Leslie
https:/ /1 eslievialslhhéohb aygtepsgMedtinbdfi med sinieevi | |l e was out si
unt il 1884 and was notl aswu bejnef cotr cteomeQiitt.y t axati on or by

5Sean Kher aj has argued that from the incorporation of

Toronto held extensive regulatory authority to mediate
public marketsi.ndg LwivtimgDameas tWoc-EBAnt malys Twmmalt nedekenth

Explorations: Environment,ale ddiitsead rby sL.ofAndheer sTo3aomd me rRg
Colin Coates, and Ken Cruikshank, (Hamiltelm:9.L.R. Wil sc¢
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production and sale of food was more tightly controlled fronmilteto-late nineteenth century.
BettinaBradbur§ s st udy of Montreal bet ween 1861 and
vegetables, made their own cheese, or collected milk from a family goat dorceale to

supplement and stretch wagesather than for consumption in the hoinfound themselves

increasingly restricted to do so by city regulatiohsimilar restriction alreadgxistedin

Toronta By 184Q the city council had begun to gradually constrain the geographic space for
grazing cattleand by 1876 all freeange animal husbandry was banned in Tor8@ther

homegrown or produced goods for consumption were increasingly regulated héth

Adulteration Actfirst enacted by the federal government in 1874 and later amended in 1890,

which responded to the production and sale of adulterated milk and burttaddition, as more

of the buying publiavasconsuming canned products, in 190 federal government passed

The Meat and Canned Foods Adtich permitted the federal government the authority to inspect
products prepared for and packed in cans and all fruit, vegetables, and fish prepared for export
were subject to federal inspectifhAdulteration Act, Pure Food legislation, The Lords Day Act,
theBulk Sales Ac¢tand theCombines Actvere just a handful of regulations imposed on the trade

in the late nineteenth and early twentieth century. Some of these government interventions were
advocated for by retailers and consumers alike. John MacCormislafte a n 6 s Magazi ne
documented the APure Foodo probl em. He wrot e
groceryhet®rwas inothing [é] unusual about her

significant for she typified the average Canadian housesafng part of her daily buying. The

"Betti na BigsaChvisuandyBpard@érs: Novage Forms of Survival among Montreal Families, 1861 , 0

Labour/Le travail Vol. 14 (Fall 1984): 916.

8Kher aj, ALiving and Wor ki ng -Qwrntthu rDyo nileedrBoilnct cA,nd ma3l 0 i n N
Al eck Sanmuetlr iGsito@ya,Pad a-ty29 H¥ancouver: UBT. PTekes, 2006)
adul teration of f oodDaviarsy al re(cln&tir4ay. AToinec eArct oMa st Heat er r
passagBEoofi ahe Drug Act 1920

POstMwytrition Pplil6y in Canada
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woman made two purchases [€é] the geni al groce
woman knew the grocer [ é] s'hHoweuveo asMaaCermaed hi m
describes, the two purchases wereaspure as she had expectéae jam had little fruit and
instead contained dextriand the labelled chicken soup can contained slightly spoiled veal soup.
The Pure Food movement, in part led by the Retail Merchants Association (RMA) and the
Toronto Retail Grocers Association, resulted in federal protection undeuted-ood Actc.
1906) for retail grocers who purchased goods from a wholesaler or manufdetiaeto this
Canadians had to ficontend with daeacaoftee;umipgs di rt
and timothy seed in raspberry jam; flour in w
Today the consumer is protect etWhlgAletkOstryGov er n
has argued that the federal governraeivolvement in nutritional policy helped establish a
national food surveillance regime, consumer protection law also solidified trust within the trade
and upheld the reputation of the grocer in the eyes of the constimer.

The growing number of federal regulations coincided with the number of food retail
stores which had increased steadily in the late nineteenth and early twentieth century. In Ontario,
between 1881 and 189here was a 40.5% increaserecorded food storéé However,
sometimes regulations and licensing fees that were introduced were not enough to satisfy the
growing number of grocers. This is especially evident in the case of the pedlar. The pedlar was

mobile and would go from house to house to sell theievear Al t hough not fAunif

mJohn MacCormac, fACanaMadlsevmisz i Feod 2Br dNbl eth, § Aug. 191:
i Great Changes iQanGadicen WoarMed dirs,ds 183 9) : 38.
BOstr-g9T.olrlont o was one of the fi#dstwsgi tainals btyo 19m®2f9ar cse me

had pasteurized milk for over 25 years.

11881 there were 5845 st oMiegshtroesgiOnttearrd d B sii foecd DEBB
and by 1895 thereTlwer€eB88uy dbbCadadakrseorRds 282926 f ooc
1921. This is a 75.44% increase from 1881. This data i
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throughoutthecountry t he pedl ar or p e d%Pediars gequired alicemser e g u |
and must brandish a badge, and failure to do so resulted in a heaviyefis@ns between briek
andmortar grocers and the pedlar were amplified in the pages Gfrdeer, with the latter
being ethnicized in places
In 1891 theGrocerpublished a list of eleven reasons why the pedlar was a danger to the
trade.These reasons ranged from,
Pedlars are dangerous competitors of those who own stores; fruit pedlars endanger the
public health by depositing their refuse in the streets; their business methods damage the
store keeper who cannot carry his wares from street to street; there are shamgst

pedlars who defraud the public by light weights and short measures; gretitimg
business is monopolized by an undesirable ¢fass.

These reasons were provided with no editorial comment froi@itheer. The retailer in Canada
was left to draw their own parallels between Chicago and cities like Toronto and the seeming
threat of the pedlar to their own store and customers.

This hostilityand degradation of the pedlar by theoceris not surprising as the pedlar
was not the journés target readership aritbw the pedlar distributed their stomkTorontonians
undermined much of their advice for how to succeed as shopke&persooddistributor, the
pedlar was not confined to shop hours or a single locaiwtheir ability to weave around the
city and into workineclass neighbourhoods would have been appreciated by families working

shiftwork. While the pocketbooks of workingjass women were not necessarily the target for

5 The spelling of pedlar varies overtime between pedlar, peddlar, pedler, and peddler. Pedlar was the most common
spelling from the 1890s to 1910s. Unless used in a direct quote | have opted for the spelling of pedlar for

consistencyil Chi cago Gr oc EanadiaiVGacer(Paa.d898)8. See @lsdj Vagr ant traders, o
Canadian Grocer(Jan. 30, 1891):;,3 an ear |l ier column where the pedlar was
evade any claims upon him for taxatThermaiecasesdnOntaris r ef er r
where merchants had demanded that the city enforce the
I n some of these cases the Retail Mer chant oBPolkes soci at i ¢
or city council. See Manadiak@rbcer( May P2ddlLeilep: LBB8enSeeodal
Merchants Waging War Agai nsCanadibeGrocs @®écl4i 191):3%i t hout Li cen:
¥3Chi cago Grocers Vs. Pedlars, o 5.
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many of the chain stores like the eventual Loblaw brandyeheeivednfringement é the brick
andmo r t pptendiad customersand t he grocery fpezekgrocegsamlr der O
advertisers mord?edlas had been accused by members of the RMA, which included a number
of grocery retailerspfipr eyi ng on women while their husban
imany timid housewi v#oshowmsmp |pHivwdvesfi muldfimsne hous
evidence of the pedlar as a nuisance or danger repofifedier y womanoés Wor |l d, Th
Home Journalor Chatelaineto their predominately female readers.

Some brands refused to sell their stock to pedlars and were vocal about their disdain for
them. Red Rose Tea ran a series of advertisements against the pedlar. In one such advertisement
bold | etters appeared at the toOopaaddusgatdedus
to display the tea on the counters, in the windows, and recommend it to customers. The quality of
the tea was of a high grade and the grocer co
so good at the priceandthafino pedl ar can st eal Red Y"ose Tea
Some advertisers and grocers feared that housewives did not pay attention to quality when
shopping and would only compare prices, which meant the groukt lose out to the pedlar
neaty every time*®

Much like the provision of food, the figure of the pedlar was made visible in order to
become governablén 1895theéi Ped|l ar qgquesti ono was addressed
Toronto bylaw passed in 1891, had prohibited pedlars from selling on King, Queen, Yonge,

Dundas Streeaind Spadin&venue. After a failed attempt to repeal theldy in the Court of

"Monod, 90.

BAiYou Can Beat GQGaovatiantGloeesr PeMaly e2, 01910): 47. See also, #N
CanadianGrocer, (May 21, 1920): 25.

PAThe Fr esh Cénadan Grocdrr d dMa,yo 27, 1892): 2. See also, AThe
CanadianGrocer, (Oct. 15, 1915): 22.
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Appeal, the pedlars brought the matter before the Supreme Court and were su€cEssful
Grocerexplained how the blaw of 1891 had beefimai med i n one of its i m
but reassured their audience that the merchants of Toronto should not be discouraged as the city
could still regulate which side of the street pedlars may be permitfipdittheir avocation and
had the power to define certain hours of operattdn an attempt to mobilize merchants, the
Grocerconcluded thafi i d e a | provinces or municipalities a
and when it comes,0oto htehe iwvepeedl dmamyi amhee way
besi des # &he pedlar gontinued t@appear in the volumes oGitoeer between the
1910s and 1930s, rarely separated from words and phrases such as nuisariceaelit, of the
law,0 or allusiongto criminality.?® It is unsurprising then that tmeoderngrocery trade
established hierarchy of shopkeepetisrough the press and municipal interventiomprotect
the interests and profits of grocevith a fixed, stableddress andisparaged the unpredictable
pedlar.

Pedling as a method of sellingyas the antithesis of what tlrocerhad hoped to
cultivate for itsimagined community ofeaderg* Without a storefronthere was little for the
journal to advise on, as, in their mind, there would be no scientific or modern methods of

retailing, no standardization, minimal <c¢l eanl

PAaPedl ar Qu e sdaCanadian Grocer{Now 22,M896): 15.

2!1bid. Even licensed peddrs wer e not i mmune to further interventions
charged with creating a nuisance by shouQanadian hi s wares
Grocer, (Sept. 1913): 36.

2 The Pedlar Question in Toronto, o 15.

2The R.M.A. asked for a number of changes to Ontario Statutes including a change in the #lawkensd Pedd | er s
and the Transient Tradesd Acts (TTA) and accused peddl q
asked was aimed to clear up obscurity so there would b
accusedd AOntPariposkR.sMAMendments, 0 Canadian Grocer, (Ap
decreased in 1920s but grew once more in the 1930s with the depression and mass unemployment.

%Benedict, Alndagismend Communities: Reflecti@benadomn:it hée rOxd

2006)149.41
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expose their food lines to the open air and streetspvesented aa premodern form of selling.
Toronto had experienced a surge of immigration from Eastern and Southern Befaed914
and many immigrants found themselves denied access to higher education asmhlikjtdrs
because of their fi%AAsamsult the presslretoexpandself cul t ur e
employment opportunities grew and peddlimghich was sometimes a traditional occupation
for men and women in their home couritrigecame the only option in the downtown core of
Torontg where immigrant communities were largely settled due to its affordable housing and
proximity to downtown workplaces.

One of the areas located in the downtown core wsaddefully referredto & T h e
Wa r dndwas an area of the city that was considerably overpopulated and in poor condition.
Located between the parameters of University Avenue, College Street, Yonge Street, and Queen
Street, it was described by the Bureau of Municipal Research as untidy, arysamt

popul ated by those fimostly of foreign nationa

25Monod, 40.
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with low standards of living [who] have, through force of circumstances, congregated in one
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[Figure1:Map of #AThe Wardodo Bureau of Municipal Reseas

Although the Ward was gradually changing from a residential area into a business and industrial
centre between 1909 and 1916, as many of the smaller buildings were torn down for the erection
of modern buildings (e.g., Toronto General Hospital) approximd@bs27 people lived in this
area. The majority of homes in the Ward were rented and were often without a watefsupply.
The largest percentage of residents were Jewish (68%), then Italian (12%), and a very small
numberofi Pol i sh, Chinese, Negro, and other foreig
20%)28 The Bureau provided a few family histories of some of the residents to demonstrate the
iburdeno these r es?@fthal family hisioses provided, fiie oesidemts o .
were |istedl asumMnPefddi kese men were originally
as a pedlar in their home country. Only one o
earned the highest weekly income of $12. In his study, Monod has claimed that etheicsretail
tended to buy and hire from within their own communities to try to raise capital from among
fellow immigrants®

Immigrant grocers, particularly Jews, had varying levels of success securing the
patronage of those outside their commupttifor example, in 1917 Joseph Gary had fled to
Canada from Poland and settled in the Ward and by 1925 had an established grocery store there

where he sold staple foods like butter, eggs, and chees ffid. Fig.3].32

'pbid, 29, 31, 32.
®] bid 37
X' bid. 37

30 Monod, 38.
31 Monod writes that most immigrants were stereotyped into selected occupations, i.e. the Italian fruiterer, Chinese
laundryman etc. Jewswere@m c cept ed retailing minority from the old

stores in frontier towns (furniture, shoes, clothing) and grocery stores in larger towns like Montreal and Toronto pg.
40.
2AGaryods Grocer i elttpsdwSitojestoesfrontstariés.dr§t or i es ,



https://www.ojastorefrontstories.org/
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"SALADA” W)
444
1S DELICIOUS

ADEL.1430

MeR Ees. CREAM & CHEESE.

i1 WHOLESALE & RETAILG
i85 T FRESH DAILY.

4

: ket T YT - S : 2
[Figure2: Joseph Gary in front of his grocery at 136 Elizabeth Street in St. John's Ward, ca. 1925. OJA, item 1542.]

Bs T 54 e Z

7% - i rs 2 g s 5 IS = S
[Figure 3: Joseph Gary, Rosie Lachoviand Goldie Gary (left to right) in front of Gary's Groceries, ca.1935. OJA,
item 1543.]
AfGarybs Grocerieso was | ater reopened on 420

chain competitor Dominion Stores at 431 College Street. Some took@dherto complain
about the encroachment of foreign competitors. A wholesaler wrote to the editor of the journal,
Ailtalians who went into the wholesale and ret

with practically no capital. They are now wor
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that we can drive them out of town®Hemys they a
Johnson Jr., a prolific correspondent for @recersince 1910responded witliMen win who
deservetowiiwh et her they be IlItalians or other [ é&] 1
Make use of t hem.?3[Fg.4 The trradd jauraal was geherally lsupportive

of foreign grocers if they had a good work ethic and if they follomedern methods of

retailing3® However, in 1920theGrocerprofiledt he #Aal arm at the gr owth
popul ation i n Wewthismatier h&ldeea disaussedaby ttie Western Retail

Mer chant s 6andlwoughtctd alh € oat t enti on of the Gover nmi
question was to have been i nvesShegrideed but no
continued to denounce the Chinese populatidin bsl -suckérson the community. They have

no interest in the |ife of the townoafdé] They
Aunli ke the European foreigners who produce o
What is the West going to do aboudit?The author accused thdtu nl i ke t he Gr eeks
Italians who have establishedhigh ass eati ng houses and confect
Chinaman seems incapabl e &Beyanghsemeaallusiongtoracey t hi n
when theGrocerdiscussed the problem of the pedlar, the imagined community of grocers it

hoped to establish, and believed that it had, was white, Canadian, or deemed a hardworking

3 Henry JohnsonJii Advi ses Agai nst St @nadianrtGgocefdulod, ©3p30e House, 0

34 |bid. Johnson Jr. was born and lived in America (San Franscico) but wrote f8rdber. There is no clear

evidence of how or why he came to work for Gcer. In one of his travel logs he recorded how Mr. B.T. Huston
fromtheGrocerdr ove him and his wife al/|l over Toronto, and hov
park in the city. Paul Findlayyn Old Grocer and His Wife See Eurgf8an Francisco: HoniGooper Company,

1925): 16011.

35 City of Toronto Archives. Danforth Avenue 1930.

%®E. H. Scott, Chinese NMaenadéeannGWegedr B8d®02®dBda,lB6harl es
Hope, ABritish ColMali dargtasRa ¢ Eab . P4,0 bal2.10) : 3

SScott, fAChinese Metla3k87i.n Western Canada
%l bid., 137.
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European nationaf

[Figure 4: City of Toronto Archives. Danforth Avenue [1930] The Greco family ran an Italian fruit and vegetable
store. Modern methods are visible with the white apron, systematic order of the products, price cards. Yet the food is
exposed to the dust and to the strie

Another fooddistributorthat rivaledthe grocery store in Toronto was the public market.
Busy weekly farmers markets often required women to arrive early for an adequate selection and
farmers needed to keep their prices lower than retailers (in theory) for women to see a saving in
price equato the value of their time to travel there and carry their purchase Hfdfrhe. St.
Lawrence Marketwhich remains a populahopping spot in Torontevas designated in 1803 by

the colonial government of Upper Canada and a small wooden building was constructed to

®Thewaso menti on oifn Blriwable ypomalcdrhe fAChi nese QOfeonchécik 0 ar t i
reference Bl ack persons, it was often in the context o
Aunt Jemi ma and Gold Dust Washing PoWMdeod, amgdeanyhdt al
stores were t acrlgoestiendg bayl lai aSnucned aiyn Tor ont o who opposed J
Sunday ( belcoarudsdes )oDfa yt hAeRtMA me mber s and ot her o6nativist r
ot her southern Europeans, and Chinese merchants and pe!
professional ethics, and an mages esft immipgondntsdvetrherer
i ndustry,93.ee pgs. 92

“ANorth TorontodheFdome,nt\WalWeexdXW | No. 13,424 (Aug. 20
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accommodate t he t otvRublis markets isthe early twéniieth cemtary k e t

received mixed reception from tiBrocer[Fig. 5].

[Figure5: Interior of St. Lawrence Market, 1919. Image by James Salmon. Cligrohto Archives,
Fonds 1231, Item 61]

While Toronto farmers markets, such as St. Lawrence market, had a fixed address and
paid a fee to sell, in the grocery trade hierarchy, farmers were not the intended audience of the
Grocer. As Figure5 shows, farmers would bring a variety of their goods to market, from fruits,

vegetables, poultry, eggs, butter, and flowers would be available for purchase from their wagon.

“Kheraj, 130. By the 1860s there were three public mar|l
Mar ket . Both St. Andrew and St. Patrick Mar kédthecl osed
St. Lawrence Market currently serves over 120 vendors
beating heart and culinary focal point of the city of

and for st whof dmivlei enher e. o
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The photograph shows a crowded market floor, filled with an array of cars and wagons. The light
that filters in almost spotlights a farmer and their produce of fruit or vegetables. Although the
market made food tangible to patrons (a customer could |giekyup and survey a piece of

fruit) which mimicked the autonomy the modern groceteria style of buying promoted by the
Grocer, the market lacked the same commitment to packaged, branded, and standardized
methods of selling and buying.

Conditions for selling were less than optimal for new farmers on the market circuit. One
farmerwhohad r avel  ed t o Toronto recalled: AASsS soor
some one of the | arge establishments in the ¢
dickering for them. You see it wolrdadindamee bad f
sell direct, and consequently he is subjected
criticism of the way in wh%lcnh atdhdeiyt ihoanv,e Tboereonn t
Market By-Law No. 4327 prevented farmers from selling in retail quantities from their wagons
at the St. Lawrence Mark&tFarmers were restricted to selling by the barrel, bag, or in
guantities not less than one busl&till, the majority of householders in Toronto purchased their
produce in small quantities and to purchase a bushel of any line of vegetable would create food
waste as it was I|likely to perish before consu
purchasd r om a shopkeeper*or peddlero as a result.

Retailers frequented the Toronto City Council to voice their complaints about other
public markets around the city that were less reguldibd Grocerreported one of these council

meetings. On e Tyeafanseesicomp in thdres selt ne kdwer tliian our retail stores

2AWhy is Toront o Holuhsee KToa pinrt,p (SdaideladS2@ro11) @ 12,
“pPassed in 1904htRemedl evdvwboyoolkedr2ndnme-nad Abayibteywve / by | aws
muni eciopeel/-by aroewsi st hy/l-sevartendsi st ry/ #bl sr Detail s/ 54668

“AWhy is Toronto Housekeeping So Dear?o0 12.


https://www.toronto.ca/city-government/public-notices-bylaws/bylaws-municipal-code/bylaw-status-registry/search-bylaw-status-registry/#blsrDetails/54668
https://www.toronto.ca/city-government/public-notices-bylaws/bylaws-municipal-code/bylaw-status-registry/search-bylaw-status-registry/#blsrDetails/54668
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and get of f wi?“ TheGuotercpnaeoithe defes af koth sellays and stated

that the farmersd mar ket fAmeans nothing of sa
that there is anything wrong in the farmer ge
merely is that the elimination ofthee t ai | er d o e s* Amorg the muldicincagketp r i c e s
in Toronto, including Kensington and Wychwobtarket, St. Lawrence was the only one to be
mentioned by name and have its prices reported on regularly with@rdoerwithin the

fiMar ket s and WNMantkk the padlas & pybhienmatket received less critidism

the journal despite competition for potential customers on market days and a seeming lack of
cleanliness and order (as evident in Figure 5) that a modern grocery store should have.
Ultimately, the St. Lawrence Market was located in the downtown core with immediate access to
working-class and immigrant shoppers, compared to the growth of chain grocers who populated

busy intersections in largely midditass parts of the city.

Credit Worthiness

Thedogicalbneed for food meantust, respectability, and moralibe@me inseparabl&éom
the modernization of the grocery industry d@he role of women in that growth. Not unlike the
central character in liberalism, where the citizen may be trusted to join the electorate, the
consumer was trusted to consui@enverselythe social contract and trust established between
government and society dissobwghen those in power act contrary to the interests of the public

good?® Offering and obtaining credit was unwaveringly linked to trustworthiness and the ability

®AThe Farme€adatMbakeGMacer 8, 1918): 26. See also, Miche
mar ket s iJouCGamdda,foO Hi stori caVolReseaNeh03I n MaO k2)}t:i n387
A The Far mer slidsombxaséseetail ghoce2savould purchase wholesale from the farmers market.

4l n Ttoreont o Pri tgs Samd produce for the St. Lawrence Mar
Daily I nteresto page as women weilatthe dpSuanemetrct iSee® , con.
Veget abl es SchBheeToradn tMa (Doeeit!,yw 1B8t,arl 928): 25.

“BMi chel Duchda&mmencaond Xeoarst ant, Al ntrodutThenki AePalbj ec
Order Framewor k anéd aHlidsrtroyr i Biie&hanni BsctaecreRecvédd aurt® eorn: The Loy
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to purchase materi al goods, under the tenets
or sovereignty® Furthermore, the system of the doublery bookkeeping was a prominent

feature of capitalist modernity in the grocery trade as the interpretative numbers of credit and

debt were transformed into a material reality with moral connotafigns.method was framed

by theGrocerasamodernand f@Acl eano manner of reporting al
could safeguarded profit and the reputation o
customers or is more than inaccurate accounts and mistakes, especially if they aréhagainst

c u s t o fRoubleentrybooking was system of writing and a mode of government, Mary

Poovey has argued, that if merchants were to benefit from, they needed to obey the system rules
over previous informal systems of agreentéi@n one hand, this created a mercantile system

where entries were treated as a modernifast numerical accuracies. However, the system

measured the virtue of the merchant and the credit worthiness of a customer as much as it

tracked commercial transaotis®?

To obtain credit @ustomer would enter their local grocery store and share the items they
needed, the clerk would record their name and food purchased, and the customer could have their
purchase delivered to their front door, or as in the case of the late 1910s an@2@s|yiuld
carry their purchase home in a paper bag. This was the main premise of the crediasgsbem
clerk was responsible for collecting debt owkedorder to subvert the domestic economy for the

grocery industry to usher in its own modes of @resbnsumption, honour, and thrift, the grocery

Order Framework in-18adAM&®d®habeHasi emyanti7bH@egemony: debat
' i beral , redeHruadneceonin s and Mi chel Ducharme, (Toronto: Uni
“Bel ifisTloavar d a Canadi aom T®hsumer History

Y Account Keeping Galn aad iSama | ¢ A gBeuesriFmensds ®9We | I7i.ngt on, A THh
of BookkeepiChgaMetamo@Gdoder 12, 1907): 61.
"Mary PAoMieyt ey Mofdern Fact: Problems of
(Chicago: Uni versit,y xofi iChixvaigioi ,Pr27,s,2 8.9
2PoovAeeyHi story of xtiai1Modern Fact

Knowl edge i n t
98)



Kirby, 53

store was framed by the periodical press and advertisers as an extension of the household and
under the protection of the industr YThisrather
was not a passive and instead, it is more helpful to consider this subversion as mutually
reinforcing.

If the customer had a credit limit or a fixed date fepayment, it was important to approach
the subject with tact and authority. One of the drawbacks of credit was the awkwardness of
collection. One grocer expressed that others have likely lost custbesause of unlimited
credit, rather than sharp collectioiswe of ten all ow customers to ru
of runni ng*Hetcontnuediislefl vae sc.udtst omer gets paid by t
that we get our pay in full for our >account a
Extension and collection of crediterefurther complicated ithewomen of the home were
making the purchasgwhich was often the cask was the popular opinion that men were bound
by law to supportheir wivesand givethemthe authority to pledgkis credit>® This opinion was
supported by an old English law where a wife had a presumptive authority over her Busband
account. As Constance Backhouse has explained, prior kbdaiieed Womed s Pr opgrer ty Ac
1884 married women were not only unable to own property but were restricted in their ability to
obtain personal credit or assume contractual liabifliys a result, married women in the
nineteenth century experienced difficulties finding shopkeepers who would agree to accept their

credit>® Creditworthiness was contingent on property ownership.

Dol ores THayGeand Domestic Revolution: A History of Fel
Nei ghborhoods(BasntdorCi t Mle®B Press, 1982): 5.

“fiRetailers Behind t heCdhadianEscel (fan. Md310):e80.s of Credits, o

55 1bid.

fiHow far can a women pChatelape(Odtt.d929):badisbandsd credit?0

57 Constance Backhous&,Ma r Wo & @ rPropertyLaw inNineteenth Century Canadd,aw and History

Review Vol. 6 No. 2 (Fall 1988): 226.

58 Backhouse, 214.
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After 1884 and several reiterations of this doctrine, the law obliged a husband to supply his
wife with necessitiesvhile they lived together. If the married woman was without means she had
fian authority of ne®Eerswassomeamiguigpbuevtdaie hi s cr e
necessitiesvere and what the credit limit was for married women. For example, throughout the
1910s, purchases made by Mrs. Smith were to be filed under Mr.&8mitha ¢ ¢ 0.8dMuch n a me
like the shoppers explored in Rappapog&hopping for Pleasurevomen would continue to
purchase under their husba6édame and he would be liable to his now overdue credit, where
foften it is the case that t het® Bvamfahistandowes t
protected his credit and communicated to retailers thatldd not be responsible for debts
contracted in his name by his wife, on occasion, they would authorize credit without the
husbandds knowl edge. I n one British Columbi a
goods amounting to $1,000 and while she had $add of this out of her housekeeping
allowance the dealer, anxious to be repaid in full, sued her husband for the remaining®alance
The husband was able to prove he knew nothing of this charge account and the judge ruled in his
favor and remarked that a $26 hatcaluli ar d1'y be cal | ed.®®Resptecessi ty
some economic independence for married women in the early decades of the twentieth century,
where they could earn their income, purchases for the household could be a contentious subject
for husband, wife, and grocer.

Although credit was the main form of payment in the early decades of the twentieth century,

it was often lamented by retailers and economists as a precarious neshedich could

59 fiHow far can a woman pledge Heu s b anmedits &s.
H.R.Danielsfi Pr eventi ng Losses i @anadianfGeotegNlaly 27ClO1€)@498. Busi nes s, 0O

81H.D. McMullen,ii Cl ai ms That Sel |l i ng fCanadia@Grechr(Mshe2@ 190181102Day s Ne't
RappaportShopping for Pleasurd&?9.
2McMullen,i Cl ai ms That Selling for Cash Means 30 Days Net,h 0

83 1bid.
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quickly spiral out of the grocedsontrol. However, plenty of grocers and customers preferred the

credit system. One retailer claimedthat r edi t i s a convenience. The
demand it and appreciate it.o He continued, i
woul dnoét be long until the s?Bolrdthers the¢irai | er wou

argument was that those in the cash business were in a wandering and uncertain trade as the
average customer favoured the credit systefime trade journal reported to its readership that
for every 100 grocers starting that entered into the cash business, 99 would quickly slide to a
credit system for it was considered the easiest and most pleasant way to incre4$&weme.
T.P. Loblawhadrecognized the high demand for credit from customers and retailers alike and
sought to capitalize on the slide to credit. Loblaw had taken a brief hiatus from the retail industry
and established The Loblaw Credit System, which expanded on his experiangeasy store
proprietor.This was one of the few times his name was not listed under the directory of grocers
in Toronto but under office supplies. His advertisements ran from-1908 and suggested that
the grocer could cut their bookkeeping miftand thatthéi | ess wr i ting you do i
l ess chance t% make mistakes. 0

The Loblaw Credit System promised to help grocers in the early 1900s organize their
outgoing credits, leave a good impression with their customers, and create more business as a
result. However, theoblaw Groceteriashainwould never operate as a credit businesen as
other chain and independent grocers turned back to credit during periods of national instability
and crisis. The Loblaw brand weas far to highlight the trouble of such a system [BipThe

advertisement below offers the shopper two options: the first, to have loose bill slips that could

i Some Probl ems DioCanadasGeder, ([Dgc. 4R1810)adll er s

5B.H.Thomasin The Proper Handl i ng oChnadian &rdder{lan. IBIOI9% ct s Busi ne s
56/ TOurCo mp et CanadiarsGrocer(Jan. 1, 1912): 39.

57 fiThe Loblaw Credit SystemCanadianGrocer, (Dec 11,1908: 12.



easily mount and be accidentally misplaced, much to the chagrin of the grocer when repayment

was due. The sketch on the left did not utilize the tools of modernity well; the payment slips
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represented a disorganized system and a liability for the shoppgrarer. Conversely, the

Loblaw cash system, depicted with two wadessed women, not unlike the women who featured

in neara | |

only could the groceteria, casimdcarrymethod of grocery shopping offer femaldh o pp er s 6

freedom to browse and select, but as this advertisement suggests, it offered further autonomy

Lobl aw advertisement s,

over the household purse.

Store credit often meant that a customer could pay for their goods at a later, more convenient
date. For some, if their grocer was particuldelyient or they had established a good rapport,
payment could be left outstanding for months at a time. Credit offered the grocer the potential to

establish a loyal customer base as it would be more common to frequent the store a person had

ARE'YOU HOLDING
A HAND LIKE THIS

AT THE FIRST OF
EACH MONTH?

o

‘OR1

ARE YOU REAPING
THE SAVINGS OF

LOBLAWS
LOW CASH PRICES

Wil
gl

[Figure 6:Loblaw Groceterias AdThe Toronto Daily StafNov. 11, 1926: 11]

A avea@ pthemdNott h e

an account wit/§® In Craig Hero® kunchBucket Liveshe examines the workinglass history

68James G.Cannofi | ndi vi d,ua !l C&r adi(Aprsl5A8986)6.e r ,

S
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of Hamilton, ON from the 1890s to the 1930s and reveals how members of this community
relied on wages to survive. In his investigation he reveals that the credit sytiethis

chapter explores, was crucial in times of mass unemployfh@titaining credit was often

imperative for many workinglass and poorer women across Canada. As Belisle and others have
shown, budgeting was a central responsibility in the late nineteenth and early twentieth century
for women’® Women who had access to more income, or at least a cash allowance often
provided by their husband, began patronizing stores that offered competitive prices often city
chain stores, while lowencome women had little choice but to continue to seek oat &iores

that offered credit!

While some championed the credit system over cash in the early 1900s and late 1910s, other
grocers continued to share their distaste for giving credit. As mentioned earlier, one of the main
drawbacks of the credit system was that it could be as unprddietathe paychecks of those
who patronized the store. A poorly managed bookkeeping system and a lack of communication
between the grocer and their customer could cost the retailer not only their earnings but their
reputation too. For example, one grocérowvas experimenting with a cashly business had
one woman customer accosthimwiivo u gave my nei ghbor?lintheedi t
grocefls defee, the woman had sought groceries after the strict@alghpolicy was in place.
However, in this one instangeis clear that the purchase, payment, and treatment in the local

grocers was not an isolated transaction but was likely a popular topic of conversation among

8 CraigHeron,LunchBuc ket Li ves: R e ma(Korontg: Batween theMldnekBeoks 2016§5i t vy

70 Heron,LunchBucket LivesPG.Belisle, RetailNation 134.Fahrni,Household Politics112 Bradbury,Working

Families 217.DeutschBui | di ng a Ho y®6 StwigBoagilbe Neva Dag Recaded13116,146

147.

"1 Belisle, Retail Nation 134.

2 Stanly Wiliamsi Gr ocer Tel |l s of Ch&€anadan Grocer(dul. 4C1983)35.t t o Cash
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neighbarrhood women responsible for grocery shopping. This, of course, was noesalede
conversation.

As much as men and women could express their discontent with a grocer, the grocer could,
and did, express the same sentiment among fellow retailers in the nelyidmh In one case,
retold in theGroceri as both a warning and reassuraneegrocer spoke about how he had
Ahauntedod a customer for weeks for repayment
Athe reputation of being a confirmed dead bea
to her reputati on, andstaediclo nhfarvoenntdetd tthhee rweormoatne s t
youbre going to give me any money [ €é] they al
and you wouldnoét if you could. o When she dema
fiwhy, all the merchants in town say it [ é] the
t heyo6r e @Byinaturesohmy sources, it is not possible to discerméfrchants ceade
trade with the woman in the stoayd if she would have turned to a cash business as a result,
however, the prescriptive nature and authority ofGhecer constantly reminded readers to
assess trustworthiness of female custom®rany means necessaag, a prerequisite to extend
credit.

The credit system had been furiously debated among grocers in the early decades of the
twentieth centuryandsome that felt they had no choice but to transition to a cash system. In
what was referredtoasiacr edit t owno a merchant described
other retailers by extending credit to customé&rin 1912 the grocer observed how new
competitors moved into the area and operated a cash system. The grocer watched his competition

closely. As a credit store, in a supposed credit town, he found that nearly all his customers who

" fiConscience atvork,0 Canadian Grocer(May 20, 1910): 100.
“C.Denikefi Forced t o Chan g,eCahadiannGroCer(Apdi912:11® Cas h
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owed money would go to the cash stores as ittvaso mmon f or t he debtor to
me r ¢ h ant THhe busivessavasaffected and he was forced to change from credit to
cash, using the amount typically lost each year on bad accounts in advdttingecisions
created new demand in the store.

The burden of credit was to be equally shared by grocers and their customersCaogpesed
reader James Stuart. He claimed that the credit system was bad because it made Canadians
Aunt hr i fof°w gendra, it was easier to sell a family more groceries on credit than for
cash. Because of this, it was often the shopke&pemould be the one who suffered when
others could not afford to pay their grocery bill for the week or month. Stuart viewed the credit
system as a money lending scheme and if saesskthe main feature of a store it would show
iwhat the citizens of Canada coul’@hriflexistddy t he
within the tensions of modernityo saveor carefully budgetvas touted by thperiodical
literatureas a sign ointelligent shopping or intelligent retailing, while to spend lavishly was
simultaneously presented amarker of social standing and success. While thrift would take on
renewed importance during times of crisis, financial or wartime, the concept never drifted far in
discussions of citizenship. In further deterof cash over credit, Stuart hoped thatither e d i t
system will be cut down by the knife of common sense and @mtkgmce of the merchant and
that the standard of cash trade will be raised and will be the means of cheapér lgathd® the
consumer and retailer, and will be the means of making thriftier and mortovaellcitizensd’®
Cash, or caslandcarry, offered women shoppers a level of autonomy to physically access

foodstuffs for sale in a star8till, this system provided the grocer some financial freedom from

7S |bid.

®James Stuarfi L et t er s ,dCanadidm &roder@ul.t3,al914) p. 36.
" 1bid.

8 |bid., 36-37.
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overextended customers. Even with the eventual rise of the cash business alongside the growth
of chain stores in the late 1920s, credit would serve¢on a bl e t he singl e mer cl
the handicap of chain prices “Haostlitytowarddhaini s t r a
stores coupled with the Depression wobitdathe new life intthe credit systemausingtension
for what it meant to retail and shop modern.

Early competition for the independent store and the predecessor of the chain grocery was the
large department store with a grocery section and the mail order K&B8s¢k.operated a cost
efficient production as they had a large buying power and were in a position to purchase their

goods direct from the manufacturer and sell at a lower price. Howewasreported that

department stores and mail order hodsdsr e quent |l y over bought- in ord
sized order [é] many of them | ost sight of th
successful operation of a grocery storeo and

and merchadising were equally importaft Despite their temporary footprint on the retail
scene, mail order houses and the appeal of lower costs, laid the foundation for the birth of the
retail grocery store. The chain went over the heads of the wholesaler, commission merchant,
jobber and brokegnd appealed dirdgtto the consumer.

The Department of Trade and Commerce revealed in 1932 that in large centres, chain stores
continued to secure a good percentage of the grocery business. While the compagyhain

stores excelled in the city centres, the bulk of the grocery busineameehin the hands of

“Henry JohnsonJii Ret ai |l er in Credit To wCahatian Goeed(Mad.d,t1928)0 Ch an g e
28.

%fiBetter Understandi ng B@ahadiene€GroceNlam. L, h9ao): £23. Gyntlda Wright me r , 0
notes how Eatonds mai l order organization, first | auncl
1920s, was strongly resented by rural mer charnnes who r e
Trifles of Vast |I mportance6: Wr it iGaender @eflictd: &New Essayisim t he Hi
Wo me n 6 s, eds. Mariama Malverde and Franca lacovetta, (University of Toronto Press, 19923%1240
81B.T.HutsonfiHas t he <chain gr oNkaleapsMaghzing (Rlay 65 1820)13.0 st ay ? 0
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independents who operated individually or through cooperative gfélipe.Groceranalyzed
the figures of nine towns ranging from populations of 11,000 to 30,000 and the of three large

cities, Winnipeg, Toronto, and Greater Montreal. [FigTiir analysis revealed that

Analysis of 1930 Census Figures Showing Status of Individually
Owned Stores

% Grocery

Total Aver. No. Per No. Aver. Salex Business

Grocery  of Peaple Capita of Inde- of Inde- by Inde-

Vopulation Stores Served [PPurchasex pendents pendents pendents

Woodstock ‘ 11,300 23 195 £ 85 18 $32,000 60.2°,
Belleville ’ 13,700 30 274 N2 " 15,800 1R
Timmins ... AT . 14,200 26 516 102 20 32.900 15.6°,
Stratford . .. 17,000 50 340 72 12 17.800 608
Sarnia P : 15,000 17 ax3 N2 12 20,000 57.00.
Niagara Falls 5 N 19.000 61 301 115 5 15,000 11
Peterborough 5 22,000 72 305 X9 Lo | ] 26,200 *64.0".
Sherbrooke . 29,000 RN 330 65 \: 18,500 779
Brantford 30,107 N2 366 92 '.".«~\ 26,600 69.6°,

*Local chains included with independents,

[Figure 7: Individually owned stores in Ontarfdanadian Grocer(Oct. 21, 1932): 24]

some retailers were losing out to the chains in the area, and more simply, there were too many
stores based on the population in some cases. The above image shows that while towns like
Brantford and Peterborough had independents comaaidihe majority of the grocery business,
Niagara Falls and Belleville which both had a higher per capita purchase than any of the three
major citiesi lagged behind their chain competitors.

A comparison of Toronto with a smaller Ontarian town, Sarnia, depicts this division of

preference between independent and chains. [Fith@&rocery stores in Sarnia, chains

How Independent Grocers Fare in Canada’s Three Largest Cities

% Grocery

Total Aver. No. Per No. Aver. Sales Business

Grocery of People Capita of Inde- of Inde- by Inde-

Population Stores Served Purchases pendents pendents pendents
R o aio e o o i walniliboiiculwmn's 218,800 657 333 $45 593 11,400 67%
T R e e SO S N S e o 631,000 1,490 423 £64 1,233 13,100 407%
EOIIRREE. B Geessnasisus boncoas 975.000 2,755 354 $63 2,382 17,500 68

[Figure 8: Independent grocers in Winnipeg, Toronto, and Mon@zaladian Grocer(Oct. 21, 1932): 24]

821 nde pende nCasadian GroCeh(Septr28, 1932): 19.
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included, sold an average of 383 people, the per capita purchases were $82 and the average sales
of the independent stores were $20,808arnia was considered an average townhfenumber

of grocery stores, population, and annual sales. Sales in the big cities presented an entirely
different picture. As the image above shows, in Torahi® average sales per independent store

was $13,100 with per capita purchases at $64. Overall, the smaller the town, the greater the per
capita purchase from grocery stores. The column quippeéithat | ot of peopl e of
power f 1l ock t &Wwihkckaindablé tgdelt for less,gndependents in Toronto

struggled to price match and needed to rely on strong selling strategies, service, and delivery
where possible. As Toronto became a fortress of chain stores, only 40% of independent stores

occupie the grocery business by the early 19%0s.

The Loblaw Groceterias
Beforelaunchingthe Loblaw Groceterias chain in 1919, T.P. Loblaw reflected on the one
store he and his theamployer, Milton Cork, operated on College St. in Torohtd.902 T.P
Lobl aw had the mortgage transferred to himsel
a 30ft x 120ft, two 3storey extension brick dwelling (15x35 and 12x25) for $6250. After
working sideby-side for a number of years, Cork and Loblaw each op#redown grocery
store in Toronto. Loblaw continued to operate out of the4&BPBCollege location and Cork out
of 1468 Queen West, selling groceries, fruit, and provisidheblaw believed that with greater

volume he andCork could buy more cheaply and lower operating cgstsyidingbetter value to

8fiStatistics show some Grocers to be falling down on t|
84 1bid.

85894 chain stores, 596 independent stores. In comparison to the other 2 major cities, Winnipeg (67% independent)

and Montreal (68% independent)

8% bi d.
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their customers. The chain stor e HethldGtk he f el
AThe individual grocer is not facing ruin, bu
keep abr e a s® Onerighttaftee thetduorhadscloséd the store, sitting across from one
another at a counter, Loblaw said to Milidtd t hi nk it woul d be a good
of small stores. A girl could run one if she had a boy to assist her in the store and make deliveries
after school. o0 Mr. Cork agreed andByé&diQ,the ed a
partners were operating nineteen of these small stohed4.910 Loblaw bought several shops in

Toronto and ran them under a single management. For this first bundle of stores, it was

suggested biyla c | etlainthiese were solely caahdcarry, where customers paid cash at the

counter and carried their purchase home with them, but the interior had the traditional clerks and
long counters, wherein customers needed to request goods from behind these Lounters.

However, annual reports from 1916 show several unpaid debts at six of the Loblaw Store

locations [Fig9].

8%Frank J. Ayearst, fAHe Created Mac$ €\agadieQFeld,092Busi ness i
17.

88 Ayearst, 55.

®These stores were eventually sold to Dominion, their 1
®Fred Bodsworth, AHeMMakh @ws ols,i(NMaBEl@4Bml6.i e s, 0
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THORNE, MULHOLLAND, HOWSON & MCPHERSON PAGE

sohedule
B

(as at Ootover Slet, 1916)

0w

Mre. R‘,ﬂolu. Gladotone Aveelesesscenes 23426
Te Jdo Hodland, King 5% Bejececnnccccose B17.28
Se We Clarke, 208 Chrictie O%eteccccecne 1.40
Mrs. mbl". 367 Rusholme RAeseascnncene 27.98
Pe Go loOnmr. Broadview AVOoelovesenves B1.36
Wree. Biokle. C/o T« do Hodlandseecocnsce 9.50
Mree T« Js Mo ond, Eing te Besoeeevsee 11.36
Hr. B. Conlon, Klng G%e Netenceesscncnne 1l.12
Miee Wright, Symington AV@eisesssssssnee 2B+ 66
Nrs. Wiatoon, 29 Vermont AV@eieeseseseces 24454
¥« Coward, Upeding AvVOetesssecssessosnce __gl_lg B11.52

419 Yonpe it.
Hre. Chadwiok, BB2 Bathurnt Stetessescss 2.08
Central Heipghborhood, 82 Gerrtrd Htesese «86

Mre. Crump, 63 “ﬂnry Ufetencnnsasccnsane 8.00
lirae Lobln'. 367 Rusholme Rdetecscsssene £.66
Mise Paruu' 82 OCorrard Ufeiescassasese 600‘ 20054

891 Cueen ite e

Hraoe Allen. 16 Bm:tinml AVOe20acsancsene 8.06

Nrse Aikem. 86 River Ufeteccssscocccsss 5460

Mroe Varrington, 24 Pernwood AVOe:esesss 3.08 14.78

228‘ Cueen iUte B

Mree. Davies, 141 Shorbourne Cteteceessos 8.088

Mroe Donaldoon, 890 Gerrerd tt.

Erse. MoMimm, 104 Duchess Stelesee 8.01 7.96

1178 Cueen 5t. Ve

urpe Ferguson, 2L Melbourne Aves:iesessse 12.90
Hotol Cecil, Cueen fetessosvcenasnsccsce 10.18
Mro. Rowley, 67 (pancer AVOeieeesscscosse 6.87

rince of lUales Lodge, (ueen Ufeiessscss «10
ﬁn. Wiloon, 172 Jmai:mon AV@oivssessase 11.02 41.01
’ég.f‘;'g o 1 ietion (Rent of
tis al Assooistion n
Hell)sees 1,80
Royal Templars Asnoolotioniessescccssses  Jeb0 6.00

LA ER R R L LN 8.00
Mroe Murill, B4 ROSO AVCalseescsccssncss 811

Mroe Moltman, 149 Langloy AvOeiecssescss __BeB6 15.97
Unpadd 0«0eDes 001l0BIescsesesssssssccnncs __80.59
$647.08

[Figure9: Loblaw Inc. Annual report Accounts Receivable for Wholesale and Retail. Courtesy of George Weston
Archives (Oct. 1916).]

This report recognizes the purchasing status of married women who were granted credit in a

cashandcarry store (including T.P. Loblawbts wif e’

for wholesale sales, including for T.J. Medland, a competing grocery cgmpaoronto.
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After several years of partnership, Loblaw and his business partner, Cork were readying
to launch a new chain store scheffleei mu |l t i pl e store ideao at this
established in Great Britain and the United States. In 1859 the Hartford Brothers founded in New
York whatwould become the Atlantic & Pacific Tea stores with 15,000 units by 1930 and an
annual profit of one billion dollarg In Canada, William Carroll from Hamilton, Ontario was the
first to operate a grocery chain store, his first opened in 1893 and by 1910 he had five or six.
Although Carroll was the first, T.P. Loblaw was the first in Canada to launch the cash and carry
chan and has survived to this dalbeit with modifications and a massive squfr@ increase.
The Loblaw Groceterias a seHserviceand cash and cargroceteria, it would be the first of its
kind in Canada andmong the first dozen or so globally, was officially opened in May 1919 at
2923 Dundas Street WetAt this time itwasuncledij ust how extensive thi
and just a single store, on Dundas Street West, Toronto, had been puféhiisedtore, and all
future purchases of theirs would be renovated to match the groceteria system. The typical
blueprint of the early groceteria style divided the floor plan into three sections: an entryway,
salesroom, and a stomewaembafre mameé hegmeawe Lo
cafeteria, which reduced labour costs of restaurants by having customers serve théfnselves.
This style fit modernist ideals where the bleaker parts of the store were hidden and the customer
was greeted with only merchandising sp&ddowever, because of such high sales in a short

period of time, it was necessary to expand the sales room to the full length of ti¥é store.

91bid., 69. DeutschBu i | di ng a Ho yGhapter FespgagallyPar adi s e

2Bodswbit h,

BfAiGroceteria chain st CanadiasGrecer@ay 3@ 1949:29. naugur ated, 0
“Wright, fA6The Most Prominent Rendezvous odr gtahnei zFaetmionni 1
of Shopping 4i1® 5Dqgroo rBt2a, 1920

®Leact,6.75

%A Groceteria has c¢come t oCasatlianyGrocegec. P6al919p286.ocery a feat ur e
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While Torontd s maj or department stores, Simpsono:
corner of Yonge and Queen streets, thereby creating a shopping district of sorts, the grocery
trade needed to establish itself differerffly.oblaw and Cork had hoped to capture the
pocketbooks of those with a moderate income and found great success near accessible, busy
intersections and along Bloor Street West and the Danforth in the East. Notably, Loblaw
locations populated near every magtneet in the Toronto area except toward the downtown area
where the Ward once was and where Jewish vendors tended to operate in the Kensington market.
Loblaw Groceterias, other chain stores, and independent retailers needed to, where possible,
settle neacustomers rather than wait for customers to come to them for a leisurely afternoon in
the shopping centres. In his study Monod has charted the general spread of Torontonian grocery
stores between 1902 and 1930 and found that larger stores tendedaaviedibhier residents
into Rosedale and High Park, the middle class in the Annex and neighbourhoods bordering
Yonge Street, and the more affluent bagdlar workers to north of College Street in the West

and along the Danforth in the E&8%The below maps depict the growth of the Loblaw

“Bel isle, AToward a Canhd4.an consumer history
%8 Monod, 3132, 354.
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Groceterias chain (marked with a green pin) [E@.11, 12] from its original iteration as

Loblaw Store Ltd. to Loblaw Groceterias between 1919 and 1940.

A" BT Lot G
ﬁg’ AR,
S

!

[Figure 10: Loblaw Store Locations prior to the launch ' the Groceteri store system, 1919]

[Figure11: Loblaw Groceterias locations in Toronto, ON. 1931]
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[Figure 12: Loblaw Groceterias locations in Toronto, ON. 1941]
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Cork reiterated how the Loblaw Groceterias was a social space &ftecarreporter
witnessed a large crowd pack the store on a Saturday night and asked if each person in the steady
stream of people was a customer. To this Cork answered:

By no means. On Saturday night especially our lady customers often bring friends, husband

or one of the children to help her get her purchases home, for Saturday sales are always

| argeéShe may bring someone who waustManyt o | oo

of these customers come from a distance and are seen here only once a week. Others drop in
frequently®

The open and expanded layout of ¢meceteria helped facilitate sedérvice and socializing.
This was always welcome as they hoped positive interactions within the space would lead to

positive wordof-mouth as these conversations continued elsewhere.

®AGroceteria has come to stay regular grocery a featur e
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Upon entry into the Loblaw Groceteria, custosyms&dthrough a turnstilehelped
themselves to one of tmeatly stackedhopping baskets, and then proeasto selfselect their

groceriedike the shoppers in the image belffig. 13].

[Figure 13: Loblaw Groceteria Co. Limited, 18 St. Clair, Toronto, CA. Courtesy of George Weston Archives. 1933
1936.]

At the front of the store, shelves were stocked with attractive bottles and canned goods, whose
names were recognizable household brands, each marked clearly with their price. Further back
were the teas, coffees, fancy biscuits, and cheese; each wrappedadwyto carry home.

Perishable and refrigerated goods were in the centre of the store, with heavy flours and sugar on
the back wall. It was never necessary to consult with the salespeople for each package was
labeled with quantity and price per pouff8iOnce the customer had selected foods from their

carefully curated list, they would carry their basket to the counter to pay in casMJFig. 1

100 |pid.
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\
\

[Figure ¥: A grocery basket used in Loblaw Groceterias. Coﬁrtesy of George Weston Archives. 1930]

After the transaction the emptied basket was promptly returned to the entrance for the next
customer to pass through the turnstile. In only five short months after Loblaw Groceterias
offered a new space and a new experience to sho@rtieerannounced that theelf-serve

groceteria system had come to stay.

The Chain Store

The grocery chain store had made minimal headway in Canada until after 1920. It
required several years for the experimental work and for a substantial percentage of the public to
become accustomed to the new idea of accepting less service and doing some of the work
themselves. The year 1920 proved to be the psychological starting®a@inthis time the

business cycle had been fluctuating after WWI; the public needed to practice thrift,

101 Hutson, 13, 69.
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unemployment was higher, and wages were lower. As Monod notes, chains capitalized on the

consumer interest in low prices that had accompanied the2Bii8lationary years and

subsequent Depressidif.Chains maintained low prices whileotbhes i nf | at ed, t hey

sale or special first, and devalued their stocks in advance of the general wholesale prit® index

These were the conditions, Hutson argued, for customers to choose their own goods from the

merchanb s shel ves and carry them home, which el ir

on every dollar sperit* Loblaw Stores and Loblaw Groceterias adopted their slogarvéeé S e | |

for Lesso and succeeded in putting goods on t

what the wholesaler or independent could buy thenTonfident in their ability to appeal to

their target audience, the brand asked custom

ithrifty housewiveso ®Would continue to shop t
In 1930 columnist B.T Huston fdlacleard askedfii Has t he chain grocer

s t a@haimstore growth was steady across Canada, but growth had been the greatest in the

largerpopulation centrewhere the natural field was the big city and thegmjfticked locations

of prominence. For example, Torontobés city di

outlets were located on Yonge Street north of Bloor, in wealthier naigibads!®® Monod

maintains that grocery chain stores, and their gridéing techniques, were not to appeal to the

poor but to workers and bourgeoisnbderate incom&’ Where these stores congregated gave

At hat i ntersection the reputation of being a

Monod, 124.

103Monod, 124125.

104 bid., 69.

WaLearn as Thbhue aViallsu eHaofe Sel ecti ngTheuToFoonds (Dauiml.y o081
2, 1927): 11.

106 Monod, 125. Monod notes that Bloor and Roncesvalles in the High Park area accounted for 25% of the
Torontoianpopulation, approximately 22% were located in the skilled Ai8dmon workingclass district between

the Danforth and Gerrard Street.

107 Monod, 125.
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cluster to a remarkable extent. Take, for instance, the corner of Bloor and Bathurst, we have an
Arnold, Loblaw, Dominion, and a Tambyln all on that corner and | believe that an A. & P. Has
opened up near there. Generally speaking wherever you find alidAtoce on the map you find
a Loblaw and one or two Dominion Stores, as well as one or two other.ctéifibe
proliferation of grocery chains in Toronto would set the pace of retailing, but it was the
community and female customers who sustained moral expectations of the grocery store.
The early 1930s prompted many chains to reevaluate their expansion plans and what they
offered as a retail experience as unemployment climbed and budgets were tightened. In the
earlier decades of the century, retaiingfhas wung t oo far in the direct
independent grocers offered credittohnearny one who asked for it and
hal f #°Cashadndrary was an inevitable means to the cumbersome and costly overhead
costs of shopkeeping. However,figgendul um went too far in the o
forwent service in favour of a castmd-carry policy!° This was at the detriment to working
class and poorer housewives, argued Heron, asquitieg chain stores progressively set the
pace of city retailing, the trend in the 1920s and 1930s was increasingigrdgsind
impersonal!! However, as the retail environment was shaken by the Depression, further
compounded by a demand tbemoral obligation of stores to their customers, many of these
grocery chains had little choice but to swing back to service.
Hutson noted how across Ontario there were fewer independent grocers and in the prime

shopping areas they had been succeeded by large corporate, chain organizations which were

1HR. Kemp,ii Di f f er ent T yQ@aeadiandsfoceB-abs 14,M@36)s43.0
3 Swi ng Bac kCanadian &EmeenFelx 28, 1830): 30.

110 pid.

11 Heron, 165.



Kirby, 73

operated by central control in offices up to eighty miles ai¥&Riscussed further in Chapter 4,

the distant control officesf grocery chains only added to the growing hostility of independent
grocers toward these growing grocery giafitge existence and continual growth of chain stores
meant the consuming public was patronizing them for Canada faced a financial collapse and
chains were a means for saving and stretching the family purse. With a tinge of skepticism,
Hutsonaskedi| s t he public which does its shopping

thinks it is? Does it secure better quality goods, displayed in a more pleasing way and at lower

2B T.HutsonfiHas t he Chain Gr ocMacgl esagadire(MaydmE30): 83. St ay ? 0
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prices? Why is it content to become the packhorse, as it were, in place of the merchant and his

s t at*fFig.ds)

[Figure 5: Theideai Ser ve Your sel fo has been i mplemented to the
work of the retail store salesman by assembling her purchases from the shelving anill @aliels, ¢ @aydls,
1930): 13.]

Hut sonds overarching question for his col umn
survive the pace of chain store expansion. As this section articulates, the independent retailer
survived in spite of grocery giants.

't was no | onger pos shathis eustdmerr theftdustormermgh r c han't

hatted him and insi st ed Asscibngfic mehodswere wi sh bei

113 bid.
114 1bid.
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introduced in store arrangement, store display, hygiene, stock control, and store management
while waste in goods, time, and money was eliminated. In addition, mass selling resulted in
manufacturers increasing their volume and an influx of goods tendwéo tosts and reduce
prices for retailesand consumers®> While progressive grocers and chain stores both adopted
these methods of retailirigthe Grocer,at times, instruedthe independentetailerto look
toward the technique of the chain store. The chain was able to differentiate itself by price.
Loblaw Stores and Loblaw Groceterias adopted the slogaMfe Sel | f or Lesso for
reduced because of the ability to purchase in bulk and the elimination of credit, service, and
delivery.
Individual merchants complained that chain stores cut the heart out of food prices. Chain
stores fought back and argued prices were cut long before their existehteA. Grenier,
president of the Montreal Wholesale GroéersGui | d wei ghed in on this
contended that the rapid growth of competition had eliminated the inefficient in the grocery
business, the sheer volume of chain stores had depressed prices amongst themselves, which had a
knock-on effect wth independent mercharis For example, one unnamed chain helped depress
potato prices by initiating a fApot®to weeko a
Was there a place in merchandising for the independent retailer? It is undeniable that there
were fewer independent merchants in towns and cities where chains have setup shop, especially
in Toronto. But, as chapter 3 argues, phegressive independent merchant was left in a stronger

position and the inefficient, as described by the grocery press, had largely been weétled out.

115 pid., 70

% Says Chains are Responsi bl e f oGanafaniGoer(Jeul8tld3t)y of Man
42.

YAJobber puts blame on chains for |l ow prices in foods,
8. E. Boyle, ACompetition Mor e Canadlan GroceréMaroln1929u 39l i t y and
3 Statistics show some Gro@ers to be falling down on t
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One advantage the independent retailer had was the ability to watch closely the changing buying
habits of the public. This personal connection with each customer that made the store bell ring
was an opportunity to not only sell at lower prices, offer @gjivextend credit, but understand

what was a typical budget, a staple in the home, or the latest menu trend encouraged by the
Chatelaine Institute. The most obvious aversion to the chain store was that no matter the
inducement a noservice type of stormay present, there was a large percentage of the public

that would not buy goods from such a store because they were willing to pay for services in
addition to the cost of goods. There were some independent merchants who saw the chain store
which operatean their street not as a competitor but as free advertisement §fighe below

image depicts a number of women and children either having shopped or on route into the chain

store.

[Figure 16: The Chain Store TowMade a nMagazine (May 15, 1930): 13]
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The AJ&mas | A. st or Ma c |laenatar@Bdl. Hutspn,would reap the
benefits of the bustling chain store next door, as they could offer service and if they desired,
credit, for their customers unlike the chain. It was likely beneficial to belong to a heavily
frequented shopping street, even if the space was shared beliffexamt retailers rather than to
be isolated and inconvenient out of the way. If the groceteria system and Loblaw Market stores
were an indication of what was popular, customers enjoyed the timesavirgjpprehopping
experienceHutson argued thatchainstorewasain | tiw & e 0 st ore with good
were bright and attractive, and lured buyers in from more rural distfcEse independent store
could offer competitive prices for those that decided on delivery and a personalized shopping
experience, should the shopper choose to forgo the turnstile of the next door chain store on this
occasion.

The alvantages of the independent store were a consisfanin the opinion pieces in the
Grocer. An independent store could offer the personal touch, service, intimate familiarity with
the individual preferences of customers, the opportunity to cater to the more unusual requests,
freedom of action for the merchant, andfthe i rt ue of ready adaptabil it

r es p o n s? Oremeependerit merchant prided himself in his connection to wrase

patronized hisshoggi| f i nd it pays to make a careful stu
one thing, |l try to remember his name and str
more at home i f heds greeted wit hwedrgeo ojdu sno ring c

mo r n i'%Ig a similar manner, another set the scene for the heroism of the independent

retailer. The scene: an unexpected avalanche of relatives for Ne&w¥eard i nner and al |

120 Hutson, 74.
2lJuluisKleiniNo Pl ace f-dbugglhes ® Ghylpge t GadnhadiRreGrogdr(Mar.rl, 1928)28.y , 0
22avalue of Getti ng, @anddiannGeoceo(Apr. 1902 118.ust o mer
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closed, Ayour frantic girl friend wants servi
the independent is glad that she had her regular dealer, whom she can reach on the telephone and
of whom she i s n ofFontherindepahdent whoavashvilliag tofga abave . 0
and beyond for a loyal patron, personal relationships between grocer and customer were viewed
as worth while.

Although contributors to th&rocerwere often critical of chain storésever to the poinof
alienatingtheir chainowner readership owners of independent shops were regaled with the
desirable qualities of the chain they should adopt for themselves. The chain store was a great
teacher, remarked Paul Findf&§ To his class of retailers attending his Extension Course at the
University of Toronto, Findlay praised the scientific methods adopted by chain store
organizations, many of which methadfom layout, advertisement, and hygiénlkeave been
subsumed by independent stores. Although an adept student, the independent store, argued
Findlay, could excel over most chains. He explaifiedny man running his own
any hired man running a store for someone el s
count s e¥°#wasthe independent store that excelled in three fundamental categories:
personality, delivery, and credithich survived the rapid expansion of chains in the early 1920s.
It was these independent merchantswhwe r e s et t i n g*?°®tiers echozdipve t i t i on
the retail grocer was better at business than ever before, largely due to the aggressiveness of the

chain stores which have helped weed out the inefficient indeperidénts.

23Emergency Ser vi cCanaddhe Grdcer(Mralb, n929):2% e , 0

22 Keepi ng UpCanadianiGroséaJary. 17901930): 17.

125 |bid.

126 |pid.

27C.L.Marshalli Ret ai | merchant never Oapadian Geotef(Jarc 3, 8980): 12 han he i
C.L. Marshall of C.L Marshall & Company, grocer business for more than 40 years.
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Self-service chains could reduce overhead catsigas the independent who could

operate cheaper even with fgkrvice offered. For example, as Findlay explained in his lecture,

Anmonservice man canot turn a hand wuntil a
service merchant can be busy on the teleph
does |little of its business thewurayunsilt days
closing time, does sometimes as much as 40

stores carried from 750 to 1,000 lines. The individual merchant up to 4,000 or more. There
were always customers for the additional goods and they bdotg/tthem from the
individua® merchant . o

The big city chain could capture customers by advertising, display, anduttsy. If the sel
service or caslonly shops were as efficient in the personal talks and connections with
customers, they would earn a larger portion of the industry. For this reason, the indepéamndent
all its personality and charm, it was arglietieant it would always be a competitor in the
grocery trade.

Not long after their explosive growthbhain storesvereaccused of adopting unethical
methods in buying. The rapidity with which welperated chains with central control could
market a new product made their services highly sought after by manufacturers. Combined with
their buying power, this gave chain stores an upper hand in bargaining. One leading Toronto
wholesaler, Hugh Blain, acsad chain stores of attempting to form a monopoly and paralyzing
the independent retailer. In response, T.P. Loblawigybkfuted this statement and argued that

~

Awe may have driven from the field some of

and there was no Aillegitima®bPeppobfetbobhdwbe

that chain stores protected the public and manufacturers from inflationary wholesale prices,

others in the grocery trade continued to disagicE.hey ar e t he dictator s,

{

concessi ons f rN\aoleam® aamtindedficTt huerye rassok f or and secur

2fKeeping Up with Mary, o 54.
2fADenies Chain StoresTh@ontoemmlt,ot (&raeibd.lyo7Sa lalyg D5) : 3.
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discounts because of their huge purchases; they get advertising allowances from manufacturers
for advertising the | atterods goods$* Whiketheheir o
columnist did not provide names, he implicated some chains for insisting upon an entrance fee
which ranged from $1000 to $5000 from manufacturers to put their goods into stock, or request a
case of product free per store before agreeing to filacetheir shelve$3! The demand for

more concessions on merchandise purchased had put them in the bad with a number of groups,
including social welfare insurance, banking, and the general public who believed there may have
beenmoreinthEchain store movement than merely a de.
furnish the necessities of |1ife &iUnlkedhger cost
independently operated stores that were embedded in neighborhoods, chain stores were designed
to work in coordination with each oth@werseen not by local proprietors but regional and

national managememht: When access to individual autonomy through the purchase of material

goods was viewed as threatened because of the chain store, the moral integrity of the grocery
industry and how state officials failed to protect their collective inteves$squestionedAs

Chapter 4 illustrates, the limits of the grocery tradetested and challenged by female

shoppers, duringeriods ofnationalcrisis and instability

Conclusion
The modernization of food production and distribution in Toronto in thetoniate
nineteenth and early twentieth century helped transform the experience of food shbpging.

first wave of food regulations and government initiatives to protect the buyer focused on the

130 pid., 3. HutsonyO0.

Bl Hutson, 70.

¥2APrice Concessions Sai d ,bGanabian GioeyMat. b4, 1830)alib.n St ore Tr ou
¥peutsch, 44.
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hygiene and sanitation of food production. As a result, this forced households to purchase
commercially produced goods as their ability to do so was increasingly restricted, particularly in
the downtown core of Toronto where workiolgss families livedwhile many women would
have continued to feed their households with limited assistance from commercial products,
especially those who lived closer to public markets or had a pedlar frequent their neighbourhood,
new habits were slowly taking root in Torontoder the impact of the forces of mass production
ard a cash economiy* Although the Loblaw brand, supported by tBecer, was a proponent
of the caskand-carry method, the ability to extend and obtain credit remained an important facet
of the grocery industry. The extension of credit was not free of liabilities and was unstable; cash
was clean transaction, standardized, famither removed the familiarity between the grocer and
the shopper. This was tla@onymityand autonomy that modernity in the grocery treoleld
offer, as perpetuated by the periodical press, to women.

TheGrocerheavilydocumented and encouragée professionalization arsfandardization
of the traddrom its inaugural issue in 1886elections of national brands were advertised and
offered to shoppers at an unprecedented scale in the attempt to replace homemade alternatives.
Food shopping for the family was not necessarily a new development, however patterns had
slowly evolved from th@roduction of goods in the honot staples such as meats and dairy, to a
culture of hagglingvith farmers at the markdtargaining withHocal merchantsto pre
determined unchangeable costs for goods to be paid for at a modern cash registbagupgukr
and carried home or loaded into the family €aThe sheer quantity of food that was heavily
advertised, packaged, purposefully aligned in storefront windows, and in some stores, that was

available tchold, assess, and evaluate by oneb6s self «cc

B¥4Str-Bonglghe New Day 1R@Sazdcabureyd, fAPigs, Cows, and Boarders,
St r-Bnglghe New Day 11IR@&cal |l ed
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task.The expansion and modernization of the grocery tcadecided with the rise of advice
literature and the adventofmassa gazi nes whaease i mmotoheras chall en
and nutrition experts, and grocers entered a period of intense competition with one another to

earn the loyalty of those readers.
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Chapter Two: The Tricks of the Trade

Introduction

To their readers, th@rocerboasted that there was limitless room at the top for those in
the busines$However, the path to the top was heavily guarded by a rising number of experts
(which included thé&srocer) of technology, scientific management, and the possibilities of
modern retailingEach section in this chapter moves from the turn of the century to first three
decades of the twentieth century to demonstrate how this period of expert advice literature
intensifiedl borrow Mary Pooveyo6s definition of the
expert was someone who had the privilege of interpreting a system (of trade, or of the home),
which, not incidentally, only the expert could $éhe experts that appear within my chapter
relied heavily on gender norms to do the work
domestic work by characterizing it as traditional and tried to capitalize on it, while grappling
with the persisterecof productive labour that continued inside the household. This chapter
examines how women, as workers and consumers, were central to the growth of the grocery
sector in Toronto and how the prescribed affiliation of women with domestic production
accelerged under industrial modernity, where responsibilities to oversee the household and
children grew, complicating and gendering the figure of the modern grocery shopper.

The Makings of a Salesman

In the late nineteenth to early twentieth century, as young women were ushered into
Domestic Science classes, young men were often expected to follow thes ifathéne family

grocery business to become the eventual successor. In 18@&kpttex published the column

1 bid., 22.
PoovleyHi story of ,xtvhe Modern Fact
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AMake Men odwhithdacumerBed thenxiety concerning the next generation of the

family shop. Thecolumn asked the readeliifas an owner, merchant, and fathéirey felt

confident that their sons would be a credit and honor to their business, legacy, and reputation that
they had worked hard to buifdGrocers were instructed to bring their sons into their store to

show them the layout of the store, how to arrange products in an ornamental fashion, and how
businessvas conducted. Th& r o ¢ assum@ion that these fathers occupied a farakmortar

store, rather than operating out of their living room or a crudegsef foodstuffs in the back

alley, further establisltewhat the editors at th@rocerconsidered the proper class and

appropriate reflection of the grocery trfdB.he aut hor wrote that for hi
shop fitted up for them, provided with tools and materials, where they make what ever they

choose for playthings or home adornment. They saw wood, assist in keeping the place in order,

do the marketingandt her chores, for which s¥hevi csowésp:
development of manual and practical skills therefore achieved two things: the value of a dollar

and the character of a future merchant. On the other hand, the column cathizdnacestricted
wealthwould only result in trouble and aneoftt ouc h mer chant with his ¢
storekeepersd sons [who] do not amount to muc
beyond that of being a swell, which chiefly consists in scenting and bejgvesleself and

wearing gaudy appeal, 0 smart businessmen knew
freedom and a | i ber al °®a&hemerahdntfaher simolctry o make s g u a

men of their boys to avoid Athankless and gre

SAiMake Men ofCaynaurni aBoysSemper Af3, 1891): 18.

“ln his examination of twentieth centalras sshpedkpeleeps ntghe N
was perceived as a retreat, and the ability to separat
wher e somel avog kimemrgceneached t o sacrifice their domestic id
war es fr onSttoreq r\WaBdma 4

i Make Men ofil8your Boys, 0O

51 bi d.



Kirby, 85

s h o eWith their fatheréhelp in their store, young boys could learn the value of a dollar, and
knowledge of store operation as they made their foray as future businefsoegtain level of
masculinity was awarded to boys who were shaped into men through -adidesss grocery
store, their knowledge of food, and mastery of how business was mahimyesler food
continued to be gendered amgkociated with theomesticeconomyfor femaleworkers and
customers.
To meet the new twentieth century standard of retail business, some viewed apprerfiticeship
asystem of training to acquire the skills of a particular tiadse an essential step to secure a
high level of service and stat®i3o train others in their likeness, the merchant first needed to
become an expert of the trade and acquaint themselves with every phase of the business. To do
so, contributor fothe Grocer,L.C. Mortimer, claimed:
He must pass through the experiences of other-rhenpredecessors in the business, before
he himself can contribute anything to the tr
the best interests of the grocery business as a whole, that a gmddrtsive control of a
grocery business before he is thoroughly competent to do so. If he has not passed through the

training necessary to equip himself with that efficiency by which the trade is standardized, is
he not weakening in some sense the stanofdite business in which he participafes?

While the majority of grocers did not think a clerk needed to serapirenticeship, likely
because the merchant did not complete a rigid apprenticeship himself, a few recognized the

necessity of competent clerkship before they joined the shop'flédinen the journal was still

in its infancy, theGrocere x pl i ci tly endorsed the opinion tha
' bi d.

8Apprenticeship |l ongeptasddptiagss tolrd griinrse tcemenntble traced bac
throughout Europe. The hierarchical and system of speci

t seevententSteheyy. Joanne Burgess, fiThe Growth of a Craft I
1818B3H| 8t ori caNMoPapégBs -8@. 1 (1988): 48

°L.C.Mortimer,i Concerning the Ret aCdnad@draGroees(dan. 21, 0h0}t 31Hdesalsvor k , 0

Canadian Grocer(Aug. 27, 1897): 15.

OMortimer,i Concerning the Retail Salesman and His work,o 31



Kirby, 86

in business was alThesetkat ad entargdithe gade withowt Bakingp . 0
completed an apprenticeship, and struggled with their business and staff, they tended to blame
the conditions of the trade or their successful rivals rather than their own knowledge of the
industry!? Apprenticeship or not, it was a risk to have an unexperienced clerk weigh sugar or
flour, underweighing could cost the shop and cvegighing could cost a customer; they could
respond impolitely to the shopper, have an untidy appearance, or poorratieridare than a
potential threat to profit, Mortimer continugd,i t mi ght be further argued
the public health and comfort, the inexperienced man or woman should not be allowed control of
a gr oc er y AdtheGrocereostisuedto share scientific instruction for retailing and a
vision of a standardized trade, there was, in theory, little room for disordered routines of the
past!4

To further support th& r o c asiod af a modernized and scientific trade, the accolades of
the Loblaw brand were repeatedly highlightech hi s ver si ontoldtb hi s | i fe
Ma c | e an 06 s(thdvulgishing house f@grocer) T.P. Loblaw recounteddow his
experience under an apprenticeship provided him an intimate knowledge of grocery rétailing.
orphan at age fifteen, Lobl aw had moved to hi
would need to walk eight miles a day to the closestaldh the Essa townshi§.Farm work
often pushed Lobl awbés schoolwork to the backg
months of the year. Farm work was arduous and paid fittteh er e was | i ttl e or |

[this work] to fire a boy with ambitionéhe ma

T"iThe Apprent iCaensahdiipa nSyGAoegwe,ro27, 1897): 15.

2Har viedyoow a cl erkdés savings can start him in business, 0
BMorti mer, 31.

St ephiemk One I ntdhligent Girl

Ayearst, fAiHe Created a $10,000,000 Business in Seven
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counter than ¥Hs bncle dowevér,avaspuhspmpathietic to such ambition and
refused to advance his weekly salary to aid Loblav move t o the city. Lobl
himself out to another farmer to pick apples for ten dollars a month. After two months, in 1890,
at eighteen years oldith twenty dollars in his pockeltoblaw exchanged farm life fa new
life in Toronta

In the 1927 interview wittMacleansLoblaw narrated his early years in Toronto and
gui dance un &mn aftéer Arevingdro Trordondos Loblaw midilton Cork, future ce
founder of the Loblaw chainvho had beguhis grocery career at age 16 in 1886. Working in
hisfatheb s s mal | grocery store W. BothlewildekeGand at 400
broke by city life, Loblaw was employed at the Cork store on King St. as a clerk, earning $3 a
week!’ His room and board in the city cost Loblaw $3.50 a week, but he was content to have
begun his business career behind the counter ofiCerk g r o ¢ e r y sharedomthethe Lo bl aw
magazinefil t i s unfortunat e t h-daywastdo pickoontwy jolotiat our y o
will pay them the most at the start. Thatisassoitght ed and mi gh'ty danger
However, despite a positive outlook, it was not long before his capital fell below his payments to
his landlady. Mrs. Cork persuaded a neighbour to allow Loblaw to board for $3 a week, with the
understanding he would share the same room as theM&mnCork increased Loblavs pay t o
$3.50aweek he quickly | earned the value of a dol |
of t h e®Whenmmmploged in the Cork store the system of keeping track of a cudtesmer

purchases was complicated. As a result, Loblaw sought out night school to learn bookKeeping.

1% 1bid., 55.

C. Fred Bodswort h, fiMNbeleahsiNowks, 1948)s16T6a Toronto ICityractony,

Might Directories Limited, (1892): 998.

18 Ayearst,17.

¥1bid., 17, 55.

2T, P. Loblaw was obligated to work four nights a week a
coll ege.
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Shortly after, with $800 accrued from a $11 a week salaneatetedpartnership with Cork

under the style of J.M. Cork & Co., Altesbl aw bo
store, alongside the new bookkeeping system, Loblaw studied merchandising methods, costs,
characteristic foresight, and began to plan f
extend far beyond a small corner grocery store.

Loblaw crediekda not her i nfl uence in his early retail
mother. Although she had never been employed as a grocer like her husband and son, she taught
Loblaw the value of hygiene and cleanliness in a retail space. On which, Loblawflattede
Al believe that cleanliness in the handling of food contributes in no small way to the health of a
c o mmu rfliwhile sote grocers modernized their store at the end of the nineteenth century, it
would not be until the early decades of the twentieth, discussed at length in the following
chapter, for glass displays, hygiene, order, and cleanliness would becomabtelfvom retail
grocery shops and staff. Mrs. Cork offered her instruction and expectation of the retailing
experience, akin to the women who patronized future Loblaw Stores across the city. It is also this
advice that highlights the unevenness of moithein the grocery sector as Loblaw and his brand
of groceterias stores became synonymous with what was considered namdieyet, he credited
Mrs. Cork and the familial knowledge he had learned through his apprenticeship (he had no
specialist or institutional training) to his success.

Thefirst time Loblaw had been
named by th&rocerwas in 1899 when the journal praised him for his success in climbing the

career ranks from clerk to proprietdiThis praise for Loblaw and the brand he cultivated was

2lIBodsworth, fiHe Knows His Groceries, o 16.
2 Amohagr ont o Ranadan Grazer(su). D4, 1899) 17.
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certainly not the last. Under the supervision of Milton Cork, Loblaw was awarded the title of

expert in fAcounter cul tu®Grecer®and the business
Before thegroceteria style of shopping and tteshandcarry method became synonymous

with the modern grocery trady the late 192Q<lerks required wuepth knowledge of the

goods kept behind the counteut of reach of the customéior thesalespersowho hadnot

been brought into the trade by familial ties, workers needed to speak intelligently about the lines

and show initiative,tdd di g deep and hard for it. Dig into

|l iterature [é] The more valuable the knowl edg

reward i s w#tJdusths wonher weeefinbtroiatet! to Rnow the values and costs of the

goods they purchased, discussed later in this chapter, it was imperative grocers and staff knew

their inventory. In traditional grocery stores, where long counters separated the clerk and

customer, the customer relied on the clerk to select and present the items they chose. In doing so,

grocers were often helable for the quality of the good#és Deutsch has observed, poor quality

flour hastily hoisted onto the counter may not mean the store carried bad flour, but that the clerk

had refused to get the good flour from the backroom, because they were lazy, wanted to dupe the

customer into payingitph price for poor quality® Either way, a customer who demanded

attention, equitable treatment, and value for their money, would feel slighted by the interaction

and could, quite as easily, hastily spread news of such a poor experience to her social circle.
Determining who deserved quality service, an extension of credit, or keen attention was a

skill grocers needed to learn through personal experienceanexperts in the tradd.o help

guide this process, thl@rocerrepeatedlyprofiled the advice of retail experts likehnson Jr

Z2Bensonunt er, CRl tures
“AThe New Era in the Grocery Trade, 0 29.
®DeutBueihl, di ng a Houx®wi feds Paradise,
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Johnson Jrwhich was a pseudonym for his real name, Paul Findlagheralded as one of the
most successful dealers in North America with over forty years in the retail grocery business, and
regularcorresponderfor theGrocer, questi oned: Aln theory, by pt
we treat all customers the same [€é] But is it
Is it not actually more just and proper for us to consider the value of the customer to usaas wel
our obligat i offSetvice shoald be arsvided tocall castomérs) he continued, but
not every customer that entered the store received equal treadtieoiigh scientific
management required standardization and obedi
tempted, to 0 gGrochreometimemendaevenl pndl lmade thesfemale consumer a
problem for young male clerKks.

Quiality service wamadvertentlypredicated onclasss much as it was on a
mannerismsThe prescriptive advice of tierocerwarned their majority male readership that
female customers had a range of mannerisms and emotions that needed to be appropriately
managed by male staffhe ideal customer would have a clean and organized relationship to the
store, where there was no messiness of unpaid or outstanding debts from extended credit and
would be devoutly loyal in exchange for careful and specialized service provided tdtiem.
Grocerpublished Johnson@rfictious scenario to guide readers through such genemed
emotioral) encountersin this scenario there was Mrs. Pratt, a widow living alone, who would
neither shop exclusively at her local store nor purchase large amounts from there. There was no

reward for special service rendered to feknother woman, Mrs. Perkins, who bought more

%A Fi ve DonotCsanfaodri aGl e@iMasc,exr 7C,a nladdl %a)n: GAlo.ger 1 FhedO81¥d3: 2¢

no clear reason why Findlay/Johnson Jr. wrote under a |
aut hored pGreocaesy af ocrortrheespondent and as Findlay (his | eg
retailers.

St ephen, 34.
2AFive Dono6ts for Clerks, o 61.
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liberally (but only slightly so) was exacting in her demands, and asked for a selection of peppers

of Aeven size and of the same shade of green,
the odors of the refrigeratétIn this case, Johnson Jr. surmised Perkins carried four steady

grocery accounts across town. To compensate for her particularities, he proposed his staff remain
courteous but are prepared with a special figure for her to pay. If asparagus is 15 cents per
pound, he said, fAwe know she i s gszedstgkstso ask
the price we nafimthe aaseloférs. Exten, whdm atsehad particalar

demands, had shopped exclusively at the store for twenty years and remained loyal and confident
in her grocer to supply her with higfuality goods. Exton would receive the best prices, quality,

and nfspaiki ng attention and every preference we

Jr. admitted fAfavouring those whose accounts
accounts from those which, evedendtobecomehe most f
l'iabilities?333Ahsheadhot has e eigalgl of ffuesnsayl0e osrh ofipky

framed as an unpredictable and problematic&raceroffered advice such as this to help
standardize and predict the custorifer.
Familiarity with a customer waonsideredssential to avoid such liabilitiels another
warning, theGrocergendered the undesirable custonidre journal included the encounter one
male grocer had oftfea s hi onabl y-mouée beeddciistgaer 6 who wit
appreciation will often Rborbiggwcenhad tyustedarnewt o gi v

customer, avell-dressedvoman who had praised the store, his prompt service, and quality of

2] bid.
1 bid., 62.
1'bid 61

2El mer Wheeler, GWatdhaYoGmMNowark5¢ 1939): 24,
3TobeyiJust To34 Sweet, o
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goods. She appeared to not only be an asset to his account but would bring her other respectable
friends during her outings. Instead, the grocer was left with unrequited payments once he had
offered the woman credit and found that shefvgsr act i cal | 'y weaffwork|l ess o0 wi
husband. He cautioned to others, Aitds alrigh
from the ot her *mihdgrocanfstore peaderclanguage, &ness,@nd manner
were i mportant mechanisms for grounding ident
propagat ed, %Thdimagmedmadern feneatk shopperGrocerhad marketed
to its reader$ fashionable, loyal, profitablie often remained simply an ideal with the reality of
genderedncountes unsettling such expectations.

Even i f-mautfised@rcust omer had seemingly hoodw
credit, the retailer, not the credit system itself, was at faultGrrbeerpublished several articles
by fellow retailers and members of the R.Mwo recommended thgtocers collect a
customers name in full, the occupation (or hu
with the grocer, the amount of his income, if he is a property holder, and if he draws his money
weekly, fortnightly, or once a monffi The prescriptive advice groomed readers ofGnecerto
expect thathe consumer was a married woman shopping on behalf of her husbands,account
spending his mones an additional assurance, the grocer may ask the patron if they could be
considered a customer; entering into an unspoken contract shop féyiditg.was not an

arbitrary considerationfdii t was said to be an unknown thin

P~

grocer without inquiry as to her standing as

34 |bid.

¥Deutsch, 43.

%B.H.Thomasin The Proper Handl i ng oChnadian &rdder{May 27, r1a0)96dand Busi ne ¢
AWhat a Retail er Shoul d CinadiawGrachr(Sept. 20C101®)d32t Cust omer s, 0

S"ThomasfiThe Proper Handling ®6 Credits Protects Business,
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may be, every store does the same thingo if s
manager fiwho in turn politely asks for refere
the woman finds hersel f ®Spppoasegigan apglitant foceedits a me p
with good intentions and is responsible would willingly provide the above information. It was

t he g arbtary dedisorio determine if their customer should have a credit limit and what

that limit should be.

However, a systematic credit system, meant that the grocer and their customer shared a
friendly, business relation, and mutual understanding with one ari®tWerdful interactions
between customer and clerk created lasting impressions and familiarity with patrons was
essential to avoid potential credit liabilities. The question of credit (trust)worthiness was a highly
personalized and gendered process.

Prescriptive advice from th@rocervaried from instruction foyoung men to manage female
customers, to how they managed their own appearance where their authority was bolstered as a
representative of modern scienger clerks who adorned a long white apron timgressed a
message of order, consistency, and expertise. A uniform that mimicked the laboratory coat of
scientist§°The apron was material evidence of the si
cleanliness and scientific appearance. Under the surveillance of customers, the crisp white
uniform could alert patrons to any dirt and grime. GQrecerrepeatedly told their readers how
the appearance of mdkeageot first imgression abhd dsordenyease d e d t o
the canned goods that loomed from the high shelves [Fig. 1]. The below photograph of the

Loblaw Groceterias employees reflects this advActarmer Loblaw employee stated that

%filtems Done Up i n B Canadfan Gracer(Seépu2yl91Me30.c hant s, 0
39 bid.
““Wa | dBeenccomi ng Moderh62n Toronto



Kirby, 94

Awor king on the floor you were requiwhted to we
coat, and “Wheifemale emplayeesin the photo mirror a similar requirement with
white coats, a dark skirt, and have short, styled hair. Another former employee stated that T.P.
Loblaw would visit the stores on Saturdays wi
white shoes, and stockings for the girls, while Mr. Loblaw would demonstrate how the hardwood
fl oor s ho dilndhislway, tlsewabopring biddy needed a clean and attractive
appearance to generate and bolster store Sales.

The dry goods in the windows behind the employees are equally as orderly and neatly

arranged, with the fAsale of

WE SELL FOR LESS EE

| SELF, SERVE LUBLAWfA;
| GRUCETERIAS EASH&CARRY GRUCETEQIAS

LIMITED —— L STDRE NO 1 LIMITED — —

A*f'n-'l"?'-‘ e

o ol ":*. - \ » '.N-m'fﬁé-' : -
[Flgure 1:Loblaw Groceterlas L|m|ted Store No. 1, Exterlor Employee Group Photograph 2923 Dundas St.
West, Toronto, Ca. 1922. George Weston Archives.]

“David Pet @GreoflyemdMest on Li2Mi0t9eéd: 45K25 Year s

23 . W. GQGeaogreg,e Weston LIi2mMi0t9ed: 3225 Year s
“DoniBe&di sl e, FdirAcédabourthe Consumer Century: Commodi fi ce
Stores, 18%a®motuo / L,®4\VorHa v Hi8l (1Fla2l.l 2006) : 111
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todayo price cards are intentional l%Ofeung, cr
grocer offered his advice to others, and warn
unwashed, unlaundered man. An extrava'yant | au

Another cautioned grocers to be wary of who they employed because foodstuffs were held,
packaged, and money exchanged kAkdand with customersiany def or mi-ty, suct
shaped hands, rough skin, imperfect speecho w
b us i A¥Hkilsthebe is no explicit evidence to suggest grocers were discriminatory in their

hiring practices for reasons such as these, the overwhelming val@eoiter attributed to

service and experience of the customer, it is likely certain appearances or qualities were favored
overothersMuch | i ke the strategy employed by Eaton
of Loblaw employees in thEoronto Daily Staioften emphasized their competence,

attractiveness, efficiency, and whitené&sa. well-groomed staff in their sciendespired

uniform, were a symbol of the modern grocery trade, but their appearance would not be the only
guality of salesmanship required to persuade, suggest, and instruct customers to make purchases.
However, employability discourses and the gendering of the labouring female body, where

physical attributes and personality were itemized, was reproduced in sketches for the general

“The Loblaw Groceterias did not have traditional count ¢
The white apron was a stapl e acrtomisd maweyn tgireotche rcye rstt wrr ye.
was r ebr andetdh einrd duwpenrcrhaerdk et chains across Ontario, an
phot ographs of men and women staff in similar white uni

“fiMontreal Grocer T aGahadian&SmeenfJul.c3g, 19144:@3. Prices, 0
®AH. HarveyiiHow a cl erko6s savi nCanadian Grocer(Mam 4, 1900)58 i n busi ness

““Belisle, AA Labour Force for the Consumer Century, o 1:¢
store illustrations of workers (and customers) represe.|
white wor ker s tceorscen swthrostee da ptpheaatr ances o6 matched prevaild
better chances of employment success. 0
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public and in text distributed to the readership ofGnecer,all of which contributed to expert

knowledge about female workets.

Women Behind the Counter

Even in the most modern scenarios, employed or shopping in the neweahdasinry
store, pictured in flashy advertisements, or demonstrating the dauggteatest products at the
inexplicably modern CNE or on the groceteria floor, women were anchoteztitional gender
roles or generational knowledge in the popular pfesshale entrepreneurshiad grownslowly
but steadily in the nineteenth century. Married women in En@lafada obtained the right to
transact business independently from their husbands in the 1870s andTt#&80=ge of the
business girl would soon become recognizaldadhotly debated® As more women moved
into such positions, womends col ubusinesswiké wer e
do much for you. It will make you quick, alert, seddiant and progressive. Being a business girl
gives you no excuse for lack of gentle mannéJhe entanceof women into clerical or
administrative roles can be traced to the late nineteenth century and Graham Lowes analysis of
womendés work in Canadian offices *deeswlutiorbes ho
of modern administration during first three decades of the twentieth century, Lowe argues,
created a new stratum of clerical jobs and th
fragmented, routine jobs in the lower reaches of adminisirat hi er ar chi es o0 wher

could tailor the |l abour supply by manipul atin

St ephiemk One | nt-Fbl $gepheds lexamination of the aptitu
Worl d War to mobilize Canadian womanpower ,i nrteevnesailfsi etdh a't
the gendering of the female | abouring body by physical
attributes (which were harder to standardize).

®Monod, 45

Laura A. Smith, AWhat | M&ousvehgQuti P ca Bysil®O®ITy Gi, r 17,
®Graham Lowe, AWomen, Work and the Office: ThedEeminiza
Th@anadian Jour¥Wal. o5 Soc36BEHIBEHEB).: 362
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onl yo t o |j ol Vecdtivnalmptitude oyoungworsen was often attributed to their
Amani pul ative dexterity and speed, 0 and were
physical exertion or streng®iMost clerical workers were concentrated in urban centres, like
Toronto, which made the pool of untapped potential for female grocery worke?$ Aish.
women, narried or otherwise, were gradually established as a labour reseagsfmistrative
work, or waged labour more broadly, the grocery industry tapped into this reserve.

The grocery retail sector used its markeemxgertiseo portray and debate how to
itemize andyende the workforcesuccessfully. While some women were employed as store
clerks, however, unlike male clerks, they were also instructed to mind the children who
accompanied their mothers, sell lowsiced stock such as confectionary, avetehired as
demonstrators or biscuit girle/omenworkers entered a segregated labour market with lower
pay,fewer opportunities, ofteparttime employmentand wereat times, characterized as
dispensable in the workforée.

As more married middielass women entered the waged workforce in the grocery trade
during the early decades of the twentieth century, as clerks, salesladies, bookkeepers,
packers, there had been plenty of discourgehiatelaineand theGroceron the subject.

Economicand sociabjuestions of marriage continued to flood the desk o€Cthatelaine

2 owe , AnWomen, Work a-8
St ephiemk One I ntd8b1|ig
“Bel iRelta,i | 16l@&t i on,

69t he Office, 0 366, 3638
emt Girl

%St r-8onglghe New DaydIReetcrailnae dSri gley, A6l n case you hadno:
WomenodsEaMamgieng i n-EmaD&mtbpadgi/ d,re 5Tr avSepirli ng 2005): 95. Sh
May Al |l Sd&dmstkse Meinrtbst Gender and Skill in Canadads Ear |l

I ndustGreyn,d@ri mnd Hi,steodrsy. iJnoyCaPhaardca and Mar k Rosenfeld, (
236, 238. Robert Mclntosh, iSweated LabouCQanaFdeinaanl e Ne e

Women: A RagdadeMi ndy Mitchinson et. al, (Toronto: Harcou
148, 1dhe Bamder o, LBEEeadhviemknedrse | pdt,e8l7 ilglentl 2Gi.r IJoan
SangsStamsforming Labour: Women (almd oWotrok: ilhniPvoesrtswatry afn a

201079, 9, 145-HaAlOiucse tkKe MIr&kr AZalingthagr yWoonenWagmet he Uni t
(New York: Oxford U4U®liever sity Press, 1982):
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editorial team in the late 1920s as more women entered waged work in Toronto. To the editor,

reades hadquestionedi Shoul d wi ves have to be dependent ¢
they get? Should wives have wages? Should they have a personal allowance and send the house
keeping bills to the husband? Is it economically desirable that a wife should earn money outside

the homé&®® In response to questions on the household economy, one agitated man wrote to the

magazine:
My girl says she wondét marry me unless | |
work of a modern apar t méddadiedintefiged wvomambasy gh t o
for more than an hour or two a day, that s

bridge, and what is she to do with herself all day? What am | to do? | always looked
forward to having my wife dependent on me and thought what fun it would be to save up

for |idadsbd 6fdmro her. You can6t have much f
as you’’
Nancy Leigh6s response was, for the most part
Atraditional masculine viewpointo which was t

transitional stage, for t hegetingpaed fonialdeisabl e t o
getting blamed by the out ¥AttnesWoatl el diome@sd | ow
construction of the modern woman had economic
make her own place in the sfumos td erpiediidceunlito uosn anr
tragic thingamancandotoawomanr eat her as a doll all throu

response to a woman who had been excluded from all business related to the household, from

Nancy Leigh, 0 Whaekise (Apn4 1999): 238toongBoag has argued that the 1920s was the

first decade in which the majority of Canadians were wdaallers which continued a lorestablished trend of

favouring a disproportionately large female population in cities and increased female pamigipi®mlabour

force. There were larger numbers of gainfully employed women between 16 and 34 who were most likely to be

seeing both paid work and marital prospe€tse Canadian 1921 ad®31Censushows a steadily increasing

number of married women emiteg wagel employment: 35, 202 or 7.19% and 66,8 or 10. 03 % in 1931.
of the New Day: Canadi an LaburvLk TravglleuNdor: 432133 t he 1920s, 0
SLeigh, fAWage28 and Wives, 0

58 |bid.
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finances to lifeinsurance policie?’ One woman, who ran a successful business, wrote in to

express her worry that perhaps she should return homiinfel| fearing she had denied her

husbandomethingas a result of her lifestyle. Leighs r eply t o thi s woman,
Once you have become accustomed to a certain scale of living it is very difficult to retreat
from it. If by your energy and your driving power you have built up a business, | do not
believe you could ever have beembly@gytast an
right when you feel you have taken something from your husband. There are very few big

men big enough to form a real partnership with a woman, to appreciate her in the
responsibili%®ies of the home. 0

Married women6s desire to work, as a necessit
in such a way to soothe public fears (and personal fears) that the family unit would not

breakdown under the weight of unemployment or national instabilititis apprehension of

performing labour in the same occupation as men, or in place of the male breadwinner, is
apparent by Mar @anadiamHdme JbumaMarg Ann tlaamed shpreferred

to work as a domestic servadrgcauseéhere was nothing modern about the factory girls who

lived in a single room in poor éindifferent lodgings who could not afford good food unless

they had a substantial salaryvhich they most likely did ndt compared the room and board

she was offereff She continued that this line of work equipped her with the knowlediake
charge of a house of my own [é] run things sm
factories and behi nd®Fordeighane Mary Anrg thenhorhe wasltheay s d

biggest business in the wofitl.

Leigh, AWagesS3NandyWLeeghop AStChnrtigh @ iJdaee.r, Alg®Rad N),:0 3 4.
50 |bid.

5®Margaret Hobbs, fAEquality and Difference: Feminism anc
Depr e sLsaiboonu,rd/ L e 3T2r a(vFaail Il 1993): 202, 216.

2Mary Ann, fAWhy | | i keCama dieam Hmpméeesidicr 8%k 2)a:n t4 30.

8Bl bid., 42.

64 Leigh., 60.
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In her reflectioron herposition in the business worldadies Home Journalolumnist Laura

Smith offered her advice to all wagarning women:
Do not let misguided persons stir up discontent and persuadelyjoat you ar e doi n
work and should receive a mandés salary. o You
the highest salary you can earn. You could not be a man in business if you tried. Really, why
should you or any girl wish to be? Men ges tiardest tasks, the longest hours and the
hardest part of the business strain. If you grow into a woman with fine executive ability,
poise and thorough knowledge of business you will command a good salary and receive a

great many privileges on your owncacint. Be content to be a girl in business, clinging to
your womanly ideals, keeping your heart young and envying né°one.

Women employed behind the counter need to possess expertise within the industry, rarely
earning the titld or salaryi of an expert or specialist like the male clerks tiveykedbeside.

How best to employ women in the grocery trade occupied ample space wit@rotes In
the early years of the trade journal a col umn
rhetorical questions r el at &adyclerksaidihlmipgingna na g e me
certain customer s t h &twasootuntivsewetaldears taterehatWiss e | o
A.L.G. came to the defense of womendés | abour
submitted to thé&rocer, Mrs. A.L.G. predicted that there would be fewer men in the retail
grocery business in the coming years, and their labor would instead be accoladed to physical
work like handling boxes and heavy barf&lsVomen, not men, she argued were the better judge
of what to sell, particularly when it came to pantry purch&es.

Mrs. A. L. G.Claimedtohave e x per i ence studying the matter
| see that more young women are being employe

peculiarly adapted to sell food products. They are better judges of foods to begin with, they are

%Smith, AWhat | Found-7Gut as a Business Girl,o 73
i Some r ef | e xOanadian GuoeegNov. 6, h891):18.

"Mrs. ALG.,AWomen i n t he CahadarcGracer(Jad 150189%); 2.

%8 |bid.
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cleaner in the second placeébetter adapted fo
food i s ke pTofurtheaher paint, sha sought out the male grocers in her city for
their opinion and attitude on female clerks. There were twartyetail grocery stores and ten
years prior, not one had a single female cl&fikiey would no more have thought of employing
awoman in any capacity, whether as a clerk, bookkeeper or stenographer, that they would have
thought of giving goods away freeof cé&i F i f t e e n -sia $tores hoa eniployech t y
women behind the counter, and remaining eleven have women fulfill roles akdwmirs,
typewriters, or demonstrator&ntipathy was slowly shifting, for these male grocers, to
recognition of wometr s e x per t i s anaapacdwhaerenfdod wab soldhiet mantent
with the movement of women into clerkship ending behind the counter, Mrs. A. offered the
following conclusion:
It is but a step from the clerkship to the proprietorship of the store, and the ambitious
young woman will soon feel that she has a right to open a store of her own, and | believe
that when shéoes so her store will be conducted quite as well as any store now
conducted by a man. Wherever women have once secured a foothold, they have speedily
shown that they are better than men in the same positions. It is this which justifies my
belief that afte the first grocery store is started by a woman, others will speedily follow,
and the end wil/ be that male grocers wil/
simply giving my personal opinions, based upon considerable investigation, as well as a

strong belief that women are destined to take a prominent place in the retail stores of the
country’?

By the early decades of the twentieth century, women continued to move into clerk positions in
the grocery businesbklowever, their presence was never the majority that Mrs. A. predicted.
Therewasa small handful of single women employed at Loblaw Store at thd@b5%Zollege

St. location in the early 1900s. Miss Jennie Ellis was employed as a bookkeeper for at least two

years. Miss Luela Cowling was employed as a clerk and Miss Ida Good as adumykke

59 1bid.
0 1bid.
" bid.
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1905/2 The grocery industry took advantage of the administrative revolution, as Lowe views it,
and young women were largely employed as bookkeepers or stenogr&oneesimes women

who were employed as cashiers would have to perform bookkeepingtasiesbelow
advertisements for positions at Loblaw locations reflect the desired womanly worker: young
ladies (unmarried) and paitme work [Fig 2, 3.] Women were employed as managers in a few
grocery stores across Canada, but this number was a merenfiegfctihe number of male

managerg?
NTOUNG LADIES WANTED, PREVER-
ably with experience in grocery store,
Apply at once. Loblaw’s, 249 Logan ave-
nue (Queen and lL.ogan).

OUNG LADIES TO ACT AS GRO-
cers clerks, Saturday afternoons. Ap-
ply Leblaws, 893 Queen east. _ ')

[ Figure 2: -Flehmll pp VeEdroaitd Daily Star(Jan. 15, 1919):14
[ Figure 3: -Flehmmll g Weeidroaitd Daif§Star, (Aug. 2,1919): 14]

Onthei Cl e r k 6 ghe@racgratéentionnwas directedfoc | er ks of t he ma
persuasiond to |isten to the success®Ond ories
male grocer believed in the superiority of the female clerk overthe imdldhn ey ar e much n

in appearance and are quicker and more trustw

”?Census and Statistics Bul,| eatitrawhal :( 1®cldu p a tSii xn <L odfl atwh &
|l isted on the city directory: 5 clerks, 1 bookkeeper,
“Henry Johnson Jr., fnKawawWe aMu GtApkeem , BAdO®KS8,)0 30. John:
one of his female cashiers woul tocomeplhehembemni dgi | Byb o
doukbhéery bookkeeping system, Johnson Jr. was able to si
a few hourso6é in ésufficient detail for practical pur po:

"4 1bid., 14.Fifth Census of Canada 1910ttawa (1913): 89. 5,791 men employed as managers versus 621 women
employed as managers. Women significantly dominated the personal and domestic service industry first, second,
under the trade and transportation class, salesmen and saleswomen werddwokieo several categories,

ranging from bakery and confectionery to wines and liquors. Within this class, under 16 years old 220:15 (m/f), and
3,426:367 (m/f) over 16. The largest number of women (over 16) within this class is in the dry goodspfaiscy g

and not specified, however for each women occupied at least half the total of men.

SWalter Gilbertii Th e wo man c |Camadiad Grocgr(Octc36,4308):662.
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men, too, for the heavier work, but | find | get better results in having young ladies attend to the
wants of m{ Sevenasgrooemspartedthai women often preferred to be served by
other women. Thisferences unsurprisingasthe Grocerfrequently compared the interior of
the store as an extension of the home: a clean space, organized, and where children could
accompany their motheféFor female employeesnd customerthe grocery store was
continuallyframedby popular press and state polayan extension of their domestic labour
rather than as rupture by modernity in the grocery trade

Attributes of the labouring female body were continually discussdte pages of the
Grocer. One grocer notedhovit:1 f i nd t hat some women | i ke to |
would rather buy from a girl. So | split my force fiffijty .0’® Femalecustomers founéemale
clerksto bepolite and attentive, and to naturally have a knowledge and expertise on cooking,
economy for the family purse and menu, and could interest the consumer in ways in the male
expert could not? In this way, female employees helped sustain the moral economy of food.
There was a level of trust that from one woman to another, understood the economic, moral, and
social value of food purchased for the home kitchen, and by extension, the farthiy grocery
department of the Hudsérs Bay Company Store, one manager n
accustomed to being waited upon by women clerks and were willing to wait to be served by their
favourite. The manager was surprised to see a
paticular lady clerk to come back from lunch. Any of the other clerks could have served her, but

the clerk she waited for knew her tastes in e

¢ 1bid.

"™monod sugigdet womehl|l grocers between 1919 and 1939 were
compared to bourgeois men who often separated home and
reveals that men ewlso owerge olciestyed | @3y kgr dended to |live a
young women, in the -swmpneorptriofg sandnhoaweded sedd rented a2
“Edward Dreier, AThe Tr &£anadiah Grocer@ebdl4 1HB:2%- e mal e Cl er k, o

®Gilbert,i The woman clerkod6s success, 0 62.
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attention her personal grocer clientefe can b
Although acknowledged as a great asset to the store, for her cleaning, organizing, and polite
temperament, it was urged to other grocersfhat.:f you have not tried her
be convinced t ha t!Asausiquélyanodem asstigdemaeclerbveas e . 0
often referred in much of the same way new, shiny equipment was.
In some instanceshé¢femaleclerk was argued to be more dependable and a better
business decision for the store. Harry Braverman notieatior and Monopoly Capitahat
Al abor power has become a commodity. I'ts uses
and desires of those who sell it, Bdhisrather
preference for women employees was not lost on manager&rocerpublished tle
favourable opinion that:
Young | adieséif they are away for a holida
work the following day prepared for work, and not looking as if they had been on a spree.
Then, again, they have not as many temptations as a young man, not so many
eng@ements or so many ways to spend their time and money. They are not always

looking at the clock to see when closing time, is, either, and in lots of ways they are
preferableéFor my part, the¥®young | ady cl e

President of the Grocers Association in St. Louis, Ml commentedi teedman clerk has no

bad habits. She is apt to be honest. She does not smoke cigarettes or drink when the boss is

out She does not hel?8bAndtherbsastédhoWwtAo wiohmea ns tadbooku.to a ¢
store raises the toneéA woman about a store i

her pPYHawewer, despite such glowing recommendations to hire woman clerks, the appeal

% Sell the CIlerk aCadadighdcodesJura27¢1919)ad6f sol d, o

8% The Wo ma @anadibreGroker(dan. 3, 1908): 36.

82Har ry Brlaavbeorrmaannnd Monopoly Capital: The Deg(MawmtYornk:of
NYU Press, 1998): 57.

8 Gilbert, 62.

84 1bid.

A Our Cl erClann@ dRage ,GOacter 30, 1908): 64.
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of young ladies was couched in sexist language and assumpiacislike how theGrocerhad
constructed the female shopper as a merchantd
be managed, the female clerk was simultaneously framed as an asset to the modern store and a
liability.

In early editions othe Grocer,there was one sectioncalleddbr ops from t he Ed
Pen, 0 which featured thoughts from trade, exh
rumi nation included t he thihgoaboutthesfemate clerle joshasthe @A T h
merchant thinks he has her it is quite probable that some young fellow may come along and take
her t o %IBeyond thd eflitddpen, one anonymous grocer, in his irritation for the
traveling salesmamssumedhat women clerks were easily led astray from their work duties by
charming men. These women, many just out of school or business caliagesf ami | i ar wi t
ways of the world or the ways of businesséare
Afexceedingly strong |iking for the opposite s
| i " &he ariter, speaking from experience, happened to be,

unfortunate enough to have to employ one of these hypayéid young girls along with

other girls. She is a girl of fairly good family, with absolutely nothing against her

character, but her misconstrued idea that her duty lies in entertaining every flip

commercial man that comes along, very much to her detriment. Whilst they are one or

two other girls employed in this store, the flip young man cannot see any but the goo
goo-eyed one, who is about 17 yearsage®®

It was not entirely uncommon to associate a woman employederisiexual appeal. F.E. Baily
was an English writer who frequently authored highly opinionated, articl€iatelainen the
late 1920s and the 1930s to discuss his indignation towardeeageg women. In one such

piecea Women Bring Too Much Sex I nto Businesso Bes

%A Drops fr om tCamadiad Groder®ul.22, P8OS): 150
%fThe Traveller and the Female Clerk, o 54.
88 |hid.
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oneself be kissed by the boss in order to att
girls find the cultivation of sex appeal much less trouble than acquiring a deep and wide
professi on &lISimknothelgoaigse .ddi sappoi ntgmeyewdth his
employee whose time and attention is stolen away from his store, Bailey too warns of the
depreciation of an organization when the fAfem
tant al i z%Potphuel ame np.reess suggested that sex was
than acknowledging the risknd prevalencaf sexual harassment in the workplasea tool to
maintain hierarchies of pay and poweér

Johnson Jr.a revered retail magnate, tended to approach the debate of female workers in
thegrocery industryith neutrality. While others assessed the potential flight risk of the
licentious woman clerk, who alone,wagp | e nt y é t w ogatleered tbgethee teereasrtoe
much talking and laughing among themselves, which is not good for any bo%idessisonr.
instead reflected on their employment in much of the same way he did with his other columns on
the qualities of salesmen. As he recalled his most recent experience with an emgyeds a
clerk, he noted how she came atatimehen we needed efficient helj
place and filled it well o she was of Agood ap

businesslike, prompt, intellige%lhprais€dfthe knew g

89 FE. BalyyA Women Bring Too Mu CHatelSneul.il98@):&. Busi ness, 0

®AThe Traveller and thwWomemaBei CheThkoOoOMBEh S8Bakliynto Bus:
“Dani el Bender, fA6Too Much of Distasteful Masculinityo:
Sweatshop dmdrhadt ofy WoWMehds 18i, stNery 4 (2004): 91, 93.

harassment was an expression of power and was central

di fference at wor k.

2fThe Woman Clerk, o 36.

®Henry Johnson Jr., @A Wo maanadian €roder(Catn4d191i®): 3dpaeé Opport uni
example of a welbrdered routine Johnson Jr. authored for the Grocer, he notes how in this scenario, there is a Chief
woman clerk and two additional female clerks who would report to her for their duties. These duties included calling
customers atheir home, which would have likely been other women, cleaning and restocking shelves and counters,
AOrgani zi ng Rout Canadian Qroser(Oot. 18 1K) It or e, 0O
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new hire, Johnson commented on her ability to talk down the most irate customer and her
performance was so commendable that her salary was advanced steadily to $10 per week on a

fifty -five-hour schedulé which, wasi supposed t o be S%gTheoddwnfalbof any w
the employee, resulting in her eventual dismissal was not presented in such a way to attack her

sex. Soon after the employee received their lgi@gtincreas, she became reportedly indifferent

toward the workundercharged customeendwasslow to complete daily tasks. For this,

Johnsondr.told readers of th&rocerthatino man or woman on earth is
businesséwork is a conti nuadlf°FoclolinsoblJr.éhaed t her e
makings of a salesperson was attributethepseudescientificqualitiesthe Grocerhad ranked

asmost sought afteefficiency, punctuality, attitude, and accuracy of the clerk.

The Expert

Thenineteenth century became a terrain of experts where various profésdmetsrs,
social workers, psychologists, nutritionistedhome economists gained new legitimac$f The
expert, in any field, commanded an aura of authdPibovey has argued that the figure of the
expert was a knowledge producer as much as it was a social pdsixmpert knowledge was
often born out of perceived problems of the modern city, a desire for andiahorareform28
The prescriptive expertise was a ndialectic e
medical, or religious powers, 0 t W%Serieswhs repro

experts impressed the need for their audience to replace generational learning with sound,

“Johnson Jr., AA Woman Cl.erk and a Lost Opportunity,o

% |bid.

®Arnup, 3NorHp s t2e0is8n

“Poove¥y6. 15

®Val vd8hae Age of Li ght#¥, 7 , SloBagomp saonle eMatbes g, Jenni fer Steph
Girlsbd and the Torbawo Pegicht atramd Ci hei $t at eedbsEissays i
A. Knafla and @GliecrmrontWoS. UBiIiweigeity of Toronto Press, 16
®Ch ambMirssconge@tions
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scientific, and modern knowledge, so they could becamateurexperts.This included anyone
involved with the purchase or sale of groceridss section examines how tf&ocerand
popul ar womendés magazines O6sol ddé and popul ari
being a mother and housewifie survive the transition into the modern economy, grocers and
housewives needed to follow this expertise closely, becomenselé experts, shop intelligently,
and retail down to a science.

Following the establishment of tl&&rocerin 1886, the trade journbkecamea formidable
source of expertise and knowledge of the grocery t@decers reporteth confidence to the
trade journal for their successful application of science and ingenuity in the industry, priding
themselvesntheir reception of all facets of the modern. In responseGtheeroften rewarded
these readers with the title of expert as the journal profiled their sucdes$®ibf the trade
With the | our neaekbdnsbergamifodthersiowenly ot the errslélled, the day had
dawned on the scientific diet, of healilving foods, and cleanline§si e x i t t he doct or ,
food éRpert. o

The modern expert in the grocery trade wlaaracterized asell-versed in business
operationnutrition, customer observation, marketiagd designThe Grocerclaimed thathe
merchant of the early twentieth century was not like his or her prededébhsomerchant of the
dayis compelled, by the very nature of the business world in which he lives, to make an acute
special i zed s tiBAalpoughtthe figure of thevespernlang psedaded the
twentieth century, this social position gained new legitimacy with the advent ofmaageines
andLears and Richard Wrightmd&ox have suggested that the turn of the century witnessed a

rapi d expansionmmafagaeri dpreofeastsumomawvwvho i ntend:é

W3 The New Era in Grocery Trade, o 22.
0l C.Harknessiil nt i mate Knowl edge of Canadian Grocer@an. 20048 @:8& i n Buy i
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standardize relations between labour and captalhere were, of course, formal and informal
methods for the grocer to become the expert of their thedevasrecommended by th@&rocer.

Daily exposure to the buying public could train an observant manager or clerk on what product
sells, what customers are attracted to, and how to read body language and cues. The illustration
belowportrays the discontent of tlkeemingly welto-do female customer at the counter who is
waiting to be served while the clerk obliviously whistles a tune. Failure to apply what other
experts had sharédn trade journals and lecture talkscross the counter was considered the

fault of the grocer [Fig. 4].

The clerk who whistles, or pounds out a tune on the counter while serving o customer is
not serving the best interests of the store. This Is a prevaleot practice that
should be climinated

[Figure 4: A Prevalent Practice that Should be EliminaBzthadian GrocerApril 2, 1912 pg. 35]

Akin to the need to understand the value of calories in preparing thedasilyf ood i ti ner

grocers needed to take care to know how and where the food on their shelves wa#skagde.

2L ear sriagrhdFgnl nt r o d ufchtei oCu,l & uirre of Consumption: Critica
188®8ONew Yor k: Random Rlaohisre@dahkddsy madr8@Bibd 0 xtihat t he dis

surrounding the 6édscience of workd allowed the Tayl or s\
di ssolved the traditional foremands authority over the
wage and gave management power ful met hod of exercising

239.
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requirement for the successful grocer and their staff was a competent, intelligent, and scientific
knowledge of the goods they carried. Hoecalled,premodern disorganization of the store had
been solved through prackaged items and greater care for arrangetfiéwiriting for the
Grocer,Charles Adams urgkor the retail grocer, the practicalmanjtddo uy 1 nt el | i gent
therefores ci ent i fi callyo when he stocks his store;
contents of what passes from his hands to his custétfé/Ren compared to one of the
groces competitors, the druggist, Adams exprddsmv the druggist is directly responsible for
seeing that the proper ingredients are in what heisbibsmakes a thorough study of his stock
and attends school to do so. The average grocer, Adam \iirkess ows | i ttl e of wha
ot her than the price at which he brought and
practical knowledge of the goods on your shelves, in order to talk and sell your groceries
i nt el | i g®Totbé an infelégen?giocer meant to study the composition of baking
powders, when a jar of strawberry jam wasfaot, pure strawberry jam or a substitute mixture,
and when dyeswereaddddhi s knowl edge was often Theci proca
customer should know what they are buying, and it will pay in the end, both morally and
financially. The customer, who has absolute faith in the honesty of his grocer, is very hard for a
competitor °Howeves, khis faith was yot @ecessarily because of trust or charm of
the clerk, but the result of careful decisimaking, planning, and instruction offered by the
domestic experts in womends magazines.

This knowledge was not solely to proudly boast a commitment to the modetmsamence

but was required by lawhe Adulteration of Food Acenacted in the early months of 1910,

103Monod, 140141.

04Charles Adamsi Knowl edge of Food Co mpCarmdian Grocer(Meye20,d®d):88.n Buyi ng
105 |pid.

6Adamsii Knowl edge of Food Composition Needed in Buying,o
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made the vendor directliable for the quality of the goods sold. A. McGill, a Dominion
government analyst, warned of the danger of selling adulterated foodstuffs:

The Adulteration Aatecognizes the importance, to the retailer, of his dependence upon the

honesty of the manufacturé&¥] it i s not too much to ask of
enough to go into business at all, that he should be wise enough to secure himself by having
such a guaranty furnished him, with all the

guaranty so that he cannot plead anything but his own gross ignorance or carelessness, if he
fails to fully protect himself against all charg@é

Through consumer protection regulations like Alalellteration Actthe prescriptive expertise of

the Grocerwas legitimized by state intervention. Efficiency, discipline, system, and order were
imposed by the government and upheld by the trade journal, their correspondents, and readers
who selfreported their adherence to the knowledge and expertise thatdradHzed with

them.

To further legitimize expert knowledge on the grocery traderie@s of lecture talks were
organized, and reported by tBeocer. Thelecture series was intendaminstruct grocers how to
efficiently manage their business. While the grocery trade had already begun to specialize in the
1910s and 1920s, in response to the growth of mass merchandising andderdilouses, the
competition of chain stores in the 1930s caused further introspection for the independent retailer.
In 1919 the chain grocery store was an unknown quantity, but by 1929 fourteestonain
companies operated 1,300 units in Ontario andi@c and sold $80,000,000noof goods.®®
The Extension Course, held at the University of Toronto, was sponsored RyIfheThe
Toronto Retail Grocers Association had formed in 188year after th&rocerlaunchedand
amalgamated under tiRMA in 1914 with a separate Toronto brart€hThe purpose of the

RMA was to support individuals in the retail trade organization, and this included active efforts

07A McGill, iWher e Responsi bil it ycCabaddiansGrocen(Jah @, 1910):€4. at ed Foods, ¢
8HutsoniHas the chain grocery store come to stay?o0 13.
The Ontario Retail Grocers Association involved 5% of
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to secure the adoption of | egislation designe
r e t a't®The orgarized lecture series discussed retail management methods, display,
marketing*!* The Grocernot only reported on the events of the RMA and how to enroll in the
Extension Course, but several of their regular correspondents, like Johnson Jr. were key
speakers.

The firstof the lecture serie§, Ma r g i nUps, OWtehealt Expenses, Profits, Mark
downs, Ba rwpsaheldn Bsuaresh, 183Was given bylohnson JrAt the time of
the opening lecturgdohnson Jiwas recognized as the béstown writer on retail business in
North America, he urged every merchant, retailer, and clerk to afitehdj o s e who come o
hear him will be well repaid**? The second speaker for the series was T.P. Loblaw, president of
Loblaw Groceterias Limited, a company that, by 1930, had developed a chain of 95 stores,
selling over $18, 000, 000 worth of groceries a y&4rike J o h n s glowing creientials to
promote the previous |l ecture, Lobl awds succes
eager audienc@heGrocerreported thathe retailers who atteediit he next meeti ng
Mr. Loblaw is to talk, will uh“Various spealtdrsy get j

from Political Science Professors, company presidents, and merchandising counsels, lectured on

WAaPremier Resents InferenceCahaddhaqt Gdmaoen3Rar t19810) Gow
Grocer acknowledges that the R. M. A. has had some infl ut
this is only a smal./l proportion of the recommendations
taken seriously.

HaUniversity Cl asses f ©anadi@rGoocegltars 17A1930k & dTereAvers sepamtd , 0
classes for grocers from other retail merchants.

2 Ppaul Findlay (Henry Johnson Jr.) To (Canhdian®Gracermer chant
(Jan. 3, 1930): 13.

BBa6Business possibiliti esCanatian Gloeer(Jdn 31,c1836)s28.d by T. P. Lob
1141 b0 d
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topics such as store location, store equipment, mass window displays, shelving and counters, and
scientific merchandising to an audience motivated to succeed in busiess

In addition to the more material conditions of the store (baskets, displays, and so on),
lecture talks reproduced in tl&rocerand other accompanying columns came from experts in
the psychesciencesThe application of modern psychology to business and industry, explained
Professor S.N.F. Chant, would help retail merchtmtinderstand themselves and othét&or
examplediscipliningemployees in the past often meahouting andrighteningthem Chant
explairedthatangerdid not lead to cebperation anavould never geemployeesnterested in
their work. Not only this, but psychologf the individual wasdvocated as important to the
selection ofgrocery storemployeesindustrial psychologists, who extended scientific
management to the realm of human $afabtaiobeour , m
engineered like their bodié$’ iiPeople differ- they differ enormously sometimésn their
ability to perform a particular job. That point was not taken into consideration very much in
busi ness concer HeForthig emptoyers gheutdplace a pptentiad employee
on six months probation, administer a test to assess practical skills, and conduct an interview.
Through the publ i c a Gliomnmauthorized@®hhainréadess thatect ur e, t
combination of testing, placement, and a-tmene interviewand Taylorist industrial

managementould create a scientific, objective, hiring practice; one that would avoid passing

115Monod, 151152, 353. At the second lecture, there were 161 registrations: Grocers (69), druggists (47), dry goods
andwomefs wear (27), and miscellaneous (18). Women typica
at this time.

apPsychol ogy plays part i n <€anhdacGrocer(@ecabnl®30)s4li mul ati ng e
WKen ATherlLi e Detectors: The Hi tNemwy Yofr kan FA®RES iPc &5 sSQb s
Rabinbach, 123, 151.

1181bid., 42.
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judgment before the fact$® In this lecture, rantal testing and vocational aptitugdere
promoted as fundamental to ensure stability and efficiency in the laboutfbrce.

The same fundamentals of psycholdlggt had been reportéd betterassess the worker
wereapplied to the consumer. Johnson Jr. repeatedly told readersGrfoteyt o0 finot f or ge
psychol ogical value of pri ce ?Opeacta todatidterthisa new
appeal was to price by the odd cent. To compete with the lower costs of the chain store, for
which Johnson Jr. was nasupporterhe contended hoviodd pricings are wpo-the-minute in
met hod and effectiveness. The grocer who fail
such plans appeal only to women? [é] If it is
s e ¥2Tlée odd pricing merchandise method, referred tinamic figures) would produce
pleasing resultsA grocer would see great succesarifitem regularly priced at $2%vas
remarked and advertised at the new reduced price of $2408fj besold in large quantitie¥3
The psychology as a tool to sell the modern grocery starel industry more broadiyis
explored further in Chapter 8lthough these tips and tricks of the trade were offered to help the
grocer increase their productivity and profit, the position of the expert through the coluthes of
Groceror standingat the front of a lecture hall, created and sustained a hierarchy of authority in

the retail trade.

119pid., 41.See alsdilder, The Lie Detector20.

2XStephdmaps er fAiThe Psyehdl Ogies i mioe luWaergies rsit nb@iermlent al t e st
a form of nation building during-stthenicerts¢e¢r war epersieadd t o
Canadian women in Worl d Walrh eTwbe.a sTuhree ngeunita g0 fa d | nétaed)il ni ggeesnt
authority on mental testing in educational, industrial,
wor kers traits beocuatmet hae mentehfofdi ctioe nie,edwhi ch often had g
IHenry Johnson Jr ., i Hoaw aAddivaenr t(@ #spicnegr 2i4s, Dili9v3ild)e:d , 209 .
22Henry JohnsonJii Pr i ci ng by the odd 0 c e CanadiasGrdcer@um 2md9d8%:r n and
26.

2Z2ABring on the 0Speci a@&hmdan Gracer(Jan. 3P1®30x300f t he Week, 0
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The management of the modern household, often attributed to as an institution or business,
and all that this encompassech s 6sol dd to readers in a simila
Womends maga z iCanadan ldome Jourrglsv @ rhyew o ma,rardddate’rwo r | d
Chatelaineoffered a range of expert advice from food preparation, food shopping, household
maintenance, health, actildrearingananot her hood, so that fdevery t
day using scores of articl es Y*rrancestilipdohnson,gr and
member of the Department of Psychology at the University of Toronto, lamented that although
every department of life had improved through scientific research and methods by experts,
iproper parenthoodo wa'Thsowas the firdttimg, asfenoghasv ed by
argued, that a new O6scientific6é awltvtheadvent i t er a
of mass magazines, whaeaders ofChatelaine for examplewereconfrontedwith at least one
article on infant or childcare from the magazines incepfidbMuch of the advice female readers
were prescribed was tied to broader national aspirations of becoming modern by means of
science and state regulatith.

Helen Campbellan experienced journalist, home economist, and eveditgator of the
Chatelaine Institute, was heralded as an authority on proper home managednéoinestic
reform1?® Campbell autioned the readers Ghatelainewith the following:i | t 6 s a wi se W
who takes advantage of the help offered by magazines in the editorial and advertising pages, by
newspapers, radio progranmanufactures of food and household appliances, public utility

organi zations and 24Simila to therpeesctipiivie expegtiserotCiBereey, . 0

2Honorabl e Freeman T@drbaidi, an Nbovm@ahdo airthieth D) @ 8.
2Frances Lily JohnsoQhatieNhabidmpenf YOQB) ChBRd?o0

26Ar nup®dB,., Arnup cautions against using pr esecarriipntgi ve | it
practices and |ived experiences.

2IComacdhieoDomi ni,b%,-224 Yout h

2Haydleme Grand DomesfiB6, R2E98Il ution

12%Helen G. Campbelif Thi s Busi nes s Clafelaing (Fabs 1938 45p i ng, O
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state policy, particularly where children were concerned, legitimized the business of housework
and its experts.

As the household was regularly framed as a business concern, there were an increasing
number of experts who advocated for the application of scientific management to reduce labour,
waste andeffort, and make childearing easier. However, as Hayden and Cowan have
described, housework differed from market work due to its unpaid and unspecialized labour, and
because of this scientific management was an impossibility inside the'Pfohés did not stop
efficiency experts andousehole ngi neers from trying to prescr.i
scienti fi c'hsmdvigesvassoften codtradictory in nature, asking women to
ascribe to the counsel of experts rather than rely on family systems or maternal instinct, while
acknowledging fAinstinct and i d®l@1916sm make a h
Everywomapbobl Woehéed the article AHow I Would R
where Edward Purinton, efficiency expard author oEfficient Living(1916) strategized to
transfer the efficiency that had been Aborn i
it to the system of the hom& He scolded magazine readerdr at fAmany Jagoagood wor
but stupidi thinks so much of her home as a house that she forgets to be anything but a house
keepejdo ascemtific management was needed more than ever to prevent the spread of moral
contaminant and socialunréétPur i nt on vi ewed the efficient ho

wife, a mother, and a housekeepero where HfAbei

BORut h SchwaMotrze Odowekn ,f or Mot her: The I ronies of Househo
t he Mi c(rNoewa vYeo,r k: Basi e€©.Books, 1985): 5, 7
BlHaydenGChr2i8s5t.i ne Fdesleriiltdkd hRowssdHhHold efficiency engine
for the ULS&di m&goswri maglu bHd ssheeldol d Engineering: Scientifi
(1920) as a guide to standardized operations within th
BEdward Earkfef iPuirg mt¢ olmir winmg@: McClell and, Goodchild & S
BBpuri Bt bneci en®2Li ving

B4 pbid. EdWa,r doeEar |l e Purinton, fAHow | VEovuelrdy wRumma ntdlse Woao me
(Sept. 1916): 8.
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and being a hous¥Kavevereimhisibaok, Buririon bal twe sesaratd
chapters f or 0 Aehictkkdidaat chentioh iiomeaj nedn ciyHo me and Ef f i
which mentioned women (as mothers, wives, and housekeepers), but did not mention labour.

The modern home as an efficientinstitutiom c | uded knowl edge of heal
scienceo for t he predecingom & scientific butigetdandstiee appleationofo s t
physiological, psychological, and industrial principles embodied in the houséhdlus
sentiment tried to displace advice passed from mothers to daughters (as new mothers themselves)
for modern mothers should consult the modern schools of diet orcatelylly crafted books of
expertisé®’Sci enti fi ¢ manage me n¥Thig lmowtedge eould be tested h e st
against Purintonés AEfficient Home Test, 0 and
according to the rules of modern food science or if the kitchen was equipped witsdalmay

devices [Fig. 6]. This was not knosdge that could be happengabn accidentally, Purinton

cautioned, it needed to be studi edlhavéiskenitl t he
don'. o

B¥Wpyuyrinton, AHow | Would Ru:2the Home if | Were a Woman,
6] pbid., 8.

B'Str-Bonglghe New Daky2 RecRHBEflfedgbentl2li.viAsmgpart of Purinton
Test, 0 there are questions such as: Have you studied at
Lust, or the Kellogg system)? Have youoeraad ahbhel bastseh!
economy? Has your drinking water been guaranteed pure |
system of economy?

Bpuri Bt bhneci entt 9L i Mi0lg Purinton asks readers if they ha
prior to the buying and preparation of daily meals for
¥ bi dOne 38f t he MHfufeisdii eénots It imeimMigcFood and Efficiencyodo te

the best in ybavengoghbemhaoaed why? Which suggests that
cost) were expected to be known by housewives and gr oc:¢
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[ Figure 5: Edwar @ssd&sanert Efficibnt HomenTiesi pravided PorerdadieEswofe r y wo man 6 s
World, Sept. 1916, 8.]

Furthermore, Purinton attributed the health of the household to the efficiency and
knowledge of thdanousewife. This was an avenue many experts instructed their readers in. A
Ascientific housewifed waan thé bodydlead sopl.esSick of a m
body, frail soul. Weak body, numb soul. Coarse body, hurt soul. The care of the body, for her
husband, her children and herself, is a moral
chil déds f or st udoytheirsaunce,ldgpene ldrgely andhe homa regnten
directed by t hM8Atwilfeasatndi 4and% hefr . @ mans ef fici e
w 0 melfi Betause readers were inundated with information from experts on the science of
food, nutrition, and value, proper menu planning was regarded as an important part of the

housekeepérs program. Greater knowledge of food sh

Wl pid., 32.
YpuriBfbhecient94Li ving
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meal planning and t he pr*Tpisgaxpecaticn had broader mofal t h e
and national implications during times of instability and crisis, explored further in Chapter 4.

Although the extent of vitamins and minerals and their linkage to deficiency diseases was
in its infancy in the early twentieth century, columnists urged readers to factor this into preparing
the grocery list*3 For Chatelaine Nellie Pattinson, Director of Domestic Science in Toronto,
urged readers to see food more than a meal to ward off htfideHow much does it ¢
asked by the average housewife, for she would spend upwards of one quarter, and often more, of
the family income on foad™ When drafting the family grocery lisyomen shoppers would
havewanted to feel as if she was getting her méngh  wAcquiritg.the right kinds of foods
for an adequate diet that was rich in vitamins, minerals, and calories was attainable for any
housewife if she shopped and planned intelligently enough to purithesef f i ci ent f ood
right kind for the m3Advige literatureodtem igmofed tbercldsst o s p e
realities for many households who could not find or afford fresh fruit, vegetables, milk, or meat
prescribed by modern medical and chiédiring experts?’

The onus continued to be on the woman of the house to be as economical as possible,
despitea limited or freeflowing budget. SimilarlyChatelainecorresponderiRuth Reid asked
readersi Does expensive food mean very nourishing

| acks some V¥ @neelthe prbdactioa of fosd?sdroken down, Reidte, it is

42Helen Campbelli Spr i ng To ni Chateldihg(Seaptol9N@27.e , o

143Vitamin C, for example, was not discovered until 1928. Nutritional deficiencies and vitamin benefits became a

regular feature in food advice columns of wolden magazi nes in the | ate 1920s. The
Council on Nutrition (CCN) was formed during World War
Science, the State, and the Government of Nutrition,-19924 9 0 by | Ealible HibtosebGulturaln

Politics, eds. Franca lacovetta et. al. (Toronto: University of Toronto Press, 2012).

144 Nellie Lyle Pattinsonii A Spr i ng To ni Ghatélaime (Har.d928): 26le al , 0

S Ruth Davison Reidi Food Costs Ver s usChitdainé(Oct. C929):@4.i ¢ Val ues, 0
¥6pattinsoni A Spring Tonic in Every Meal, o 26.

WiLadiayl or, 27. Morghe ROw Bay diBgc.al | ed

48Reid,i Food Costs Versus Their Caloric Values, 0 24.
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easy to see that f®0hdreisthe labauictd puoducd the foad, Soraerrapta i n .
vegetables require more care, and shoppers should be willing to pay accordingly. Transportation
raisal these costs, Reid continued, particularly if perishable foods are being shipped, and
demanding oubf-season foods requaénternational transportation and cold storage to house
andretain their quality. Grocers would price their products accordingly, so it was important to
find the balance between a bargain and calories. Example menus were provided in all Canadian
womends magazines, often f or asiantds Patesosanch or h
Reid had menus were purposefully crafted terdonstrate the cost, vitamins, and calories per
item. Fresh fruits and vegetables, and good cuts of meat were emphasized as healthful protective
foods.Housewivesvholived far from markets and shops needed to be extra resouftafus r d e n
intelligently,d0 and g r -ool foadiintthainhonme garden?’ Vitamins were, after all,
Awhat the apbokmobsl eéEvaeyday research worker
informationéso that now we can act tPebody measu
values were evaluated by experts and presented to readers on the basis of age, size, sex, climate,
condition of health, and energy expenditure.

In 1929Chatelainemagazine launched the Canadian Food Series for its readership.
Authored by J.B. Spencer, who was affiliated with the Department of Agriculture, the series
intended to examinetifef oods i n the Canadian market, how |
t h e'mMThe first of the series focused on the importance of milk. Consumption and access to

milk has long been a highly charged issue, particularly for Canadian mothers where the health of

MW bi d.

0Etta Campbellii Fi nd your vi t aChatelaine (4or. @928): 165 Sew aldo Branoes C. Steinhoff,
AiGardeni ng wiGQh&telaingg(Mar.11939): b nce, O

151 pattinson 28.

%23 . B. Spencer, i CCGhaidathg (dan. 1MRY:i13.y Food, 0O
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their children was capitalized dp¢ Milk had long been considered the most essential food

product in the kitchef?* The Chatelainearticle made no exception. Spencer emphasized how

milk held important value and healtinomoting properties for the family; by 1929 the per capita
consumption of milk was nearly nitenths of a pint per day, a 40% increase in the last six
years'®® As Spencer continued to list the benefits of riitkourishment, energy, and cheapness

T he cited a recent test issued by the Empire Marketing Board where young boys were separated
into two groups: the first received an ordinary diet, the second redaiegidlition one pint a

day. The latter grew talleendhad gained more weight, and there illness abseramong the

boys who had been given the milk rati@emonstrably, milk was of high value in preserving

and restoring health for young childreryadue that would have been negligible to ignore for the
shopping mother. Concern for contaminated milk was, at this time, highly regtifated.

Distributors to shops or private customers, needed to first secure a license which was granted
only if their stock and premises were found to meet provincial governments requirements for the
sale of milk. Inspectors periodically would examine and inspd&tor cream offered for sale,
including shops and their delivery vehicl€8This assurance was also a stark remind&oof

high rates of infant mortality had been linked to contaminated milktdBlogtter protect

consumerstegulations and pubhbealth legislation had been enactedhe Provincial and

BBJulie Guard, AA Mighty Power against the Cost of Livi
International Labor and Workinglass History Vol. 77, (Spring 2010):33 6. Cher vy | Krasnick War s
Vigour, and Vitality: O6Power 6 Foodid 96dEdNeiHBteries n Canadi
Cultural Politics 391-393.

B4AMi 1l k as a Meat LadaWhaat HPmMEOWibtuu th@ LB) : 3 4.

5Spenceri Canadi an Dairy Foods, 0o 13.

val verde documents how Pure Milk was touted as a soci
morality by the Womends Chri sti ahaiTleyrp&d ammwchkel iUnh eoch t( WEC T
AFewer Criminals with Pure Milk,o0 (1910) which emphasi:
unadul tedfatedgmi bk, Light28.Soap, and Water

7Spenceri Canadi an Dairy Foods, o 13
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Federal levet®® To further instruct consumeas the nutritional benefitgheregulatory powers
exhibited by théairy Branch of the Department of Agriculture worked irag@ration with the
Canadian Council of Child Welfare and the National Dairy Coun@mphasize¢hedietary
value of uses of dairy producdfs.Such instruction was presented in lectures, exhibits, films,
posters, and booklets.

The Canadiarrood Seriescontinued taeportgovernment regulatia@on the grocery
trade and presented shopping guides for readers to understand values, symbols, and grades
associated with these regulatiolsthe case of red meats, chicken, fish, cereal, and vegetables,
shoppershadtf@ed oubl e protection of their own judgme
force of $Rrodexamalé, undea tiRocd Vegetables Aairades were assigned for
potatoes, onions, turnips, and celery; Canada Number 1 classed the vegetable free from dirt or
foreign matter, and any deféét.A similar process of regulation was adopted in the poultry
industry. Chicken was graded on an A to D scale, and this adoption of standardization to describe
the product was to be used by producers, packers, dealers, retailers, and consumers. For this,
Speancer examinghowfit her e wi | | be a better understandir
opportunity for disagreements between buyer and seller. The housewives who do their own
marketing will no longer find it necessary to make personal inspection of their putotfdses
Just as there were bargains in clotlies, he woman who is getting her

food val ue s!®admubthas thermaiesclaimedtoofier nsi de knowl edge:c

Spencer, fCanadian Dairy Foods, o0 13. See also Anrup 2
and infant deaths. A number of voluntary organi-zations,
based Pure Mil k preoasgud.,hesgua@ht ttyo oif mmi | k. I n 1908 the
established a Mil k Commission to provide expert medical
1591bid., 48.

1803.B. Spencerii Mar ket i ng Ca n LHateling(Ote1P29):28b 1 es, 0
®lgpencerii Mar keting Canadian Vegetables, o 34.
1623 B. Spencefif When you B uG@hatelain€(uin.d%e):4. o

163 Reid, 24.
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Canadian housekeeper, where the Al eaning of w
advantag@ t here was the implied sense of failure
words of the expert into their homh® How foods were graded on the markected quality,
cost, and size of the product, was an essential tool for the housewife to understand. Recognizing
the distinctive labels of the grade of food,thé nt el | i gent housekeeper wi
with the brands and choose t'fuétimgtelyaalmary@nd t s ui
parental) merit was awarded to certain foodstuffs by experts for readers to digest, reflect, and
visit their local grocery store to apply what they had learAeteast that was the hope of such
prescriptive expertise.

The counsel of expert advice, especially for mothers, was encoumbegassed down to
their children There was a paradox surrounding food as generational knowledge was prided and
expected, and yet objective, modern, evidemased expertise was meant to replace and outrank
the mother. Frances Johnsaio had migrated from theepartment of Psychology to the
Parent Education Department at the University of Toronto, instructed readdratefaineto
train their children how to shop lyyinging them along on household shopping tours and to
discuss purchases would provide an opportunity to teach thetlohitdeaning of monel?®
Interestingly, Johnson recommetthe modern groceteria as the space to visit to teach this
lesson. The open layout and ability to see and hold grocery items made the experience a tactile
one. The parent should also explain discounts and-watehing, impressing the advantages of

buyingstaples not at first display, but when they are low in pfit€eaching thrift early would

164].B. Spencerff Me at s f or C aChaethinggMar. HD@9 &% , 0

185 Helen Campbelli Fi sh Val ues Ever y Chelareg MarS1931u19d Know, 0
¥FErances Lily JohnsoGhatieNhapidnueof YOBO)ChIrd?0
¥ bi d.



Kirby, 124

not only show how the family dollar could be stretched but would be an imperative skill to learn
for when children, usually at ten or twelve years old, ventured on solo trips for their mothers.
The sentiment that the labour of grocery shopmpiagshared or shoulderdxy children was
reciprocated by Loblaw Groceterias. In 1924 a Loblaw advertisement, in large, capitalized font
called oui MOTHERS, TEACH YOUR CHILDREN THRI FT. Sen
Itd s | u s tltid all o simpbelthatyhere is little chance for a mistake. There is always help
on the floor who will gladly assist them in picking out anything you may d&$f&nother
promised special attention from store staff to the children sent to their busy groceterias in place
of theirequallybusy mothet®® The acknowledgment of the busy mother reflected the gradual
(but growing) number of married women who were entered waged ldbauseries of
advertisements, sketchesvedll-dressednothers shopping wittheir children accompanied the
weekly specials and a message to teach the children abouytathdifthis transfer of knowledge

further subverted the domestic econdimymodern capitalisnFig. 6].

%83 Mot her s, Teach Yrbedloront® baily Star(Now. 1924):80. f t , O
1898 S 0 n n yio Bha @lebe(Oct. 17, 1924): 14.
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mes——e———— WE SELL FGR LESS =

ALONE—You Decide
Just What You Want

From Famous and Familiar Packages
N O clerks to suggest something just as good—no clerks to hurry or de-
lay you. Help yourself and examine what you please at your leisure.
Read the low-price tags—make your own decisions. Send the children,
they will enjoy shopping at Loblaw's, and it teaches them to be thrifty,
The Loblaw way becomes more and more popular and cannot help but do
so, for we are selling Better Foods in Better Stores at Lower Prices.
Next Week—*“Buying Bacon”

[Figure 6: Woman and ybung girl serving themselves and handling Loblaw Groceterias Co. progiaatsy
boy pictured with a basket on his wrist who has likely been asked by his mother to go to the shop in léreplace.
Globe (Oct. 19, 1928): 18.

The above image is a coniYauwiRddiodhed oarnder d\wg:
instability of modernity and womeithe act of shopping alone in a Loblaw Grocterias was

marketed as an act of authority, freedom, and individualism. However, for women, as quickly as

they were cast as autonomous, they were repeatedly placed next to their husbands ortahildren,
market modern shopping and appeal to folkloric fantasies of normative gendered roles.

Prospective and actual female consumers were pulled into modernity as independent corporate
actors while at the same time tied to their repradadabour and moral responsibility asdern

mothers. This prospect is visibletimeadvertisemenbelow,Ai Chi | dr en of Today ar
Customers of Tomorrowo [ Fig. 7]. The advertis
girl shopping at a groceteria with her mother, attendance at school, her wedding ceremony, and

the last stage where the new bridgigully shopping with her husband. Arguably, the
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Acustomers of tomorrowo capitalized on a heig
the health of children) following the events of the First World War, the 1918 Pandemibgand

ongoing Depression at this time. In a single image the Loblaw bhaaianchored girlhood and
womanhood to their store, a heterosexual marr
[ was] as famil i at’°Theogounhghyietannedbside is bnalingMrigBtesC . 0

holding a product and standing next to an aisle brimming with more goods to purchase.

7he Children of To-day Are
. LOBLAW CUSTomer} -

el OMOITOW
)

U |
=,
- | LS “—
—~  Tn every Loblaw Groceteria you'll find children’ gleefully “shopping” §‘ y
cither by themselves or with thejr mothers. Infact the name Loblaw Groce-
terias is as familiar to them as the A.B.C.—the word "LOBLAW" being registered

oir young minds as the stores in which they “serve themselves.” Later on
ainted with the many reasons “WHY" Loblaw shopping pays. They
. economy, and all that goes to interest their mothers when furnishing
ith the best of foods from Loblaws.

/\/\ i Personal Selection Pays
y IR A P

[Figure 7: The Children of Tday are LOBLAW Customers of TomorroWwhe Toronto Daily StarApr. 21,
1932]

The Loblaw chain continued to market itself to mothers as a space to learn, to play, and a safe
space for parents to send their children. In IBDR&8 Globean a series of comics callédJ u s t
Kidso and in March 1928 the illustrations foc

l ed to the creation of the AJust Kids Safety

AThe Children of Today Ar eTHhe©BLAW Ctucs ( @amelr ys 2Ftoamd © B3 Q@ W, ¢
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Ontario’* Within a month, membership in Toronto and Ontario had reached 7,000 children

each with a club button with a character from the original comic strip, to show their promise to
always mind the street. In addition to proudly carrying a symbol of their conemitto safety,

children in busier Toronto neighbourhoods were escorted by policemen across the road. This was
often the case on roads with streetcars, like Roncesvalles Avenue whetafiiglareas and

unaware children and drivers could easily result in tragedy [Fig. 8]. Conveniently, a Loblaw
Groceteria was located at 199 Roncesvalles, Toronto. Quick to use the campaighn &fths t

Kids SafetyCluld Lobl aw ran an advertisement in June

about their young children oahdabout near roads.

- ¢
LIORSTER -

City of Toronto Archives, Fonds 1266, Item 13311

[Figure 8: Children being escorted across the road on Roncesvalles Avenue by a Policeman. Pictured in the
background is the Forster Grocer shop. April 25, 1928. City of Toronto Archives, Fonds 1266, Item 13311.]

The LoblawGroceteriasdvertisement illustrated a policeman halting two automobiles and

ushering a small group of young boys across the street into the shop [Fig. 9]. Once safely inside

MAaJust KidsTeef &t yv&lrub 3®d, 1928): 13.
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the boys are then depicted with baskets, handling products, and doing theibnmeothes ho p pi n g ;

below the advertisement included the following text:

We want those same mothers to know that the safest place in Ontario for their children is a
Loblaw Store. Furthermore, our Managers and Assistants are ready at all times to help the
children do your shopping, and no matter what particular items you maiyegf|they are

on our shelves, those items are what your children will carry away, after paying only the low

prices marked in plain figured. Play safe and send your children to a Loblaw Store, where

Food Specialists have taken every precautiontogroteg our f am®1 yo6s intere

-3 Satety First fiom everyangle

nlonmn wl{m children are members of the “Just Kids snﬁty Clob* will f teful
The Globe for promoting such a suecessful ca sz:n for.cafety, We ;e.l,. saa::
mothers to know that the safest place in Ontarlo for thelr children is in'a Loblaw store.
Furthermore, our Managers and Assistants are ready at all times to help the children

do your shopping, and no matter what particular items you may require, it they are
nn our shelves, those ftems are what your chlldren will u:‘g a , after 'pa:-l.n.

nly the low prkts marlud in ala.l.n fgures.  Play r children
a Loblaw smn. wheru rnud spuelal.lns have

K EVETY to
Tamily's I.nuul!. Protect - your

| & AT
Y, S

By B s LY L

[Flgure9n Safety First THerGh»ba(meZE,fLE),QS).aﬁj.gl e ,' 0

An occasional feature in ti@rocerwasadvice columns for fellow grocers to best serve the
mother, through thehildrenwho visited their store. It was important to secure the confidence of

the mothers who sent their chigahfor the grocerie’ One way to secure this trust was to avoid

Ssubstituting a product without the motheros a

competitors, Loblaw Stores did not accept telephone orders, but instead, reassured mothers that

thestafi pays speci al attention to children when s

mo t h A& ahild i the store, entrusted with the family purse, was to be given the same attention
and treatment as if the mothers came to the store themselves. Even when the mother was
physically absent from the store, her needs, demands, and reputation werenmatad with

the shopkeepérand vice versa. Representing their mother, their children needed to observe the

2nsafety First THeGoba(Jwnw2e n1928):dé gl e, 0
A The Cl e rCanadian BracgréApro25, 1930): 30.



Kirby, 129

store rules, be polite, and get the best quality goods for the best deal. The worker, also, needed to
bemindful of the tales a child coul@portback home if they were not courteous, efficient, or

unable to fill the order.

LOBLAW'S Present theerHRlFT TWINS
CASH&CAR' |E ) thessC

‘ -
Ell_ll—ll—ﬂﬂl

[Figure 10: Presentmg the Thrift Twins Cash and Cafife Toronto Daily StanJul. 2, 1931): 11.]

The Loblaw chain continued to use imagery of children to appeal to prospective and current
femal e shoppers. I n the above c-arthegasmand t hr i f t
carry system Loblaw Groceterias were known for) are presented toytlecourt, Mr. and Mrs.

Consumer [Fig. 10]. The advertisement states that the thrift twins were ambassadors from old
Scotland and fAon |l anding they i mmediately fou
cour se we adAfterthetdinstwhre adopted and presented to the court of
consumers, they were expected to continually

to shop consistent!| y™Abhddomodaet er aOBL AW way ho't

obl awbs Present their Thrift TwiddeCdshorntnd (JailtyeS
2, 1931): 11.
i d
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then, did not begin after passing fhent door,but at homeandon thesidewalk. Young
children, particularly young girls, were branded as future shoppers.

The figure of the expert, asknowledge producer and as a social position, was platformed in
periodical literature in the early twentieth century at an unprecedented level. In almost all
domains, scientific management was viewed as a tool to standardize anthewakeery store,
employeesthe household, the kitchen, housewjasd mothers efficient and modern. Through
the medium of th&rocer, expert knowledge of the grocery trade was further legitimized by
state policy and the psyciseiences whichatified the application of scientific managemasta
tool of modernity Efficiency experts of the home championaldoursavingtechnologies, child
rearing expertise, and the science of homemaking, yet did so without seeking to transform the
traditional home or role ashousewifet’® However, surveillance and scrutiny by experts of
womends rol e as mot hweresmych hmrshergharetnasof maend wor ker
merchandisers, husbands, and the retail industry more broadly. Purinton had lamented that for
Aevery hus b asupporsther dre d horrdrechwives who should be sued for non
scienti fi clnaony dicwomen Bissuine national purchasing roles but ideologies
of motherhood made their decistaraking and purchasing poweto rear and feed the next

generationi a potential threat to moral and national stability.

ALady Demonstratorso and ABiscuit Girls

Affixed in the store window, biscuits and candies were tastefully arrakigpeoh entering
the grocery store, fancier lines of chocolates were often kept behind spotless glass counters, with

tempting boxed treats within reach on shelves or open bins. Without a purposeful display,

"Hayden, 195, 265.
Y"Ppuri Bt bngci entr6Li ving
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confectionenfi woul dndét attract anyone but the undi scrt
cent that was ¥ When distcupsing thesprofitabititygoé a wesloaked and
well-displayed sweet section of their shop, grocers saw the confectionery girl as an dssential
and cheapp team member. To compete with local druggists, who claimed a good portion of
confectionerysales as the customer waited for their prescription and has the time to browse the
stock of chocolates and toffee, the grocer needed to remember how they hiaveithe st cal | ¢
t he c u¥°Twtake advadtage of existing relationships and securing new patrons, O.S.
Johnson asked fellow readers of Gcer i Why shoul dnét it pay a gro
candy department and entrust that portion of the store to a neatlgdladsattractive young
girl 26 He continued that the gir] Afineed only
on all sales, so that there would be a strong incentive for her to dispose of a large quantity of
g o o %onedgrocer claimed to have a trained a young girl, informing her to the essentials of
the confectionery trade and has her in charge of the with a confectionery section. The manager
reasonsthatii s worth having a special saleslady to
not good business for a grocery clerk to wait on a child who has a few cents to spend, when there
are customers in t he ®sThewseefthe mydadaintygandescribeotheb e s e
confectionery section helped feminize the department, drafting images of young women working
behind the counter. The hired confectionery girls helped fulfill a sisterly and maternal role by
tending to the childlentele while performing paitime, and loweipaid labour.

Although men and women were employed as salesclerks in grocery shops, the attractive

saleswoman has been a key tool in imagking for retail stores. In department stores in the

8 What | ndGanadiaryGrobdr(dug.@, 1906): 69.

ABrings Peopl @nadiantGoocet(Ape 2, DL2): 132., 0

0. S. Johnston, dASal es ma nGahadign GbepApc 2 $912): 432.Conf ect i onary
BIAA Trai ned amatlianiGroce@vaga7,g1@10)n85.
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1890s, the staff were typically workirgjass and overwhelmingly female. As Susan Benson has
observed, the figure of the AShop Girl 6 was d
poise and information; to be an intelligible worker with the abilityansfer domestic skills to
the salesfloot®? Male workers were less inclined to be involved in store hospit&ifjhe
association of the 06gi rhagarguwsna fdrrhaf paterdnaigm. f | oor i
Paternalism was used to maintain a hierarchy of the public, customer, and employee in such a
way to promote admiration, loyalty, trust, profitability, and efficiefféyin a similar way, the
expert, whether through trade journals, lecture talkdw 0 me n 6 s nsirgegizedto e s ,
maintain their authority to encourage such qualities to those that would listen. The grocery
industry sought to capitalize onthe allureoffthe e at | vy at t i r e andWwhatdvgs d e mo n
prescribed as her traditional, gendered attribitdsing positive attention to the store and
ultimately, move a product to turn a proftt

It was these lady demonstrators at the Canadian National Exhibition (CNE) that were a
prominent selling point for brands and caught the eye of buyers and grocers alike. At the opening
of the CNE on August 29, 1904, the Lieuter@utvernor gave an openindgaress and remarked
thath The Exhi bition is the greatest Exhibition ¢
C a n a* @he first exhibition ran from August 29th until September 10th. New buildings were
addedandthe grounds were improved, all to resemble a miniature city. Toronto assured the city
residents and future visitors that the reputationd@for ont o t he beauti ful o w

the duration of the CNE. The event was dubbed

®¥Benson, 128, 130, 134.

¥l pbid., 83.

®iBel iRelte, |, M@t i on

BJohnston, fASal esmanshi p Sieptem Piek©Oneilntelligérd Gifl, 84cStephem ar y, 0 13
articulates that it was the attributes of women, more so than the aptitude, that were used as material for vocational
assessment and training.

¥anCanadi an Nat i on aCanddianhGrober($eptodn1904)T36r ont o 0
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merchants reporting a large increase in the volume of business, and a national commercial and
industrial spirit among Canadian citizéféWa | den 6 s e x a Toromtaindustiad of t he
Exhibition, the antecedent of the CNE, shows howMicgorian penchant for thrift and self

control was replaced with a predilection for the modern. The CNE became a space to display the
optimism associated with the new era of industry: speed, specialization, growth of managerial

and technical expertise, atite proliferation of consumer goods in the marketpt&te.

As one of the largest annual fairs in the world, it was an exposition of Canadian products and
results. Therevasaniii nt er nati onal <charactero to the fair
from Great Britain, the West Indies, Franaadthe United States, and with thousands of visitors
representing other countries; the reach of the exhibit confirmed its success and refftdttion
represent its national character, the provinces had varying exhibits teohibmir agricultural
prowess; Ontaribs fruit, Al bertads wheat and prairie
minerals’Al t hough the CNE was a celebration of Ca
Canadabs economic and patriotic ties to the E

The prescription of difference and otherness within the Empire was a successful marketing
tool to exhibit modernityAnne McClintock has examined how the 1851 World Exhibition, held
in London, England, helped establish a narrative of linear progress where the illusion of the

worl dés cultures was marshal ed i*®hWiththig fAsingl e

i mperialism was a commodity spectacle and adyv
187 |bid.

®Wal dBeenccomi ng Moderh25%5.n JeMwmaRleac & ealfiSs@roarcea di scussi on
seddntr olr easntdr asientf as a triumph of what he calls the O0m
BiThe Canadi an N&anadian @GrocerSeph 1801008)i 3G.n, o

190bid.

BlAnne McCllmmegrickl, Leather: Race, Gendegr,( Neenmd Y®RaeXkual ity
Routl edge, 1995): 58.
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cor ner o fl9%Grdeers ahddhmiecustomers had increasing access, and fast access, to
lines of food from across the globe like never before. Brands and advertisers were quick to use
the allure and romance of exoticism, imperialism, and Orientalism to market to conanchers
position the middlelass consumer as a wosdgplorert®3
The bemefptofit that could be made -by exhil

vis globalization, was. aFtbBol RRabepgpndbyf ddme Lofbi

Lobl aw Stores, eulogized the Aromance, the sc
st ofRobBbson continued to idealize how far ol i v,
Acivilized and uncivilizedod corners f t he wo

Housewives were assured by the chain that the
selected as fAdif she were able to go into the
sel ed®Ti.om.. oLobl awds travels aroundTobhenwor | d w
Daily $mnan925 he travelled to New Zeal and, Au
Pal estine, Egypt.He Fararnicvee d amalc kScion | amrdont o Al &
filled with impressions from¥Thhe tfeml Idanvif reg eye

19216. P. Loblaw introduced ALobl awbs Egyptian E

could you procure a finer cup of Tea than tha

¥ bi d, 2009.

¥\ pbid., 121.

194F E.Robsonfi Romance i n tbGnadan@recerrDec 13,t1918:81. See al so, fiThe R
of B u sGamadiansGrocer(Apr. 27, 1917): 99.

% Robsoni Romance in th3 Grocery Store, o

3Buying of Products Sold TheGGbdéwerr. i d9,i 19RBNI: dfd.Ro
¥alnfluence of Brit&omontso NDd(ieddkycWs r2h6d, QAvoe2r5)0: 2. Sri L a
the text as 0Ceyl on. 0
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bazaars in Cairo, Egypto and how the Cairo me
blending with jealous care and secrecy® but i

I n this way the Lobptawandme was able to co

[ Figure 11: Egyptian Tea Blend by Loblaw Groceterias

appropriat e t@olenafaliinsprerai al power and wused t*h

own &fds.g. 11, 12]

ALobl awbés Egy p bdroata DabylSeaniNby. T54326 14.
199 Lynn Hunt,Writing History in the Global Era(New York: W.W. Norton, 2014): 33.ears,Fables of
Abundancel0, 162. Leach, 91.
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[ Figure 12: Pride of Arabia Coffee by Loblaw Groceter

The packagpngaivhygy dedosarnieglt wi mdhgeonof ¢ ame
Egyptian architecture in the distance. The ad
drinking tea on the packaging reflected what
ss ore was a place of socializationsfor women,
McClintock has attested that colonial, primit
for advertising household goodsotdotlme scgms & me
anachronistic relation to the tecHNA9H wrgtilcyal t

after in 1930, Lobl aw | aunched nPride of Ar ab

2W0Mc Cl i Mt2d@b,he inclusion of women on the Loblaw packagi
Empire as she moves beyond Edward Saidbds metaphorical [
crucial to explore the dynapdwerbse,t werecdh ti onptelra ald uialndi g |
i mperial project.
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packaging, the company name of Lobl

m trees, and buildings with spherical
ontonian architecture was wunief @rumllye dr esdtrare

wagons, but the Loblaw name plastered

| df abmei, | icamf ort absiedlmtantdhmodeenage

[ Figure 13: An EasternTasToer orthc (Baigl. Wedtt, anl® 3Q3 s i

aw Gro

housewi

Dhe CUP THAT CHEERS
BLAW/ OOTHS

LOBLAW :orl\Ll
Nos 72-73 inPURE root

URDAY, SEPTEMEBER 4TH AND 5TH. , PRIDE of ARABIA ECYPTIANM BLEND When in The Pure Food Building at the

, New Teranto, Brampton. Gaksile and Westen, At = WEE ORANGE | ﬁ Exhibition
e i PEK
o o CBFP ThBSE oF I : Stop at the LOBLAW Booths for a refreshing cup
—_— e e f Tea or Coffee at the nominal charge of 10¢,
the LOIL&W CROCET[IIAS o N L.

HOLIDAY STORE HOURS: 15 1b. .? 'ﬁms-:;’ an:;mdm 1A Ib. :V\rl- ebu!ch cup a 10; ::up:: is ;fw:h::h:: Iv::lel
Moanday, Sept. Tth—Closed all Day Tin i o™ cadd jeemable on a pound of either o ! -
Wednesday, Sept. 9th—Open Until 6 pw, *F Mhekr mnbgue qualty Caddy known brands at any LOBLAW Croceteria,

[Figure 14: The Cup that Cheeiiie Toronto Daily Star(Sept. 3, 1931): 11.]

‘ THESE SPECIALS ON SALE FRIDAY AND































































































































































































































































































































































































































































































































