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Abstract

Drawing on participatory research, this study examines the body positive community on
Instagram in order to understanodw social media latforms enable women to sgifesent
outside of traditional gender norms and challenge dominant ideals of feminine beauty, including
the demands to produce smooth skin, to adhere to body size norms, and contain bodily fluids.
Although women are experieng embodiment and agency online, analysis revealed that body
positive members are simultaneously repeating dominant endesinforcing views of non
normative bodiesThis was noticeable when analyzihg responses of the female viewers
interviewed forthe study who reported visceral feelings of disgust towards theomomative

bodies on display.
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Chapter Onetntroduction

Since 2012here has been a heightened presence of the body positive movement on
InstagramWomen who occupy nenormative bodies use the platform to post selfies to
challenge dominant ideals of feminine beauty, including the demands to produce smooth skin,
adhere to body size norms, and avoid bodily fluids. asbeemccompanied by barrage of
media outlets advising their readers on the top body positive accounts they need in their life to
boost their body confidence, and how to be body positive on Instagram fosefidoye (Irish
Examiner 2016; Burke 2015; Vino, 2015; O'Reilly, 2016). Nawsdia circulatd articles across
social media platforms with stories heralding women who, through the use of selfies, open up
about their experiences with eating disorders
myths, and confront expectationsetted at wome s postpregnancy bodiesWomen who share
the same experiences of and frustration with dominant ideals of feminavigrdentified with
and participaté in thismovementhrough the use of bogyositivehash tagscaptions, and
subject m#er. However, tls growing movement has attracted a lot of criticism fratimerbody
positive members who questida validity and the form it has taken. As a result, this thesis
examinathe body positive movemenh Instagrano determine whether theavements in
fact atransformativeexperience for both the women involved and for the women viewing

alternative depictions of femininity.



To explore this topic, this research employs a mixed methods approach beginning with an
ethnographic content aryais of the body positive movement on Instagram to provide a
foundation for the analysis of the imageBtst undertooka visual and textual analysis of body
positive content in order to determine whether the subversive perfors@drfeaininity are
repeating or rejecting dominant norms of femininity further assess their perceived impact
interviews were conductesith femaleusersof Instagram selfie® determinénow the
movement is being perceived and whether it is changing or reinforcing domieastof non
normative bodiessor t he purpose of this study, the ter
message, visual or written, that challenges dominant ways of viewing the physical body in
accordance with beauty ideals and encourages théemetjeof embodiment and control over
o n e’ smageeBodypositivity encompasses any individualrmovementactionswhich aim to
denouncehe societal influences and construction of body norms, and instead psceibteve
and acceptance of bodies ofyasshape, size, or appearanoeluding rolls, dimples, cellulite,
acne, hairy bodies, bleeding bodies, fat bodies, thin bodies, and (dis) abled bodies.

In 2012 plus sized model and feminist, Tess Holliday, founded the
@effyourbeautystandards Instagraotount which launched the campaign
#effyourbeautystandards in response to messages across the media telling women that they are
not beautiful if they are above a size 10. In an Instagram(g@stfigl) Holliday explained,

| have always used my careses a way to bring awareness to the lack of diversity in the
modeling industry & in mainstream media. Our focus should be on seeing different races,
body types & genders when we flip through magazines or turn on our TV's instead of

picking apart those whaeatrying to make a difference. | know one day there will be



people of all sizes standing next to me, changing the wettdliday, Tess@tessholliday
3 November 2015. Instagram, Ihc.
Tess Holliday’' s #effyour beaultwpnsentalowtheirds c¢campa
bodies and show the world that they can be sexy and fashionable too. To date, Tess Holliday is
the most influential body positive advocate with overrhifion followers. In 2015 Holliday
was signed to one of the leading model agenin Europe, Milk Management, as their first
model over a size 20, which landed her a coveP@opleMagazinein 2015. Holliday has been
set on inclusion and representation of fat bodies within the fashion industry. Her personal
account on Instagram sloases her edgy and chic sense of fashion. She has even collaborated
with U.S brand Penningtons, launching her own clothing collection that is reflective of her style

and offers edgier clothing for plus sized women.

Fig. 1 Challenging the representation of fat bodies within the fashion industry; Photograph by @tessholliday; 3
November 2015; Instagram, Inc.



Since then, the movement has expanded, particularly on Instagnarmost popular
feature that is used to connect the movemennstagrams the use of hash tags. Many of the
accountdinked withthe body positive movement incorporate multiple hash tags into their
captions in order to identify the multiple issues their images are attempting to address. The
hastag #effyourbeaygtandards continues to be the most widely used hashtag by the movement.
A quick search of the #effyourbeautystandards hash tag on the platform brings up 1,557,522
posts that have been tagged. Following in its path, additional umbrella hash tags for the
movement which encompass all body positive categories are: #bodypositive which turns up
1,274,227 posts, and “#bodypositivity” with
identifying hash tags include: #bodyacceptance (59,779 posts); #selfiesfors@B&4(
posts); #radicalbodylove (25,882 posts). What is common amongst the images tagged is a
critique of beauty ideals in Western culture and the way in which the female body is presented
throughout mass media. Body positive community members addresfettiethe portrayal of
women has had on their sa@tiage and the setliate they have felt towards their own bodies. In
doing so, many women share their resultant experiences with eating disorders and how body
positivity and seHiove has helped them inaevery. These women encourage thinking positively
about the aspects of their bodies that would normally be deemestifiend imperfect, such as
acne, cellulite, stretch marks, and rashes. While they do not yet have a hash tag to identify these
materials mee broadly, the body positive members instead hash tag the photos with
#effyourbeautystandards and #bodypositivikg.well, body positive members discuss the
scrutiny and bullying they have experienced due to their appearance, whether it is in regards to
their health, body size, shape, or appearance.

While the critique of beauty ideals seems to be the unifying material that is common



amongsbody positiveaccounts, hash tags have developed to address body size more
specifically, with the most used hastgtbeing #plussize with 3,671,560 tagged posts by women
who are proudly embracing their plus sized bodies and making them visible. Other women
within the movement address the standards of beauty that covet thin bodies and encourage
women to diet to resendlhese ideals as closely as possible. Many of these members share their
experiences living and recovering from eating disorders that influenced by mass media messages
telling them that being thin is beautiful. These images are identified through theagsash
#riotsnotdiets (30,494 posts) and #losehatenotweight (32,835 posts). Megan Jayne Crabbe from
the account, @BodyPosiPandapre ofthe most prominent influencein this category with

213,000 followers. Crabbe openly shares her experiences livihgandt recovering from

anorexia in hopes that it will provide other women living with the same experience the support
they need. Through boeyositive quotes and photdSrabbe promotes sdlfve and inspires

others to change their mental attitude towahasriselves.

Many other body positive advocates are plus sized fashion bloggers, tagging their photos
with the hash tags, #plussizefashion (1,095,266 posts) and #plussizeootd (53,489 posts), which
stands for ‘plus si zed IlkaTeds Hdllidag, wantthredefideay ™ . Th
fashion for plus sized bodies and challenge expectations of what fat women are allowed to weatr,
showing the world that they can be sexy and fashionable too. One of the more influential
advocates within this bracket i&ip sized feminist, fashion blogger, and designer
@Nadi aAboul hosn, with 460,000 followers. Abou
plus sized women to wear clothing they are told they cannot wear and to think more positively
about their body imagy

Fitness and yoga inspiration accounts have emeageadell, that document the yoga



practices and fitness journeys of fat women. These women challenge assumptions that fat bodies
are not strong and active bodies, and seek to provide an alteregtigsantation of alétic

bodies that are dominant throughout mass m@&tidy positivity is segmented even further into

more specific hash tags that body positive community members use to identify additional issues
that their photos address. Body positmembers who challenge social norms around shdwng
postingimages where their body hair is visible, for example, identify with#sdh tags

#bodyhair (20,413 posts) and #pithairdontcare (6,525 posts). A much smaller section of the body
positive communy incorporates menstrual blood and hygiene products into their photos to break
down taboos around wandosetheé hash tagserhenggruaton (23,6640 di e s
posts) and #menstrualblood (684 posAd).t ent i on t o women’' sOllhenstr ua
following the photos posted by influencer Rupi Kaur to Instagram that documented a fully

clothed woman with blood stain on her pants. Rupi Kaur inspired other women to advocate for

the demystification of the female body through the posting of theereqres with

menstruation to social media.

Recently, there has been a debate amongst the body positive community regarding the
shape that the movement has taken in recent years. Body positivity has its roots in the fat
liberation movemenfalso known ashe fat acceptance movemetiitat began during second
wave feminism in the late 1960s and gained prominence invilawe feminismtacklingissues
of body politics and discrimination against fetdies Over the yearshe body positive
movement has continued to thrive, taking many different shapes and Tdrensltimate goleof
the body positivity movement is to address unrealistic ideals about ppearote sel

acceptanceandbuild selfesteem through improving one's siellageandlearring to love



oneselfto the fullest Marie Denee, founding editor of The Curvy Fashionista and plus size style
blogger describes what body positivity means to her:

[Body positivity] means accepting your body, curves, rolls, lumps, bumps, and all and

accepting it as worthy. Worthy of love, of existing, of receiving the same level of value

placed upon it as the next body. It is radical self love, despite society's ideals of beauty. It

is honoring and living life fully rather than waiting until your body becomes an "after' body.

It is throwing out the fashion rules of the past that force or shame us to hide and shrink

away. It is no longer apologizing for existing and taking up spacedéirisg to allow

yourself permission to don that tvpeece bathing suit, to slay that downward facing dog

position, and learning to stare at your body in all of its naked glory and love on it

(Dal essandro, “Definitions |QfenBoedys P& sActtiiwiit
However, according to body positive advocates such as Denee, the movement has now come to
encompass any individual that exists outside of beauty norms in any way regardless of size,
leaving women above a size 14 out of the convensaBody Positive community members have
criticized body positivity for not being inclusive of all identities as the movement has now come
to representonventionally attractive, thin white women who are being positive about their
bodies Ariel Woodson fran Instagram account @kiddotrue andproducer of feminist,
intersectional podcast Bad Fat Broads describ
fat activism repackaged suitable only for corporate use and coddling the feelings of thin, able
boded, cisgender, white women' or 'I'm positive | don't give a damn what you think about my
body ( Dal essandro, “Definitions Of Body Positi

Act i v.Acsotdmd t) Denedahe body positive movement has become politicized and



commoditizedoy corporations looking to profit off of the growing movement, ultimately
changing the structure and goals of the movement.
Indeed, acroaching on the movemestmebrandsnow claim to be body positive by
posting makeuwgree social medialptos, launching plus size clothing lines, and including plus
sized models in advertising campaigAr.example of a company that is prevalent on social
media is American Eagle, with began incorporating body positive attitudes and approaches to
their bram Aerie. Aerie promotes realistic standards for women, banning airbrushing, and
featuring body positive influencers in their shoots. Additional brands that have begun including
plus sized models into their advertising campaigns and have launched pludatizied for
larger women use plus sized models such as Ashley Grattaors closer to the normative
“ 1 d e al Toucling dnythis very limited representation of plus sized bodies, Marcy Cruz,
blogger of Fearlessly Just Me and blog editor of Plus Mbldgjazine stated: "Body positivity
to me means promoting body love to everyone and all bodies, not just ones that the media
pushes, which seem to push the message that p
(Dal essandr o, “Def i ntirtaiigrhd &fr oBro d yn f Badgeintciew ist &
positive advocates are disgruntled by this change because it does not accurately eepresent
variety of larger sized women, not to menttbatthese companiesften rely onPhotoshoyio
remove cellulite, strekcmarks, and other imperfections. Discussing her dissatisfaéligsse
Dalessandro, plus size designeRefady To Starand freelance writer wrote
Body positive was a term that | saw as a way to liberate and free fat bodies from societal
stigma, but ihas turned into a word to describe a mainstream ad campaign featuring all
size 12 cis, white, hourglass women or a straight size celebrity's makeup free selfie. A size

eight celebrity does nothing more than exist and she's labeled a body positive icon.



Meanwhile, fat bodies, especially fat bodies over a size 24, are being left out of the

conversation completely in order to celebrate the bodies that society deems more

acceptable. Body positivityannotbe viewed as positive or progressive if it's not fer th

liberation of ALL bodies(So ut h ar dl11 @fflupncens®iscudhe Differences

Between Body Positivity & Fat Acceptarige
The representation of plus sized women who are just outside of the beauty ideal once again
ignore the experiences of larger s] rendering them invisible.

While all lives do matter, body positive advocates believe that the experiences differ

greatly between those of thinner woman and larger woman and tleetkeéy should not be
lumped together under one umbrella that exdiseir experienceés fat feminist Aarti Olivia
Dubeyc!|l ai ms, “Body positivity isn't #allbodiesm
inequi ties that make s onf{eDabloedsi seasn dwoof Body Dreofrien itt
Positivity Straight Fom | nf | u e n c e.ilUkima&ly,asdulessands tarsl Rytter point
outthatwhile societal pressures to look a certain way affect woman of all sized, thin bodies do
not receive the same degree of stigma, hatred, negative treatment and discriraafain
bodies do, as fat people are hired less, paid less, have poorertagcoesscal care, are intensely
ostracized in all forms of media, and have their lives threatened and their humanity questioned
onadailybasi¢ Sout har d Os p rsiiacuss The Diffeiemcés|BetveeancBedy
Positivity &.Adetatectainehptitha secemiment of the movement into an

“al l ' i ves matter movement has erased the me
The details on what constitutes the p@bsitive movement and the ongoing debate
within the movement provides the context for this thegisch explors representations of

femininity amongst the body positive movement on Instagram and examine the meaning this



movement has for female vieweiis study explores the societal norms that the body positive
movement is confronting and questions whether the movement is successfully rejecting
dominant codes of femininity or inherently repeating them. Furthermore, through participant
interviews this g1dy aims to explore whether this community is truly open to all bodies. As we
will see, the female participants in the study viewed thenaymative bodies of the body
positive movement with disgust and rejection. Following the study it appears thabvkenent
excludes women who do not explicitly identify with the bodies on display within the movement.
This thesis utilize critical feminist theory to address ideologies of the body and the ways
in which social networking sites facilitate radical foraiselfpresentation, agency, and
embodiment. For the purpose of this research me n ’-expresseoh dn Instagram will be
discussed through the lens of both representation and preseratiotarly work pertaining to
gender and selbresentation onogial media provides the context for this study as it considers
whether social media platforms have afforded women the possibility to practice meaningful self
presentation, while reaching a global audiesmxial media research that has approached self
presentation on social media platforms claims that with the configuration processes provided by
online sites individuals experience a greater degree of customization and control over their self
presentation; e n'ddhintmegrtualand thjee d tl iewsihza tbioary’ (Co
2011; Reichart Smith and Sanderson, 20EBminists have argued that the use of the image is
particularly powerful as people use photographs forreglfesentation and to learn about their
contacts (Van House et al.,@38) Van House, 2007, 2009; Ames et al., 2010). The ability to
instantly take photos that can then be posted online and shared with friends and family has
changed the landscape of social media and created the perfect environment for individuals to

practiceagency and forms subjectivities online. Having a constantly present camera in the form

10



of the smartphone allowed and continues to allow women to take on their own project at any
place and time and share it through their networks. Feminist sckadrasMinh-Ha T. Pham
in, | Click and Post and Breathe, Waiting for Ot
Outfit Photos, and Networked Vanity (2015 ve argued that the selfie has allowed for a new
visual paradigm where the relations of power betwherobject of looking and the looking
subject are significantly more dynamic. In participating in the representational pilcass,
arguesthat, i ndi vi dual s who ar e t heatosshofthe oterpretaiiie t he
conditions throughwihc h medi a 1 mages of t h22hrThelself@i es and
opens up possibilities for women to transform institutionalized structures of visuality through the
control they are afforded over their sphesentation, selecting which image ofrtiselves they
want to display, how they want to display them, and for what purpose.

However, significant to this study is research that suggests that the increased visibility on
social networking sites, and policies constrain the ability tegelent imradical ways. Social
media studies have found that while choosing tegzelfe sent i n online spaces
display the most credible aspects of the self and promote desirable social impressions that are
verified and legitimized through the approvaldisapproval of audiences through the social
practices unique to these plattorms (@ dens 1991 ; Manago et al ., 20
2008; Grasmuck et al., 2009; Hancock et al., 2007; Gibbs et al., 2006; Reichart Smith and
Sanderson, 2015). In addition to audience responses shaping their identigpieséntation of
others funcons as a social comparison that is important to identity developm&ucial
Networking, Mobilities, and the Rise of Liquid Identi{i2815),Gdssling and Stavrinidi argue
t hat when users on soci al medi a mhcadndl or ms, su

exposed to the scrutiny of significant others, pressure arises to create favourable impressions,

11



presented to an often only partially known au

presumabl y, a gr e a #)eSocialncomahsenris madposeitdeykhet i es” (

increased visibility on social networking sitbstmakepracticesnorms and departures from

them highly visible (Van HouséFeminist HCI meets facebook: Performativity and social

networking sitey. As we will see, presse to perform in an acceptable \gagstrictswo me n’ s

desire to participate in the body positive movenasmisel-represent in nogonforming ways
FurthermoreasVan House (2011fpund in,Feminist HCI Meets Facebook:

Performativity and Social &workng Stes the designs osocial networking sites both constrain

selfpresentation by reinforcing dominant societal norms ofregifesentation through the

structure and policies. Women’'s bodies are re

guidelinesand regulationdMany users both within and external to the body positive movement

have addressed this issue, stating that Instagram has removed their images for being overtly

provocative, sexualized, afithappropriaté. Body-positiveadvocatesuch as @Rpikaur

@bloatedandalone4evr1998)d @arvidabystom use theifgtformto acknowledge when

Instagram removes their images for being inappropriate and not following community

guidelineswhi | e I nstagram cl ai ms to betiofaacdh aut hent.

expression” their *Community Guidelines’ pl ac

askingusers to do the following: post only thewn photos and videpalways follow the law;

respect everyone on Instagramho; notspam people or postdity; shareonly photos and videos

that they hae taken or have the right to shapest photos and videos that are appropriate for a

diverse audiencépster meanigful and genuine interactiongylfow the law respect other

members of the Instagram comnity; maintain asupportive environment by not glorifying self

injury, and be thoughtful when posting newsworthy evets1 or der t o “keep the

12



strong” users are encouraged to report 1images
by usng Instagrans builtin reporting optiorto file a report, unfollow or blocthe content that

is in violation of the guidelinesleleteinappropriatecommentsandset their accounts to private

so only a selected audience can view their imabesse guidlines restrict the freedom of

expression of its users and help the platform to depoliticize and manage any revolutionary
content that challenges the capitalist structdgeStandage (2014) demonstratedifijting on

the Wall: Social Media The First 2000 Yearsthere & clearlyanevident tension between

freedom of expression and censorstfigontentwhen using social meditnstagrams

guidelinesrestrict the freedom of expression of its users and help the platform to depoliticize and
manage any revationary contenthatchallengsthe capitalist structurspursinnovation, and
fomentsrevolution This is a result of advertisers desire to attain capital from $imgthe

(2001)cal I s t he * au dAccerding ® Smybthdaha audienteyas amoodityis a

static and performed entity that is valuable to advertisers, and therefore, must be managed if
capital is to attain desired aptitudes and capachie€oté and Pybus (2014uggest,here is a
pedagogi cal I mper at i bjeets that yowhecormedmust be comipatilden t h e
with the needs of contemporary capitalist repradt i o nn’'this(redgeqgthe structure of

Instagram works to manage its community members through the regulation and censorship of its
users contentUserssuch as @bloatedandalone4eval993 and @arvidabystrom have begun a
project calling for users who have had their
Instagram has tried to control and manage theiresgifession and presentation of their bodies.
These examples bring light to the way in which the structure of social networking sites can limit

and r est rabiktyandireeaienic selepresent.
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This thesis is an important contribution to femimegearclon the body because as we
will seg since feminist theory began discussions of the female body in advertising beginning in
the 1970s, little change has been made to the
mass media. Research that addrefs=svays in which social movements arebilizing onto
social media platforms have not yet addressed the body positive movement on the social media
platform, InstagramTherefore, my study will consider how, as social media continues to play a
significant and influential role in individualself-presentation and interaction with others,
individuals can utilize these platforms to challenge and shift social relations in a moral and
ethical way. By focusing on the radical body positive movement on Instagram, my study
uncovesthe ways in which wmen can successfully counteract dominant codes of self
presentation and experience empowerment and agency. The social networking theories of self
presentation that claim that individuals construct their identities through the approval or
disapproval of dters, as well athroughthe representations of others, assentiafor this

examinatiorof how female viewers are affected by the body positie@ement
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Chapter 2: Literature Review

For the purpose of -exphessonon mhsagram willhbe disoussedh ' s
through the lens of both representation and presentation. Much research has been conducted on
representation in offline spaces, beginning most notably with Erving Goffre859)work,

The presentation of self ineyday life With the emergence digital technologies individuals
were provided witlgreatempossibilities andlexibility in selfpresentation in online spaces. With
social networking sites gaining momentum, prior research on identity and subjectivity
construction in online spaces grew, with the focus now on social networkingSaitedarly

work pertaining to gender and sglfesentation on social media provides the context for this
studyas it considers whether social media platforms have affordecwtime possibility to

practice meaningful seffresentation, while reaching a global audience.

SELF- (RE)PRESENTATON
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Representation and presentation are very similar to one another avdthgedocial media

studies Twentieth century linguisFerdinad de Saussurél966),developed the semiotic
understanding of representation as a system of signs (sounds, words, images or objects) that
signify a concept or a thing. Representations are constructed by the varying experiences,
contexts, and cultures thadividuals inhabit. Representation, therefore, allows for an analysis

of the selfie, specifically the ways in which objects, words, images or objects come to represent a
concept or a thing. I n this senseconstractecchy’ s bo
dominant discourses and associated with negative connotations. An analysis of the connotations
of the signs within the images will reveal the common associations (i.e. shared cultural
understandings) connected with the signs, rather thds oaa individual associations.

Alternatively, a denotation simply describes what is shown or the literal meaning of the sign
without interpretationAs demonstrated by the body positive yogis whose photos are staged from
a distance,\&n photos that do h@appear to be taken by the user because their full body and

hands are visible in the shot are still seen as aeglesentation becauey aredeliberately

staged, photographed, and posted to their Instagram account.

In comparison, a presentatiaan act that conveys and presents oneself to others either
verbally or through images. Individuals present an identity that is either consistent with their own
selffimageor ot her s expectations. P r selSirmagdorantatcho n ¢ a n
others expectationfn SeltRepresentation in Social Med{2017),Jill Walker Rettbergrgued
thatif an image is analyzed as a presentation rather than a representatidactis would be
less on its status as a set of signs, and more on the ralethioe is performing by posting the
image, considering questions suchtheintended audience of thmage, where and when it was

posted, what responseseateivedand the authorsnotivations for creating and sharing the
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image (7). Presentatiomasusdul for determining what motivated thody positive advocates
to participate in the movement, how they were presenting the self, for what purposes, and for
whatintended audience. Furthermopayrticipant interviews allowed for an understanding of the
types of responses the images are met with. The body positive advocates who feel disembodied
present defiant presentations of the self tha
bodies.
Scholarly critiques ofedf-presentation began with the worksafciologist Erving Goffman

whose bookThe Presentation of Self Everyday Lifg1959), is prominently referenced in
social media research to discuss how individuals present themselves to audiences of social
networking sites. Guefsjgacesand tse wayancwhish indidadsialson o f f |
perform and present themselves in faeéace interactions, varying on the interactions with
different groups of people. Individuals selpression and performance of their identities, either
verballyornonveral | 'y, was goal driven and deter mined |
and their audi kearg&Kowalsld, 199@& Bortrad, 20@)csordifg to
Goffman, while interpreting their audiences and the contexts, individuals negotiate bétargen
stage and backstage performaxearing selfpresentationFront stage performances are
cautious of the self that they are presenting, whereas backstage performances of the self are less
restricted and filtere@mith and Sanderson, 2015) offline environments individuals do not
have control over their seffresentation as physically present audiences can counteract self
presentation claims (Caplan 2005; Gibbs, Ellison, & Heino 2006; Papacharissi 2002)

Self-presentation researtly scholarsuch as Goffman (197%ang (1997), and Lidner
(2004)has largely dealt with print advertisirgs well as interpersonal contestech as dating

and friendsip. G o f f n(&97@9)asalysis of gender in magazine advertising found women to be
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depictedassubdri nat e to men, which | ed to the term “
describe the conventional portrayals of the sexes, whether through biology or learning, that were
used to maintain the woman in a position of subordination to man, includiagye size,

feminine touch, function ranking, ritualization of subordination, and licensed withdrawal. All

five displays serve to frame the female in a subordinate and submissive manner

DIGITAL TECHNOLOGY

Goffman’s semioti c rigidadtechnologly and assist ilmteinkiagpapoutithe d t o
ways in which individuals seffresent onlineTraditionally, self-presentation unfolded in face

to-face interactioast hat pl aced r e st r-gresentatiomidowever,the per son’
configuration pocesses afforded by online sites offer people a greater degree of customization in

this respect and allows individuals greater control over thehpsedfentationas Smith and

Sandersoi(2015) statedhat

with the advent of the internet and online comination, people were afforded more
control over their selpresentation, with the ability to engage in impression management
virtually, without an audience being physically present to counteragbrsséntation

claims (344)

Online communications allomdividualsto have more contra@nd customizatioover their sel
presentation in online spaces that may nqidssible odesirable to display in offline spaces.
Discussions regarding the ability to sptesent in online spaces provide the basis ferdhidies
consideration of how women are using the opportunities afforded by social media to generate
new subjectivities, selpresent outside traditional gender norms, counter mainstream stereotypes

directed at the female body, and subvert conventional§@f the male gaze through the use of
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the selfie.

Scholarly critiques of social networking siteave suggested that performative practices

shape and are shaped by networked digital environments (Friedberg 2006; boyd and Heer 2006;
Manovich 2001; Senatm2001; Slater 2002; Taylor 2002; Van Dijck 2007; Niels van Doorn
2011).In Digital spaces, material traces: How matter comes to matter in online
performances of gender, sexuality and embodirg2&1t1) Neils van Doorn suggests that the
immateriality of he virtual is materially actualized through material traces of embodiment in the
form of wvarious digital objects, such as text
performative practices in digital spaces such as weblogs resemble everyday ghypsdahces
in their simultaneous incorporation of wvirtua
(534). Social networking sites are materially actualized through material traces of embodiment
such as photaogf the self, sharing photos of imést postingstatus updategjsertingcaptionsto
photos and commenting omages and status updat@s a resultthe digitally virtual spaces of
social media platforms have become increasingly difficult to separate from the materiality of
u s eaveéryday reality.

More specificallyVan Doorn (2011) and othscholars such as Manovich (2001) have
found thatdigital spaces shape the way that users perform their embodied gender and sexuality.
The embodied artifacts that Van Doorn I12Daddresseare enployed to articulate gender and
sexuality, materializing everyday (inter)actions in digital spge® Doan s uggest s t hat,
digital actualizations of embodied subjectivity reconfigure the way that gender and sexuality can
be visually articulated gassembling their relation to one another and the bodies with which they
have traditi on a538.pMowbver¥an Deosmfeundcthatmders mihforae rather

than experiment with their embodied gender and sexuality:
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Themajority of contemporgrusers mobilize the soctechnical possibilities of these
platforms to reinforce, rather than experiment with, established boundaries that designate
the "appropriate’ place for bodies and tech
embodied gendema sexuality largely uncomplicate®38)
Thesecommon cultural norms are not transparent areh@cted in a straightforward way, but
rather aranediated by new media technologies tinanslategender, sexuality, and embodiment
onto digital environments different and unforeseen ways38).Case studies of Internet Relay
Chat (IRC) (Van Doorand Van Zooneth Theor i zi ng gen)¥wuPorafvah t he i
Doorn“ K e e p i n)gand Dutchrwebéogjs’(Van Dogrdoonen, and Wyatt Wr i t i ng fr om
experiene ), have supported these findings, concluding that user practices in online spaces
remain ardently attached to conventional notions of gender, sexuality and emboDiigiéadt
media practices do not automatically result in subversive performanceshoiniae body.
Immaterial gender and sexuality is reiterated through a circumscribed set of actualizations in
both physical and digital space (538).
Scholarly research that has explored gendered differences in Internet use reflects the
findings of Humphreyand Orr VeredHumphreys and Orr Vereth Reflecting on Gender and
Digital Networked Medig2014) interrogated the ways in which new media intersect with
gendered practices. In an analysis of gender performances in multiuser online ganasg,
discowered that the possibility to explore gender and sexuality through avatars allows for the
exploration of identities and troubling of gender norms. However, experimentation and play do
not signal the disappearance of gender or gender inequality, as gemds@ane policed on these
pl atforms and players move between different

performs inside a game may be policed into a particular gender performance, but the alignment
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of character gender and player gendenign guar ant eed an@)Tay not
performance of gender is constrained by the games particular representational scheme of the
avatars that may offer only stereotypiaad sexistepresentations of male and female characters
and also constraiopportunities to explore an alternate representatiomphreys and Orr
Vered concludehat existing social norms of gender and gendered relations in offline spaces are
reflected and extended onto online spaces such as blogs, games, social netwofermgspkatd
mobile phonesTherefore it is important to consider the ways in which the structure of social
networking sites constraiiimit, andreinforee dominant presentations of the self.

Other gholarly studies havexplored gendered differences oating sites (Ellisoret al.
2006; Gibbs et al. 2006; Toma & Hancock 2010), online community groups (Lampel & Bhalla
2007; Schwammelin & Wodzicki 2012), blogs (Trammell and Keshelashvili 2005), and webcam
usage among women (Hillis 2009; Senft 2008; Whit@a2@eller and Tiltion 2015). The studies
found that, while online spaces provide individuals with more control over theinsege and
allow them to selpresent outside traditional gender lines, they are at the same time experiencing
representation whin their prescribed gender norms. Research conducted by Trammell and
Keshelashvil(2005) for example, found that men were more likely to maintain filter blogs,
whereas women were more likelyrt@intaindiary blogs. Furthering this finding, Weathers et
al. (2014), comparethe self-presentation of two male and female sports broadcasters, finding
that the female broadcaster getésented along traditional gender lilgscentering on fashion
and entertainment, in comparisorthe male broadcastamo sef-presenteds a sports expert
offering information and opinion# becomes evident that despite opportunities made available
by online platforms to seffresent outside gender norms, many individuals do not push those

boundariesand perform within gended expectatiosiof personality
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GENDER, SOCIAL MEDIA, AND (RE)PRESENTATION
Thesymbiotic development of smartphones and social media platforms have provided women
with the tools to experience agency online and practicee@ésentation. As social medrking
sites gained momentum, scholatgh as Rosenberg & Egbert (2011), Van Der Heide,
D’ Angel o, & Schumaker (2012), Vinvestigatedtiz012) , a
ways in which selpresentation capabilities have increased with the rise@&l mediaSocial
media research has found that social networking sites allosoéoal and personal identity
construction, selpresentation, impression management, friendship performance, and network
and social capital generatioloofyd and Ellison 207; Steinfield, Ellison, and Lampe 2008; Zhao,
Grasmuck, and Martin 2008).

Individuals present and perform identities on social media platforms through the
management of profiles and news feddnline spaces individuals maintain their virtual
presee e by cultivating and updating their profil
to ot her s ( Co tWith\en ldnitddredearckavaitableloh dhe social media
platform Instagrammy thesiswill apply scholarly research on the seddijvity and identity
formation on the social networking site, Facebook, to the social media platform, Instagram.
Applying Marder, Joinson, and Shan&abe s (2012
argued that selpresentation and social status maragnton Instagranare facilitated through
photographs, ‘likes’ (received and ainmgspandd ed) ,
other personal informatiomdividualsrepresent the self through their own words in captions
and comments, repostimghers photos, linking to content elsewhere, hash tags, and images. On

Instagram, users have the option of posting a profile picture that appears next to their postings
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and comments. Their membership in groups is acknowledged through hash tags, the account

that they follow, and the content of their posts. Users are also given the option to share their

posts to other social networking sites. Photographs are the most important feature of Instagram,

as the platform relies on the sharing of photos and vidieagie presentation is enhanced by the

ability of users to check their location in so their followers know where they are, tag their friends

in their photos, and share their experiences and interests with their friends. The structure of the
platform furthec onstructs i ndividual s’ subjectivity by
to users interests based on previous accounts they have followed, images they have liked, and
accounts followed by those within their group. On the popular page usersendhgwhoice to

“see fewer posts Ilike this” if they do not | i

photos they find inappropriate.

Studies by such scholars as Marwick (2005), Manago €@08), Lampe et al. (2008),
and Lenhart et a(2010) have addressed how young people construct and maintain online
identities, many of which found that the structure of these sites both constrain and encourage
user agency in setepresentationdentity formation in these networks involves reflexivis,
individuals negotiate between their internalized construct of identity and performing socially
desirable expressions of the self (Gdssling and Stavrinidi 2015; Bond and FalldAB@&Bsen
and Chen 2002; Hibbertetal. 201B)n | i ne wi t 1) dSaugsibnmobself s (195
presentation in offline spaces, social media studies have fourdL#héd the increased
surveillance on social media platforms, uslisplay the most credible aspects of the self and
promote desirable social impressions thatlaea verified and legitimized through the approval
or disapproval of audiences through the social practices unique to these platfarimas the

“ 11 k e ’(Gossling ana Stavrinidi 201&iddens 1991; Manago et al. 2008 Kr amer and
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Winter 2008; Grasmucet al. 2009; Hancock et al. 2007; Gibbs et al. 2006; Reichart Smith and
Sanderson 2015) . | dent i t-percpption,ghe percaptionofthe mi r r o
desirability of one’s activities bygganerer s, o]
in mobility practices seen as socially admirable, innovative or daring, as well as the public

omi ssion of aspectsi oéro@thete betfteet hmae maire Itio
and Gossling 2015). I n additi on t-represeutdtionence r
of others functions as a social comparison that is important to identity developimese.

studies sugg that the increased surveillance on social media platforms supports social

comparison and places more pressure on the individual to perform desirable and favourable
impressions, and makes practices and norms (and departures from them) highly visible

(Stanfield, Ellison, and Lampe 2008; Gossling and Stavrinidi 2015; Van House 2011).

Social media scholars have argued that online and offline spaces have become increasingly
difficult to separate. Sunden (2009) has determined‘thiaen the portability othese virtual
spaces, the digital profile should be understood as a social practice that enables subjectivization
both in the virtual and the fleshy bdd{gtd.in Coté and Pybu%3). The manner in which users
gather meaningful signs together, update theifiles, and upload content connects users to a
data flow which confounds the temporal and spatial borders demarcating their body, creating
what Cote and PybBus® Werfm nd nowr)d eolcvad 9 tiyn a r ac
realm where oucommunicative and affective capacity attains an instantaneous and global reach
while our material bodies remain stubbornly Newtonian, subject to higpatity and sluggish
physical movement {(Coté andRybu3td). Imkhe clture ofs pace”
connectivity: A critical history of social med{2013) Van Dijck found thagocial networking

sites bridge both space and time, allowing users to maintain social relations by instantaneously
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sharing and receiving content with distant others, includimglyaand friendswhich Germann
Molz and Paris (2015) argue letdfeelings of immediacy, proximity and intimacy. These
changes in photography have allowed individuals more opportunity tpresknt through
images, and more specifically for the impodarof this research, take up different forms of
embodiment online that would have otherwise been considered private.

Theintegration of cameras with smartphone devices has changed the important role
photographs play i n -epesanmnArdewoli&dGomelruzs2012bi | ity t
Lasén & Garcia 2015; Mendelson & Papacharissi 2011; Van Dijck 2008; Miguel 2016). The
definition of what is considered a picture is always being negotiated due to advances in smart
phone technologyPrior tosmartphone thnologyit was costly to buy and produce film, and as
a result people had to be selective about what they chose to photograpididg to Bourdieu
(1990),photography was reserved for special rituals, occasions, and important mdments
addition theravere no online outlets for individuals to share their photos with others. However,
with advancements in digital photogrgpthe development of the camera phaae] the
opportunities afforded by online communication technologmelyiduals are novgivenmore
opportunities to produce their own media and instantly share it withsptth@mging what is
consideedpicture worthy Recent work of such scholars as Okabe and Ito (2003), David (2015)
and Berry (2015) haaddressed this shift, stating that usease moved from giving importance
only to special moments such as birthdays or holidays to now placing more importance on
ordinary objects, everyday events, and mundane details of their lives, including where people
walk, what they are eating and whom tlaeg with In How and Why People Usgamera
Phoneq2004),Kindberg et alargued that there are now two reasons for camera phone image

capture, which include the ®"“affective” versus
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“1 ndi \{gtddinDavid23). Van House et ak2005) and David (2019)aveclassified the
social uses of personal photography as: creating and maintaining social relationships;
constructing personal and group memory, and:gel$entation and sedéfxpression

The camera phone digrts the boundaries between what has been traditionally viewed as
private versus public forms of sa&kpressionindividuals can now engage in actsseff-
exposureghat are consided private due to the ability to document everyday life and instantly
upload images of the self to the pubiiich wasimpossiblebefore the camera phoria.1980
John Berger distinguisdédetween private and public photograpmaintaining thaprivate
photography records indivi dualcetiinegentpand i ences,
scenes, which are “torn from [their] eontext,
52). The public photograph documents an event whose original context and meaning are
unknown to the reader. When these photographs of evelijeland selfexpression are posted
to an individual’'s profile and circulated onl
become blurred as personal expressions circulate on public channels. As personal photographs
become public, individualbecome more conscious and careful of what photographs they will
select to show.

Recent work in the field done by Jord@onde et al.(2013), Lomborg (2013), and
Pedroni et al. (2014) hasldressed what constitutes an intimate or private infiagkng that
sexual behavior, feelings and attitudes towards death, and emotional aspects of the self are
considered intimate topic®ther scholars have built on this reseaanblookedat the gendered
di fferences in intimate sastudyViualininatyenSoaah ges. C
Media: From Selfies to the @Bonstruction of Intimacies Through Shafdtures(2016),

explores the way users negotiate the disclosure of intimate pictures across two different social
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media platforms, Badoo and Facebodkguel looks at how social networking sites have

radically transformed existing notions and experiences of privacy and intimacy through the use

of images. The modes of intimacy developed on social media often involve a bridging of online

and offineandp bl i ¢ and private realms. Based on the
identified ‘sexy pictures’, ‘sexual orientat:i
found that a gender double standard was evident between what is considered iotimataen

to post and what is consider intimate for men to gostlroni et al. (2014ontributed to the

discussion of public and private images, revealing that these excessive exprdstiese!f

and deeply intimate imagegreconsideredinacceptablé post online.

In recent years a vast amount of research has emerged‘orstieel f €éneompassésa t
both negative and positive viewd i | |  Wa | k eSelfR&peesentdtienrindSocsl,Media
(2017) looks at selfies as a means of g@k¥sentatin and performance, with a focus on three
modes of selfepresentation in social media, including visual, written and quantitative.
Individuals selfrepresent visually through images and icons that expressdéeiity, which
are then shared on sociaédia platforms. Written selepresentations include blogs, online
diaries, or status updates and comments that are shared on social networking sites like Facebook,
Twitter and Instagram. The third form of sedfpresentation includes quantified self
representation through apps that allow for more and more opportunities to represent our lives

through numbers and graphs:

Quantified selrepresentation can mean extensive and deliberateaelting, as we see in
the quantified self movement, or it can bensthing as simple as swiping right to add a
filter to a Snapchat image showing the temperature where we are or the speed at which we

are moving. Often the three modes overlap in social media, as with a Snapchat image that
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includes numerical informatioijRettbergl)

Theadditional meant selfrepresenthrough the overlapping of visual, written, and
guantitativemodeson new apps and devicésmveenhanced the ways in which individuals can
tell their storiesThis is evident throughout the body positivevement where women overlap

their selfies withetwkabousd m ed @rhtmangke' |l sfsluacvhi ragy J ¢

you are beauti ful
Scholarlyworks, such as those of Scdiixon (2002), Koskela (2004), Senft (2008) and

Reichart Smith and@hderson (2015have developed on the discussion of the opportunities

provided by social media platforms that empower women to counter mainstream stereotypes

directed at the female body and subvert conventional forms of the gaze through the use of the

sefie, and seHpresent outside traditional gender norivamen now have control over the very

highly performative act of presenting themselves in front of the camera, which includes: how

they want to appear in the photo; whether or not they wear makeap®ttteir hair done;

whether they are clothed or unclothed; the position of their body in relation to the camera; the

distance of their bodies from the camera; whether they take up a provocative, comedic, or sultry

pose; whether they filter or crop the piyaif friends are in the photo with them; who they share

the photo with, and; which hasfigs and captions they want to use. Détop Lee(2005)

examined the ways in which digital camera pho

experiences and thlteegree to which young women can be the producers of their own culture,

generating new subijectivities, empowering themselves, and subverting common beliefs in

women’s ineptitude with regard tgHoolew medi a t

2005. Dong-Hoo Leefound that women use camera phones as materials of conveesaditm

experience a new form of gaze:
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The camera phone becomes various tools in t
tool for conversation, a tool to play with acquaines)and a tool to experiment with ways

of seltpresentationandsef x pr essi on [ ..] The wuses of the
to some degree women’s receptiveness to new

they present themselves and have relatwitts others (Dong-Hoo Leg 2005

The camera phone is a tool &®lf-explorationthat provides womemore poweiandcontrol
over ther bodies through the manipulation of the camera to transform their body image and

subvert the conventional patriarchakga

Feminist scholars and communication researchers have addiesstaim that social

media platforms and the use of the selfie have created an environment in which practices of

narcissism and vanity thriv€ommunication scholars, Mendelson and Papaad i ssi s (201
found that “while narcissistic behavior may b
selfish desire, but by a desire to better con

Minh-Ha T. Pham (201%)ritically examned postinternet vanity~ot her wi se t er med *
narcissndadm”he political uses and potential of
the #feministselfie hasiag campaign that emerged on Twitter in November 2013, along with the
RAISE Our Storyproject that brought visibility to the issue of immigration reform. According to
Pham (2015), “partici pat or yasraprestntea obgedth lanwdsn t h e
shaping and controlling their r epcameagphonest i on”
to photograph themselves disrupts the conventional structure of ththgeRerger discussed in

1979,in which“men act and women appear, men look at woman and women watch themselves

bei ng | ®@erdedd. Havever, Pham found thah participating in the representational

process “individuals who acareatorsofitee intetpiietativet s o f t
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conditions through which medi a PR2B.8Ogecanbef t hei
the object of the photogph while at the same time can look at oneself as the objeaten

become active spectators as they observe themselves through this process, manipulating the
image, retouching photos, and positioning the camera phone to create the mastddeal
flatteringimagePham devel ops the idea of “relational
“networked vanity” in order to capture the wa
selfpresentation and sgbfromotion are being used for purposes beyorfdisel t g224)s t ”

Participatory media has allowed for a new visual paradigm where the relations of power between

the object of looking and the looking subject are significantly more dynamic

Art historian, Derek Conrad Murrg2015) explored the use tife selfie in the work of
young female artists who define themselves as radical feminists and post pictures of their
menstrual blood, feminine hygiene products, their bodies either dressed or undressed, engaged in
sexual activity, and covered in tattoostunter hypefemininity. Murray found that these
women were utilizing the selfie as a mean of political empowerment to challenge and resist
maledominated obsession, oppression, and control over their lives and bodies. According to
Murray (2015) thesemages may not seem politically empowering when viewed individually,
but are truly significant when viewed togethe
rather banal, commonplace, and benign. Taken en masse, it feels like a revolutionary political
movement- like a radical colonization of the visual realm and an aggressive reclaiming of the
female body” (490) . Murray’s research provides
provide women with a means of representational agency that chalfgatgaschal and

hegemonic norms and expectations placed on the female body.

However, a vast amount of social media research has shown that selfies are utilized as a
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means of cont r ol despiteescholavlp nesearch that $uggdsis seifiesdero

women with additional means to selfesent and challenge conventaibforms of the gaze

(Burns 2015; Warfield 2015; Tiidenberg and Gomez Cruz 2015; Tiidenberg 2014; Abidin 2016).
Utilizing Foucauldiartheories, Anne Burns (2015) found that selfiesagendered object and
practice that “legitimize the discipline of w
perpetuation of feminine stereotypes (Buthy 1 6 ) . Resembling Erwing’ s
to-face interactiongdividuals negotiate beteen individual goals of the self and their

audi ence’ s Kaix\Wadield(2015)fimmshassimilar form of selpresentation in online

environments by women who take selfiegplaining

young women mediate between these various subjectivit@xattrying to find a balance

between an image that presents them as conventionally beautiful (the model), while also

being an image that others would want to see (theceaEcious thespian) and finally an

image that somehow represents a felt connettion t he body and one’ s a

self. (qtd.in Rettberg 17)

Young women are influenced by the percapid others when negotiatirsglFpresenation in
onlinespacesfeeling pressured to preseabnventionally beautiful images of the setile
constructing their subjectivitylhis is important to this studeconsideration of what impacts the
content that women post and prevents them from participating in the body positive movement.
Applied to the body positive advocates, it allows for the icemation of how the advocates
adhere to and reproduce capitalist normgleél beautyhrough their subversive representations

of femininity.

Researclby scholars such as Bailey et al. (2013), Salter (2@t®)De Ridder and Van
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Bauwel (2013pddresstte discriminatory standards around public participation. Gaining insight

into the perspective of viewers of female geisentationBailey et al. (2013gxamined the

ways in which young women read the stereotypical representations of girls as sexamézes

seeking male attention on social networking sitée studyfound that girls are not only judged

much more harshly than boys for the content of their online profiles, but also for their degree of
publicness. Stereotypical visual forms ofsetpcs ur e by girl s are “soci al
symbols of social success and popularity for young women. Girls are expected to be attractive,

have a boyfriend, and be part of the party scene but are judged harshly for doing so on their

online profiles According to the authors, girlar e appr ehended for their p
called a *slut’” for having an open profile, t
(92). The intense surveillance practice of social networking sites combined with itloé $eaial
repercussions according to familiar stereotypical norms result in an inability to participate in

defiant gender performances.

Developing on this research, Michael Salter examined the impact of norms of publicity
and privacy on young peopie his studyPrivates in the Online Public: Sex(ting) and
Reputation on Social &tlia(2015) A focus group study was conducted on young Australians
aged 18020 years to examine how they negotiate privacy and publicity in their use of online
and digital techology. Salter argued that digital images of bodies circulate onlaeamner
that reinforces gender inequalities, as the public feminine body is conflated with pornography,
moral failure, and ascribed as sexually promiscuous, in contrast to the fangarngs that can
be applied to the public masculine body. While men engaged in sexual harassment, young people
tended to i gnor e me nplacedhe alane and regpansibilionmirlsaamdd 1 n st

womento manaethe risks of online abusenofms of publicity and privacy that natuesimale
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public participation while marking out girls and women in online publics as highly visible and
legitimate objects of public scrutiny apgigment  ( Due)to.the historyn e nparsicipation

in the pultic realm meris activiies have become normalized and go unquestioned, whereas
women’' s hi st o rresualtadimmeck morewigoroasrsunieilaapeacticesand

scrutiny by others on social media platforms.

De Ridder and Van Bauwel (201&amire how Flemish teenagers negotiate gender and
sexualities when commenting on popular profile pictimesrderto demonstrate how hegemonic
normativity is produced and at the same time resisted by counterhegemonic production of
heteronormativity. The resedr found that commenting on images is a gendered practice that
constitutes the subject and others within the conventional norms of genders and sexualities:
comments needed to cohere between “the biolog
expected desie "  (THe Btddy found that thegendered practisaverestrongly intertwined
with a continuous representation of heterosexudidycan be understood as thikimate

purpose when commenting on a pictarere often than not

However, the same stydound that communication rules and practices on social
networking sites create an environment for counter hegemony, including dislocations of passive

femininity and hegemonic masculinity:

Passive femininity was abandommunidative activiyu se o f
[ ...WWe noticed a power shift where masculine bodies repeatedly became objects of
looking ...Further, in representing strong and loving friendships between boys, gendered

behaviors disrupted traditional masculine hegem(s80)

Ultimately, however, empowered femininities resorted todgkctification, and boys
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recuperated their heterosexual representation
was worth noting, as it demonstration the potential of social media platformscial change,

regardless of how minor the subversion is.

NETWORKED COLLECTIVISM

Important to this study is the scholarly research that suggestsreséintation in networked
publics allows for group identification, arisingwhat Baym (2010) terst * net wor ke d
c ol | e c(91). Mhe abihty to construct a social identity that connects individuals with others
and create associations to groups has been made possible by social networking sites (Manago et
al. 2008) According to VarHouse 2011),thece si gn of soci al net wor king
work and implicitly oneself in a | arger netwo
Social media scholarsuch as Boyd (201have looked at social networking sites as networked
publics and vitual communitiesCastells (2010) argues that it is within online communities that
social identities come into existence:
Virtual communities are different from corporeal communities in that they do not follow
the same communication patterns as physicaimunities; yet, they are intpersonal
social networks based on reciprocity, i.e. communities offering fora in which social
identities come into existenggtd. inGossling and Stavrinid#)
Individuals come together based on common beliefs, vanesdentitiesCommunities form
through this process, as people who have something in common and belong to a community
whose own interests are recognized through the collectivity. Polletta and Jasper (2001) define
col l ecti ve i de n tcagnitiye, mosal, &né emotiomalcconnectidnmah a’bader

community, category, pThrcoiugRersone®rsiancdci aluti m
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and internalized group memberships, collective action becomes pdBabtenes and Brunsting
2002; SadovatAlmazan and GilGarcia 2014), as individuals can come together in this public
sphere to form collective identities that freely discuss and identify societal problems, challenge
those in power, and influence political action (Hohendahl and Rus&a#; Taylor and
Whittier’”s 1992).

On Instagram, individuals are embedded in social networks in wgitecognize,
select, organize, and present information in a meaningful way that brings communities together
based on shared values and beliefs (Vack2013; Altheide, 1987). This is accomplished
throughpostingimages, s haring of othgrngsérsendmagaespost
photos,andattachinghash tagenimages—allowing the image to be easily searchable and
accessible. Userscalso like and/or comment on other users posts, and follow accounts that
share their same interesiBiscussing the importance of s@ifesentation through images, Berry
(2015) suggests the selfie acts adonsatotherwer f ul
social groupsThese theories of networked collectivism can be appli¢aetbodypositive
movementnalyzed for my studyrhe movementalls under the definitions of a collective that is
in opposition to heteropatriarchal power structuhes reinforce hegemonic ideals of femininity.
Body positive advocateome together based off of shared experiersted) as: the surveillance
and scrutiny received from others due to their appearance; body modification praetittes;
with eating disoders;frustration with thepressure felto conform to ideals dfeauty and the
rejection of dominant capitaligieals These women all have in common the desire to challenge
and change the dominant standards of beauty and representations of fenanmiy this
procesdody positive advocasform into acollective with other women who share the same

experiencedook the same as therand share the same motivation and desire for social change.
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This movement has created a digital space that wondemodipreviously have, where
they can come together, support one another, and practice meaningfueselitation. This
movement acts as a support network for girls and women who have gone through the same
experiences and can share their stories akddalthers who understand them. There is an
overarching theme across the photos that all deal with body image in some way. The way these
advocates have formed a movement on the platform is evident throughout the captions, comment
section, and photos thsgrve to keep the members in contact and elicit communication amongst
them. Many advocates from different accounts have become good friends, and get together and
take body positive photos to post online with corresponding captions that discuss thehmpact t
have had on each other’s |ives. Noting this f
the comment s. I liked seeing all the comments
photos are not the standard Victoria Secret model and yet thegomithent very uplifting
things"”. Through the comment section underne
encouragement, and reinforcement that they would not otherwise receive from elsewhere or from
others.

As expressed through the body positimevementthe advent of social medras
provided individuals thability to take more control over their s@fesentation and express
aspects of their identity that they would otherwise not be able to in offline environments. As a
result, social media atforms allow women to experience more agency and control over their
bodies and their sefxpressionHowever, 1 has become appardahfatwhile women are given
the opportunity to perform outside of traditional gender norms they typically ddueto he
increased surveillance on these platforms. These findings provide the contexttfuedisis

whichtakes this research further to interrogate the ways women are successhyhgsetiting
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outside of Western capitalist ideals of femininity and priisgisubversiverepresentations of the
self that challenge these dominant ide&lss thesiswill analyzethe signs within the images

more closely to determinghether body positive advocates are successfully rejecting
mainstream images of femininity thugh counterhegemonic presentations of the self, or whether
they are in fact reinforcing dominant codes around feminiyile feminist research has
explored the mobilization of the fat@eptance movemenhto blogging siteghe possibilities
Instagranprovides for women to mobilizend challengenainstream representat®of

femininity has not been the subject of much debate due to being a more recent phenomenon
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Chapter 3: Methodology

This research employs a mixed methods aggrdeginning with an ethnographic
content analysis of the body positive movement on Instagram to provide a foundation for the
analysis of the image$he ethnographic element to the ECA allowed for human observation,
interaction, and feedback through \atanalyses. This ethnographic content analysis sought to
analyze: 1) the body positive movement on the social media platform, Instagram, 2) how the
body positive advocates are rejecting and repeating dominant beauty ideals, and; 3) how the
structure of Istagram works to connect the movement. To further assess their perceived impact
interviews were conducted to explore the reaction to the images. Through participant interviews,
the study sought to examine: 1) how the body positive movement affects feevedesy and 2)
how they are responding to the movement. The analysis of the data was guided by and
interpreted through the lens of Critical theory and the principles of feminist theory.

Ethnographic content analysis (ECA) was selected since the resequales participant
observation in the selection of the topic, method of study, data collections, analysis and

interpretation (Cicourel, 1964; Johnson, 1975; Hammersley and Atkinson, 1983). An
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ethnographic content analysis was conducted to describe ttagiops and belief systems of the
body-positive culture on the social media platform, Instagram. | first undertook a visual and
textual analysis of the body positive images and captions in order to determine the common
themes among the content of the adies, and whether the subversive performance of

femininity are repeating or rejecting dominant norms of femininity. The communication of
meaning was documented and the definition of what constitutes the group of people as a
movement based on common elersasftlanguage and purpose, and provides a detailed
description of the belief systems, values and behaviours of the producers of thEobibighe

imagery. The comments under the images were not included in the analysis, as the project was
growing too largdor the time constraints placed on the study. In addition, interviews with the
body positive advocates were not possible, as the advocates had a waiting list for interviews with
no available days in the near or distant future. An analysis of the comemis|| as interviews

with the advocates will be undertaken in future research.

In order to complete the visual and textual analysis | viewed and analyzed@dom
convenience sample of all available images on Instagram pertaining to the movemeahbet
September 2015 and April 2016. | then employed araadom critical case sample to
systematically select images that would represent adequately th@bsitlye movement.
Within each advocates’ account | agesdcbkectedur e no
in order to collect a variety of images that covered all of the themes the advocates addressed.
Fifty images were chosen in order to get a large sample that would adequately encompass all of
the themes discussed. Ten accounts were chli@ssd on the amount of followers the users had,
with fifty thousand or more being the focus number. Thus, the sample consisted of ten clusters

consisting of five images per account. It was also imperative that the accounts were similar in the
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guantity andconsistency of images, selecting only accounts that were active and avid posters,
with a minimum of one post per week. Any relevant images after April 2016 that pertained to the
movement and met the criteria were incorporated into the thesis in ordeptwtsand

demonstrate the findings.

The body positive accounts were found through hash tags collected from the accounts.
Following an initial search for body positive advocates through the hashtag #bodypositivity other
hash tags were collected off of tileages of body positive advocates. As | began analyzing the
accounts searchable by the #bodypositive hash tag for additional hash tags, | found additional
hash tags that identified other members of the moverbatfinal collection of hash tags that
wereused to identify body positive advocates included: #faty@igagirl, #fatpositive
#bodypositive#bodyconfidencgtcurvyyoga #bigandbeautifyl#yogaforeverybody
#yogaforall #plussizeyogat#bodypositivity #selflove #effyourbeautystandards
#sizedoesntmattettjumpsandbumpétfreethefat, selflovingyogis, #fatvisibility
#armpithairdontcareteffyourbodystandarggfatkini, #honouryourcurves
#lovethebodyyouarejrttakingupspace, #radicalbodylove, #SupportTheCurves,
#ConfidencelsSexy, #LoveYourCurves, #BodyPositklamMeAndiAmBeautiful, #PlusSize,
#RiotsNotDiets, #FatActivism, #SelfiesForSelfLove, #EmbraceYourCurves, #LadyPitHair,
#FreeYourPitsand#ArmpitHairDontCare.

When viewing the images | did not follow any predefined and rigid categories for
defining what wasalevant, allowing my prior research and familiarity with the movement to
guide my observations and analyses (Altheide, 1987). | gatheredrambm purposive sample
of images based on the following: a) images that identified with the movement throygh bod

positive hash tags; b) images of armormative bodies that challenge conventions of ideal
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beauty; c) images in which the individual addresses dominant capitalist ideals of femininity and
promotes the reclaiming of embodiment; d) photos that challengesramound body size and
shape; f) Photos where advocates share experiences with eating disorders, and; g) photos
containing menstruation. This method provided an opportunity to assess major trends and
comparisons.

Although the research relies on a systeand analytic structure, it allowed for changes
throughout the study. The distinctive characteristic of an Ethnographic Content Analysis is the
“reflexive and highly interactive nature of
anal yside’1987)AWhilelcaagories and variables guided the study, others were allowed,

expected to emerge, accounted for, and incorporated into relevant material (Altheide, 1987). To

this end, “ECA draws on and col |ferangthelatarmer i c a

into predefined categories of the former as
1987). As items and topics were counted and incorporated into emergent categories, ECA
provided descriptive information by conceptually icgddata so that one item could be relevant

for several purposes. Three phases of coding were utilized to analyze data collected during the
study, using the qualitative analysis software, NVivo. NVivo was used to organize and manage
the material in ordetfind insights into the data.

The use of Qualitative research in examining the motivation and impact of the body
positive movement made interviews essential. The second method involved in the study was
interviews with female participants who engaged whth Instagram platform, in order to elicit a
better understanding of how the body positive messages were decoded by female consumers of
the images, the affective responses to these images, and the possibilities images such as these

had to affect change the physical, emotional, and psychological behaviour of the viewers. It is
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only recently that women have gained agency through the use of media technologies, and
therefore, i1t iIs important to focus amtenti on
which these technologies have impacted their beliefs and attitudes.
The interviews were based on a randomconveniencsample, drawing female
participants from York Universitynitially noage limitwasplaced on the study, as differing
ageswould haveprovided a variety of responses to the images and contadldata broader
understanding of how women of various ages are affected by these images. Htheesample
naturally determinethe age range of female users on the platias@b to 34 years of age.
Participants were recruited through the posting and distributing of flyers around campus,
universitywide emails calling for participatio@mndsnowball sampling in order tminimize
researcher biaglowever,because much of the participantrreing was done on aniversity
campusa limitation emerged in whicthhe majority of participants were York University students
who had a degree of education and knowl edge i
Participants were required to come in once fori@mum of one hour in order to allow
time for an indepth discussion. THength of thanterviews allowedhe participansto fully
take part in the conversation aexpresgshemselvesThe structure of thmterviewsincluded an
introduction to the re=arch, a brief questionnaire, exposure to the visual images, feedback, and a
discussion focused around the responses of the partipaetquestionnaire provided to the
participants required general information includitigir identification, social nd#a usage, and
familiarity with bodypositivity. The selected images from the bqubsitive accounts wetbéen
displayed on an iPad for the participants viewing. A resulting discussion began regarding the
images and captions and the responses of theipartis were recorded. Once a dialogue was

initiated | encouraged aontinuous, casual, fréewing, and operended discussio
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| ssues r el a-image antd past expesienses careble Yery persowladifficult
for some to discuss. Thereforegtbneon-one interviews created an environment in which the
participants were free of judgment or fear of embarrassrakmiing for moreopen responses
The environment was relaxed and inviting in order for the participants to feel comfortable with
me aghe researcher and interviewern or der t o i ncrease tlhe part.i
drew on my own experiences during the interviews in order to facilitate the conversation and
remain relatable to the participarfsirthermore, the anonymity of tiparticipants was assured
in order for them to feel comfortable participating in the stidgked lhe participants to create a
false name fothe studywhich they wrote down and placed in front of them during the
interaction.l recorded lhe false namesithe participants profile in order to identify the results
with the correct participants when analyzing the findings at a later Reearding the
interviewsallowedme as the researcher and interviet@eengage with the participants and
guide the conwsation without having to worry about note taking. Furthermore, the participants
felt less like they were part of a study by not hawvmgrecording their responses.

A constant comparative method was utilized to continually examine emergent data,
compaimng it with existing data, and interview questions were added shaped in order to
incorporate emerging data. Sestiuctured interviews can be seen as a strength of the study as it
all owed for “the emergence ofalswallaavimg i ci pated a
opportunities to further refine interview que
Corbin, 1990). Three phases of coding were utilized to analyze data collected during the study,
using the qualitative analysis software, NVivo. NVivaswsed to organize and manage the

material in order to find insights into the data.
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Multiple theoretical and conceptual frameworks were applied to the research to enhance
insights into the phenomena (Grbich, 2013). Critical theory and the princidiemioist theory
guided this study in order to consider how th
be challenged and dismantled both at the social and ideoltgrealFuchs, 2011). Critical
feminist theory was utilized to investigate socistaindards, and how women use online
platforms to critique the influences on their bodies. In doing so, a better understanding emerged
regarding the cause of women’s frustration wi
resulting activities taking pce online that allow women to experience their embodiment while
simultaneously critiquing and challenging societal standards of beauty. The research challenges
dominant ideologies and investigates the ways in which social media brings communities
togetherand offers potentialities for freedom to traditionally oppressed groups. Furthermore,
critical feminist theory was used to analyze whether what these women are doing is in fact a
rejection of the dominant codes of femininity or a repetition of thoseogetgs. Interrogating
how women interpret images of female embodiment allows for a better understanding of whether
thev i e waeaept these alternative representations or reject them. Using a critique of patriarchy
and capitalism unearthed the underlyiffgets and representations in the images from body
positive accounts, as well as in the affective responses of the participants who find themselves in
a state of uneasiness when confronted with these images. Critical theory is radical in that it
guestionsstructures of domination and offers possibilities for liberation, social change, and
opportunities for alternative versions of the world (Fuchs, 2011). A resulting consideration of the
forms of freedom and change these movements can have on a largadcaleasmaller,

independent, scale was then enacted.
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Through an analysis of the beggsitivemovementalong with corresponding
interviews the research examined the ways in which women are using social media technologies
to have their voices heard aaddress femininity, selicceptance, bodshaming, beauty ideals,
and the role of Instagram regulations in controlling content. The interviews alfmawcipants
to expand their knowledge on societal influesy@®nfront their own struggles with feminiypi
and beauty ideals, and learn to be critical of these ideals and practicvselhd acceptance of
thear selves and others. The intervipnocesdorced participants to rethink or reshape their
practices of image sharing onligeingforward and contibuted to a larger discussion on female

empowerment and the political uses of social networgites
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Chapter FourFat Activism and Female Embodiment

Thebody-positive movement on Instagrashallengs societal expectations and
culturally imposed values around femininity; including body size, body hair, and bodily fluids.
Body positive advocatese trying to change the wélye naturalfemalebody isperceivedand
inhabited andare reclaiming control over their own image andisefg to let society dictate
what is appropriate and inappropriate for their bodibgy promote the acceptance and
reclaiming of natural beauty, bodily hair, menstruation, gpkearances of the skimat are
considered flawd~ollowing the content anadis of the body positivity movement, it became
evident that the majority of women used their platforms to address fat visibility and discourses
around dieting. The dominant representations of fat bedasl lack of representatiorswvithin
mass media and pojar culture have led women to mobilize on social media platforms and use
readily available tools to document and challenge conceptualizations of female-bodies
particularly of fat bodies. Through their captions and images they address representations and
lack of representation of fat bodies, body modification practices, physical ability, and
desirability.However, while the bodpositive members do incorporate themes oflesié and
resistance into their practices and actively work against the processssrmipatriarchal white
and ablest capitalism, their images reveal and reinforce dominant codes of femininity engrained
within female viewers

Women are influenced by idealized societal expectations and cultural values around

femininity and adopt, performmepeat, and reiterate societal expectations around the idealized
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norms of femininity that appear to be natuF@minist thinkers have argued that gender identity

is socially constructed. Following the postulation by Maurice MerRawnty that the bodysi

“‘“an historical I dea'” ( Bue&aluevro,i r4 lteh)a,t anodn et hies

but rather becomes, JadwdrmamBut( Redwsv ilr9,90301)h,.e

performance argues that gender is culturally constructed throughp#tgioa of regularized and

constrained norms in performativitgutler (1993) arguethat regularized and constrained norms

in performativity enabl@ subject and constitutes the spatial and temporal condition for the

subject (Pausé et al. 2014: 15). Asts, femininity is constructed through the ongoing

performance and repetition of gendered codes and societal norms around beauty, body size,

smoothness of the skin, bodily hair, and bodi

donning lipstickand wearing beauty products, long styled readsmooth and hairless skiare

notactually femininéout rather have been historically, socially, and culturally constructed as

belonging to the female gendéccordingly, gender identity isot natural, bt rather is

constructed hr ough “a | egacy of taanstitwesdemddr. act s” ( B
Popular culture and the mass media inform their audiences of what an ideal female

should look like through images of white, tall, thin, toned, and §uba®men.The body

positive advocates, along with the participants interviewed for the study, revealed that they are

influenced by, and adopt, societal expectations and cultural values around the notions of

idealized femininity. Popular culture and thesmanedia inform their audiences of what an ideal

female should look like through images of white, tall, thin, toned, and graceful women. In line

with this view the participants stated that the view their owniselfje as well as others based

on the ideabf beauty, which they concluded looked like the following: the woman has to have a

symmetrical and happy looking face, pouty lips, wide eyes of any colour, perfectly flawless
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white or tanned skin, white teeth, has long hair, wears makeup and fashiootblgchand is

tall with an hour glass figure, while still having slim build. This concept of the ideal female is the
dominant representation found throughout most mass media, and it has spread around the globe.
Theparticipants were aware of theethds influence on their perception of beauty, stating that

they see it through magazines, advertisements, children and adult television shows and movies,
their family, and their friends; and yet, despite this awareness the participants have incorporated
the idedized notions of beauty into their views of their self as well as of others. During the
discussion many participants revealed how controversial and convoluted their definitions of
beauty were, as they expected women to be everything all at once. Thpaaidiovere aware

that the ideal was a constructed and highly unattainable image for women to strive towards and
emulate. However, despite this awareness they admitted that they compare themselves to these
images every day and measure theira@lfth aganst these images.

Feminist theorists have noted that these developments have taken place in the context of
consumer culture, in which woman’s bodies hayv
project of selffashioning, control, body modification, @consumption (Featherstone &

Hepworth, 1991; Gilleard, 2002; Gilleard & Higgs, 2000; Twigg, 20B#ter the second wave

of feminism between the 1960s and 1980s the housewife market began to decline as housewives
moved into the workplace. In her bodiheBeauty Myth (1962)Naomi Wolf identified the

beauty myth as a response to the Feminine Mystique, which arose in order to save magazines and
advertisers from the economic fallout of the
historical or biologicajustification for the beauty myth; what it is doing to women today is a
result of nothing more exalted than the need

mount a counteroffensive against womemd (13).
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the liberation of women, institutional power structures looked to the body as a form of control
over women. In respondoguel 969 of fered up the “Nude Look"”
particularly male control over female sexuality and desire (Nead, 1982, 1862).Prior to the
18t h cent ur y andsexnaity was thédsouwce ef all social disordieThe Female
Nude: Art, Obscenity and Sexual{y992) LyndaNead(1992)claimsthat the cultural obsession
with the nude that begaturingthe Renassance has its origins in changing the base of female
sexuality into a symbol of control. The female body is transformed from reminders of animality
and desire (Willendorf Venus) to the sublime (Chastity). The nude symbolizes the dominance of
the body (vinich includes sexual desire, flesh, blood, death, fluid, and birth) that is outside of
male providence into stillness (the subljregiritual orderly, andchase). The person who
transforms this is the artiahd Connoisseythe male) who looks. The malého gazes at the
nude is separate from her, disinterestadiunaffected by his own desire. The creation of the
nude as the sublime beauty is a way of man distancing himself from his own desire for the
female bodyThe nude transforms the disorderly féenbody into a form of control by males
who control female sexuality and desire.

John Bergerin Ways of Seein@@972),believes there is a cultural distinction between the
Naked and the Nude. The distinction is linked between high art and lowhene the Nude has
status and signifiesigh classwhereas the naked has low cldasThe Nude: A Study in Ideal
Form (1965),Kenneth Clark wafirstto discust he Naked and the Nude, pr
naked are without clotlsethe nude is clothed in areformed and shifted from the actual to the
ideal”. The Nude comes to symbolize style and
excess, obscenity, and lack of boundaries. Through art, the Naked ordinary emiemdeadis

transformed into a representatj which becomes the ideal. The base mdifer death, fertility)
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is transformed into form that is controlled and shaped through the masculine mind. In the
process, masculine desire is controlled. In the female nude the flesh is high contained and
disaplined, and the essentially corrupt female body is transformed into the sublime. A failed
nude is one where tlatist hadailed to control the female body and transform it. The naked is a
place of eroticism, desire, incompleéss andlack of containmet

According to John Bergd972), theNude is aware of herself being looked at. By
getting women to see themselves as displays, they are tricked into treating their own bodies as
sights and images for the consumption of nTére position of women as ghts informs women
that they have a different subject position than that of men, and this difference is that they are the
sights and objects of the male gaze. The position of power is the person doing to looking, which
is men; men look at women, and wonveaich themselves being looked at. Embodying different
subject positions results in very different social positions. Men have power that is exterior to
their bodies—their social presencevhereasvomaris power is intrinsic to her bodlyer physical
presenceand how she looks. Under patriarchy men act, whereas women appear. This determines
relations between men and women, and the relation of women to themselves. Women willingly
turn themselves into objects of vision and sight. Only those who are judgetd¢auidul are
considered beautiful. When women participate in male culture they have no subjectivity and
existsolelyfor men. Even when a womanhaware of whashe is doing, she still participates in
an act where she knows she is being used as an.object

Feminist theorists have argued that women are sexually objectified in Western cultures
due to the tendency to focus on specific part
Cole believed that the way to instill social values is to erotitieen. The objectified and

eroticized portrayals of women’'s bodies have
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assertion: “They are welcome and necessary be

comfort of the powerful; they act to keep men and worapart, wherever the restraints of

religion, law, and economics have grown too weak to continue their work of sustaining the sex

war ” (gt d. Thronghomahisfprocess,2vdmen move from being a subject, to an

object of s ome odhave adifferent ®dy fahgaagesthamn that i men: where

women come to represent passivity and men activity. Women position their bodies to appear

smaller, to take up less space, and to remain docile and easier to control (Cuddy, TEDGlobal

2012). As a reduwomen do not appear as powerful and are kept in a position of subordination.
Contemporary media including television, film, print, and the Internet, are responsible

for blurring the line between products that are needed in order to live anlifggoducts for

which a need is created by commercial imadelvertisers turn women into objects of desire by

men, and then in turn sell the women the products to help them ade®vability. In order to

sell products to consumers, advertising agenciespulate, exploit, and control the female body

through the construction of ideal female beauty prevalent throughout popular culture that relies

on images ofhin, White, beautiful and attractive to confer status and draw attention to their

products (Solomost al.1992; Bissell and Chung, 2009). These images of ideal beauty

compl i cat e -imagerhye aneatisig asstariddrd in which they should aspire to. Western

cul ture prof i t-vatredftdllingovomew thay arae notsgoosl enbuigh and have to

keep on i mproving their image, as Wolf states

culture was developed by naming a “problem” w

on women’'s natural state, anldenenha”v a(t6 7n)g. iAd vteor
agencies have created a market of insecurity for women that encourage them to enhance their

physical features for optimal performance in the workforce, in the home, socially, or in their sex
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life. The body of the woman becomes djeat that can be refined and obtained in order to
succeed and achieve femininiusie Orbacli 1 993) contends, the i dea t
like gardens in need of continual improvement and sculpting is rooted in the recognition of their
bodies as ammodities as a result of their exposure since childhood to the objectification of the
female body prevalent throughout popuatture, whichpresents the female body as the
“ulti mate commodity”™ (17).

Traditionally, Westermcapitalistcultures have relied on a bodyhierarchy that privileges
thin—"“normal sizeti—bodies, regulating larger bodies through discourses that deem their
bodies to be unattractive, unfit, lazy, unhealthy, greedy, excessive and lacking in control. Mass
media perpetuates the preferefareand acceptance of thin bodiesResimond 2003)
postul at es: “The contemporary popthaamd medi a
beautiful female bodiesh o oper at e u nldeenrd eawwheet fysrisabeantyul, o f s
desirable, andaluable (transferring success onto a range of life goals, practices and products,
and women who f173. The thie botlyhsia covated eulbutal)standdrd that has
become the idealized norm for bodies to aspire to, affording thin womelegeis that others do
not have. Kwan (2010) el aborates: “Meanwhil e,
interactions, sometimes feeling shame, gquilt,
and social structures privilege thin bodied @notect their privilege through structures that
idolize a narrow conception of beauty (Bordo 2003; Wolf 1991). Larger individuals are made
aware of their bodies’ n o nsaeliandeorrshmbobdiesand a r es
lack of recognition ath representation of fat bodies.

Feminist theorists havaterrogated anttraced thénistory ofthethin ideal. Grogan

(1999) marked the 1920s as the moment whepriéference forthe v ol upt uous f i gur e
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favoured from t he mi indddetypasdgavamired by theafaslgoms t o t he
magazi nes o0 iGrogamdhiang the cglt@rd éhangetive perception and

representation of the ideal female badys firstproducedand then reproduceatiroughout the

1900sin the successful marketing straegof the fashion and cosmetics indusBgrdo (1993)

links the shift in the ideology of thin and fat to the Tuberculosis illness prior to the 1900s. Due to

the symptoms associated with Tuberculosis, thin bodies became associated with illness, whereas
fat bodies were associated with wealth for males, and fecundity and beauty for females.

However, beginning in the 1900s Bordo argues the ideology began to shift. Redmond (2003)
explains, “the existence, the verapindicpigrefar anc e
a lack of selicontrol and discipline, an indicator, in fact, of low morality. By contrast,
slenderness comes to embody being in control
an indicator or embodiment of culturedness and civiligyl 7 3 ) . shiifty whicle aovetedu r a |
the thin bodywas symbolized through the representation of the thin body as healthy, beautiful,

and successful throughout popular culture and mass media (lkifi2)ng Foucauldian theories

of power and contrdBordo views this shift in the perception and representation of the ideal

female body as a result of the discourse and norms that emerge under patriarchy in order to
reduce woman’'s status to a position thif i nfer.
ideal allowed for women’'s body to be—orncraasi
body that is absolutely tight, contained, bolted down, r Bordo190) As a result, the thin

body has come to symbolize the natural, unpolluted, and(Bedmond 178. This view will

become evident ithe forthcoming analysis of the participant interviews in which it is revealed

that the fat body threatens social norms.
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Furthermorepther feminist scholars halieked the changes in the perceptions afyo
size to the obesity epidenticat emerged into public discourse in the 19@8t&blishing fatness
as a global epidemidealth crisisand the subject of much concern (Pausé et al. 2). Fat bodies
have been associated with health risks such as hestgthigh cholesterol, high blood
pressure, diabetes, and other weight related illnesses. However, this view can be challenged, as
there is no correlation has been at the receiving end of much debate. Drawing on queer studies,
Kathleen LeBesco (2001, 2002009) argues that,
both fatness and queerness are, or have been, medicalized, patitblagd stigmatized,
and are at the centre of moral panics in which they are conceived of as perverse, excessive,
unnatural, and a threat to the social order, argetad by public health campaigns and
other interventions that seek to manage, ‘¢
Following from this analysis, it becomes clear that medical discourses surrounding health and
illness are ideological andration as categories of regulation and control. Discourse always has
a vested interest at work that serves a higher purpose.
Furthermore, s1a result of the obesity epidemic and the discourses that deemed obesity
as a health crisis, misconceptions devetbfhat continato thrivewhich suggest that fat bodies
are lazy and unhealthy.if assumed that if an individual is overweight then they are unhealthy,
and that if they are thin they are hegltAs a result, fat bodiesreseen as diseased and pai@sit
a n @at phobid hasarisem n t he name of “health”, making f a
monitoring, surveillance, and intervention
The construction of fatness as a global health crisis worked to produced fat bodies and fat
subjectsasbothdi seased’ on an individual l evel , a

monopolizinghealthcare resources while failirgr refusing-their responsibility as good
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neol i ber al ci t i zenamagement theongh weightlopsr Fatpessrwas s e | f
thusconstructed as moral failing. (Paletéal.2-3)
Control overthe human body is prized in Western societies. Pdapleshoesnd clothinghat
fit in with current treads, remove their body haivear makeup toover upany blemishes or
acneuse hygiene poducts to contain menstrual fluids, and diet to control the .body
Medicalizing fat as a disabilityften represents not having control over fate and additional
aspects of the physical badyhich is terrifying for the greater abb®died societyDisability is
framed as lacking, sad and undesirablee person with a disability represents an uncomfortable
truth that the greater ablodied society around them does not like to comprehend: that human
life and the privilege of not suffering physical and el pain is fleeting at best. The
suffering of physical and emotional pain is a facet of life that does not exist in the constructed
reality experienced in an able body. Furthermore, fat women have often been equated with
fecundity, which, as Julia Kristea argues, reminds us of our experience in the semiotic and pre
symbolicstay The association of the fat body with fertility serves as a reminder of the fragility
of life and impending death.
In addition, ideologies of beauty also shape expectatioasof i ndi vi dual ' s pe

and behavior. Webster and Driskell (1983) stated that different character traits have been

associated with beauty: “[B]l]eauty functions a
manner as race or gender and shapesexpeci ons about an individual’
behavior” (qtd. in Kwan 2010 146). According

resemble ideals of beautiyg( thin, white, able bodied, and conventionally beautiful) have a
social privilege thatthec ount er parts do not . Landy and Siga

often assume that beautiful people are good and/or talented and expect them to be smarter, lead
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better lives, hold more prestigious j4®Ms, and

number of experimental studies have found that for both men and women, physical attractiveness
correlates with desirable social outcomes such as increased popularity and marriage
opportunities (Hosoda et al. 2003; Unger 1979; Roberts and Waters R importantly,
however, beautiful individuals do not experience the same stigma and discrimination that larger
bodies do. In comparison, for overweight women size correlates with downward social and
economic mobility, discrimination, stigma, physieald emotional injury, and stereotyping in
many arenas of social life due to their deviancy (Rothblum 1992; Puhl and Brownell 2001; Sobal
2004; Solovay 2000; Kwan 2010; Young 1990). In becomes apparent that bodies that move
along the hierarchy of body sizehabit very different lived experiences, especially in
comparison to those of thin bodies.

Women are encouraged to diet and exercise in order to occupy a thin, privileged body,
and face scrutiny from others when they fail to do so. Women whose bodies oheet to
societal standards are seen as morally corrupt and failing to enact the prepamsgement
throughweight loss The increased surveillance of fat bodeaddressed by the body positive
advocates who share their experiences receiumgnted questions about their health and
scrutiry from others based ameight related assumptianbBhe body positie members discuss
their everyday experiences and encounters with others, receiving looks of disgust from strangers
and comments from othersgaading what they eat or what they believe is appropriate for fat
women to wear. Through a selfie of herself lying on the beach in a lskifig. 2)
@mynameisjessamyn acknowledges the disapproving looks she receives from strangers on the
beach for weang a bikini, ultimately stating that she loves her belly and her body, and does not

care about the opinion of onlookehs.a similar photo (see fig) in which @mynameisjessamyn
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is sitting by a pool in a bikini she addresses the unwelcomedramarrantd monitoring she

receives from strangers who condemn what she eats as afat woman. capti on r eads:
absolutely ravenous. And so | sat poolside in my little yellow bikini & devoured a giant club
sandwich+fries. | genuinely think we should all mma fucking business when it comes to the
eating habits of others.” MorvwhenvMaindjviduals @mynam
proclaim their acceptance of their bodies and being fat, others come to view this as ignoring

health concerns and declarirmt living an unhealthy lifestyle ecceptableBeing fat invites

insults and disapproval from others who scrutinize the diets of overweight individuals and view

it as a moral failing fotheir presumed lack of control or restrainhereaghe eating hakbs of

thinner individuals go unnoticed and uncrited Individuals and situationsuch as thesmake

fat women awar e of t.baegerbodibsoodd theaugh space meesyn f or mi t
different ways and take up more room than thin bodieswld heir experiences with others and

mundane routines differ greath they bare the scrutiny of othefAs a result, fat women

perform body managemeint orderto avoid uncomfortable situatiomsid makeheir bodies

appear smallernot totake up too muchroomand encroacon ot her peopl e’ s spa
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Fig. 2 On the beach in a bikini; Photograph by @mynameisjessamyn; 3 February 2016; Instagram, Inc.
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Fig. 3 Sitting poolside in a bikini; Photograph by @mynameisjess amyn; 19 March 2016; Instagram, Inc.

Women engage in sedurveillanceand body modification practices in ordem@anag
andregulatetheir appearances tesemble anoresociallydesirable bodyin Navigating Public
Spaces: Gender, Race, and Body Feye in Everyday Lif¢2012), Samanthiwan found that
fat bodies experience a heightened awareness of their bodies nonconformity to hegemonic
cultural ideals, and engage in physical and emotional body management to cope with body
consciousnes$ b o d y gemennisasometimes a way of presenting a different and more
socially desirable body-a conforming body that is privy to social benefits and eschews social
s t i g ma. Phydical mdnxagement involwvenanaging n ebbdy and appearance through
available propgsuch as clothingplastic surgery, dietingpositioning the body in a more

flatteringmannerp r changi ng one’ s ueanfodahlé situathsallv i o r
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comparison, gychological management can be a-dektcted pep talk that reassures seieof

selfworth, as demonstrated by the women from the body posiiswementhat reassure

themselves of their worthiness, desirability, happiness, love and acceptance of theiBuatyies.
management i s demonstrated 18hinviiclosdeyrgvenedtipa nd a’
as young as five years old she was obsessed with looking making herself appear more flattering

by holding her stomach in until it hurt. She now rejects the idea that women have to modify their
appearance and find the besgl@s and outfits to appear more flattering and desirable to others.

Di scussing women’ s physiJm@nylLesrguesttebynent o f
denying bodily appetite, dieti ngt irPauséyWykest o Kk e
and Murray 89). Individuals remain closeted by not disclosing information to others about their
bodies and their experiences and deal with it on their own, concealing the hurt and shame about
their body size and experiences, their inability to find clothasfithaealth conditions
commonly associated with nerormative bodies, and ridicule from others for being fat (Patisé
al 17).Developing the metaphor of the closet, Michael Brown (2000) and Diana Fuss (1991)
make similar claims that individuals can b®hbin and out of the closet simultaneously,
women who are thin also engage in invisible body modification practices, such as excessive
dieting and eating disorderBo quote Pauseét al.(2014) the less visible practices of body
modification that rema closeted include eating, exercising, purging and surgical practices:
“binging, compul sive exercising, using | axati
of foods and the self, calorie counting, measuring body parts, calculating Body Mass«Iri
(17).Regardl ess of an individual ' s thinness, the
and view their body as such due to the images prevalent across mass media of beautiful and

happy thin women.
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Through sharing stories and images ofrte&periences with eating disorders and their

journeys through recovery, body positive advocates demonstrate the effects that the normalcy of
thinness has on women, which is reinforced and perpetuated throughout mass media. In the
caption of figures, whic h depi cts the before and after phot
anorexia, she identifies magazine and television images of detox diets, photoshopped women,
cosmetic surgery, and images of beautiful and happy people who were always thin as &tctors th
contributed to her eating disorder. Acknowledging the influence the mass media has had on her
seltimage and hatred towards her own body, @bodyposipanda uses her platform to extend an
awareness of t he s ocgeleimagdtoother fonandmfiguees on wo men
@bodyposipanda states:

the majority of bodies shown in the media remain super posed, super Photo shopped, and

super unattainable for most of us flawed, normal folk. And since all we see being

celebrated is the most flattering angles adless figures, we start to see ourselves as

wrong. We see our belly rolls as ugly. We see our cellulite as sinful. We see ourselves as

worth less, the less we look like the pages of our magazines or the beauties on our screens.
It is evident that @bodysipanda attempts to create an understanding of where the negative
thoughts women have about their appearances are coming from and helpsréedine that
mainstream representations of women are unrealistic and should not be held as an example of
what women should aspire to look like. It becomes evident that through repeated messages that
normalize thinness and encourage dieting, women are guided down a dangerous pathway of self

hatred and body modification practices.

61



Fig. 4 Side-by-side photographs wearing a bikini; Photograph by @bodyposipanda; 9 March 2016; Instagram, Inc.

In the caption below a sie®y-side photo of her living with and recovering from
anorexia, @Chooselifewarrior (see fig. 46) states her disgust by wesghtdgoorations who
promise health and beauty through weight loss, relating to her own experiences with body
modification due to beauty ideals:
The weight loss companies will roll out another campaign of juice cleanses and promises
that you're whole life Wil be a sparkly safe happiness if only you were smaller. Truth is
here on the left is me at 18, | desperately wanted to be beautiful, be everything | "never
was". | was tortured with the idea that | was disgusting, fat and on the regular | threw up, |
exacised till | passed out and | punished my body for not being perfect. Right is me this
year more secure, confident, happy and want
is a fine line between dieting and eating disorders and the most common tasKdac

triggering an eating disorder or relapsing into a past one is dieting. | don't care if you've
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lost weight. | care about your mental health and my transformation is as simple and
beautiful as this.
As illustrated by body positesadvocatesuch as @odyposipanda (see fig),
@chooselifewarrior (see fi¢), and @anastasiaamour (see Tig.images of ideal beautyave
deepseateceffectson female viewers, often leading to obsessive body modifications practices in

order to achieve ideal beauty.

Fig. 5 Side-by-side photos living with and recovering from an eating disorder; Photograph by @bodyposipanda;
16 January 2016; Instagram, Inc.
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Fig. 6 Side-by-side photos of her while living with (left) and rec  overing from an eating disorder (right);

Photograph by @chooselifewarrior; 18 February 2016; Instagram, Inc.

Fig. 7 Before and afterrecovery; Photograph by @Anastasiaamour23 Feb2016 Instagram, Inc.

64



In addition tothe copious aountsof dieting advertisements encouraging women to lose
weight, ftness advertisement®ntribute to this narrative lgommunicatng exercie to women
as a means to lose weight rather ttmmaintain spirituglmenta) and physicahealth Through
ther commentsmembersuch as @biggalyoga, @mynameisjessamyn, and @glitterandlazers
note that they are content with their bodies and do not practiceoy@gaage in physical
activity as a means to lose weight, but rather to become stronger and maintairetital and
spiritual healthAs an example@biggalyoga advocates facchange in societies perception of
exercise through her caption on figl@ whichstates:
I've consistently advocated to just do active things just for the enjoyment of it, and not
have to obsess about how many pounds you've lost. The more you obsess, the more
expectation you put on yourself. That if you didn't do your physical activity something
extremely bad will happen to you. Don't worry you'll be fine! You don't need to beat
yourself up about it. Those extra pounds are okay! Be content with your body whether you
have time for physical activities or life has to happen. We all have complicated lives. When
you know you have the drive and time come back to it and be appreciaywersélf.
This practice challenges the dominant view that women should participatercise classes and
maintain their own workout program in order to lose weight rather than as a means to
maintaining a healthy lifestyl®©therbody positive advocatesldress the pressure women feel
to diet and exercise in order to lose weight.
Through the documentation of their yoga practmed fithess routines body positive
advocatesre challenginghe very limited representations of yoga bodies and fit bodidin t
mediathat perpetuate the myth that fat bodies are lazy and incapable of physical.activity

Through the documentation of their exercise routines, @biggalyoga, @mynameisjessamyn, and
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@glitterandlazers demonstrate that larger bodies are strong and bbackés that are capable
of moving in the same, or similar, ways that thin bodies do. For example, @Glitterandlazers
partially uses helinstagram account as a fitness inspirational (fitspo) account for larger bodies,
posting images of herself while outfarun (see fig8), or practicing yoga (see fig).
Throughout the body positive movement there is also a prevalence of yoga accounts run by fat
women who want to demonstrate the abilities of larger bodies. These fat yogis include women
such as @biggabga and @mynameisjessamyn who post distant, full body images of their
partially clothed bodies in a variety of challenging yoga positions that demonstrate their strength
and flexibility, some of which include: balancing their bodies on their hands (s&é€)fig
balancing on their buttocks and reaching forward to touch their toes (se®)fignd,
headstands doing the front splits (see f).dr side splits (see fid.3).

The traditional image of the physically active women is one of awiite woman,
wearing sports brasank topsand spandex shorts leggings Advertisements for active wear
covet the thin body and exclude representations of larger women, excluding fat bodies from the
active arenalFat women are never presented in these adearéints due tthe stereotypes that
present fat bodies as inactilmdy modification practices that restriat women from revealing
their bodiesandfashionstandards thatxcluce fatwomen from wearing athletic clothing by not
providing sizes that wodlfit their bodiesAs a result, a contradiction emerges in whath f
women are relentlessly told they need to lose weight and yet goeovated withany options
when it comes to athletic wear that is required for them to engage in physical aciiitesgh
the documentation dheir yoga practiceand decision to wear yoga clothing that has typically
only been worn by thinner women and not seen as acceptable for fat bodigpositive

advocateprovidean alternativeand more inclusiveepresentadn of yoga bodes Many
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advocates push the boundaries even futtlg@vearingonly their bra and thog while practicing

yoga Wearing a sports bra while practicing yqgae figl3), @mynameisjessam\gtates:
| mean, I'm sure @mandukayoga didn't necdgspect someone with so many fat rolls
to get upside down in their sports bra. But the bra is cute and I'll wear it if | feel like it. |
don't give a fuck if my belly and back rolls are starring in the photo as a result. Because,
regardless of lightingnd clothing choices, those body parts are still present. And if | can't
accept them when my body is upside down practicing yoga, how the hell will | accept them
in other parts of my life?

These body positive advocate® unapologetic of their bodies aztmnfortable in their skin.

This is destabilizing for viewers who are not accustomed to seeing fat bodies exposed or wearing

clothing traditionally deemed appropriate for thin bodies.
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Fig. 8 Mid -run; Photograph by @glitterandlazers; 2 June 2016; Instagram, Inc.
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Fig. 10. Practicing yoga in a bikini, balancing on hands; Photograph by @bigdgoga; 3 June 2016; Instagram|nc.
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Fig. 11. Balancing on buttocks while extending arms upwards to touch toes; Photograph by @biggalyoga; 22 October
2015; Instagram, Inc.
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Fig. 12. Wearing lingerie while practicing yoga in a headstand; Photograph by @biggalyoga; 15 August 2015; Instagram,
Inc.

Fig. 13. Splits while in a headstand; Photograph by @mynameisjessamyn; 28 January 2016; Instagram, Inc.

When asked about their perceptiafigat bodies and their ability to move the

participants revealed dominant perceptions of fat bodies, believing fat bodies to have poor diets,
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lack exercise, and incapable of moving. When shown the images of the fat yogis the participants
felt thattheworen wer e “defying the odds” and were sul

particularly when it came to more complicated yoga moves. Participant E revealed:

| was i mpressed by the poses because |’ ve t
becaus | ' m not fl exi ble person or strong pers
handstands and stuff because | can’'t do t ha
chall enges ideas of what fat women are capa

yoga chicks doing those poses and stuff. And | think this is the crow or something which |
tried and its insanely hard, |l " ve tried son
times, and it definitely challenges the idea that to be strong or todogchdlor to be
graceful you have to be skinny or in shape.
that is very skinny and always on some kind of purge or cleanse, but when you do go to
yoga there are all shapes and sizes and men and stuffl tinen&.that they do represent a
different side of yoga and positions that are technically difficult really speaks to that.
Due to the dominant perceptions of fat bodies, the participants felt that the larger bodies
engaging in physical activity were defg the boundaries placed on larger bodies. Participants
went on to disclose that they would not be as equally impressed if it was a thinner body moving
in the same way. What made this impressive to the participants was that they were fat bodies that
werei n these positions. These iIimages challenged
inactive, do not eat well, are lazy, and incapable of moving in the same ways that thin bodies do.
As demonstrated by the lack of athletic wear for larger bodiegashion industry has
had a history of excluding fat models and not

clothing is meant to show off the body, which often tirmesludes larger bodies as the clothing
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is neither functional nor comfortable for larderdies, making them aware of their bodies non
conformity. As a result of thexclusion from this area of life women are denied subjectivity.
Quoting Sedgwick, Kristjannson argues that *“f
the ‘priofals udkejneatltli‘rvity under capitalism: ther
mo n e y qtain Pausget al.10). The disappearance of fat women from the fashion industry
perpetuates the idea that fat women cannot wear the same clothing that thin woarssh oaist
engage in body modification practices to hide their bodies. By telling fat women that they need
to hide their bodies and wear clothing that makes them appear smaller, fat bodies are not allowed
the same opportunities to express themseiwnesdeelop their subjectivitieghrough clothing.
As a result othe denial of fat women to thall accesf fashion including sexier andhore
eroticized clothing, fabodiesare established as less desirable than thin badesre forced to
conform to andeal body size in order to express themselves through clothing

In response to their exclusion from the fashion industry both Wsaatl physically,
body positie advocatearewearing sexy, fashionable, chic, and edgy clothing that traditionally
hasbeend e e me d “ i nappr op randgposengimégesrto theinpafiles bodi es
encouraging women to rejesocial normsaround thdashionng of the body.This is
accomplished through engaging in mainstream fashion trends, reclaiming the bikini and
chd | enging norms around the “Dbikini boHay”, and
fashion bloggerssuch as@glitterandlazerschallenge these norms throughitivated profiles
thatdepict their mainstream sense of style that has been madebé#irough plus sized
clothing companieand popular clothing companies such as Forever XXI that have begun
carrying plus sized clothing. Otheodly positive advocatesho engage in similar practices, such

as @thechristinechedéefig. 14), address whas considered appropriate clothing for fat women
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to wear.Through a selfie wearing a red crop top and black tight jedosg witha
corresponding captioshe expresses hdisregardf theapprovalfrom otheroverhow she
chooses teelf-presenthroughclothing refusing to friends, family, and the media dictate what

is appropriate for her to wear.

Fig. 14. Mirror selfie in change room; Photograph by @thechristinecho; 31 January 2016; Instagram, Inc.

Another popular trend occumg within the body positive movement is the use of selfies
by body positive advocatéde challenge assumptions of what one must look like in order to be
able to wear a bikini. Women diet and exercis
for thesummer. Women who do not meet the ideal opt out of wearing a bikini and instead wear a
full body swimsuit and cover their bodies with wraps and clottibingwing on her own

experiences, @bodyposipandiieesgsthe dieting that women engage in out of feBihow

73



they will appearinabikims a result of the very |l imiting r
throughout mass med(aeeFig.17):
| have wasted every summer of my adult life sweating and starving to achieve that vision.
Telling myself | didn'tdeserve the joys of summer if | didn't look like that image of bikini
perfection we're all taught to aim for. Torturing myself under the scrutinizing gaze of the
size too small swimsuit. But no matter how many times | yegdack down to that bikini
weight, | was never good enough. | was never happy. There was always a flaw to find, a
problem area to tone, a dimple to zoom in on or a roll to obsess over. This summer my
fabulousness is overflowing in that swimsuit, and | am finally happy in my body. t neve
needed to lose anything except my brainwashed ideas about 'perfect’ bodies.
The notion of the “beach body” is socially <co
exclude those whose bodies do notbhoeileteett t he
caption offigure 16, @yourstruelymellyp r oc | ai ms t hat all women of v
b o d y ” addremsesidobsessionvomen feel tavork towards having a bikini bodyour only
goal all spring and summer is to get and mairgagertain kind of body in order to enjoy our
summet. Body positive advocates reject the pressure to conform to these ideals and post images
of themselves wearing bikinis that expose their lumps, cellulite, stretch marks, and fat rolls in
ordertochallege t hese norms associated with the “bik
accompanied captions they encourage women to disregard societal rules that fat bodies must
wear figure flattering one pieces, and encourage them to ignore the inevitable negativase
fat women will receive for not conformirgpcietalstandards. For example, @chooselifewarrior
posted a distant full body photo wearing a bikini and used her captions to address hegemonic

ideol ogies around the * bi dnireneive forovebyng bikinsand t h e
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exposing their bodies (see fith). Additionally, @glitterandlazers posts multiple distant full

body photos in bikinis with inspirational quotes encouraging women to wear what they feel
comfortable in rather than avoidjrctlothing that society deems unacceptable for fat bodies (see
fig. 18). These images are encouraging for women as they inspire them to stop comparing their
bodies to others and letting society dictate what they can wear, how they can wear it, and when
they can wear it. Women should not have to live with feeling pressured into dieting or not being
able to splash around in a bikini at the beach. Interestingly, following from the participant
interviews it became apparent that because it is not commonplaeettat women embracing

their bodies and defying societal expectationthis way most participants immediately viewed
these images and these women as ultimately advocating for something having to do with
women’s rights. | n mapkntsrevgalettteir avn engraned beliafthato n, p

fat women should cover their bodies or wearmsuits that appeal to their body type.
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Fig. 15. Outdoors in a bikini; Photograph by @chooselifewarrior; 28 February 2016; Instagram|nc.
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Fig. 16. Sideby-side photos wearing a red swimsuit; Photograph by @yourstruelymelly; 14 July 2016; Instagram, Inc.

e



Fig. 17. Three sideby-side photos of her in a swimsuit; Photograph by @bodyposipand@7 May 2015; Instagram, Inc.
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Fig. 18. In a bikini by the pool; Photograph by @glitterandlazers; 10 July 2016; Instagram, Inc.

Larger women are expected to practice body managdmeraveringtheir bodiedo
hide their fat an@ppear thinner in order to reduce their visibiktyd hide their flawslro appear
thinner and ‘reap the benefits (@Ewanlis®)eomeo dy hi
practice bodymanagement bgontorting their bodies and changing their posisito show their
bodies in a more flattering wagurchasing body slimming corsets and slips, wearing flattering
colours that make o0 n dngdothingtioaycovarp theer bodiessana | | e r
tugging at and puihg down clothing to conceal éir bodies—physically holding in a concealing
the female bodyBody positive membersuch as @micahh_grace, @biggalyoga,
@mynameisjessamyn, @bodyposipand#&eghristinacho, @yourtruelymelly,

@anastasiaamogpnfrontdominantideologiesand narrativeof heterodesire thatrecentral to
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neoliberal capitalisnby posting provocative photos in either lingerie or in the nude to destabilize

the conventional norms that exclude fat bodies from desirafdiliy majority of the photos of

feminist nudist@micahh_gree are mierange to ugclose photos of her posing erotically in

lingerie, bikinis, or in the nudgseelist of figures34-8). In a photo of her nude body with her

back to the camer@eefig.19s he procl ai ms: “Back fatkay rol | s,
wi t h a Bylrevaaling thetr fiude bodies body positive advocatesising their bodies to

stand in oppositionf the dominant narratives of desire that hold fat bodies as deviant and

undesirable, demonstrating that fat bodies are desirabledbadd worthy of visibility.

Fig. 19. Nude with her back to the camera; Photograph by @micahh_gracee; Accessed 19 July 2016; Instagram, Inc.

In a similar vein, @mynameisjessamyn posted a distant full elfig doing a forward

lunge with one arm to the ceiling and the other arm to the floor in the nude witbcstarsg
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hernipples and vagingseefig. 20). The image overall reads as a celebration of her body. The
caption exempliesher acceptance of her body in its natutates
I'm fat. In spite of my regular #core workouts, | have a belly that just won't quit. I'm sure if
| restricted my diet and or bothered to give even an iota of a fuck about the topic, | could
shrink my belly. But nah, I'm good. Also, my breasts slagugh | think that has less to do
with being fat and more to do with the fact that I'm human.
Through embracing their nude, natural bodies these women refute regulations placed on
women’ s bodies t o madémbarraskedyntheif appearamsamdasuggestul and

they undertake the work of sefhprovement.

Fig. 20. Nude full body shot in a forward lunge; Photograph by @mynameisjessamyn; 28 January 2016; Instagram, Inc.

Attempting to articulate their visceral feelings ofglist, the participants discussed what
is considered appropriate clothing for women to wear, and how much skin is acceptable to
expose depending on the body size. The larger the women were and the fewer clothes they had

on, the more uncomfortable the pagants were. Exemplifying the regulation and control over
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women’'s bodies, the participants revealed tha
body size and should work to hide their bodies beneath clothing in order to appear smaller, avoid
socialrepercussions, and reflect closer the ideals of femininity. Although participant D follows
the bodypositive movement onlinshe discussed the sense of shock she initially experienced
when she first encountered t hhe badypasgiatgthing!® Wh e n
think | was kind of shocked. Sometimes right at the beginning to see people showing off parts of
their body that would normally be hidden”. Ho
movement for approximately® months th@hotos are no longer as shocking to her.
Participant E reported that what made the images difficult for her to acastitav she is
not accustomed to seeing fat bodies revealed in this manner, and that created a tension for her:
In terms of the beauty m you know | ' m not accustomed to
open and uncovered publicly just because it
|l i ke a moment of shock seeing a body you’'re
seeingfatrod i n the media. You' re not supposed t
As discussed earlier, fat women practice body management, covering their bodies and engaging
in practices to appear thinner. They are to appear smaller and reduce their visdiilitydies
are to remain controlled and to see them out of control disrupts the dominant discourses of what
bodies are acceptable or unacceptable.
Many participants noted that what added to their discomfort when viewing the images
was the positioningohte s e women’' s bodies, whether it was
with their legs spread open, or posing nude in front of the camera, the participants felt that the

way the women were presenting themselves was unacceptable for social media. These non

normative bodies are not desirable according to heteronormative standards of beauty and
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femininty. Devel oping this idea that women’s bodies

felt that these women should wear clothing appropriate to their bodyPsigecipant A stated:
Okayt here’ s some pictures in here that

think that that's | ike bad at al/l [ ...]

negatively [ ..] but it salspecddperadd ybac auwms ¢

It s |i ke any person, I f they’re in a

m

yes.

l'ts more about what they’'re wearing and

bigger like them butdresseccne | vy and not exposed |i ke

negatively. The reason | think negatively

more negative[ .] But then there are some

thewayandhowunuc h, and the way that they show

their ass out. But that's anyone. If a random skinny girl was doing that | would be like what

the heck! N o, [ would be | i ke what ar e

t hey

Participant A continued to state that women have to wear clothing appropriate to their body size:

|l think that you have to wear things suitahb
that's inappropriate to wear regardless of who you are. Iwodldn be posti ng

that on Instagram for the world to see. Not wearing anything. It doesn't matter who it is.

(@mynamei sjessamyn). This one too. The
to be posted. Not because of her size Hike look at it! Like yogis don't post a picture in
a thong like that.
Participants A revealed that she would screenshot the images and send them to a friend,
criticizing the photo and poking fun at

women being talked about in a negative way was higher than them being talked about in a
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positive way.

Other participants contributed their discomfort to a rejection of the nude female body.
The female nudity prevalent across the body positive accodatsesefor the study disrupted
the private/public duality of the body. The participants found these women to be exposing too
much of their bodies and showing too much skin in these photos. They believe that exposing the
nude female body is inappropriate Pt i ci pant C stated: “1 just pe
idea of naked women. Thebpdypositvanaaodates idages Vvidlated i k e
the traditional representations of the controlled and contained female Nude. The participants felt
that thevery private images of o me bhodies should not be on display for friends, family, and
strangers to see. The participants concluded that they do not see these body positive advocates as
embracing their sexuality through the images of the nudee®addany participants suggested
that if women were engaging in activities such as these, where they pose provocatively,
seductively, in inappropriate positions, or expose their bodies, then they would think the woman
is promiscuous and using their profite attention. The participants classified practices where
women pose nude or in a provocative way on Instagram as narcissistic, attention seeking, and
leads them to question their intentions. Some participants went as far as to label women who
engagein hose practices as “ sl ut ghefemaldodysstcoandal ous
remain private.

Developing on the idea of acceptable gelsentation, many participants felt that online
spaces were inappropriate places for women to be exposintpdheds. Participants explained
what they thought was “acceptable” to post on

women were posting were unacceptable. Participant A stated:

84



|l would | ook at a picture | i kuewholdnligenottean d |

post pictures like that on the Internet because the Internet is forever. That's your body; you

ud

Sshouldn't want to be showing it I|ike that.

for all of t hese vy eraelflke thah Estnot heo size thed'sncausinge x p

the Iissues i1Iit’s that she’s nude on the In
Drawing on this notion of what is and is not appropriate to post online, the participant was asked
to develop further what she considered to be appropmaatient for social media platforms:

Pictures of yourself, your friends, going out, going on vacation, hanging out, maybe being

0s

t e

at school. Things I|ike that.. | wouldn’t pos

just not for the public to see. | ttk why are they posting this? What is the point? And |

think they re a |ittle scandalous. You can

Participant A disagreed that the body positive advocates are embracing their sexuality, and
believed they should do thatmmivate.

Wo me n’ s bsondltanecuslysseer as sacred, pure, and private while at the same
time are sexualized and objectified throughout mass media to sell consumer products and satisfy
the male gaze. As a result men and women are taughttovievewo’ s bodi es as s
and women are taught to display their bodies as objeasn#kadictionremerge during the
study,in which women areonditioned to treaheir bodies sobjects for the consumption of
men, while at the same time being cenuthed for exploring and embracing their own sexuality.

As a result, when women post sexualized images of their own bodies to social media platforms
they are judged harshly by both men and women for doing so. An irony emerges whereby
women want to empowetlter women, but then judge women harshly when they do things for

themselvesindexplore experience, andaim their own sexuality. They are expected to remain
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sacred, controlled, quiet, and small. Therefore, the identities that individuals performadn soci
media must adhete the conventions of gendexs well ado the standardand structures
inherent on the platform that establish what is acceptable to post. According to the participants,
images from social gatherings, vacations, and selfies werptabteas long as the subject of
the photo was clothed and not posing in a seductive way. Users must also adhere to the aesthetic
of I nstagram, “that filtered, shadowed, sharp
way of seeing lifethrough | ens” that has changed the way peé
others (Swant, 2015). Due to these posting standards, when controversial images such as these
appear orthe newsfeed or popular pagfeeydisruptusers viewing practicebreaking their
attention as they scroll through images.

However, despite the participants reliance on discussions of public/private images and
femalesexuality, many participants found the visibilitytbE nude thin bog asacceptable,
leading to the conclusion thatlue ss a woman’s body reflects as
beauty than they should not be sharing images of their bodies within the public sphere. Although
participants stated that they were uncomfortable with the body positive images because they ar
too revealing, they later admitted to following the fithess and yoga accounts of thin women on
Instagram. When asked if they took issue with the clothing choices of thin women, all
participants stated that they had never been bothered by their cldtbingdespitéeir
similar clothingoptions §ports bras, shorts, and underwear}he fabody positive advocatet
became clear that what the participants were uncomfortable with, despite their claims that it was
the lack of clothing regardless ofdhpsize, was the body size of the body positive advocates.

The participants were uncomfortable seeing fat bodies unclothed and in provocative positions.
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Their distaste for th&at yogis practicing yogalaiming their poses were t@oovocative for
socialmedia, stems from the idea that fat bodies are not worthy of heterosexual desire.
The difference however, between the revealing images of the thin woman and the fat
woman is that the participants would not associate thin bodies as practicing agereynang c
empowerment. Women have become so accustomed to seeing fat bodies covered up that they do
not see their nude bodies as erotic as they would a thin body, but rather align it with activist
intentions. Drawing on the image of @chooselifewarrior, pigdnt G stated:
| almost feel like when someone sees a standard image of a skinny model girl in a bikini
you thinks he’s a slut and want attention.
you think it’s somet hi n gvitytWhendyou lookiatthe twgpi r | p o
pictures you’'ll like "ok fuck her she’s a s
she’'s trying to raise awareness or somethin
girl they think she wants attentionandiSsd oe” . They don't take her
positivity.
Due to theconstant policing of fat bodies and tview that it is unacceptable for fat women to
wear a bikini or show their skin, when a women chetsevear revealing clothes or
inappropriate lothing for her body it is assumed that she is doing it for activist purposésr
than wearing what she likes and makes her comfortable.
Participant B believed that fat women who expose their bodies are empowering versus

thin women who appear nude social media:

I f eel l i ke 1it’”s more of a political statenmn
because it’s |ike they have a purpose that
wrong reasons” | don't kwiongweasohs bécauseo ul d even
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everyone has their reasons, but for me | think that's really empowering. Whereas some girl
who is classically hot and only takes pictures of her covering just her pictures and

captioning them with an autr’elleivieentt lcaotmmenrte

intent and how much respect | have for you
the male gaze but then it’s |ike... they’'re
judge and say their conditioniswrag or ri ght, its neither here
at that point [ ..] personally | don't [|ike i

This statement exemplifies the privilege thin bodies experience as the coveted ideal and desirable
body. The female participants viewed fat bodies as undesirable and unable to be eroticized and
sexualized in the same way that thin bodies are. Participant D developed this thought by stating
that she would find thin wome mseekngvemsussrgtingr ev e a
to change the conversation in any way”. Again
types of bodies that are worthy of heterosexual desire according to heteropatriarchal ablest
ideologies. The framing of fat bodies as (@ib)ed comes to represent those bodies as lacking,
sad, out of control, and undesirable. For these participants the fat body is desexualized and
therefore cannot bdewedas’ s| ut t y” , pr oimihessamewayshat thinbodiesr ot i ¢
can

Throughaut thevisual and textual analysis, as well as through the participant interviews,
a tension emerged withthebody positivemovement Themovement appeared to only
empower othefemale viewers oadvocates who can directly identify with the represematan
display. The participants who supported the body positive moveandifund inspiration in the
photos and messages were only those women who could relatetpén@nces of the body

positive advocatedVhile body positive advocates addressedriflaence of popular
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representations of women on the female psyche, they fail to acknowledge that these affects are
felt by women of all body shapes and sizes, regardless of thinness. These findings are a result of
the movement' ' s f aidfvanyiegbaodpsizesevhoferishe effectswideaetyn
ideals, as well as through their body positive narratives that put thin women down while trying to
promote fat women. Thiailure of the movement to accept women of all body shapesiaesi
erases thexperiences of thinner women tleg with a negative selfimageinflicted by beauty
ideals.Furthermore, the abrasiveness of the photos worked to distant viewers from the
movement and move away from accepting the bodies on display, working againstritienste
of the advocates. The way the advocates chosetoslpr esent wor ked to furt
bodies by viewers who found the images disturbing.

Women have to be able to share a common experience with thgbsitiye advocates
in order to feeh sense of belonging and acceptance that they otherwise would not receive in
their daily lives. This was exemplified through the responses of thalselified fat participants
in the study who claimed to have shared similar experiences with the abandtincorporated
their inspirational messages into their daily liearticipants stated that seeing these body
positive members love themselves regardless of what society is telling them inspired them and
made them feel more accepting of theim bodes They imagesre very affectivén that they
elicit a | ot of skeleneajeandgeatesaaltiooruot supportarid sonreetion
in relation to the shared bodily experiend&en asked how the images made the participants
feel in relationto their own body image, those who were of a heaviersetaled thathey felt
empowered and understood.eTimages made the participants rethink the way theypsetent
and wish to change the way they think about their own bodies in order to phessase

confidence and selbve that the advocates emitted.
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However, while striving to promote sdtive and the acceptance of fat bodies, these
women ignore the experiences of varying body types, segmenting the female population and
pinning women agast each other. As mentioned early in the study, there has been an ongoing
debate amongst the body positive advocates regarding who the movement is supposed to include.
Many advocates felt that by incorporating thin women into the body positive nartarases
the very different experiences of fat women. Advocates believe the movement has moved too
away from its origins in fat activisnuring this process the advocates come to ignore the very
real experiences of thin women who suffer just as harsbiy the pressures to conform to ideal
beauty. In the comments below their photos, body positive advocates such as
@mynameisjessamyn explicitly discriminate against thinner bodies, reenactiregyhedy
shaming they reject. In the caption of figure 5,dgample, @mynameisjessamyn polices and
scrutinizes the bodies of thinner women, claiming their bodies to be unrealistic and the product
of rigorous dieting and cosmetic surgery. Noticing tRasticipant F questioned the intentions of
the movement:

tseems | i ke she’s doing a |ittle bit of pol

this positive body i mage stuff but then say

you'  re under the age of 18 andetdndhawmaa pi ct
plastic surgeon on deck?”. It seems kind of
interested in her personality. | find her to be a bit aggressive and to be honest it gives me
anxiety. Reading the commentlsnamediveé eomaese 1 e al
crashing down because [she is] trying to be a voice for women and be a voice for the

margins essentially, but then [she does] this thing where [she makes] a general comment

about all [women].
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Whether or not there is any truth or valydib this statementhin womenfeel the effects of

societal ideals of female beauty on their psychesarfier the sameonflicting feelings and self

hatred towardgheir bodies that fat women d&/omen who occupy réig thin bodies experience

similar degees ofdiscrimination and hatthatlarger bodieslo. However, their experiences

come to be ignored because they are thintecdeforeclosely aligned withhe ideal. Reading

captions such as these turn women away from the movewilamtome to view thenovement

as not accepting and reflective of the experiences of all woizearesult, the effectiveness of

the movement is lost.

Participantslaborated on their feelings tithe movement only promoted the acceptance

of larger bodies and excluded wonwrall body shapes and siz&ghen asked if she normally

associates body positivity with only promoting the acceptance of larger bodies, Participant G

stated:
| think stuff like that is tricky because with anybody, any sort of thing, whether it is body
positivity or colour, it seems like the alternative is sucky. As someone who has always
been super skinny my whole | ife even back i
chicken | egs!!”, Ilike I would al wayas wear s
l ight to the alternative getting made fun o
everybody is beautiful and everyone has insecurities, instead of secluding different things.
We are all girls and we all want to feel good.

As a thin woman, partipant G revealed that she would like to see really thin women represented

within the body positivity movement. Since childhg®articipant G has struggled with bullying

as a result of occupying a very thin body size. She believes it would be benefigrahfien
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like her to be able to connect with others who look like her and who have had the same
experiences.

Furthermore, the participants were shocked and disturbed by these images. The decision
made bylarger women to photograph their bodies in tbdenor partially nude is
unconventional, and therefore the participants were not accustomed to seeing larger bodies
revealed in this mannddowever the intentions of the advocates may be to disrupt viewing
process and shock Instagram viewers into lookindpeir bodies, gaining visibility that they did
nat have before, ankdoping that byshowingviewersshocking imagesf their bodiest will
desensitize individuals to fat bodje®rmalizing and contributing to the acceptance of fat
bodies.However, thanterviews revealed that this was nofact how consumers of the images
were responding. The participants were instead shocked and disgusteéd by the® cbadies ' s
and felt that the advocates should not be exposing their bdtieg thought the bodyositive
advocates were exposing too much of their bodibs.messages were decoding by the
participants differently than were expected, amahe participants did naiccept the inherent
message of the body positive movemaerttich is to love all bodiesf any shapes or sizes.
Insteadparticipantaused their bodies as a point of comparjssmmparingheir bodies to the
bodies of the advocates and feelihgnkful andoetter about their own seilihage thdess they
resembld theadvocatedodies.Therefore thevisibility of fat bodies can serve to reinforce
dominant ideologies of body size, bodily hair, and bodily fluids. The depictions of natural
femininity prevalent across the body positive movement can work to reinforce rather than change
dominant ideabgies of beauty in the eyes of viawe

Many participants claimed to be unaffected by this movement. For example, participant E

stated:
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| don't really get a lot of my validation of my body from comments from strangers because
it doesn'treally meananytn g t o me . I don't mean to say t
expectations and stuff but 1t’'s not necessa
the value for other peopl tag#afiyalirbddystanglardsi ked p
and stuff lile that, and | really like thathasha g, but i t’s not necessa
participate in.
Ot her participants stated that the i mages did
already do’ because t hes e hieoteersmedthacasthier i ences
bodied they did not feel right ‘“appropriating
| don't know because | don't really feel comfortable appropriating that as a woman who is
not fat. | have stretch marks but they don't really hotheme . | ' -conswicals apouts e | f
my stomach and | wouldn't photograph it, but then seeing this woman who looks happy
and strong it does kind of make me feel I i k
Initially expecting all women participating ihe study to be affected by beauty ideals, practice
body management, and share similar expeegricbecame apparent that the majority of women
instead could not relate to the experiences of the body positive advocates and did not feel the
same frustratin towards dominant capitalist ideologies of begugd therefardid not
internalize their messages in a positive way. Many participants felt that they should not
appropriate the experiences of fat bodies, as they have never inhabited a fat bodyhessile o
felt a sense of relief that they did not look like the bodies on display.
Narratives of empowerment and consciousness raising appeared throughout the study and
participants experienced a heightened awareness of, and outrage to, gender norms and

expectations. However, participants admitted the limitations of their feminist politics as they
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confidently conformed to and embraced societal expectations of feminfhile it was

anticipated that women would feel a sense of frustration at the comtcblar e gul at i on of
bodies around societal norms of shaving and menstruating, many women embraced the dominant
ideology of hairlessness and menstruation as dirty. The participants claimed to be content with

the body management practices aittirobt see a good enougheason to modify their

behaviours. For many participants it would not be worth the scrutiny from their social circles.

While body positive activists do receive positive reinforcement, it becomes evident when
looking at the captions and coment section of the advocates receive a lot of negative feedback
and commentary from body shamers who criticize and attack their appearances. In response,
some of the advocates have used the captions underneath their photos to address the body
shamers. Pécipants during the study picked up on this activity and felt that the way in which
the advocates would attack body shamers in real life or online conveyed a sense of insecurity.
This led the participants to question how much of the advocates identtiagparformance
rather than a true reflection of how these women feel. They felt as though maybe these women
were not as positive about their appearance as they led on to be. However, other participants felt
that these acts were necessary for the seairitye women within the body positive movement,
as other members can be made aware of body shamers and block any contact with them to avoid
future harassment.

Participant B stated that willingness of these advocates to stand in for a community and
shae their experiences and bodies with their viewers regardless of the negative reception that
they receive is what makes this movement really meaningful:

Ok say you're |ike posting some fitness pho

going to wrte that's derogatory... like, put some clothes on slut! Something really stupid
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that has no merit. But with something I ike
comments: “fat bitch! Put some cl othes on!
roomfor bullying and being derogatory. | think that's another tenet that makes it so brave,
courageous and meaningful. Rather than you just posting something with you and your tea,
like nobody cares.
Participants felt that it would be appropriate to resporiabtly shamers as long as the situation
was handled in an educational manner. Attacking body shamers is not the best response, because
it further creates an ‘us versus them’ ment al
Individual who are ill imformed and do not know any better should be made aware of how what
they say and do affects others and that it is a learned disgust. In doing so, these advocates would
create an awareness of the societal influences derteebodywithin body shamers, an
perhaps lead them to rethifdaving hateful comment othersimages.
Concluding the interviews, 12 of the 13 participants said they would never post body
positive content in fear of social repercussions. Participants stated that they would reticer pra
body positivity on social media and take on an active role within the movement, including
posting selfies and captions addressing these issues, hash tag their photos, or follow any of these
accounts. Some participants even said they would unfolleva¢bounts and talk about them
negatively to their friends. The reason for this was because they feel the need to please other
people through social media and to construct the best version of their selves. The participants
consider greatly how they appédartheir viewers. They cover up their bodies or anything they
can be scrutinized for and only post flattering photos, which are then filtered to smooth the
image over and even out their complexion. Many women noted past experiences where they

posted image® Instagram where they obsessed over their appearance, going back at a later time
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to delete the photos. Even though the partici
photos they said that they did not believe that their viewers actuallghh they looked good
and believed that noticed their flaws. Participants stated that they filter their images to fit with
the aesthetic of Instagram and smooth over their images for a sharper and more flawless look. As
long as it's a trend and does nasp the boundaries too much then it is acceptable. Showing a
side that people never see throughout popular culture and mass media is difficult to do.

The body positive movement challenges culturally dominant views of the body and turns
them on their head8ody positive activists demonstrates through visual and textual self
presentation that fat bodies are physically capable and desirable bodies that deserve acceptance
and recognition from society, regardless of the size of their body. These women &naipgree
space where their bodies have previously lacked representation and are getting images of
alternative, real bodies, out to the public to normalize fat bodies. In addition, the movement also
calls attention to the inability to accomplish ideal lgatlihe system is set up so that women can
never achieve ideal femininity and have to direct their attention towards performing bodywork.
Women reveal the effects of their weight loss, including stretched and sagging skin, which has
led them to lose selsteem and happinessll in the name of achieving beauty. This calls out
the fact that women are lied to when they are told they will be happy once achieving the beauty
ideal. The beauty ideal remains unachievable so that women are continuously ruled by the
bodies and thus controlled. Discourses of pow
reducing them to their physical bodies and bo
the mind. These women want to revolt, subvert, and do away with liegemonic and

conventional views of the female body.
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The women who identify with the body positive movement challenge ideologies around
body shape and size, baring their bodies in their natural form for the world to see. The hopes of
these women are thhy representing and making visible different body shapes and sizes in a
society that predominantly covets the thin body, individuals will become accustomed to seeing
these bodies included and become more accepting of them. Furthermore, by sharitagiteeir s
and providing images of the female body that others can relate to, it can provide women with
support and help them negotiate their own images of the self and encourage theipressetf
more authenticallyHowever, through participant interviewtdecame apparent that the
increased visibility of the advocates roonforming bodies can serve to reinforce dominant
ideologies of the body within the viewers, rather than change them in anpespjite the
narratives of selfove and acceptance of &lbdies, the female participants interviewed in this
study experienced nonverbal and visceral feelings of disgust when engaging with the content
from the body positive accountslowever, despite their awareness of the pressures placed on
women to confornto unrealistic ideals of beauty, most participants embraced the standards of
beauty, demonstrating the societal i nfl uence
participants understood the reasons why women are using their platforms to talk alesut iss
related to women’'s bodies, and could themselyv
practices that the body positive movement addresses, the majority of participants were ultimately
shocked by the nudity of the movement and with seeing the faturadyered. The participants
were not accustomed to seeing fat bodies on display and as a result confronted their dominant
assumptions around the natural bd@gpresentations of natural depictions of the body can
develop stronger feelings of disgust diesttowards future neconforming bodies.

Furthermore, women who do not see their bodies represented among the body positive
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movement might move away from the movement due to their lack of representations and

acceptance of female bodies of different shamessizes.
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Chapter FiveNegotiating the Demarsdo Produce Smooth Skin

Through the images of the body positive members nude and exposed bodies, these
women take on the additional project of negotiating the demands to producé skinot
Discourses of beauty work to keep the female body under control and in a position of inferiority
by having women consumed by their bodies and constantly working to manage, maintain, and
control their bodies. Feeling insecure, women cover up ttreich marks, cellulite, wrinkles,
and sagging skin due to feelings of embarrassment. The cosmetic industry has benefitted off of
this insecurity, catering many products to women that claim to help reduce visible signs of
stretch marks, cellulite, agingp@ more. The prevalence of products and cosmetic surgeries
aimed at correcting these skin imperfections perpetuate the idea that if women have any of these
signs their bodies are ruined and they should feel embarrassed for not being as beautiful as their
flawless counterparts. In addition, members of the {pmiytive movement embrace other parts
of their bodies that are also shamed, including acne, eczema, stretch marks, cellulite, dimples,
wrinkles, sagging skin, scratches, scars, and bruises.

The body psitive agenda involves addressing imperfections of the skin, including
eczema, acne, stretch marks, cellulite, wrinkles, sagging skin, and many others. Addressing the

reality that women do not have smooth skin, @mynameisjessamyn posted a photo (&ge fig. 2
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with a caption that acknowledges the comments she receives from others regarding the
appearance of her skin:
Someone posted a comment a few days ago suggesting a solution to the dark shadows
under my armpits. When | saw that comment, | chuckled anggthou, * OH MY GOD,
THEY THINK | HAVE SHADOWY ARMPITS BUT REALLY I'M JUST
SHAMELESSLY HAI RY’ L eltrespeact a hurham'ssright to khave gnsl u p
exfoliate til the cows come home, but I'm not about ifaton't shave, my belly is always
a halfsecond away from hanging out of my pants, my elbows, knee caps, and inner thighs
are crisp as burned bacon, & | have stretch marks for days, week, probably years. Maybe |
have one stretch mark for every insult that's been hurled at me since | was old tenoug
wear a bra. It's certainly plausibiéso, fuck yeah. | really am a tiger who has earned her
stripes.
@mynameisjessamyn highlights societal expectations to have glowing, radiant, smooth skin, free
of stretch marks, acne, cellulite, hair, wrinklege @pots, and more. This is image of the
flawless, glowing, and radiant female body is the result of the market of insecurity developed by
advertising corporations looking to profit off of the insecurities of women.

Due to these corporate made insecesitwomen have learned to cover up their stretch
marks, cellulite, wrinkles, and sagging skin due to feelings of embarrassment and shame. The
cosmetic industry has benefitted off of this insecurity, catering many products to women that
claim to help reduceisible signs of stretch marks, cellulite, aging, and more. The prevalence of
products and cosmetic surgeries aimed at correcting these skin imperfections perpetuate the idea
that if women have any of these signs their bodies are ruined and they skbaldifarrassed

for not being as beautiful as their flawless counterparts. These ideologies are perpetuated by
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mass media representation of flawless, smooth, tanned, and hairless women. In a caption on a
photo of her wearing a bikini (see ) @bodypoganda calls for a change to these unrealistic
aspirations:
It's time for a change. We don't need to be surrounded by photographic lies that distort our
self imageand destroy ouself worth We can't keep believing that our purpose in life is to
emulate eme impossible beauty standard, one that doesn't even exist without the editor's
wand anyway. We're taught to aspire to a perfection that isn't real. That nobody should
have to measure themselves against. We are ready for that to change. So here's to lumpy
bumpy, cellulite, back roll, belly lovin' unedited imperfection. Here's to reality, and here's
to hoping that we start to see more of it.
Other women (such as @yourstrulymelly, @bodyposipanda, @anastasiaamour, @micahh_gra
@chooselifewarrior, @rupikat ) post upclose images of their bodies that display their stretch
marks, cellulite, rolls and dimples on their torsos, thighs, breasts, and arms in order to initiate a
conversation and end the associated stigma and gsamégs. 22, 25)n an upclose photo of
her stomach @micahh_grace proclaims, “flat be
are all beautiful. Bellies with rolls, with stretch marks, innie or outie belly buttons, with defined
muscle tone or with soft skin are all be&uti | " ( 284 €elldlite and stretch marks are often
viewed as the result of being overweight despite being a common occurrence in both men and

women of various sizes due to increases and decreases in weight or height.
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Fig. 21. Practicing yoga in a headstand with back facing the camera; Photograph by @mynameisjessamyriflov2015.
Instagram, Inc.

Fig.22. Chub Love; Photograph by @biggalyoga; 12 May 2015. Instagram, Inc.
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Fig. 23. Sideby-side photographs wearing a bikini; Photograph by @bodyposipanda; 9 November 2015; Instagram, Inc.
(e

Fig. 24. Love of bellies; Photograph by @micahh_gracee; Accessed 13 March 2016; Instagram, Inc.
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Fig. 25. Ode to bellies; Photograph by @chooselifewarrior; 1 January 2016; Instagram, Inc.

In addition, body positive advocates perform the routines of femininity in order to
demonstrate that ideal beauty does not come naturally, but is in fact cultindtezbjaires
labour on the part of the woman to achieve such beauty. Women manage their bodies on a daily
basis in order to achieve and benefit from ideal beauty. As part of what Butler would view as a
gender masquerade, @bloatedandalone4evr1993 makds thsilboutines of femininity
through selfies applying facemasks (seeZ®.andexfoliates(see fig.27) in order to remove
blackheads. Through this performance @bloatedandalone4evr1993 exposes the body work that
goes into performing femininity, whicim¢ludes modifying and cultivating a more desirable
appearance according to dominant beauty ideals. She is reclaimiegregléxposing the work
that goes into looking like a woman, and taking control of how she wants to present herself by

picking and chosing what aspects of femininity she wants to accept or reject.
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Fig. 26. Removing black heads; Photograph by @bloatedandalone4evr1993; 17 September 2016; Instagram, Inc
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Fig. 27. Nose mask; Photograph by @lbatedandalone4evr1993; 19 January 2016; Instagram, Inc.

Another body positive advocate, @anastasiaamour, addresses the demand for women to

be beautiful and poised at all times. In the caption below attage image of her red sweaty

face (see fig28) she encourages women to not feel ashamed of their bodies while exercising:
I f eel l i ke-fti heres'ss tplrirsceptnmnomnma where we f e
sexy and attractive while working out. And sure, sometimes wesdmetimes our
workoutsmake us feel like sexpots, and other times, whilst they're amazing... they leave us
a big, red, sweaty mess. AND THAT'S OKAY! |
|l turn when | exercise [ ..] | saw this as a
me! Nor does being sweaty [ ..] Il want to renm
‘attractive' during a workout.

The demands on the female body make it difficult to negotiate daily activities. In this case,

women are expected to engage in body moditiogbractices such as exercising in order to lose
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weight to remain thin. However, at the same time women are expected to be beautiful and
maintain their appearance, which can prevent many women from feeling comfortable engaging
in activities that could pentially interfere with their appearance. This exemplifies the way in
which women modify their behavior and avoid potentially uncomfortable situations and

activities in social settings.

Fig. 28. Postworkout selfie; Photograph by @Anastasiaamour; 28 January 2016; Instagram, Inc.

However, images that addressed cellulite, wrinkles, dimples, skin conditions, acne, and
more did not receive feelings of disgust from the participants. In comparison to the more
shocking photos prior to tee images, the participants were not shocked to see these parts of
women. When asked how these images of women’s
marks affect their own seifnage, most participants were moved, identified with the experiences

of the women, and accepted the images. These skin issues were not as repulsing to the
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participants who solely viewed the photos as an aesthetically pleasing photos Baetialpant

B

stated: “I1 actwually think teisareallysiceaandlieed! | y n

don't even think the st r eTheparticipantskesogrizedithresect f r

are issues that everyone suffers from, sharing personal stories of their own experiences as well as

family and friends experienseavith various skin issues.

Participants acknowledged the societal pressure to have smooth, unblemished, spotless,

and flawless skin and the affect that those norms have on their owmag#. Participant B

stated,

Il think it s Iljthinkdaproblemkile, as ienpurity, something tkat's to be
ashamed of. As someone with stretch marks | would probably wear some clothes

differently if | didn't have stretch marks. | would present myself differently if | felt like |

could, butlfeellikd can’'t because it’s an i1issue that
woul d pinpoint and call wugly. 1t’s so bad b
big thing with specifically the male gaze,
skin,you can cover that with clothes. But when
to be intimate with, i1it’s I|ike, *‘are you go
at these bodies and thinking * weloklkeya, you’
that Victoria Secret model ?’ There are so n
and don't have to |l ook Ii ke that and | i ke *
we | ive in this box wher e thasewommenbetausee our se
that's not what they l ook |ike either. I th
oh you get them because you re fatter. And
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are | i ke "how woul d ylikeaall of thdse percept®ris oftvhamar ks ?°’
should be even though none of them are routed in fact or proper knowledge.
The participants shared their experiences of feeling shame over their stretch marks, cellulite, and
acne, and felt e mp cepeaianefdocietal notms ® hawe smaotimana ' s
flawless skin and were excited by the potential of a movement such as this to work towards
changing the way women’'s bodies are thought a
The participants were accepting of what these women are duihigand community in
their shared experiences. Contemplating her a
Participant B wondered if her acceptance had to do with her own experiences with having stretch
marks:
But then again am | being biased in my owwihg stretch marks and wanting to accept
myself through her photo? | think also being able to see yourself mirrored in other people
is always important because that's where we get our worth from right. So if were only
looking to unattainable notions of heg then we are always going to hate ourselves.
Imagine models looked like that though? People wouldn't fucking hate themselves. People
woul dn't hate themselves and be | ike “well
everybody haghitt "so it’'s fine, ri
The participants felt that this movement provided a space for women to connect with others who
share the same experiences, and reach out to someone who has experienced the same skin issues.
Participants were surprised to see images of eczemads@6)fand acne (see figo) on
the users accounts, as they did not think body positivity included skin issues as well.
Participants I, who struggles with eczerfmaynd the image as well as the captions to be relatable

to the participant
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The photo of hehands with really bad eczema, | totally have eczema on my hands and it
looks just like that. And it was like, if | was still experiencing that and seeing that photo |
would be like ok... | feel comfortable here in this space... this person will unakrstan
something about me and that is also really important.

The participant identified with the body positive users experience of living with eczema,

particularly with trying different medications, and receiving comments from others who inquired

and suggestegtmedies to cure their eczen@ther participants stated their surprise at the

inclusion of acne and eczema in the movement, and participant E stated,
The one with the eczema is interesting because usually when you talk about body positivity
you think ofshape, but not so much stuff about skin for example. But this person talks
about eczema and | 've seen some people talk
part of acceptance and body positivity.

Occurrences such as acne, scaring, and rashaes @ommonplace that they go overlooked, and

yet they are experienced by everything and something that individuals work to get rid of through

medications and beauty products.
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Fig. 29. Mirror selfie of back acne; Photograph by @bloatedandalone4evr1993; 20 March 2016; Instagram, Inc.
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Fig. 30. Hand and covered in eczema; Photograph by @chooselifewarrior; 1 March 2016; Instagram, Inc.

It becameapparent that issues of the skin were not judged as harshly by participants as
body size and menstruation. Most participants were surprised to see issues such as acne and
eczema included in the movement. Despite the societal norms that view stretclmdarks
cellulite as flaws on the body, participants did not view the body positive advocates negatively
for showcasing these aspects of their bodies. In most cases the participants drew on their own
struggles with their sefimage in relation to their stretecharks and cellulite, and provided
examples of their family members and frientise participants identified with and felt a
connection to the advocates who shared their experiences with eczema, back acne, and stretch
marks.

In response to the societalrn@s around shavindpody positive advocatgmst selfies of

their bodies that represent their decisim toremove their hair from their bodieBhe body
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positive movementhallenget he i de al around t he worhhirtesst hat w
andsnoot h. Traditionally men’s hair (particular
strength, fertility, leadership, lustfulness, and masculinity, whereas female body hair has been
linked to insanity, witchcraft, the devigmale wantonness,dn t he deni al of wome
(Bobel and Kwan 13). However, in African cultures female body hair is seen as a source of
power, and the women are eroticized, desirable, powerful, and highly sexed (Bobel and Kwan
13-14). Feminist scholars have argued ihecultures that feel threatened by female power,
hairlessness norms have become increasingly prevalent due to the association of pubic hair to
womanhood—-and therefae gender equality (Bobel and Kwan 18asow (1991yetermined
that lody hair has cometsignify gender and the differences betwgendersto have a hairy
body is a sign of masculinity, to have a hairless one a sign of femininityH&8#4)has come to
represent the ideal genderasthepehasi s on women’s hai meassness
bodies, women’s bodies ar e urBd.Baodghmittmdcdorme i n t h
to represent different attributes for the sex@asToerien anwilkinson (2003) have noted:
“Hairl essness norms mar k f asaulinityj femininity beesmesc | e ar |
associated with “tameness,” docility, and i mm
and do migtd. mBobet dand Kwarl5). Body hair has come to represent the inequality
among the sexeBeginning in the 193s advertising campaigns promoting hair removal and
changes in fashion by beauty experts emerged to establish hair removal as a new social
convention (Bobel and Kwan 14). Increasingly, female bodies became reminiscent of
prepubescent female bodies, andita&ibecame more revealing.

Women are conditioned to desire, achieve, and maintain a hairless appearance through

waxing, shaving, or laser hair removal. Hairlessness has become associated with ideal
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femininity, asTiggermann and Hodgson (2008) illuseat* | n par ti cul ar, women
legs and underarms to achieve femininity and overall attractiveness, and they shave pubic hair to
achieve sexual attractiveness and-seif h a n ¢ atch.é Babél anf Kwan 14). Body hair has
come to be seen as unfemme, unattractive and unhygientldowever, body positive advocates
are reclaiming control over their own image and refusing to let society dictate what is
appropriate and inappropriate for their bodghoosing not to remove their body hair

Through the use of selfies, body positive advocates have documented their decision not to
shave various areas of their bodi€lse explicit rejection of societal expectations to shave by the
body positive movement is accomplished through selfies that eitleetldior indirectly capture
their grown in leg, belly, upper lip, underarm, vaginal, and facial hair. Images vary frolosgp
images that focus on a specific body part, to distant images of their bodies where their choice to
embrace their body hair issible. @bloatedandalone4evr1993 whose profile reads as a
performance of subversive femininity explicitly draws attention to her body hair through the
following selfies: a full body selfie where she lifts her arm up and over her head to display her
grown inunderarm hair(see fi®2); up-close images of her stomach covered in dark brown
peach fuzz and longer hair that leads down to her vaginal area (s&B;fand an ugclose
image in between her thighs where her pubic hairs are peaking out of thef $ideshmrts.
Other women, such as @thechristinecho, have dyed their underarm hair (in this case green) and
captured it through uplose photos of their underarms in order to make both a statement and
their decision to embrace their body hair more notileeimbboth online spaces and offline
spaces (see fi@3). In most cases these images are accompanied by captions that address

soci et al influences on women's bodies and wha
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accompanying hash tags such as, #bodyralr#pithairdontcare, in order to identify these

practices with the larger movement.

Fig. 31. Belly hair; Photograph by @bloatedandalone4evr1993; 19 September 2015; Instagram, Inc.
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Fig. 32. Mirror Selfie r evealing underarm hair; Photograph by @bloatedandalone4evr1993; 30 January 2016; Instagram,
Inc.
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Fig. 33. Green underarm hair; Photograph by @thechristinecho; 13 January 2016; Instagram, Inc.

The participant interviews revealedattwomen preferred the hairless loBlarticipants
aligned bodily hair with the masculine and th
unfeminine. Conditioned to believe women’s bo
uncomfortable seen g wo men’' s uknesphta vbeond iaensd. uTnhe parti ci p:
skin should be smooth and clean, associating body hair with uncleanliness and poor hygiene. The
participants revealed that they engage in hair removal practices and believegatieershould
as well. Drawing on body hair being aligned with the mascutine,r t i ci pant A st ate
for it. I don'"t really Ilike it. They should w
i mages participant C sotthistbetdipersohdlly dontliketo se¢thah d wh
I |l i ke the hairless |l ook?”, revealing her pref
influence that shaving norms have had on her own views of femininity.

In her rejection of the practice, particijga F discussed her own body management

practices and her reasoning behind the removal of her body hair:
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So Ili ke |I"ve had | aser hair removal on my u
done al l of that wil |l i ngeofftworensoms 1)llhatee done a
shaving my | egs, it’'s absolutely torture to
nonstop, so like it just became a painful process to me. Could I live without shaving? Of
course | could. Am | comfortable with it? Ngally. Full disclosure, right? So | think
about myself and my own practices and if | did this, what would be the repercussion? Well
like I might gross a couple people out. Would | be comfortable? Probably not and | think
that's at the centre. Obviouslyrawn comfort is based on other things as well like the
medias portrayal, and what will other people think, and what will my partner-tihich
wouldn'tbeanissuebut | i ke i t’s more of | ike what wi
how will that affecthow I think about myself or how | see myself?.
The participant revealed that she feels uncom
on her own experiences she has chosen to remove her body hair due to comfort as well as the
influence of thanedia's portrayal of smooth and hairless bodies. The social repercussions were
also a consideration for the participant, as she wanted to remain desirable to her partner.
Attempting to rationally explain her feelings of resistance to the embodimenitdisat t
women are experiencing, participant F stated:
lt"s this bizarre world in which you realiz
out of the ordinary and not in the way that
looking at all thes images and this is just a selfie of a woman, she uses her body in a way
that she’s trying to make very potldont cal st
know how many followers she has but | imagine sevetiaése images start to get put on

the back burner because people are either grossed out of off put by them or you know, they
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don't fit wel/l with whatever el se you have
aback.
Considerations for the potentiality of movements such as these cameuthg h t he parti ci
response. Due to the abrasive approach the body positive movement takes to posting this images
online, they might turn individuals off even more from something that they already viewed as

highly gross and disgusting.
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ChapterSix: Women Who Bleed on Instagram

The female body is unstable and fluid: leaking bodily fluids and excrefeastern
capitalist society is surrounded by i mages of
sell everything. A contradictionemerggh er eby women’ s bodies are se
the leaky, penetrable, and vulnerable natural body is viewed with disgust. Mdasflagesen
that their bodies are unacceptable in their natural state and need sanitizing, deodorizing,
exfoliating, shaing, and denuding, women are also taught from a very young age to conceal
menstruationAs selfobjectification varies depending on age, younger women have been found
to view their bodies through a more sehljectifying lens than do older women, and assault
experience more shame, skelathing, and disgust in relation to menstruation (Roberts 2000). As
a result, the women who are part of the bpdgitivemovemenbn Instagram are posting photos
of their experiences with menstruation in order to deifiyythe female bodyndbreak down
tabooghat believe menstruation to be dirty and unnatdraése images include articles of
clothing stained with period blood, leaking blood on the body, soiled hygienic products, and
sexual encounters while on theerd.

These views are built onlang tradition in Western philosophy tHaisdeemed

women' si foernieer and mdnoest b ordpoodustinebiaddogye r i or

Aristotle’s (1984) mind/ body dualandmngengnghgar at e
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side of the mind, and argued that women’s inf

deemed less pure than the semenof MBmme n’ s bodi es were ruled by

and bodily functions, whteermeadasdintekeaThefedba di es we

women’ s menstruati on c¢ &igmubdereud{lO®thiepryoét ed as a

castration anxiety, as women come to symbolize the threat of castEdibnfeminist

approaches to female embodiment betweed #7®s and 1990s sought to liberate women from

the positions of Anglo American radical feminism and psychoanalytic feminism, dealing with

the works of Freud and Lacan (Irigaray, 1989). Rather than liberating woman from reproductive

tasks, Anglo Americanradc al f emi ni sm sought to rethink wor

bodies as a source of power and positive values that provokes pride rather than shame (Lorde

1984, Rich 1980; O'Brien 1981, Rich 1979, Ruddick 1989¢omparison, pychoanalytic

feministssud as Irigaray (1989ritique both philosophy and psychoanalysis for presenting man

as the universal norm, failing to recognize sexual difference, and conceptualizing woman as the

‘“maternal feminine’ that has been separated f
There isa long history in many cultures that fear menstruation and associate it with

uncleanliness. These histories have seen wamefined to menstrual hueswomen could not

sleep in the same bed as their husbands and had to be left alone and untouched becaus

menstruation was seen as unsacred and unholy. Womemheereequired to have a ritual bath

t 0o ensur e.Ruokeensasd Watar$ (2004) discuss these cultural taboos staiing,o0 m

the Bible to the Koran, injunctions against contact with womemgumenstruation illustrate the

cultural belief that women are polluting and that menstrual blood can have a contaminating

effect. Many cultures confined women to menstrual huts, or required ritual baths following

menstruation, in etryefr ¢ m ¢Eease vawedf meagir8apgon area f
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evident throughout Western capitalist cultures, and continue to thrive as women are expected to
refrain from sexual intercourse during their period, and hide that they are menstruating from
others thragh hygiene products that are designed to go unnoticed. A paradox emerges, in which
the female body is seen as life affirming, and yet at the same time the menstruation that is

required to produce new life is perceived as grotesque and deserving of m@mteal

Western culture is founded on the horror of the abject female bodg#katwastes and
fluids has a history of being depicted as fluid and unstaiéating the desire for the clean and
proper bodyIn Powers of Horror(1982), Julia Kristeva gues thabecause of its procreative
functionsthe female bod¥as become associated witle intolerableabject bodybecause
unlike the male bodythe female bodys“ penet r abl e, changes shape,
contracts, I[ICeadtlBtDeedow o imle préceeatiVve arfd birtigiving functions
thathere i s a natural connection between the f
especially the eant—threateing to collapse the boundary between human and animal, civilized
and uncivilized Russo 1995Price & Shildrick; 1999). Kristevaontends that the female body
doesnotr espect borders, positions, rul g(gtd.in. t hat
Creed4b). Accordingly, if woman is most aligned with the animal world than sbé&s an
must be excluded in order for the subject take up his/her proper place in relation to the symbolic
(Creed 1996)However, the abject must still be tdéed for although it threatens to destroy life

and collapse meaning, it also defines it.

R u s scontept of the female grotesque is related to the abject woman since the maternal
body is associated with the grotesg#arks by scholars such as Deborah Caslav Covino (2004)

havefound that ladily functions, such as blood, tears, vomit, and excresrerdligneadvith

122

e

insatiabl e sexual appet iCteed12BAadresumthesabjecto e cont

S



terror and revulsion predominantly on the side of the femifiihe grotesque body, aligned with

the “l ower bodily swirtaht udne garnadd aittiso na s sfoiclitaht,i odne
(Bakhtin8)andhas traditionally been devalued by the
monumental, closed, static,selffont ai ned, symmetrical, and sl ee
or official culture of the Renaissance and later, with the rationalism, individualism, and

nor mal i zing aspi r aBakhtinBps In compatisopBakhiiro(10849 defmess i e " (
thegrotesque bodgs “ open, protruding, i rr eng,wikhahe, secr e
social rebirth and reformation called for by thehorf f i ci al “l ow’” culture o
(8). The abnormal or perverse, the filthy or tainted, and the earthly or grounded qualities of the
grotesque stand in opposition to the idegden which Western subjectivity has reli€lie to its
threateningontrol over the childthe maternal bodis brought under the control of the

Symbolic or Paternal Order, domesticated in t
Christian virgnal representation of the maternal satisfies the aims of the (phallocentric)

Symbolic Order because the virgin is the impossible ideal up to which all women are held, and
serves as mot her, daug({CaskavCovine B .d’rhewymbat ordeo t he H
abjects the mother and represses her pdeeading the images from the body positive

movement through Bakhtin, they disrupt viewer
discourses of the bodylhe body positive members attempt tokegheir menstruation visible

and mundane threatens the power and control over the maternal body.

Menstruation continues to be very taboo in contemporary Western cultures, and its
effects are evident in the behavior of women who work to conceal anthbegrassed by their
menstruation, as well as in the myths that men and women should not have intercourse during

menstruation. As a result advertisements emerged marketing menstruation as a hygiene crises,
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reinforcing taboos around menstruatiéiecording he scholars such as Coutts and Berg (1993)
and Roberts and Waters (200dyartisements for menstrual hygiene products emphasize the
ideal of supefemininity, modesty, and decorum and promise young women a sanitized, de
odorized, and ‘“tfatre om” rleo cifloy cpmgsdemat women’' s
their natural statéd=urthermore, advertisements for menstrual hygiene products reinforce
concealment through the marketing of the products packaging as small and easy-to hide
especially fronmales These advertisements inform women that if they do not manage their
menstruation they will experience staining, soiling, odor, and humiliation and will suffer from
embarrassment, decline of social status and attractivadagsr(s and Swenson 1988bers
and Waters 2004). This management of the body and concealment of menstruation through
hygiene products shares many similarities to traditional menstrual huts. This form of body
management can be further ar gue dlatceptatcein “t hei r
cultures that elevate the millh@irlsargtaughttogrev body”
up believing they should be ashamed and embarrassed of this very natural bodily function, rather
than embracing it. It can become a very unfartable experience for girls and women having to
hide or talk about their period.

However, Russ@1995) offers a possibility for dislocations from these traditional views
of femininity through thégrotesque performancdR u s s 0 ° FemaleGeotesqueonjoins
grotesque and abject in the development of a new aesdneficu r poses t he “grot es
performance” as a way lRosscrejeotytherhistorylob mi nant i de
representation and discourses that reinforces the imperative that womehetaselves small
and unseen, that they neither take up too much space in the world, nor make spectacles of

themselvesAs a subversive alternative, Russo prefers that women make themselveswgible
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disrupt longstanding definitions of the ideal womanrastrained and diminutive. The women

who take up the practice of normalizing menstruation can be viewed as a Grotesque performer in
Russo’ s terms, defying traditional femininity
aberrant according to conventidwalture, refuses the imperative that she stay beautiful and
domesticated, and seeks the heights offasliioning with reference to a body that does not

obey prescri bed |30.mhetvanenwijo@antifl vaith thetbody positive
movemenc an be considered as ‘grotesque perfor man
femininity through the performances of their defiant bodies according to the conventions of

Western culture@bloatedandaloneforever, @rupika@xxgirlflu, and @menstraul.blobds

acts of disclosingheabnormal pervese, filthy, and tainted female body through images of
menstruation stand in opposition to the ideals upon which Western subjectivity has relied.

Mol ly Soda’s account, @bl aot e dcatmatirzettyo ne 4 e v a
challenges ideas around menstruation, body hair, and the routines of bsaytgsts consist of
up-closeimages of segmented parts of her body that narrow in on an aspectagniormity
through her reclaiming of her natural body thgbyposts of her period blood. Two photos
document her experiences with menstruation, including an image of blood stained shorts with
dried blood in between her le(see fig34), as well as another photo of her wearing white shorts
that have a period stain between her legsee fig.35). Molly Soda does not include captions

with her photos and leaves it up to the viewer to derive their own conclusions to the photos.
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Fig. 34. Leaking menstrual blood on thighs; Photograph by @blodandalone4evr1993; 16 August 2015; Instagram, Inc.

Fig. 35. Leaking menstrual blood on shorts; Photograph by @bloatedandalone4evr1993; 5 February 2016; Instagram,
Inc.
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Rupi Knatagrarmascount, @Rupikaur, appears as moraroért project that
challengegshe rhetoric around/ 0 me bodiess. RupKaur posted a distant full body image of
herself lying in bed with period stained sweatpantstatisheettsee fig.36). Although the
image was staged for a school project and thedowas not real, it still had the same affect.
Rupi Kaur acknowledgethat while menstruation was once seen as holy, itismeve n as “ di r
‘“unnatsrak’, ‘“attenti on isskuenkdbymgeopleasocietiesand bur de
communitiesShe highlights the evident contradiction that people are nwrdortable with the
pornification, sexualization, degradation, and violence towamisienthan they are towards
menstruationinstead she@roclaims thatthewo mb i s ‘ di vi n#'foraund a ‘ soul
spectiheast” 1 s * st rHokevenRupik a b ghiatas tverd renmoved twice from the
platform for violating community guidelineb following posts of the message she received
from Instagram, as well as beneath another repostitit;eafame image, Rupi Kaur addressed
Instagrams decision to remove her pholidhe imagan questiondid not violate any community
guidelines as the girl was fully clothed, the image belonged to @rupikaur_, it was not attacking
any person or groups, andnas not spam. The posted/ attentionto Instaga m’ s censor s h
her content, whicked the company to respondto Ru@Kr wi t h an apol ogy for

removing the image.
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Fig. 36. Leaking menstrual blood while sleepingPhotograph by @Rupikaur_; 25 March 2015; Instagram, Inc.

Other accountsuch as @menstrual.blood, and @xxgirtfily onuser submitted photos
of their experiences with menstruation in order to post tteetineir curated accounts that
embrace menstruat. Jennifer Williams' @menstrual.blood celebrates the traditionally shamed
menstrual cycle and wants to promote the acceptance of all badiesth the other accounts,
the aim is to demystify the peri odThenoodtenmake s
from both accounts are very similar and inclu
legs with menstrual blood running down their l¢gme figs37, 38); images of feminine hygiene
products(see fig.39); woman wearing blood stained umalear or short¢see figs40, 41);
experiences of going to the bathroom while menstrudtieg fig42), and blood stained
condoms from having sex while menstruatfage fig.43). In photos on both accounts women
made @rupikaur inspired art by recregtsimilar images of themselves lying in their own beds

with period stained bed sheets amtlerweargee fig.44). Through these images these accounts
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attempt to naturalize the female body in all of its forms.

Fig. 37. Menstrual blood dripping down the right leg; Photograph by @xxgirlflu; 16 June 2015; Instagram, Inc.
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Fig. 38. Menstrual blood leaking downawoman® | egs; Photograph by @menstraul . bl ood;
Inc.
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Fig. 39. Woman with tampon; Photograph by @xxgirlflu; 16 December 2015; Instagram, Inc.
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Fig. 40. Menstrual blood on underwear; Photograph by @xxgirlflu; 8 September 2015; Instagram, Inc.
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Fig.41. Wo mandedbaear with menstrual blood stains; Photograph by @menstraul.blood; 10 July 2016; Instagram,
Inc.
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Fig. 42. Menstrual blood on thighs and toilet; Photograph by @xxgirlflu; 5 January 2016; Instagram, Inc.
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Fig. 43. Used bloody condoms; Photograph by @menstraul.blood; 4 May 2016; Instagram, Inc.

Fig. 44. Leaking period blood on underwear; Photograph by @xxgirlflu; 15 April 2016; Instagram, Inc.
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As a result of \geosatvew of theabjéct body as’'asite 6f bauror,d
participants experienced feelings of disgust
refusal to conceal their menstruation. The mo
body was destabiling for participants who believe that menstruation should remain private. The
abject female body and the filthy or tainted, and the earthly or grounded qualities of the
grotesque stand in opposition to the ideals upon which Western subjectivity hasTtedied.
images were very jarring and shocking for the participants and disrupted their viewing practices
because images of female blood and experiences with menstruation are taboo and not something
women are accustomed to seeing and discussing. Participakhbdedged the societal norms
around menstruation, but rather than rejecting those norms she gave into them and incorporated

them into her own views on menstruation:

A lot of people think your period is dirty and | know in certain countries for women who

are menstruating they have to stay in the house and they are locked away for that week. |

think in a lot of cultures it is seen as gross and dirty and they do not want the women there.

|l do not feel shameful abouttohaveopne.bthinkitl t hi n

is gross because | feel like bodily fluids are gross. It is just the bodily fluids thing.

Despite menstruating being an experience that she endured, participant H felt disgust at her own

bodi es”’ nat ur al fhérsiPardcgpantOnsthted he f | ui ds of ot

| personally don't think it is necessary to post that kind of stuff. It is not something | would
really want to see.. it’s not something | I
support that but images of menstruatiennit need to be exposed. For me it grosses me

out, even if |I’"m on my period it grosses me
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Like the other participants, participant C felt disgusted and condemned menstruation for being
“gross”, feeling that i tpanssiidnotudderstandtheimeanipg i v at
of posting iIimages involving women’s bodily f|I

distaste for theseimagés!l di dn't even get that from that I

image was in there. Idont'thi nk anything of it except for t he
does happen, but do you need to post i1 t? Why?
work through the image, felt that womsen’ s men

inappropriate to be posted onto online spaces.
Other participants discussed the myths that women must ultimately hide their
menstruation from men, and that men and women should not have intercourse during

menstruationParticipant B stated:

| thinkt hat ' s really i mportant because | <can’t
menstruating [..] to see it as wunclean. And

who won'’t have sex with women whomeague on t h

of every woman’'s body. I't'"s a thing, 1t hap
comfortable doesn't mean that it’s not a re
really important and | thibuktithe fa&e mahghb
taboo [..] as a woman if you complain about
moody.

She concluded however that i mages involving m

uncomfortabl e and i sasithoughpimpages [ke thesd wastild get gaked offs h e

of Instagram.
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I n di scussing their revulsion at the sight

the images were very performatiVarticipant F stated,

My take on these siedagald ,i antdhdt m 'gmogrsesd oL

this, it has nothing to do with her being a woman in all sincerity, and | can understand why
it would be interpreted in that way, | think a lot of this is very show beauty. It becomes

very performative, anglou do this theatre of the absurd thing where your main goal is to

afflict a sense of wunease in your audience.

empower ment !
| i ke ustl don't get it. Il understand the pur
ever necessary? It has nothing to do with her being a woman.
While some participants believed that the images seemed like too much of a performance, others
acknowledgd the performativity of the accounts but questioned whether it mattered if they were
authentic or performed identities, just as long as the meaning behind their messages remained
and continued to affect responses from their viewers.
Posting experiensavith menstruation onto public networks is an interesting
phenomenon that gained momentum with the posth&upi Kaur, propeding the discussion
around women’'s bodies and me havettakenapthepmject Si nc e
of posting imags of period blood onto their public profilesorderto initiate a discussion
around the traditionally shameful experieléenenstruationWhile participants understood the
reasons why women are using their platforms to talk about issues related towosne b o di e s,
images of menstruation ultimately shocked dislupedthe female participantsdeals of the
bodyand reinforced narratives of the female body as out of control, dirty, and disgiisting.

would be interesting to consider in future reskdhe ways in which these performances of fluid

138

instead I think it"s gross..Th

t



bodies are occurring on very highly structured online spaces, and how that affects the ability to

selfpresent in these ways.
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ChapterSeven Repeating Dominant Codes of Femininity

During the analgis of the body positive movement it became apparent tnét body
positive advocateare attempting to practice meaningful sgliésentation, producing images of
themselves that do not conform to societies standards of beauty in order to address¢bsags
objectification, sexuality, body size, ability, beauty, aging, feminine hygiene, grooming, and
menstruation they aiia fact reproducing many of the dominaatpitalistcodes of femininity
that they claim to rejechringing themselveback into tke capitalistculture industry that
controls and exploits women’s bodies. Therefo
advocatesire attempting to challenge dominant codes of femininity, they are in fact reproducing
dominant capitalist ideologies thrglu the commodification processhjectification of their

bodies and acceptance of beauty modification practices.

As the popularity of théody positivemovement antheinfluence ofadvocates gre,
corporationdbegan commoditizing theidentities and qaitalizing off of the movemenVhile
social media profiles function as a site of becoming for users as they create, maintain, and update
their virtual presence on the newsfeed on a regular basis, corporations have become aware of this
and are capitalizingf the labour of users. Judith Butler argues that users form their virtual
subjectivities on social networking sites, by constantly updating their statuses and profiles, in

order to remain ‘legible’ (gtd. iigforrcadt e and P
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labour due to the desire to count as a subject and thus become legible for recognition. However,
while making themselves legible through their profiles, users make themselves legible to
corporations who want to sell their products. Commerctal@sts hijack these spaces that are
meant to be democratic. Mark Coté and Jennifer Pybus (2011), defingenszated
i ndividuated archives as the “lucrative |ifeb
about the production and circutat of subjectivities; for Facebook, it is a political economic
i mperative” (23). Soci al networks are a refle
the immaterial and affective labour of its users that drive the profitability of platformal&?o
culture offers a distraction from work, but in fact causes the worker to fall further into the trap of
capitalism and consumerism. Adorno and Horkheimer (1986) claim that as the Culture industry
encroaches upon the small distractions of leisureiggtamusement has become an extension
of labor under late capitalism. The only freedom the culture industry has to really offer,
according to Adorno and Horkheimer, is a freedom from thinking.

The commodification of users followédn s t a g r a minte antadvertisisg t i o n
platform in 2013 The information of user activityasbemme commodifed and sold to
advertisers in order for them to better direct advertisements at specific audiences. Drawing on
Dallas Smythe (2001), audiences are the primary contgnotimass media as they are being
produced as something that denpackaged arntien sold to advertisers. The audience then
works for advertisers, laboring by learning to desire, generating demand for, and consuming
massmarket goods and services. Thisqess has been amplified through digitized media, with
refined commodification able to better package audiences through demographic or personal
characteristics. The commodification of audiengeb at Mosco (2009) ter ms *

c ommo di f requieesthie osa df measurement in order to keep track of regular production,
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distribution, consumption, and exchange of the audience corgenttingin powerful

surveillance practices that threaten users privacy.

Marketers collect consumer data and trackbitaads and channels consumers prefer.
Instagram revealed an helby-hour breakdown of when its users are on the platform, allowing
marketers to know when consumers are engaging with their content, allowing marketers to know
the best times of day to sharenessage on the visual platforfiargeting criteria on Instagram
allows advertisers to get their products or services in front of exactly the right people at the right
time (Swant, 2015Marketers can also quickly track how their campaigns are doirrg, fiesn
what is working and what is not, and even use the platform to launch new pr&@tirpistations
collect and centralize the data to track what brands and channels consumers prefer in order to
push consumedriven contenaind video tutorials dedicatéo popular productacross Web,
social, email and hstore channels (Rae, 2015). Consumers are encouraged to posiophotos
selfies wearing or using the productong with a correspondirfgashtag identifying thebrand
of theproduct

Moreover, markers achieve direct consumer advertising through content deals with
celebrities and Instagram influencers on the platform. Brands, particularly in fashion, spend more
than one billion dollars per year on sponsored Instagram posts (Schaefer, 2015). &dsie bra
pay Instagram influencers to post photos attending events while modeling their products, or send
users free products to feature in upcoming photos or videos. The cost per photo (or sponsored
content) depends on the influencers following, status, antetms of the deal and can range
anywhere from $5000 to $200,000 pest(Heine, 2015; Schaefer, 2015).

Marketingand talentagencies such as the Mobile Media lzetol Nexthave launched in

order torepresentnstagram influencerand connect thewith brands who advertise products
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on Instagram (Saiidi, 2014). Contracts are negotiated in which influencers agree to feature the
brand in a certain number of posts without featuring any other competitors in the same shot or
future posts for an agreed upomé (Schaefe2 01 5) . Ot her tech compani e
developed in order to provide brands with a tool for measuring the value of influencers
According toD’ MaQEO é&rank Spadafora,hei r systems have a “propr
takes into accat fifty-six factors to determine the marketing success of individual social media
posts, including reach, engagement (li kes, <co
2015). The system will be able to predict brands sales conversions arttidibest person, best
social platform, and best message for the advertisers (Heine, 2015).
When looking at the accounts of the body positive movement the branding of influencers
becomes apparer@orporations and audiences who realized the potentibédiddy positive
movement began capitalizing off of the growing popularity and the influencthéhabdy
positive movement hapayingadvocateso promote and endorse products throughout their
images.Users endorse products by either featuring postsenthey are using the products, or
post professional and staged images of the prodadidic Relationdirms contacinfluencers
and tell them how to structure their profiles and create an identity in line with the brand. Images
and captions are consttaed in order to makadvocatesnore relatable to their followers and
create a connection to their brahafluencerswork hard maintaining an identity coherent with
the brand, creating images that are perfected and fit the aesthetic of Instagram. \&iketdoll
see in these artificial images is what companies want consumers to see, and is not the real lives
of the influencers, but rather a branded idenktyrthermore, in images where they are not
endorsing products, users are still performing as audsrenodities by creating the content

(i.e. preferences, tastes, likes) that is then packaged and sold to advertisers.
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Through the commodification process, the body positive narrative throughout the
advocate profiles shifts to one that is more conduawapitalist interests. Initially the accounts
analyzed for the study started off as personal accounts with imagesaotitheo cdailty e * s
routines, including images of family and friends. A narrative then gradually developed that
discussed their experierceith eating disorders, fat shaming, mental iliness, and their self
image; reclaiming control over their body, practicing-$ae, and exploring their embodiment.
The body positive advocates began with one hash tag and then increased their useg$ hash t
once their followers began to grow and other advocates began taking up the use of the same hash
tags within their posts. As their success in-pedfsentation was reinforced through the
increasing ‘likes’” that t Isendgrowng sddis attentiane i ved,
from magazine and article features, the advocates profiles became a contrived perfection made to
continue attracting attention. The advocates began using more hash tags and perfecting the body
positive narrative throughoutehr images. During this process the accounts attracted the
attention of companies looking to profit off of their influence. As a result, the body positive
narrative inherent throughout their images and captions shifts to one engrained in consumer
capitalig activities in which they promote makeup, jewelry, teas, exercise equipment, and more.
Ilgani and Schroeder (2015) theorize selfies as commodities as a result of being enrolled
in a corporate owned serviaghich is ultimately profit oriented and sellsvadtisingspace.
Selfiesare an expressive consumer practice, a branding tool aimed at promoting particular
narratives of the self, a market research technique, and a social media content generator.
Furthermore, selportraits turn the image of the selfora commodity that is made public and

consumable by others, “projecting personal i m
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verywidelysefpr oduced messages” (7). Sel fies are a |
Borgerson (2013) explains:
Having cleverly evolved in order to deliver a feeling of empowerment, in that individuals
are generating and sharing their own images of themselves, the spectacle has arguably
completely taken over even sg@ifesentation. Instead of genuine se{pressionof ideas,
debates, arguments (presented in visual form), selfies arguably show how individual
agency has been shaped by the power of consumerist mediation. (qtd. in Igani and
Schroeder, 7)
This complicates the assertithat selfies are an empowering téal women.Applying the
claims of Guy Debord inThe Society of the Specta¢l9%), thatauthentic social life has been
replaced with representation: "All that once was directly livedbeasme mere representation
(12)to an analysis of the body postiselfies, it can be debatedhether thalecline ofbeing
into having, and*havingto appearing (16) is occurring within the imagenmersedwithin
consumecapitalistculture,agencyin seltpresentation is limited as the constructioraiof
individud ° s i dentity is mediated through our Vvi sus:
surroundus These imageare produced hyand reinforceconsumerapitalist ideologies.
Individualsconstruct and preseratentities that aregiewed asnherentlyacceptale within their
social groupingskather than representing the self authentically, individuals represent what they
want their followerstose& el f i es as spectacles can therefor
between people that is mediated by ieglf12). The selfie comes to represent the self to others.
Following Debords claim that "passive identification with the spectacle supplants genuine

activity”, relationships between commodities have replaced relationships between people.
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Individualscometo consume others through thébricatedrepresentationsf the selfHuman
perception and authenticity has been affected by the spectacle of society.

During this process the content of thady positiveaccounts changes as tdvocates
focus more orconsumption practicesin which case the body positive content virtually
disappears, with only the occasional comment or hash tags. Users begin promoting clothing,
lingerie, jewelry, teascleanss, and makeup brandSome advocatdsegn wearing more
makeip andattending to their stylggosting tutorial video$or their followers to find out where
andhow t o “ get (sebfys4dpandadb).dBaody positiveoakivbcatesuch as
@anastasiaamour, used her influential position to write a book andterartitbough her
platform (see fig.48). Other advocates, such adfdoving yogisfor example, begin using their
platform to initiate sponsored challenges and promote products including leggings, sports bras,
and yoga equipmetisee fig.47). They begirfrequenting and promoting live classes, their
prices, and location through their prof{eee figs49 and50). They also began their own yoga
tours aroundNorth America Throughout this process their bodies are tamed through their
branding and literalastricting of their freedom through clothing. Body positive yogis have
begun wearing yoga pants and tops to endorse products, which works to physically hold in and
conceal the female body that is out of conffdiis is also evident in the image of
@mynaneisjessamyn practicing yoga in a corset and heals (séglfjgvhich slims, conceals,
restricts, and covers her fat body thequires controllingAs a result, a contradiction emerges as
the body positive activists are brought back into the very cegpitgistem of consumer culture

that they originally rejected.
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Fig. 45. FashionLook book; Photograph by @chooselifewarrior; 5 July 2016; Instagram, Inc.

CHOOSELIFEWARRIOR YOUTUBE

Fig. 46. Lipstick sponsorship; Photograph by @choosékewarrior; 15 August 2016; Instagram, Inc.
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Fig. 47. Fab Fit Fun promotion; Photograph by @biggalyoga; 18 April 2016; Instagram Inc.

Fig. 48. Personal Book Promotion; Photograph by @anastasiaamour; 13 Novérar 2015; Instagram Inc.
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SUN, MAY 22, 2016 AT 10:00 AM

Yoga for All Bodies with Big Gal
Yoga
Curvy Girl Lingerie, Campbell, CA

Fig. 49. Yoga Classes; Photograph by @biggalyoga; 13 June 2016; Instagram Inc.
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Fig.51. Practicing yoga in a garter, stockings, and high heels; Photograph by @mynameisjessamyn; 7 December 2015;
Instagram, Inc.

Furthermore,lteadvocateseproduce the dominantd e al o f t threugh‘theihi n b o
promotionof detox teas that assist with weight lassl claim to shed belly fata concept they
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originally contestedn their move towards the acceptance of all body types figs. 52 and 53)

While someadvocatesnay argue through their posts that they are emgagi dietand exercise

to maintain a healthy life style, they are still adhering to a fad constructed within mass media that
equates healthy eating with the virtuous, promoting a new form of dieting that continues to

control the female bodyrhese diet, or what ever purpose, are used
and have power over women, as Naomi Wolf (1968ued “A culture fixated
thinness is not an obsession about female beauty, but an obsession about female obedience.
Dietingisthe mostgoent pol i ti cal sedative in women’s hi
tractable one 187) Therefor, while body positive advocatekink they are escaping the

demands pl aced on faviherparposesof Idsiogweightiey have indtehe t

become victim to an alternative dieting discourse that promoteartieexercise in order to

maintain a healthgnd happyifestyle. Through this process thdvocatesre brought back into

the very industry they opposed and their bodies are regulataehh the maintenance of these

diets.
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Fig.53. Flat Tummy Tea Sponsorship; Photograph by @mynameisjessg/n; 1 October 2015; Instagram, Inc.

152



Initially body positive advocatggomoted the acceptance of any flaws on the skin or
body, displaying their real bodies in all of their glory, aejcting thadeal feminine beauty.
However the content analysis tie body positive movement revealed thsitheadvocates
refinedand developdtheir profiles theyelied on the use dilters and photo editing when
posting images. The advocasghereo the aesthetic of Instagramhich promotesthe f i | t er e d
shadoved, sharpened, brightened, tilted, faded, structured, saturated way of seeing life through a
|l ens” (Swant, 2015), that has changed the way
impacted brands in the process (Swant, 200&ough this process tlaglvocates literally
smooth over thie skin and achieve the plastic Barbie ideal prevalent throughout mass media.
Furthermore, the unattainable ideal constructed by the objectified femaleviibohy
mass medig aided through photo editing tools sushRhotoshop. Téuse of Photoshop in
mainstream advertising has bestdressed and opposed by the body positive advocates.
However it became apparent that as the advocates f@atered in news media articles
enteedinto the fashion industry as plsgzed models, they alladtheir bodies to be
Photoshopped. For example, in the diversity photo shoot for the Dear Scantily campaign that
@bodyposi panda participated in there was hard
54). First and foremodhe shoot featured women of an average body size who closely redemble
the ideal woman, rather than those bodiesabove a size sixteen. The larger women in the
photo were placed in the background, with their bodies covered by those of the, thioneer
“desirable” bodies. Furthermore, out of the s
was a visible woman of colour, who was placed in the back row, just peeping out from behind
the othersix Whitewomen.Furthermore, while there was one wonwemo lives with a

(dis)ability featured in the spread, she was photographsatcima way that her (dis)ability was
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erasedTherefore, while the campaign claimed to represent a diverse representation of women,
they actually provided a very limited varietfrepresentationd/oreover,a topic of concern
that @bodyposipanddraws attention to in a preceding photo is the campaigns reliance on
Photoshop to smooth over the skin of the participants (se&g5jig.
Because if you're gonna see the posed, polighvetessional version, I'm sure as hell
gonna make sure you see this one too. Embracing my belly rolls, celebrating my softness. |
know the world wants me to value myself higher in one of these pictures, to worship what's
flattering’ and be ashamed of wkanot. Well | refuse to feel that shame. I'm worthy of
self love either way, and | choose to see the beauty in both. Same body, same underwear,
same person underneattiat's the only part that really matters.
Rather thanejecting the use of Photoshop her imagé¢o reduce the appearance of her cellulite
and rolls, @bodyposipanda chose to participate in a practice that she claims to reject throughout
the body positive narrative on her Instagram account. In her desire for media attention and
increasedacial standing, @bodyposipanda allowed her body to become subjectedénythe
photo editingoractices that she opposefiowing her body to be misrepresented and her
embodiment erase@hrough acts such as these, advocates contibaiemisrepresertion of
women and erasure of female embodiment that is ever so prevalent throughout Contemporary
capitalist society-a |l | owi ng t he ®“beauty ideal” and the pr
exist.While body positive advocates claimed to reject dominades of femininity, it became
evident that they fell victim to the demand placed on women to achieve the appearance of

smooth and flawless skin.

154



Fig. 54. Dear Scantily Diversity Photo Shoot; Photography by @bodyposipanda; 7 JuB016; Instagram, Inc.
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Fig. 55. Addressing the use of Photoshop; Photography by @bodyposipanda; 10 July 2016; Instagram, Inc.

Furthermore, whildeminists such as DorAgoo Lee(2005)argue that women have the
potential to subverhie conventional patriarchal gaze dryacting various seffortraits and
manipulating the camera to transform their body image, the analysis of the body positive
movement found that tredvocatesre in factreproduang rather than confrontinipe
conventiamal structure of the gaze shaped by patriarchyaitalist societyThrough the
positioning of the& bodies and inviting gazesghile posingto promote clothing, makeup, or
accessories, the body posit@vocates demonstrate the argument®sbh Berger ahLaura
Mulvey, who claimthat the conventional structuring of the gaze in mass media has reproduced
man as an ‘ideal’ spectator and woman as a Vi

accustomed to | ooking at t hengdherhselesattadivelp ugh m

in order to attain an ideal female body moldedt#yitalist society and reinforce the conventions
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of the gazeWhen women participate in male culture they have no subjectivity and exist for men.
Even when a woman knows what s&eloing, she still participates in an act where she knows
she is being used as an objd¢troughthe up close imagethatsegment different parts of their
bodies advocates explicitly objectify their own bodi®doreover,the advocatesanipulae their
bodies to appeahinner and more desirable by twisting, turning and crossing their arms and legs
in order to appear smaller and reflect dominant ways of positioning the female body that invites
themalegaze.

Resembling the representation of women iveatising and pornography, the advocates
are hypersexualized andgein welcoming positions, staring directly at the viewer with a sexy
and inviting stare that lures the viewer in. Through pinccessvomen remain submissiand
passiveobject thatexid for the pleasure of malgesire. For women viewing these imades i
reinforces theelegation of women tthe realm of appearancghose responsibility it is to
appear asexualized and physically attractivA contradiction emerges in which the imagest th
the body positive advocates produce explore what Tasker and Negra characterize as formulaic
female sexualities, as the advocates “enthusi
servility in the namé&hebddypesitpavoeatessicatt” (2007,
patriarchal conventions in their quest to achieve desiralditifgresenting a more eroticized and
desirable image of the self, body positive activists fall back on traditional constructions of
desirability.

Moreover, the body pds/e advocates perform as good capitalist subjects by adopting
mainstream beauty trendehe body positive advocatpsactice body management in order to

present a more desirable body that conforms to societal standards of beauty and evades stigma
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throughtheir acceptance of beautification practidésticing this tendency throughout the
movementParticipant F stated:
Obviously those look very different in the sense of like, okay so she hasn't shaved under
her arms i n pr obabl tgnokemaleup,on, dyasther hdirsjust lilseh e’ s g
| don'tknow,its t hi s middle ground. Even while I’ m
what | ' m doing is policing women. So | thin
in this idea to eachss their own. But | don't know how well it works in terms of the larger
narrative of just be. It s really conflictindmybaldgas bet
i's my own, | * m g ‘owihichg/outshouldp you should feeineamkbosverqgd
enough ly your own body to do as you wish with it. But it is very much this juxtaposed
political idea to me.
In the interview participant F revealed her conflicting views of what a feminist should look like,
insinuating that in their rejection of dominant beaudtyails feminist are expected to relinquish
any beauty modification practices they engag&@minists are often criticized for wearing
wakeup or following fashion trends due to the assumption that in order to identify as a feminist,
women must give up ampainstreancapitalist and patriarchal conventions, including fashion
trends and beauty regimens.
However, the decision to wear makeup and cloth the body in popular dres§eeuld
response ttheirb o d in@eohformityDi s ¢ u s s i neggagemernie beauty
modification practices despite their rejection of them, Bobel and Kwan (2011) believe that
violating one social norrmay enforce other social norms more intepsas$ is demonstrated by
thebody positive advocatesho enhance their outward appeaca of femininityby dressing

more feminine and wearing heavier makeup in ord@ompensate for their hairinassfatness
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This is exemplifiedn the photo by@bloatedandalone4eval9@&ee fig. ) in which she is

posing seductively in a remhepiecebody suit, with her arm bent up over her head to display

her under arm hair. While she is challenging norms around shaving, she is maintaining a highly
visible feminine appearance through the revealingrexbiecebody suit,coloured andtyled

hair, andheavy eye shadow and lipstidloreover, hisis demonstrated biat body positive
advocatessuch as @glitterandlazers and @chooselifewamsibo, engage itheintensebeauty

and fashiorconsumptiorpracticesn order to compensate for their transgres$iwdies.

Fig. 56. Enforcing social norms more intensely; Photograph by @bloatedandalone4evr1993; 30 January 2016; Instagram,
Inc.

This exercise of an individual’'s freedom t
connectedwitlt ont empor ary neoliberalism that emerged
economic, political and social policy of the West (Gill, 2006a, 2007a). With the nzesbf

feminismand neoliberalismChen (2013) claims thatnew image emerged of an emposge
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woman confidently embracing patriarchal heterosexuality and commodity c@yuneeans of
thisimagewomen have been duped into believing they
‘“freedom” and “agency’, whi ch a$umgion. Femsinisme as ur
critics such as Chernave condemned the rise of the new active female subject as a reflection of

the workings of the neoliberal process of subjectification, which is immanent within and

responsive to normative pow@&rown (2003) notean increasing trend since the 1990s towards

“a celebration of conspicuous consumption and
above all in the image of the empowered, assertive, pleasare ki ngtsal ‘Il h a we man of
sexual and financial &n c gtd.in Chen 2013)T hus, app!l yRod3 thdoryafc aul t ' s
freedom, the freedom women experienced from passivity was not truly freedom but rather

freedom to be influenced through hegemony and commaodity cuttien (2013) contends that

the neaberal form of freedom should not be disregarded altogether as false or fictitious

altogether, because as a new form of-ggi’ernance where the only guiding principle is

marketization and selhterest, it encourages individuals to willingly and fregipose the path

most conducive to their selfiterest and does not operate directly on or coerce these choices in

the way that traditional disciplinary power works. The path often turns out to be the normative

one, the one for which the state has providdde best conditions: “Thus,
by direct disciplinary surveillance by the state, individuals now willingly and actively self

govern in a climate enabled by the state” (Ch
women in tke body positive movement end up incorporating the patriarchal norms of

heterosexual relationships, and the eroticized and fashionably adorned female bodily charm that

they initially resisted.

Thisnew image of the neoliberal female subjeas been vieed asboth ant-feminist,
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and as an autonomous consuming subject. Whelehan (2000) offers the \nesanefnt
femininity as “being constructed in the neol.
autonomous, confident and desiring sexual subjects whelgcand knowingly make choices,
in stark contrast to women’'s t r’a%(which@ilh al i mag
(2007b)hasmarked as ghift from sexual objectification to sexual subjectification (Gill, 2007b;
Gill and Scharff, 2011; Clme 2013). Whilegpostfeminist popular culture is conducive to sexual
expression, allowing women to express and discuss their sexuality and sexual orientation,
Budgeon(200l)ar gue t hat freedom and agency has come
choie of selfobjectification, and of willingly participating in and following whatever is
prescribed by patriarchal het er osgeElxnCheh nor ms
2013) . populegzatibpnh eof* f emi ni sm has ddrcecetheat ed f emi r
patriarchal status quo (McRobbie, 2007, 2011). While women contend that they are exercising
individual choice, are in control of their lives, and can make their own decisions and choices,
they areultimatelyutilizing the feminist ideal of femalfreedom to justify theinon-feminist
choices and silence disapproval from others.

The goalof the body positive movemerstto take up space in an area that their bodies
have never been represented before. While it can be argudlettzalvocateare* sel | i ng out '’
being brought into the culture industry and profiting off of this movement, perhaps it can instead
be said that this was their intention in the first ptate be represented within mass media, a
space where their bodies have previousrbexcluded. These women are now profiting off of
the verycapitalist system that previously excluded them, and ultimately, have control over
whether or not they profit off of what they are doing or whether they agteesfmnsoed

Advocatesare experiacing power in the sense that they have gained entry into a marketplace

161



where they have control over whether or not they sponsor and endorse brands. Women choose to
endorse and sponsor brands because it is the most desirable and profitabl€bph@2013)
asserts that women’'s possible exploitation by
into full participation collapses as the boundary between the entrepreneur, conventionally coded
as active, and the consumer, coded as passive, is erdbeg ase emphasized to be the
producer of their own choices and calculators of their own risks; constituting a new type of
subject. Challenging criticism of irrational consumption or manipulation by scheming capitalists,
Chen (2013) asserts th@bmen shald not be seen as victims of consumerism, but rather should
view consumptions practices as building up individual identity, as having the competitive edge in
marketzed arenas, and contributing to the accumulated human capital of the economic subject
whois their own entrepreneur, producer of satisfaction and pleasure, and bearer of her own
responsibility.

Drawing on Adorno and Horkheimer (1986), while participatory media provide women
with a way of practicing meaningful seifesentation and emphasiadiesnt identities that
perhaps are not appropriate or desirable to display irtéaizee contexts (Kim and
Papacharissi, 2003), to what degree are these authentic performances of identity? However, is
there really such a tdrdweperhaps obaerving aadestrelfagant i ¢ ” b
authentic, neoliberal, and fragmented body that never really existed. However, while upholding
my view of the natural female body, it is important to note scholarly critiques of embodiment,
such as those by Blackmand Couze Venn (2010), that reject the assumption that there is an
unmedi ated entity called the *“natwural’ or ‘ au
than the individual, refers to the creative evolution at the heart of becoming. lartbés bodies

are al ways bei-magdé€e uinmd otnhre€ caondt ext of ‘' actual c
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involved in a larger process of becoming as they move through actual occasions and micro

events. 't i s this <c¢l i matices (dorparenl anu soemliurdle s “ t

h

which all ow or afford the potential for bodi

(Bl ackman and Venn 21). In this sense, Manni

t han human” a redive aesonamoe;ehbliging tisata rethank Wwhat it means to be

human and what it means to “have a body” (qt

Moreover, what does this mean for the revolutionary opportunities made possible by
social media platforms when it segms though movements opposed to the social order cannot
escape the hold of the Culture Industry. Once on the fringe, movements are brought back under
the hold of the Culture Industry and exploited for financial gains, reestablishing their power over
the masses. However, a consideration should be made of the degree to which these companies
are legitimate members of the body positive community, such as companies who make clothing
for fat women. Lacking fashionable or athletic clothing for plus sized batid® imainstream
fashion industry, plus sized clothing companies have emerged that provide fat women with

clothing necessary for everyday life, physical activity, and more.
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ChapterEight Discussion and Conclusion

Thisresearchllustrates the wayms which social media platforms have provided women
with a greater opportunity to present and explore aspetitgiofbodieghat are not accepdin
offline contexts. As a result, women have taken up their own projects by posting selfies of their
non-normative bodies in order to challenge conventional and hegemonic norms around
femininity and beauty. These selfies address issues such as body size, ability, body hair, and
menstruation. These projects have formed antwovement that offersupport for oter women
practicing the same forms of sglfesentation, as well as for women who identify and relate to
the experiences of thdy positivemembers. However, women ultimately reinforce dominant
codes of femininity through their commentary that polica thodies, reproductions of
conventional forms of the gaze, and their commadification by corporations that have brought the
body positive movemertack into the culture industry and exploited sloeial influenceof the
advocatesrestricting their freedorand changing themessagefor the financial gains afforded
by product endorsements.

Following from the analysis of tHeody positivemages, the study also sought to address
the effect that the subversive representations of femininity had on theefeomsiumers of the
images. It was found that, rather than working as a call to dctiather women to reclaim their

embodiment and seftepresent more authentically, female viewers did not accept these
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representations of natural femininity as they doteétl with their socially engrained views of the
female body. The participants experienced feelings of disgust when viewing the images and
reflected hegemonic norms associated with the female body in relation to body size, nudity,
hairlessness, and mensttion. However, the two female participants in the study whe self
identified as fat and followed body positive accounts on Instagram, felt encouraged by the
representations of larger bodies and found community and support from the movement. It
became appant, however, that the body positive members, who challenge norms around body
size and encourage women to love their bodies regardless of their size, do not extend this
narrative to thinner women who experience the saméasdfand body modification asudt of

the societal pressures on the female body.

This study demonstrates the need for research that addresses the ways women are
utilizing social media platforms for more radical representations of the self in order to create
social change. These fimgjs correspond to the scholarly research concerned with self
presentation on social networking sites that suggests that while social media platforms allow for
a greater degree of sgifesentation capabilities, women ultimately remain within their gender
norms and reproduce the very ideologies around femininity that they reject. However, while
previous research looks at the accounts of users independently from one another, this study
considers how sefpresentation allows for identification withsocial goupings online.
Furthermore, prior research that considers the difference in male and female interpretations of
intimacy and nudity online, they lacked a consideration of intersectionality within their studies.
While previous research suggests conventigrihin and beautiful women are judged harshly
for revealing their bodies on social media pl

this research considers how women vibe female body anidtimacy in female representations
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as the self mowgeacross the spectrum of body size. pa#dicipantresponses to female nudity
change asthebody sizeof the women on Instagram increased or decre&satier tha
viewing the nude female bodies as sexualized and gastibey did with thin women,
paricipants felt feelings of disgust in response to the nude fat body and did not view them as
desirable bodies, but rather as a means to ar-endaged iraform of activism.

Takenen mass, the research illustrates the potentialities of social medifopiag as a
space conducive for communityobilizationthat advocates for social chany¢hile a large
focus of social media research has addressed the use of social media by political movements
such as the Egyptian Revolution (2011), the Occupy movemésmezuelan protests (2014
2016), and many others, there should also be a consideration of smaller scale mosethents
how individuals identify withmovementshrough selfies anbdash tagen order to create social
change through setkpresentation.

As with any study, this research had limitations. The first limitation was with the sample
collection that consistlof mainly heterosexudhite women. When searching for sangple
from the body positive movemernhe advocateshat participated in the movememere
predominantlyWhite women. Furthermore, the interview subjects were middes\White
women, presumably as an effect of recruifpagticipants on aniversitycampts. An
intersectional approach to the research would reveal howreséntation osocial media
pl atforms varies dependi ng -OWNeiser20ld Hasinoffx per i enc
2013 Schradie2012 Senft2012. It would be interesting to consider whethi¢hite
heterosexual women have more privilege when it comes to representingrmative bodies

than women of othecolour, ethnicities, abilities, and sexualities. Furthermore, if men were
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included as interview subjects it would reveal gendered differencesrespenses to the
movement

As research continues to move forwdttere are several different directions for future
research. One direction would be to interviewlibdy positivitymembers directly to uncover
their motivations for posting, their strategies for posting, and how thesegedsentations carry
over inb offline spaces. This would allow for a greater understanding of how these self
presentations affect their offline social interactions; whether their strategy is goal driven versus
an authentic representation of the self; how social repercussions difadhey post; and how
social media policies and product endorsements influence the type of content they post. Future
research can also look at accounts that function more as art projedisch the users repost
ot her user’ s i ma giss®nsaohatidensfkwith tleerbody gostiveanovemdntm
In addition, feminist artists who post images of their paintings or drawings that address body

positivity should also be recognized.
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Appendix

APPENDIX A. INTERVIEW QUESTIONNAIRE
1. Current Cell Phone Provider
2. What Brand of Cellphone do you own?
3. Does your data plan affect your sociadia use?
4. Degree of social media use
5. Please identify which of the following social media platforms you engage with
6. If you selected Instagram, for how long have you had an account?
7. How often do you visit the app?
8. How often do you post photos to Instagfam
9.1f you selected *‘never’, please specify wh
10.When posting photos to Instagram, what type of content do you post?
11.Why do you post images?
12.Do you post intimate images of yourself?
13.Do you edit your images? If yes, why? If no, why?
14.1s your account public qrivate?
15.Who is your audienceho do you want to reach?
16.Who is your target audience?
17.Do you consider yourself as parttbE movemenbn Instagram that challenges feminine
beauty ideals and promotes bealysitive imagery?
18. Please Identify the accounts tlyau follow in relation to the previous question

19. Do you follow them or just visit?
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20.Why do you follow these accounts?

21.Please Identify thbash tagshat you use to identify with thmovement

APPENDIX B. SUMMARY OF DATA IN EACH PROFILE

Table 1 presents arverview of the specific cases used in this research, and the basic

information collected from user profiles.

Username Name Followers

Molly Soda
Mynameisjessamyn Jessamyn 172k 722
Biggalyoga Valerie Sagun 133k 915
Bodyposipanda Megan Jayne 213k 660

Crabbe
Chooselifewarrior Dani 41.2k 1,043
Anadasiaamour AnastasiaAmour 42.3k 490
Micah_gracee Micah Grace 191k 215
Thechristineecho Christine Cho 20.8k 1,823
Glitterandlazers Glitter 90.8k 1,518
menstrual.blood JenniferWilliams 4590 836
Rupikaur_ Rupi Kaur 520k 323
xxgirlflu Uknown 1001 364
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List of Figure$

Figure 1.March 19, 2016Sitting poolside in a bikini; Photograph by @mynameisjessamyn;

Il nstagr am, l nc.; *“ Today,onsabrkshop atingBRubahhomeg a be a
@voyogauae, | was absolutely ravenous. And so | sat poolside in my little yellow bikini &

devoured a giant club sandwich+fries. | genuinely think we should all mind our fucking business
when it comes to the eating habits diets. As a happy fat athlete, I'm jauntily walking away

from that conversation. Honestly, as a fat human in the stages of body reclamation, | have a duty

to myself to be done with that shit. Suck it, patriarchy. Fat people for the fucking win. #youmad
#jessjetset. Also, this #fatkini (c/o Dubai's @ripemarket) brought to you by the magnificent

@Iloeybug | have long been obsessed with this femme, and her open and honest body

acceptance via @youtube bikini hauls are a huge part of why | have claimed thisr setinge

year of the beachside belly. Much love and respect,-Lideyw, and bow, and bow. -

1 The spelling and textwithin the captions are consistent with the original text.
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@child_ofthe_tropics @forever21 #effyourbeautystandards #honoryourcurves #nobodyshame

#bi kini ”.

Figure 2.November 4, 201%racticing yoga in a headstd with back facing the camera;
Photograph by @mynamei sjessamyn; Il nstagr am,
ago suggesting a solution to the dark shadows under my armpits. When | saw that comment, |
chuckled and thought, "OH MY GOD, THEY THINKHAVE SHADOWY ARMPITS BUT

REALLY I'M JUST SHAMELESSLY HAIRY." Let me clear things uprespect a human's

right to shave and exfoliate til the cows come home, but I'm not about that life.l don't shave, my
belly is always a half second away from hangingaduny pants, my elbows, knee caps, and

inner thighs are crisp as burned bacon, & | have stretch marks for days, week, probably years.
Maybe | have one stretch mark for every insult that's been hurled at me since | was old enough to
wear a bra. It's ceiitaly plausible if so, fuck yeah. | really am a tiger who has earned her stripes.

| mean, it's just hard to care. After all these years. Actually, | just felt the greatest wave of love
for all the boys who teased me mercilessly in middle school. Theis barbat the time, but

they hardly seem to matter now. Boys, y'all don't know it but you made me such a better person.
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(This post dedicated to @biggalyoga for reminding me that this topic is forever relevant. Hello,

Val- I love you, let's hang out and #dstand all day.) Bodysui@d e ar cur ves'”

Figure3. February 9, 201d.aying horizontally on théeach in a bikini, facing away from

camer a; Photograph by @mynamei sjessamyn; | nst
Beach, Sunbathing in my bikini witiny belly exposed in all its fat glory made my whole year.

Thank god my body has finally been liberated and | can stop giving a fuck about sad people like
you. This journey has taken decades, and I'm relishing this moment. And if you don't like it.....

xoxo, Jessamyn Swimsu@freecountryapparel Sunglass@eloquii #aimtrue #iwillwhatiwant

#effyourbeautystandards #honoryourcurves #nob
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Figure4. December 7, 201%racticing yoga in a garter, stockings, and high heels; Photograph
by @mynameisjessaan ; | nstagram, Inc.; “1 think we're
and act like us. That doesn't necessarily mean we actually look alike, but it does mean that we
can gradually become more accepting of the qualities that make us unique. Those unique
gualities are (actually) opportunities for unity. You don't have to share my thick thighs and jiggly
belly fat to identify with the pursuit of sefficceptance. That's all this is abaelfacceptance.

Finding the courage, gall, and spunk to accept yorreat perfection. | found this picture tucked

in an old folder. Throwback to that time | practiced #halasana in my gargs;sl wear

shapewear sometimes. The reehtury femme in me gets off on the subtle sexual structure and
tradition, | guess. Thishwto is also a quiet homage to one of my yoga icons, Marilyn Menroe
there's a photo of her practicing #plowpose which literally always makes me smile. Bra + Garter

Belt + Stockings @hipsandcurves Shce@f or ever 21”7
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Figure5. January 28, 201éude fullbody shot in a forward lunge; Photograph by
@mynameisjessamyn; Instagram, Irict ' m f at . I n spite of my regul
belly that just won't quit. I'm sure if | restricted my diet and or bothered to give even an iota of a
fuck about theopic, | could shrink my belly. But nah, I'm good. Also, my breaststsagigh |

think that has less to do with being fat and more to do with the fact that I'm human. (For the
record, if your tits don't sag, chances are you're under the age of 18,th&lmigture of Dorian

Grey in your closet, or you have a plastic surgeon on deck.) | think some of my photos or clothes
can masquerade my bodlye been asked if | wear waist trainers and | usually nearly eough

choke myself into oblivion as a result besad am way too lazy for that kind of commitment.

But no, I'm fat and learning to embrace it is a daily battle. Some people think calling yourself fat
= proclaiming that living an unhealthy lifestyle is a good idea. Since that logic is completely
idiotic, | tend to ignore the ramblings of people who don't make sense. Fat doesn't mean being
unhealthy it just doesn't. And | will agree to disagree with anyone who doesn't feel the same
way. Photo is by the incredible Substantia Jones of the Adipositivitgdrtg see my #nsfw

shot, paste this |Iink in your browser: http:/
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Figure 6.February 5, 201@racticing yoga in a headstand with back to the camera; Photograph

by @mynamei sjessamyn,; I nstagram, tec. ; “ When |
@mandukayoga clothing line jump off a few weeks back, all | can think is how grateful | am for

my chubby back boobs. And how happy | am to have (FINALLY) made peace with my giant

ass. | mean, I'm sure @mandukayoga didn't necessarily expect someose mwéhy fat rolls to

get upside down in their sports bra. But the bra is cute and I'll wear it if | feel like it. | don't give

a fuck if my belly and back rolls are starring in the photo as a result. Because, regardless of

lighting and clothing choiceshose body parts are still present. And if | can't accept them when

my body is upside down practicing yoga, how the hell will | accept them in other parts of my
life?Plus, let's be honest: those are probably the elements that actually make me #madeforyoga,

anyway. Strength ain't free, y'all. Top+Botto@ma ndukayoga Phot o by @pet
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Figure 7.June 03, 201&racticing yoga in a bikini; Photograph by @biggalyoga; Instagram,

Il nc.; “There was a great articl glymegentlyri end
talking about gaining weight. This made me think back to January 2014 when | was practicing
yoga the most and felt my most active with biking and practicing. Since then I've definitely
gained a lot of the weight back which I'm content witHo#thas happened since then. As Jes

had talked about in her article, everything is always consisting changing, one year we can have
more time for things, and other years things can take up your time. | know | always get those
comments asking why | havetdst any weight after practicing yoga for the last 5 years. I've
never used my practice as a source of weight lose. | personally don't think it should be used for
that just because there are so many other elements to practicing yoga. | lost most afhmy wei
back in 2014 because | was biking, which is what | believe was the source of my weight loss,
though the reason | biked was because it made me feel free and happy. Losing weight just
happened to be a fproduct. I've consistently advocated to just divachings just for the
enjoyment of it, and not have to obsess about how many pounds you've lost. The more you

obsess, the more expectation you put on yourself. That if you didn't do your physical activity
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something extremely bad will happen to you. Dardrry you'll be fine! You don't need to beat
yourself up about it. Those extra pounds are okay! Be content with your body whether you have
time for physical activities or life has to happen. We all have complicated lives. When you know
you have the drivand time come back to it and be appreciative of yourself. Direct link in

descriptionhttp://www.ravishly.com/2016/06/01/9we-gainedweightso-what Also this bikini

pic isfor @curvesbecomeher after her article for @wearyourvoicemag talking about a photo of
herself and friends in bikinis that was taken down. Big and beautiful women rocking bikinis!

Bi kini outfit by @orridfashion Mat by @l ifor

Figure 8.February 18, 206. Posing in lingerie, facing away from the camera; Photograph by
@biggalyoga; Instagram, Inc.; "Compassion hurts. When you feel connected to everything, you
also feel responsible for everything. And you cannot turn away. Your destiny is bound with the
destinies of others. You must either learn to carry the Universe or be crushed by it. You must
grow strong enough to love the world, yet empty enough to sit down at the same table with its

worst horrors." Andrew Boyd. Just wanted to let everyone know thrtve private individual
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http://www.ravishly.com/2016/06/01/so-ive-gained-weight-so-what

and small group classes available. Anywhere in the SF Bay Area, and Skype class if you live far
away. Email me at biggalyoga@gmail.com for availability(limited) and rates (varied).
Y #freethefat #radicalselflove #fuckfatphobia #olave #mybody #unapologeticallyme

#yogabodyproject #myyogabody”

Figure 9.November 19, 201Distant full body shot. Wearing a bra and underwear while in a
front lunge practicing yoga. Body is twisted to reach foot, and face is looking away from the
came a; Photograph by @biggal yoga; Il nstagr am,

beautiful, then a woman being unapologetically herself; comfortable in her perfect imperfection.

To me, that i s t heSttervuee Masrsiebnoclei "of beauty.
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Figure D. October 22, 201Distant full body shot. Wearing a bra and leggings while practicing
yoga. Side angle of body, balancing on buttocks while extending arms upwards to touch toes;
Photograph by @biggal yoga; Il nstagbayml, | nc.; *
Paripurna Navasana / Boat Pose with host @dms_@bgak out Day 12 host @catybethxd

with Eka Pada Rajakapotasana / Mermaid Pose Please join us and help in redefining what yoga is
and what a yogi looks like. This will not only be a huge step iakang down the walls of

stereotypes but also a wonderful celebration of our own unique bddi€stter: 1. Repost this

photo and tag some friends to join!2. Follow our hosts: @cheryld126 @nolatrees
@mynameisjessamyn @alexisr022 @greenideas80 @dms_yoge@byogi @simply_lydie
@jkserendipityyoga @reesielovell21l @yogineo @catybethxd @supportiveyoga @pesekgp
@amber_karnes @goplantyourself @biggalyoga @love_wanderlust02 @gypsetcity @kiyakrier
@distinguisheddiva and our sponsors: @lineagewear @fractal.9 @nigsta
@personalrecordofficial 3. Post a recent photo of the challenge pose each day. 4. Use the tag
#RedefiningYoga in your posts and remember to tag the host for that day along with all four

sponsors. "Leggings by @zions_den_apparel?”
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Figure 11 August15, 2015 Distant full body shot. Wearing lingerie while practicing yoga in a
headstand,; Photograph by @biggal yoga; Il nstagr
of people have been asking where you can start your own yoga practice. If yomngevebsite
(www.biggalyoga.com direct link in description) under the FAQ there is a link called 'Getting

Into Yoga' where | have made a blog post for anyone wanting some tips on how to start. This is
the only way | have started so those are the onlyfaipsow that | can offer. I'll update it soon

and look for more videos and recommendations. Some have asked as well if | have a Youtube
with videos. Yes | do have a YouTube, but no | don't have videos to practice. Since | am not
yoga teacher trained | dofeel comfortable yet setting up videos for people to practice yet. Next
year | will definitely start to work with videos there. As for Yoga Teacher Training, I'm looking

up places to do my training. If there are any yogis who are yoga teacher trashédya any
recommendations on places to get certified, | would love to know! There was a place in Arizona,
that | was thinking of, but I'd love to know more that | can't find on the internet! Comment here

for details or email me at biggalyoga@gmail.corthvdetails. Hopefully trainings that will start
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the beginning of next year, from 2 week® months time frame. Trying to get trained soon so |

can start teachingrhank you all again for the heart warming comments, and touching words!

-

Y Yn

Figure 12 August 15, 2015Distant full body shot. Wearing lingerie while practicing yoga. Side
angle of body, balancing body dands Photograph by @biggalyoga; Instagrant.j

“" Repetition of the same thought or physical
frequently enough, b-eNormamné/scerd Realalvd finaftysbéen abler e f | e
to hold my crow pose for a little bit. | just need to find morergjth in my arms and core to stay

up longer. It's funny how you can practice a pose and fail so hard at it, and then all of a sudden
things just click and you find the right groove and tricks of the pose. | didn't understand the lift

part of pose till reaatly, and it all made sense when practicing. Also, | think one thing I'll

definitely miss about not having this space to practice yoga is that | can't wear my undies around

freely for the time being. Haha !
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Figure 13May 12, 2015Up-close photo of ts0 wearing lingerie. Both hands grabbing her
stomach fat; Photograph by @bilgebatddypastahis | nst a
or not, and had a long post that sounded controversial. Then it just came down to showing my
chubby body up close, drappreciating my body now. All of us have body issues whether you

are big or small, but it's good to just take the time to look at yourself and just love it as it is now.
Whether you are on a weight loss journey or just learning to love yourself sladely't think

I've ever hated my fat, but it's nice to have a good relationship with it now. | hope that everyone

can take the time to look at themselves and see such a beautiful human being.

#LoveTheBodyYouAreln #SelfLovingYogis #PracticeRadicalSelfLove g¢fe t hef at ”
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Figure 14.July 7, 2016Distant photograph of eight women posing in lingerie; Photograph by

@bodyposi panda; l nstagr am, l nc.; *“Surrounded
| had such a brilliant day strutting my stuff for thiselisity shoot, and I'm honoured to have

been part of something celebrating so many kinds of women we rarely see being celebrated in

the media. Transgender women (the glorious @stephaniaeffie), disabled women (the badass

@reallifepirate), women with alopec(the wonderful @instabytess), and curvy anorexia

conquerors (yours truly ). As well as fabulous plus size bloggers @fullerfigurefullerbust and

@gracefvictory @makeupfairypro and @lottelouisewiliamsa nd | " | {webti# honest

need more diversitthan this, we need ALL sizes, ALL skin colours, ALL abilities, ALL ages,

ALL genders to be truly represented, we can always do better. But what Curvy Kate created here

gives representation to so many women who've probably never seen themselves refteeted i

mai nstream fashion industry before, and that'
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Figure 15 February 15, 201@istant photo of her sitting down, with her body turned sideways

and her head turned to face the camera. She has underwear on with no bra, only berssed

in front of her body to cover her breasts; Ph
possible to love your belly rolls. It is possible to have a favourite spot of cellulite.lt is possible to
throw away the scales. It is possible toaeer. It is possible to love a body you never thought

you could. And if |1 can get here, then you ca
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Figure 16 January 16, 2016&ideby-side distant full body photos. The one on the left is while

living with an eating disordeiThe photo on the right is during recovery from her eating disorder;
Photograph by @bodyposi panda; l nstagr am, l nc.
my eating disorder, they've all had the same questidry? What caused it? Expecting me to

pinpoint a time, an event, a specific moment to blame for it all. And maybe some people have

those. | once had a therapist who brought my whole family together to try and get to the root of it

all, he was so busy searching for the flaws in my family, thatiesed the flaw in the whole

world. He didn't see the magazine pages that poisoned my mind with 10 day detox diets and

smiling pictures ophoto shoppedomen, ‘finally happy!" after cosmetic surgery. He wasn't

looking for the problem on his TV screen, whexciting things happened to beautiful people,

and beautiful always meant thin. He was blind to our entire culture teaching us that our value as
human beings depends on how well we emulate the ideal, or die trying.

Now | know where to place the blame.dmost importantly? | know not to place it on myself.

Those negative thoughts you have about yourself? You didn't create them, you were taught them.
We live in a world that profits from owelf-hatred and that is not our fault. We didn't ask for

this,aml we don't deserve it. Believe me, sweet g
finally, for myself at least: at thirteen, to starve half to death? Not guilty. Not that child. There is
certainly a charge of guilt to be made, long overdue. Blgesn't belong to me. It belongs

somewhere, and +Noaosmo meWohHifng, el se.’
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Figure 17 December 23,201Bistant full body shot of her sitting on the bed wearing white

lingerie and facing the camera; Photograph by @bodyposipanda; Instagram,Inc: To anyone
who comments on my pictures saying 'body goals' or 'I'd kill for that body'. You are breaking my
heart. Because that is the opposite of what | want you to feel when you look at my profile. I'm

not trying to turn my body type into the new @iel'm trying to show you that there is no ideal.

That we all have the power to break free from the beauty standards that have kept us in mental
chains for so long. That's why | celebrate my cellulite and bask in the glory of my belly rolls. To

show youthat it's possible for you to love YOUR body, no matter how far it deviates from the

current idea of perfection. So please, use the energy you spend wishing for other people's bodies,

on learning how to love your own. It is so worthy of your love, exactye way it i s.

207



e

Figure 18 March 9, 2016Sideby-side distant photographs wearing a bikini. The photo to the

left is of her standing to face the camera, and the photo to the right is of her sitting down on the
bed with her legs bent horizontally and bedy is turned to face the camera; Photograph by
@bodyposi panda; l nstagr am, Il nc.; “BREAKI NG
DIFFERENT POSITIONS! Reportedly, this phenomenon occurs to every human being on the
planet, and yet the majority of bodies shown m ftiedia remain super posed, super
Photoshopped, and super unattainable for most of us flawed, normal folk. And since all we see
being celebrated is the most flattering angles and flawless figures, we start to see ourselves as
wrong. We see our belly rols ugly. We see our cellulite as sinful. We see ourselves as worth
less, the less we look like the pages of our magazines or the beauties on our screens. | used to
hold my stomach in until it hurt. 5 years old and already obsessed with flattering. Already
brainwashed into believing that | needed to look as thin as possible at all times to be worth
something. To anyone. You know what? Fuck flattering. We are all wonderful and worthy

however our bodies look. At any angle, in any outfit, posed or not, yayoateenough. You are
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valuable. So let yourself breathe, and laugh, and live, without worrying how you look through

everyone el se's eyes. You're not here for the

Figure 19 November 9, 20155ideby-side distant photographs wearing a bikini. The amé¢he

left she is facing toward the camera and grabbing her belly fat. The photo on the right her back is
to the camera and her face is turned to the camera; Photograph by @bodyposipanda; Instagram,

Il nc.; “A couple of s hot e pHotoshoot!didhvith a maaaazi ng
@hbuxtonphoto Hollie told me this shoot was the opposite of every one she's ever done. Over

the years she's been told to only shoot the flattering angles, direct to avoid any rolls, disguise a
million different 'flaws' and then éitiedit them out further, in case any semblance of reality

remained. She's even seen people request that entirely different body parts be photoshopped over
their own.It's time for a change. We don't need to be surrounded by photographic lies that distort
our self image and destroy our self worth. We can't keep believing that our purpose in life is to
emulate some impossible beauty standard, one that doesn't even exist without the editor's wand
anyway. We're taught to aspire to a perfection that isn'tfeat.nobody should have to

measure themselves against. We are ready for that to change. So here's to lumpy, bumpy,
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cellulite, back roll, belly lovin' unedited imperfection. Here's to reality, and here's to hoping that

we start to see mor e of It

Figure20.December 9, 201%ideby-side distant photographs of her while living with an eating
di sorder (1l eft) and in recovery (right); Photo
know why | started posting my before/after recovery pictures? Sodbatlg else like me

would have to feel alone.l spent years believing that | was the ordgaexic turned chubby

girl on the planet. | convinced myself that | was a complete failargirl who nearly starved

herself to death and now couldn't even stech diet. Worthless. A disgrace.It took me a long

time to realze that those thoughts were the voice of my eating disorder, still plaguing me after all
those years. Now | know that | was a warrior all along. That every pound gained was a demon
vanquishedThat the belly rolls | thought were so disgusting were soft and beautiful reminders of
battles fought and won. That the body | had tortured for so long had done everything it could to
keep me alive, and for that it deserved my love, no matter what thestatl looked like.To

those of you whose recovered body is miles away from what you thought it would be, to

ANYONE who's ever felt like a failure because of their begtgu are not alone. And take it
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from me, you're doing just fine. More than that, ywea doing spectacularly, and you are perfect

Jjust as you are. Keep fighting, my warrior fr
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Figure 21 September 8, 201%ideby-side distant photographs wearing a bikini bottoms and a

crop top. In the photo on the left she is facingdhmera wih her legs crossed, and in the photo

on theright her body is turned away from the camera but her face is turned to look at the camera;
Photograph by @bodyposi panda; | n"Blwogkigg ngy m, l nc.
chunky calvesHworking my chubby bellyjHworking my bopo magic and not carihgw many

trollstryto bringusdowiH #ef f your beautystandards”
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Figure 22June 1, 2013Mirrored midrange photo of her sitting on the ground horizontally, in
underwear and no other clothing, with her arms crossed to cover her breasts, and herdaead turn

to face the camera; Photograph by @bodyposipa
know how beautiful you are. | hope you know how much light you put into this world. | hope

you are proud of every smile that you've caused. | hope you are aveuerplife that you've

touched. | hope that you readiyour worth extends so far beyond your body. And because of

that there is no reason not to accept your body. Every part you've been made to think is a flaw.
Every bump, every roll, every scar. Becatrsst me, those parts are beautiful. But they don't

begin to encompass all the beauty that exists
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Figure B. May 27, 2015Three sideby-side midrange photos of her in a bikini. In the photos

on the left she is facinpe camera with her legs crossed, in the photo in the middle her body is
twisted towards the camera, and in the photo on the right her back is to the camera and her face
is turned towards the camer a; Phot ograph by
'MOTIVATIONAL' SWIMSUIT. The one that you buy a size too small. The one that you hang

up in sight so that it stares accusingly every time you walk by. The one that you envision looking
flawless in, carefree and finally happy in yourself. | have wasted suemyner of my adult life
sweating and starving to achieve that vision. Telling myself | didn't deserve the joys of summer
if I didn't look like that image of bikini perfection we're all taught to aim for. Torturing myself
under the scrutinizing gaze of thize too small swimsuiBut no matter how many times | yoyo

ed back down to that bikini weight, | was never good enough. | was never happy. There was
always a flaw to find, a problem area to tone, a dimple to zoom in on or a roll to obsess over.
This sumner my fabulousness is overflowing in that swimsuit, and | am finally happy in my

body. | never needed to lose anything except my brainwashed ideas about 'perfect’ bodies. So
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cheers to my first summer of true happiness, body positive and free. That svsrbsuiidy

painful anyway.

Figure 2. May 22, 2016Distant fultbody shot taken in the mirror while wearing a swimsuit.
She is |l ooking down into her phone; Photograp
caught a glimpse of myself. Just showeedked Alone Doing the daily motions of running

around my apartment, finding underwear, my hair wrapped in a towel | wished | hadn't seen it.
Did | want to look again. Not today. Everything already seemed a little worse than usual. | didn't
want to have tohink about how | felt about my body today. I'm not supposed to feel this way.

So I look, as a challenge maybe, or more likely a sick mind game, | want to prove to myself, I'm
ok with my body. | still feel sexy and somehow can see its beauty. | lodisee.my belly...it

sags more now. ...I see my waist and think it's not defined. ....I see my arms and my treasts
side to side. Squeeze and tuck and fold and pull Maybe a different angle will make me feel
better...."oh god, my chin" I'm blemisheddascarred. | feel heavy.....I think how can anyone see

beauty in this? | look away. The words pop into my head. "If only this were smaller, more perky,
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less wide. "....the comparison begins, "at least I'm not this, but then again I'm not that".... ..... .
Maybe next time will be different... These events have happened more often then | would like to
admit in recent weeks. Life it seems has worn me down. And although | have a lot to celebrate,
the end of a very successful semester, new friends, spandimegtime with old ones, the

possibility of summer adventures, I've also felt a whole slew of emotions and I've felt exhausted.
Jes Baker shared this thought a few days ago: "A lot of my bad body days may just be bad SELF
days (brain/circumstantial etc) Blbecause society has created such a direct line between

"feeling shitty" and "our bodies" I, without thinking, am quick to fall into the path of last

resistance and find the flaws in my physical appearance which then engulfs me in the shame I've
spent myentire life learning how to feel.Maybe, sometimes... I'm just down. And maybe,
sometimes... | don't need to blame my body so | can have "a reason." | don't think | really got
what she was saying until this moment, but I've been living it all altveguncetainty and

emotions I've been feeling, have manifested in unhappiness with my body. My body has been the
easy scapegoat for me feeling down and exhausted. My body is the same body that I've admired,
been grateful for and loved many times in the refleabiotinis same mirrorSo today, with this

in mind. | will be kind. I put on this swimsuit to try it on. Dream

Of my coming Florida vacation, just a few weeks away. The emotions | feel are real and yes they
manifest themselves in body hatred at times. Bertet is hope. We are not alone. We are

imperfect, not broken. I'm feeling down, but I'm still capable. For now, I'll keep these wise words

i n mind, when | |l ook in the mirror. Be kind
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Figure 5. March 16, 2016Distant sideby-side fulkbody shots taken in the mirror, while

wearing a swimsuit. In the photo on the left she is looking down into her phone, and in the photo

on the right she is confronting the gaze; Photograph by @yourstruelymelly; Instagram, Inc.;

“When

someoneselohhfl ave st yowanity or

concei-t [

silencing your power, holding up the status quo, the way we have been taught to hate ourselves

so we kide away and keep our mouth shut. Our self love is powerful in a world where those in

power profit off of our insecurity, our body hate, thinking that we have nothing to contribute and
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up and fight for what we know is right. Self love intimidatiegse people in our lives that rely on

our hatred of ourselves to make them stronger. It terrifies those who profit off the marketing

tactics that make us hate ourselves so we will buy their BSbeauty and diet products and

procedures instread of caring tbose we love and channeling our money and time into those
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Figure B. May 5, 2016 Mid-range full body shot facing the camera, while wearing lingerie;
Photograph by @your str uel y me landads #bodymositaity r a m,
#bodypositve #honormycurves #radicalbodylove #riotsnotdiets #nobs #nobodyshame

#takingupspace #fierce”
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Figure Z. April 26, 2016.Mid-range photo of her body while wearing a crop top and underwear.

Her back is towards the cameradeher head looking back over her shoulder to face the camera;
Photograph by @yourstruel ymell y; l nstagr am, I
#bodylove #bodypositive #bodypositivity #pizzasisters4lyfe #effyourbeautystandards

#takeupspace #takingspace #honormycurves #nobs #nobodyshame #fatbabe #radicalbodylove

#pi nk”

Figure B. March 9, 2016Sideby-side midrange photos in a bathing suit. In both photos her

back is to the camera and her head is looking over her shoulder to face the chotegaaph

by @yourstruel ymel |l vy; |l nstagr am, Il nc.; “#FI aw
themselves To make themselves smaller We say to girls "You can have ambition But not too

much You should aim to be successful But not too successful Othgrauswill threaten the

man" Because | am female | am expected to aspire to marriage | am expected to make my life
choices Always keeping in mind that Marriage is the most important Now marriage can be a

source of Joy and love and mutual support But whwedeach girls to aspire to marriage And

we don't teach boys the same? We raise girls to each other as competitors Not for jobs or for
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accomplishments Which [ think can be a good thing But for the attention of men We teach girls
that they cannot be sexusings In the way that boys are Feminist: the person who believes in

the social Political, and economic equality of the sexes You wake up, flawless #inspired
#bodylove #radicalbodylove #effyourbeautystandards #takingupspace #honormycurves #plussize
#bodymsitive #bodypositivity #fatbeauty #fatbabe #magical #fierce #confidence #nobs

#nobodyshame”

Figure . April 13, 2016Sideby-side photos wearing black lingerie. The photo on the left is a
distant fultbody shot taken in the mirror, looking into her @en The photo on the right is a
mid-range photos of her kneeling on a bed, with her body facing towards the camera; Photograph
by @your str uel y meMylbodydods not simgly exiatin the iostdlattering’
angles. With every move | make ftdls in a different way. My body is not stagnant, it jiggles,

and wiggles, and flops. These pictures, taken just minutes apart from each other, show that my
fat body is malleable and contable. If | were to sit cross legged it would look even more

different as my fat is pushed to a different side or more closely together. My body is beautiful,

standing tall or sitting down. It is strong, it is unique, it is soft, and it is good. My body moves.

219



Every move deliberate. The extra sway is something | cdndetit is also something | am not
ashamed of. My fat body is alive, it is not broken, it is not disgusting, or diseased.We need to
stop being afraid of the fat, afraid of the extra, afraid of our bodies in certain positions or doing
certain movements. Bauase the truth of the matter is, my body is the exact same body in both of
these pictures, just as capable, just as strong, just as lovely, and just as much me as the picture
before. My body falls in different ways as | move, it wiggles, it jiggles, afidds new ways to

rest. But that does not mean my life is any less fulfilling, any less exciting, any less full. | am not
less because of the way my body falls and moves and neither are you.So let us enjoy our lives
today, in whatever position or movemeve find ourselves. Lets celebrate each other no matter
where our extra falls. Let's begin to free ourselves from the fear of having fat or gaining fat or
seeing fat or loving someone who has fat. That fear is misplaced and oppressive, whatever your
extrais (and it doesn't only come in fat) love it, it doesn't change or define you. It simply is a part
of you. And you are magic! #bodypositive #bodypositivity #NoBS #NoBodyShame #fatgirlscan
#honormycurves #effyourbeautystandards #takeupspace #takingupspdimel¥moves

#fatbabe #radical bodyl ove #|l osehatenotweight
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Figure30. June 5, 201@istant fulkbody photo on a beach in a green bikini with her back to the
camer a; Photograph by @yourstruel ywgabouthpw | nst
the world sees us, the world opens up to us. When we stop comparing ourselves to others, our

lives begin to be ours again. You only add to the beauty in this world. #bodypositive

#bodypositivity #bopo #effyourbeautystandards #honormycurvelsagtlyshame #nobs

#bigandblunt #bigarmnoharm #bootyrevolution #plussizeswimwear #bikinibody

#goldenconfidence #fatkini #bikini #beachbabe #takingupspace #radicalbodylove #feminism
#feminist #gabifreshxswimsexy #gabifresh #fatbabe #fortmyers #florida #Beachtion

mel |l yinflorida”

Figure 3. April 3, 2016.Distant full body photo taken in the mirror while wearing black

lingerie. She is looking into her phone; Photograph by @yourstruelymelly; Instagram, Inc.;
“Loving our bodi es coslddvdr wage theegeettestsfight we eduld évéri o n
fight, and the greatest inspiration we could ever be for each other. Be radical. Be a rebel. Be a
warrior. Love every inch of your body not because it is good or bad, but because it is the body

youhavead you real |l y ar e#bayposiévie Hbodympsitieity s e .
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#honormycurves #plussize #fullfigured #bodylove #loveyourbody #nobs #nobodyshame

#ri otsnotdiets #|l osehatenotweight #feminism #

Figure 2. June 21, 201@istantmid-range photos facing towards the camera while wearing

bl ack |Iingerie; Photograph by @yourstruel ymel
"imperfections" are badass. They aren't anything we need to apologize for or cover up. I've got
almost eveything the world tells us | should hate about my body, but | don't hate it. Because god
damn it's beautiful, capable, and strong! #perfectlyimperfect #stretchmarks #fatbabe

#bodypositive #effyourbeautystandards #honormycurves #takingupspace #nobs #mainedys
#radicalbodylove #bodylove #plussize #fat #bigarmnoharm #goldenconfidence #hereiam #misfit

#f emi ni st
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Figure 3. July 14, 2016Distant sideby-side photos wearing a red swimsuit. In the photo on the
left she is facing the camera, and in the photdhe right her back is to the camera and she is

|l ooking over her shoul der; Photograph by @you
body. | have a pool body. | have a swim body. | have all along. And so do you! @swimsuitsforall
has kicked off a@ampaign this summer called the #MySwimBody movement that encourages
women of all ages, body sizes, shapes, and ability to ditch their coverups, beach towels, and
clothes and flaunt there perfectly amazing bodies in swimsuits and bikinis. With the thealhedia
around us that tells us our only goal all spring and summer is to get and maintain a certain kind
of body in order to enjoy our summer, this movement is fighting back! We deserve to splash
around in the water and play in the sand with our friends)yaand loved ones (you know, that

cute person you've had your eyes on). So here is #MySwimBody!!!! Now let me see yours! ***|f
| tag you I'd love to see your post using the #MySwimBody hashtag*** If | haven't tagged you,
I'd love to see it as well!!! Thiis a movement for all of us. Let's celebrate our bodies, self live,

and summer ! | **=*7”
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Figure 31. July 16, 2016Mid-range photos facing towards the camera while wearing lingerie;
Phot ograph by @mi c ah hTotglly fmewtehavingabally. Bomlly finen, Il nc.
with havingstretchmarks.Totally fine with beingsoft, cuddly,curvy. Totally fine with being
fat. If you'renottotally fine with me,thenits totally your problemnot

mine#effyourbeautystandarddhonormycurvesfatbabe#fatpositivettbodypositivetbbw’
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Figure 3. Mid-range sidéby-side photos of her in the nude with her backh®damera;
Photograph by @micahh_gracee; I nstagram, | nc.
with all of it. #bodypositive #fatpositive #bbw #effyourbeautystandards #honormycurves

#f at babe”

Figure 3. Distant sideby-side full body photosfdier in the nude while looking up and away

from the camera. Her hands are covering her nipples; Photograph by @micahh_gracee;

|l nstagram, Inc.; “Being a woman is a beautifu
revel in my femininity, my strengftmy awakening. | choose to love myself as the higher power

loves me, as she loves the trees, the soll, the birds. What an honor, what a priviledge, to be a
woman. #internationalwomensday #effyourbeautystandards #plussize #curvy #biganfblunt

#honormycurves
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Figure . Mid-range photo of her body facing the camera. The photo is of her breasts down to

her , while wearing a blue bikini; Phot ograph
bad news today so did what | always do in times like these. BaugkRini. The lady in the store
tried to direct me to more ‘figure flattering

want. #effyourbeautystandards
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Figure 3. Mid-range photo of her torso facing towards the camera while wearing only bpttom
Photograph by @micahh_gracee; |l nstagr am, Il nc.
freckled bellies are all beautiful. Bellies with rolls, with stretch marks, innie or outie belly

buttons, with defined muscle tone or with soft skinare allbgad ul . #1 oveyour bell

Figure 3®. July 3, 2016Up-close photo of side of unclothed torso and visible stretchmarks, with
head over breast s; Photograph by @chooselifew
body on social media HAS TO HAPPEN. Ut has to. Being fat and visible is important. Being

vocal and proud is a necessity. It isn't about mespgrbut the tone in which | post. It isn't about

being naked, becoming viral or even being noticed by "popular" opinion. It is unconsciously

allowing normality of different bodies and imagery of those bodies without a stereotyped story

but an authenticity that can-exist. It isn't a "l don't like what they say about people who look

like me" it's a "This is who | am and how beautiful my life, my hady existence is". By

allowing people to see me, truly see me, my experience, my honesty, my story as a 23 year old

female | am telling my story rather than being led into a media driven one which | do not see
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myself in. My fat is incredibly important twho | am. As is my mental health, sexual assault

history, eating disorder, favourite colour, outfit, opinions and crucially important truth. It's
important because while social media is seen as a flawless image perfecter to obtain likes,
follows and standig. To me it's a vehicle | can use to tell the truth about what it's like to have
gone through the things | have, how that affects me, how that affected my life. So in to inspire,
connect and try to help others who like me did not want to live. Who likeawve felt alone or
unworthy or disgusting. This social media is a weird beast with untouched potential. This is
bigger than my fat. My mind. My life. This is about having a platform | otherwise would not, and
sharing my truths, sharing my story. To breakings and moulds. Smash stereotypes and pain.

My message might not resonate or be important to everyone but hell yeah me and my fat we god

damn are i mportant. #chooselifewarrior?”

Figure40. April 19, 2016.Distant sideby-side photos of her body (I¢fand the body of the
fitness and weight loss coach Michelle Bidges; Photograph by @chooselifewarrior; Instagram,
Il nc.; “So |l ast night @mishbridges was on Aust

“Honestly i f you ar énelyyagepywenmichyeu: But | gao tell yaurnew, g e n
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|l am yet to have met someone who i1 s morbidly
controversial considering she is a trainer on The Biggest Loser which promotes rapid, unsafe,
statistically unattainablweight loss. I'd like to officially meet Michelle so she could meet me

I'm fat & I'm also so so happy. At 23 finally not stuck in an eating disorder, I'm not depressed, on
another diet or hating myself. Her words last night didn't help anyone. It prhadbely her

programs to lose weight, being fat is bad & of course go to extreme measures such as TBL to not
be "unhappy". It spun the once again lie that EVERY fat person is unhealthy & furthermore
unhappy. It's interesting that her health empire addsdssag weight as one of the greatest
achievements even though healthy eating & exercise will not always result in weight loss, or
even ridding a person of their fatness. | sat thinking if | should write this post all day. Wondering
if perhaps I'm just &sng for even more fat shaming, health concern trolling & people who think
they are the resident health IG doctors to come out and slam me. Yet then | remembered who |
am. A young girl who had an eating disorder grew up watching TBL and idolising woreen lik
Michelle who continued to tell me I'd never be happy or worthy or healthy unless | looked
thinner. Guess what | am. | freaking am. | don't need to buy another weight loss plan, start a diet
or hate my body to be happy. | read quotes from @chrissiesw@mé&shel_laurie reminded me

that they are not afraid to really stop the stereotyping and shaming when it comes to their weight.
So while people might tell you, you have to lose weight. Let me remind you the billion dollar
industry that Ms.Bridges works f& promotes is there to make money & make you think you
HAVE to change to be accepted, healthy and happy. Exercising & Eating Healthy doesn't mean
you aren't fat. You can be fat & still do those things. ALSO HELL YEAH YOU CAN BE FAT

& HAPPY!?”
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Figure 4. Feb 28, 2016Distant photo of her body facing the camera while outdoors in a bikini;
Phot ograph by @chooselifewarrior; | nslt agr am,
Always! Your shape, weight, size, colour or age should not stop you from ceigbyatir body.

Today | swam in an extinct volcano and reminded myself what a beautiful amazing place
Australia is. I've been having a few body image low months, but we are continually going

through metamorphosis and change. Having Body Positivity injeatedny life has made the

dark days brighter and my gratitude for life & beauty so much deeper. | hope that body positivity
can enrich your life too and remind you that every body soul and flesh should be celgbrated

#ChooselLifeWarrior #LakeEacham”
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Figure £. May 27, 2016Mid-range photo of her body, from her breasts down to her knees. She
is facing the camera and wearing only underwear, with her hands covering her breasts;

Phot ograph by @chooselifewarri orlsubjechgis agr am,
seemingly always positive. It's always met with congratulations & #goals. It's always linked with
words like willpower and happiness! Losing weight is a magical achievement & something to
look up to. Yet what if it wasn't. What if we ditihiold weight loss to such an incredible

wonderful human goal. Especially as women we are told that if you lose weight that's ALWAYS
a great thing (with a few tiny exceptions). Yet what if it was just another thing. What if it didn't
receive such a glowingview? Would we feel less pressure to be smaller. Would the diet

industry stop. Weight loss in my opinion is a personal thing, if you get a sense of achievement or
happiness for what ever reason that's your business. Yet what | think is intereséngay thie

view weight loss within communities, within friendship groups, within schools & online. If

weight loss was neutral not good or bad, simply a thing that sometimes happens te people
would beauty be so tied down in this notion that skinny is gaigfedlternatively most weight

gain is always met with negative connotations. Can't we all just be happy. In the moment. In our
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lives. If weight loss is your journey cool bananas, if you've gained weight no problem. If you're

healthy whatever healthy meatasyou awesome, if you're unhealthy you're still an awesome & a

worthy person. Bodies are beautiful regardless of what weight you are. You know what else is

great our brains, ideas, dreams, hopes and relationships. Our life shouldn't be determined by a

scde, by a measurement, by a number. Our life should be lived in happiness and it should be

lived in the best way you know how. So if you feel the pressure to lose weight or gain weight to

be perfect, to be beautiful, to be deemed better. Boo trust me whgrybu can love you now,

the entirety of you including that body you seem to hate. #ChooseLifeWarrior Don"' t f or g e
the #CLWSELFLOVEBOOTCAMP starts on YouTube in June, learn some great tips, tricks and
inspiration to assist in your self love journeybScribe now to not miss it I've been working so

so so hard!!!!t (link in bio)?”

Figure 8. January 20, 2016Jid-range shot of her wearing a crop top and underwear while
facing the camer a; Photograph by @chlko&selifew
Stretch Marks oh my! This #bodypositive journey comes with triumphs and discoveries,

celebrations and happiness. It comes with downfalls too don't you worry. Yet when | wake up

happy within myself, yet when | log on and see women supporting eachysheten | close
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my eyes at peace | remember why it's all worth it. Why it's such a hard road and yet so
rewarding. | am 23 and | am only now at peace most days with myself, imagine if we all kept
promoting, learning & encouraging the younger generatato this too. How many young girls
would we save from #eatingdisorders ? How many young men would we save from #suicide ?
How many people could live a life with a higher level of self worth! How many people could be
happy?! This week I've watched someudiiends feel overwhelmed & attacked in theimest
amazing effort to spread positivity. They are dealing and will not be knocked down forever. | am
thankful for them, plus every positive interaction and comment | get on social media. | will and
alwayswill stay strong in the face of adversity because my voice, experiences and mission is

about | ove. Love triumphs all. #chooselifewar

Figure 4. January 1, 2018Jp-close photo of her stretch marked torso, with her hand resting on

her belly; Photogaph by @chooselifewarrior; l nstagr am,
| was aware of when | was younger that was "wrong" with me,Was my belly,It didn't look like

the other little girls, It stuck out,Was pudgy and not flat in the slightest. dl ftatdy then

mission turned into a 12 year self destruction path,All against my belly.lt was enemy #1,Now at

23,It's still not flat,It has stretch marks,So often celebrated by mothers who have given birth &
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RIGHTLY SO,Yet some of us have stretch markshakies too, And is still yes pudgy.What's
changed is my mind, My declaration of war,Because lzedlihat | could go my whole life with
this type of belly,And still be happy, valued, smart, kind And loved. So now | pat my belly,and
say | am sorry.For hiag it all these years,Because it is my belly and I love it. #belly #bellies

#tummy #| osehatenotweight #chooselifewarrior

Figure 4. March 1, 2016Up-close photo of her hand covered in eczema; Photograph by
@chooselifewarrr i or wayslhonestabautrinseoyritie$, beauty;and‘myselfim a |
So here it goes. Pictured above is my less than smooth, less than manicured, eczema & psoriasis
covered skin. | have suffered from eczema since | was a child, | have extremely sensitive skin.

At 16 my flae up got so bad it covered my arms, legs, neck & chestas months of waiting to

see a dermatology specialist while waiting | was placed on steroids. This was during my eating
disorder stressed with exams, mental health issues & my itchy crazy skihleae me crying

in cold showers at 2am most mornings. | finally saw a specialist after my dad called the office
every day for two months seeing if we could get into any cancelled appointments. That's when |

was told | have psoriasis and eczema. My ghstiput me on medication used to staeilmy
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immune system and within a month | saw results. | was on the medication for a year prolonged
use of this medication can have side effects. Compared to steroids it was a dream | wasn't angry,
moody, depressedaining weight while starving, not sleeping, | was finally happy. My skin

went into remission for the past few years until the last two months so many things can trigger a
flare up stress, anxiety, bad diet, weather, sweat, heat, cold & some beautyspidalid live

in Cairns which is a hot tropical place sweat is often at times unavoidable. My anxiety had been
through the roof and | am working on that with my mental health team. | think the hardest part of
dealing with my skin is of course the irriat, never feeling fully smooth and clean. Sometimes

it can be embarrassing currently it's affecting my hands, chest, my face, my forearms and upper
arms and a lot of people always comment "What is that?!?!" With Body Positivity I try to remind
myself | ammore than my skin. There are treatments but there isn't a cure. | try to be as proactive
as possible but it is difficult sometimes. Today | am honestly really down about it all wait lists
where | live are so long for dermatology and the cost of appoitsngerover $200 every

20mi nut es. Il can do this though and i f you su

#ChooselLifeWarrior
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Figure 4. February 18, 201@istant sideby-side photos of her while living with and eating

disorder (left) and whd in recovery from her eating disorder (right); Photograph by
@chooselifewarrior,; l nstagr am, Il nc.; “So sick
through weighfoss. Some hiding through the lens of "health" but a deep seeded thought that

with that "health" will come beauty, acceptance, forgiveness & perhaps even love. The weight

loss companies will roll out another campaign of juice cleanses and promises that you're whole

life will be a sparkly safe happiness if only you were smaller. Trutlerig on the left is me at

18, | desperately wanted to be beautiful, be everything | "never was". | was tortured with the idea
that | was disgusting, fat and on the regular | threw up, | exercised till | passed out and |

punished my body for not being perteRight is me this year more secure, confident, happy and
wanting to live even though I'm bigger. See these transformation photos get so many likes when
someone simply loses fat from their body but WHY? Why do people obsess over not only their

own weightoss but praise others despite the means. | often get health haters telling me I'm going

to die. Yet if this photo transformation was the other way | suppose FAT to slimmer, even

through the means of a secret eating disorder. | would be praised no quésteidea of losing

weight is more profitable, positive and promoted in people's eyes than the means. There is a fine
line between dieting and eating disorders and the most common risk factor for triggering an

eating disorder or relapsing into a past @néieting. | don't care if you've lost weight. | care

about your mental health and my transformatio
year old girl who thought about taking her own life frequently! She thought the world would be

better offwi t hout her, she had battled for years wi"

That' s a cel ebration, t hat s a resolution of

loss may not always be an unhealthy practice, but praising all wesghdespite knowing the
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reasons behind or even perhaps the eating disorders lurking that to me makes me sad. Weight

l oss isn't always good. #chooselifewarrior?”

Figure 4. February 23, 201@istant sideby-side photos of her while living with and eagin

disorder (left) and while in recovery from her eating disorder (right); Photograph by
@Anastasiaamour ; Il nstagr am, Il nc.; “This photo
gained weight- but the mental transformation has been profound. It's beearg gince | made

the decision to start recovering. In 2009, | hadn't had a period in over two years, | existed solely
on a few cans of Red Bull a week, abused laxatives & had crippling stomach cramps most of the
time. Coughing up blood was becoming complane- in my heart of hearts, | knew that was a

bad sign but the little voice in my head told me that I'd lose at least a few grams with every bit of
blood that | coughed out. My arms, legs and lower back had become a home to lanugo. | barely
slept. And @ing to the beach that day, | had such intense anxiety about being unable to weigh
myself for a few hours. | was miserable. | wanted to stop existing. But | didn't. | didn't stop
existing. | instead made the decision to recover... and although thoséefostvere hard (like,

really fucking hard), | tried. The decision to try sparked change, and profound understanding of
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myself. Now, standing here, as a woman who has accepted her flaws, conquered her demons and
made the decision to nourish every word, sraent and action from a place of delfe.... This

is what it feels like to truly live. And it changed everything. Grass is greener. Birds chirp in
beautiful harmony. My thoughts are unclouded and | can enjoy exercise (rather than punish
myself with it) and | can eat dessert without shame, guilt and fear. | can confidently reject people
and messages that serve only to bring me down and | can stand up for my worth, because | know
that I'm the only one who can define it. Are you truly living right now? if'gospending your

time hating your body, feeling crazy around food, obsessing over your flaws, suffering from an
eating disorder like | was or stuck in a cycle ofygodieting (I've been there too!)... this is a call

to arms. | want you to raise your gej and say it with me loud and clear: "I make the choice to
make seHlove my priority." The time has come to start loving your betearlessly,

authentically and without apology. Are you i

Figure 8. Febrwary 1, 2016Up-close photo of her hip with her bottoms pulled down, revealing
her underwear and stretchmarks; Photograph by @Anastasiaamour; Instagram, Inc.; | spent so

long lamenting these stretch marksewing them as hallmarks of failure, a sign thmt body
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had become bigger and thus | should be ashamed. | rubbed them with creams and potions and

tried to wish them away... Just think of all the better things | could've done with that time! These

days, | see them for what they anactories. | grewl got stronger. | matured. They're not ugly

or gtbeseyg're beautiful, badass Ilittle |[ightnin
Learn to love, nurture & cherish your body... 'flaws' and all! Get Inside Out here

http://ww.ara st asi aamour . com/ I nsideOut?”

Figure 8. January 28, 201@&Jp-close photo of her face turned away from the camera; post

workout, redasweatf hot ogr aph by @Anast asi aamboat ; l nsta
mind me, just chillin’ over here after some headdio looking like a beetroot with a human face!

| feel like there's this "Insthtness" perception, where we feel like we're meant to look sexy and
attractive while working out. And sure, sometimes we sometimes our workouts make us feel

like sexpos, and other times, whilst they're amazing... they leave us a big, red, sweaty mess.

AND THAT'S OKAY! You don't have to be perfectly poised in your LuLu Lemon pants

and Nike Air's hashtagging "#gymlife, can't wait to go home and have a green snicdtiae!

can be awesome (I love me some green smoothie$!but it's equally important not to shun the

impact of a workout just because it's not Instagram worthy.I've always been ashamed of how red
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| turn when | exercise. I'm pretty pale skinned (asgamusee) so it doesn't take me long to go

red, either. | saw this as a mark of shame but these days? It doesn't bother me! Nor does being
sweaty. | know that my workouts are no less 'moral’ or ‘good' if | do them in my man's old, hole
filled sports tshig vs. my expensive fitness gear. | know they're no less challenging whether I'm
Zumbaing like a maniac at home or sweating it out at the gymAnd | know that this photo

isn't necessarily the most attractive.... but I'm okay with that! And | wanirtimdeyou all that

it's okay if you're not 'attractive' during a workout. You do yfeel good, sweat it out, turn red,
move your body like a maniac. Move how it feels good to YOU, and don't let aesthetics hold you
back! #NFF #workout #fitness #exercidge#ilthy Get body positive and embrace-tmle with

my PROVEN guide that's helped 1000s of women already! Link in my bio, or get it here

http://www.anastasiaamour.com/InsideOut NOW SHIPPING WORLDWIIpE!

Figure50. January 23,201@®istant full body phto facing the camera, sitting on the floor in the
nude, with her legs bent to the side to cover her body; Photograph by @Anastasiaamour;

| nst agr Herglstdnd, a fegrless woman.A woman who has learned the true value of
myself- it comes from withm.A woman who has learned that those dimples on my thitiey

don't need to be photoshopped out. Nor do my wonky ears or the creases in my elbows or my big
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feet or the scar on my stomach. They're all part of my story.A woman who has learned that it's
passible to accept yourself, wholydespite what | always thought, what | always read, what |
always felt | knew to be true.The hardest part about loving yourself is loving ALL of yourself.
Not just the good hair days and the features that everyone coengdityou on but the features

that no one says a word about, the features that others have put you down for, the features that

you want to change. You don’t have to | ove you

'_‘
& :

Figure 9. October 2, 2019Mid-range phto in lingerie with her back to the camera, arms up

over her head; Photograph by @Anastasiaamour ;
despite its flaws... it's beautiful INCLUDING its flaws. The cellulite. The wobbly bits. The

uneven skin. The curgdn the "wrong" places. The stretch marks. Everything | used to tell

myself so passionately was bad and unlovable about my body... those are now part of the things

that | | ove about myself.
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Figure 2. May 18, 2016Mid-range photo in lingerie with héack to the camera, arms in up on
the side of her body; Photograph by @Anastasi
to myself.Around 2 years into my self love journey, | thought I'd mastered it. I'd stopped judging
other women, | was celetlinag their beauty and uniqueness and flaws... but myself? Not so

much.I still nitpicked at my hair. My skin. My fat. My bones. My wrinkles. My scars. And |

nitpicked at them, finishing them with "but it doesn't matter because | love myaslif that

was some sort of overrider that completely discounted the fact that I'd just punished myself to the
point of tears for not being like someone else.But I'm done with that. I'm done with comparisons
and judgements. | still celebrate the beauty and power ef atbmen, but now | celebrate my

own, too.A postvorkout picture like that would've brought me to tears 5 years ago with all the
flaws I'd pick at myself- thinking that | didn't work hard enough, | wasn't good enough, nothing

| ever did was enough.Butday? | see a strong, badass, powerful woman who has worked damn
hard to be here. My body isn't perfect but it keeps her healthy and strong and she nourishes it and
it THRIVES! And sure, | haven't got 'Madonna arms' but my god they're strong. And sure, my

booty jiggles and my cellulite makes itself known and I've got a little roll under where my sports
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bra sits... but | am good enough, right here and right now. Imperfections included. This is my
reminder to be nice to myself. Always. This is YOUR remindehé nice to yourself too. You

deserve your own kindness. Start your journey

Figure 3. April 13, 2016.Mid-range photo in a black crop top and pants, facing the camera but
looking away, with her arms up over her hedptograph by @Anastasiaamour; Instagram,

Il nc.; “Your b o-dtga\varg@ablenlocan (and willp anangealt’'s thanging every
second. Instead of using negative energy to talk about your body and comparing yourself to your
past/future selby looking back on yesterday's body with disdain and tomorrow's body with
"motivation”, start by working instead towards a healthier mindset that doesn't link yeur self

acceptanceandseffor t h wi th what your body | ooks 1|ike
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Figure 3. Februay 5, 2016 Distant full body shot of her sitting on a back drop with her legs
spread open, in a purple turtleneck and white shorts, with her hair and makeup done. She had a
red stain from menstrual blood on her shorts, and her vaginal hair is peekirgmthe sides

of her shorts; Photograph by @bloatedandalone4evr1993; Instagram, Inc.

Figure 5. October 19, 2018Jp-close overview of her sitting on the toilet with her underwear

down between her thighs; Photograph by @bloatedandalone4evr1993; imstagra
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Figure . September 19, 2018p close photo of her torso, showing slight underboob and her
belly button with a belly button ring. Her torso is covered in dark brown peach fuzz and longer
hair that presumably leads down to her vaginal areapBtaph by @bloatedandalone4evr1993;

Instagram, Inc.

Figure &¥. August 16, 2015Up-close photo of her legs spread open, in plaid shorts, with dried

period blood on her inner thighs; Photograph by @bloatedandalone4evr1993; Instagram, Inc.
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Figure B. January 30, 201@istant full body photo in the mirror, posing seductively in a red
onepiece body suit, with her arm bent up over her head to display her under arm hair. Her hair is
coloured and styles, and she is wearing heavy makeup; Photograph by

@blodedandalone4evr1993; Instagram, Inc.
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Figure 3. September 17, 20168lp-close photo of her face looking away from the camera, with a

blackhead removing nose strip; Photograph by @bloatedandalone4evr1993; Instagram, Inc.

Figure60. January 19, 201&Jp-close photo of her head facing the camera, with a facemask on

her nose; Photograph by @bloatedandalone4evr1993; Instagram, Inc.

247



Figure &. March 20, 2016Mid-Range photo of her back in the mirror with looking over her

shoulder, revealing her back aciéotograph by @bloatedandalone4evr1993; Instagram, Inc.

Figure . May 18, 2016Sideby-side midrange photos of her in lingerie. In the photo on the

left she is facing the camera, and in the photo on the right her body is turned to the side and her
head i s turned towards the camera; Photograph
nothing like a new set to make you feel good and boost your #confidence. (CHECK TAG FOR
SET INFORMATION) I've been having some really good #bodyimage days latelgdBipting

to this blonde look, not feeling compelled to hide my thighs in shorts, and | walked around a
good stretch of crowded central London in a tank top and didn't panic about people judging my
arms. | had a moment the other day when | said to Jambkat my stretch marks." For some
reason at that moment | realized how pronounced they'd become on my stomach. And in return
he said, "Look at mine." As if to say "So what? No big deal.” It didn't seem like much, but it
meant a lot to me. Even if | waivar my confidence for a moment he props me back up and
makes me feel perfect the way | am. He has never once been unkind or criticized my looks and

has shown me unconditional love throughout every rough patch I've ever had mentally or
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physically with mysdlSo shout out to all the things on display in this picture that I've disliked
about myself at one point or another. Hello stretch marks on my stomach, the cellulite on my
thighs, the scar on my right arm, mole on my neck, dark spots all over, and scWeVe

been together a long time, and we'll be together a while longer so | might as well learn to love
you. Life is too short and | will not spend it hating myself. #effyourbeautystandards
#honormycurves #bodypositivity #bodypositive #bopo #plussinectfatbabe #fatshion

#elomi #mentalhealth #mentaliliness #anxiety #inspiration #psblogger #plusmodelmag #bustle

#buzzfeed #buzzfeedhealth #celebratemysize”

Figure 8. January 13, 2016ideby-side upclose photos of her facing the camera in a white

bra with her arms over her head, revealing her green underarm hair; Photograph by
@thechristinecho; Instagram, Inc.; A #rebelliousselflove compliment for moi: Girl, I'm proud of
you! You have been listening to people give you shit for not shaving feastt$ix months now,

but you didn't bend to public pressure and societal expectations that women's bodies need to be
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hairless from head to toe. Oh no, you're letting your body exist in its natural form. Scandalous!
You've been walking around in tank topglashorts and you've ignored the dirty looks and rude
comments. It's your body, not their's and there's nothing wrong with you. You'll shave when you

want to, because iIit's your body and you make

Figure @l. January 31, 201®istant selfie in a mirror while looking into her phone, wearing

bl ack jeans and a red crop top; Phot ograph by
MISS ME? I've had quite a few people make comments on my decisioshave my head.

Most commentsre nice, but some are negative and sometimes it's not even a comment, but

rather THE look. It's like part horrified, part disgusted. Let's get something out of the way: | don't
need your approval when it comes to the decisions | make regarding my lagpearance.

When people say "Who told you/What made you do that?" my answer is "No one/Nothing. I'm a
grown woman who can make my own decisions and I like it." But honestly | more than like my
haircut. It makes me feel strong, defiant, and independent Wdwit. | like defying people's

ideals of what | should look like (*cough* family). | like challenging people's ideas of what
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constitutes beauty because there's not one standard or definition of what it is. It's entirely
subjective. And some people mdmnik | look ugly. Well done. Good for you There's hundreds
more people who will find me beautiful, but more importantly | find me beautiful. This haircut is
just one more thing that makes me feel #bodypositive. Do whatever makes you feel good and

givesyougood Vvi bes.

Figure &. September 11, 2018id-range photos wearing black lingerie. In the one on the left

she is standing anf facing the camera, while in the one on the right she is sitting with the side of
her body to the camera and her head lookwey her shoulder; Photograph by

@t hechristinecho; |l nstagr am, |l nc. ; ‘O "m not
I'm sure I'll get some mean comments on this picture but | don't really care. I'm good with me so

it doesn't matter if you arén#effyourbeautystandards #honormycurves #selfie #selca

#bodypostive #bodyl ove #plussize #plussizebl o
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Figure ®. November 27, 2019Mid-range photo of her facing the camera in the nude with her
arms and legs crossed to cover henh&thotograph by @thechristinecho; Instagram, Inc.; "l
always get asked, 'Where do you get your confidence?' | think people are well meaning, but it's
pretty insulting. Because what it means to me is, 'You, Mindy Kaling, have all the trappings of a
very maginalized person. You're not white, you're not skinny, you're a woman. Why on earth
would you feel like you're worth anything?" BARE BEAUTY: My body has been through a lot.

| used to intentionally harm it and not too long ago | accidentally harmedhy war accident.

But it's withstood all the pain and kept me here, scars and all, and trust me | have my fair share
of mental and physical ones. | sometimes get down that my right arm will never been 100%
mobile, but I I will never go back to the kind alEloathing | used to partake in. This is me,

bare and beautiful. Rolls and lumps. Flaws and perfections. I've come too far to ever think so
lowly of my body again. | am comfortable with my "flaws" and couldn't care less about sharing
them with the worldIf it helps show someone with a similar story or body that they also have

worth then I've done pretty well, I'd say. #effyourbeautystandards #honormycurves
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#thechristineproject #bodypositivity #bodylove #bodypositive #celebratemysize #nofilter

#plussize”

Figure &. August 20, 2015Sideby-side midrange photos of her in black lingerie facing the
camera(left) and with her back facing he camera while looking over her shoulder (right);
Photograph by @t hechri sti nec hgood Ibakedgoady Tha m,
thigh highs were not worth the struggle in the back though. #effyourbeautystandards
#honormycurves #bodypositive #bodylove #sideshave #undercut #curvy #curvygirl #plussize

#plussizeblogger #selfie #selca #fatshion #alternativecurves
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Figure . July 15,2016Mid-range photo of the side of her body sitting on a chair, wearing a

bikini, and looking away from the camera; Photograph by @glitterandlazers; Instagram, Inc.;
“What's the point of fl atlstaktheisasgall hdtass.tissmy Thi s
body. Saying it should look a certain way in photos just reinforces that there is an ideal body

type. That's there's an acceptable fat. Nope. Not playin along. | don't have time for that
shenanigans. Being perfect takes much time for way too little payback. People won't

remember how good I looked in photos, they'll remember how often | made them smile, or laugh
or held them when they cried. That's what | want to be remembered for. #inspiration #instalife

#bodypositie #f at ki ni ”
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Figure ®. April 3, 2016.Distant photo fully clothed, balancing on her hands while practicing

yoga,; Photograph by @glitterandlazers; Instagram, Inc.

Figure70. July 10.Distant full body shot, facing the camera in a bikini, with her tzggssed and
one hand on her hip and the other on her head; Photograph by @glitterandlazers; Instagram, Inc.;
“1f 1 waited until my body was perfect to |iwv

access perk. It's a right we're all entittedeceive. | have lose skin. | have cellulite. | have hips.
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| have thighs. | have brains. | have strength. But I'm not composed of positive and negatives.
Every attribute carries its strengths and weaknesses and | will not live trying to balance myself
on an undefined scorecard of worth. Because living isn't something you earn, it's something you
choose. The only one holding you back is you. Get. Out. Of. Your. Own. Way. The world is

waiting for you. #bodypositive #selflove #ins

Figure 71. June 2, 201@istant full body image of herself midin; Photograph by
@glitterandl azers; I nstagram, | nc. ; “There's
deep thought on today's run. See | was thinking about this academic study kreas super

geek) about how the brain cognitively reacts to people that are different. See a team of scientists
tracked brain functioning of people of various races when they were shown someone of an

opposite race. No matter how noacist a test subjeclaimed to be in the piesting survey,

when shown someone different than them the brain fired in the parts of the brain related to fear,
anger and disgust. However when the same participants were shown videos of these same people
talking about thingshiat were comfortable to them, immediately the brain positively reacted and

the activity in the negative brain quadrants lessened and in many cases ceased all together. So

here was my thought. It's easy to be different, it's harder to expose yourselt toaides you
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common. | don't mean we're all best as a faceless army of sameness. To me being common
means you have to open up and find those similarities between yourself and others. If you can do
that, you have a better chance of building lasting reldtipsswith others. So being unique is a
blessing, but finding a way to connect yourself to others is the true gift. #fitspo #running

#inspiration #plussize”

Figure72. April 24, 2016.Distant full body shot wearing a bikini, facing the camera with her
legs crossed and one arm on her hip and the other on her head; Photograph by @glitterandlazers;

Instagram, Inc.
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Figure73. June 26, 2019Vlid-range photo of hair legs; Photograph by @Rupikaur_; Instagram,

Il nc.; “hairful mo d e | : fyaufredinteyestad indeing & roodel foryhe r u p i

project and you are from Ontario or London, uk please email info@rupikaur.com. all colours
genders body types wanted. 'hairful’ is a new photo project i've taken up to document the growth
and nature of hair onuman bodies through photography. with a special focus on brown bodies.
as these bodies deal with a unique set of battles and face intersectional struggles that have been
kept virtually invisible and non existent within our contemporary mediam bushyrows to
knuckle hair to hair on the rest of the body and face. i look forward to presenting an honest truth
of the struggles one goes through to deal with western societal pressures + eurocentric beauty
standards of staying naked and 'neat'. how theyusufiow they come to define us. and how we
can move towards a much more positive and accepting view of the nature of our bodies. although

i won't be releasing this project online, i look forward to sharing bits and pieces of it here with

you fromtimeta i me. st ay

beauti ful and shinin
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Figure 4. November 26, 2014Jp-close photo of her legs, revealing her stretchmarks;
Photograph by @Rupi kaur _; Il nstagr am, Il nc.; *
stretch marks on my knees breatstighs hips are my connection to nature and i thank it for

all owing me to be a part of its art #l|l oveyour

Figure 5. March 25, 2015Distant midrange photo of her lying in bed with her back to the
camera. Her body is visible and she is wearimgatpants with a white shirt. On her sweatpants

there is visible stains from menstrual blood and her bed is also stained with menstrual blood;
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Photograph by @Rupi kaur _; l nstagr am, Il nc. ;
exact response my workas created to critique. you deleted a photo of a woman who is fully
covered and menstruating stating that it goes against community guidelines when your guidelines
outline that it is nothing but acceptable. the girl is fully clothed. the photo is rhisaat

attacking a certain group. nor is it spam. and because it does not break those guidelines i will
repost it again. i will not apologize for not feeding the ego and pride of misogynist society that
will have my body in an underwear but not be okay\& small leak. when your pages are filled
with countless photos/accounts where women (so many who are underage) are objectified.
pornified. and treated less than human. thank you. this image is a part of my photoseries project
for my visual rhetoric case. you can view the full series at rupikaur.com the photos were shot
by myself and @prabhkaurl (and no. the blood. is not real.) i bleed each month to help make
humankind a possibility. my womb is home to the divine. a source of life for our species.
whether i choose to create or not. but very few times it is seen that way. in older civilizations this
blood was considered holy. in some it still is. but a majority of people. societies. and
communities shun this natural process. some are more comfortélevpornification of

women. the sexualization of women. the violence and degradation of women than this. they
cannot be bothered to express their disgust about all that. but will be angered and bothered by
this. we menstruate and they see it as dittgnéion seeking. sick. a burden. as if this process is
less natural than breathing. as if it is not a bridge between this universe and the last. as if this

process is not | ove. |l abour. |life. selfless
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Figure ®. December 1, 2@. Up-close photo of her hip, revealing stretch marks; Photograph by
@Rupi kaur _; Il nstagr am, I nc.; “shot by: rupi Kk
| ook human and that we’re so soft yet rough a
about us how capable we are of feeling how unafraid we are of breaking and tend to our wounds

withgracee x cer pt from page 169 (milk and honey)”

Figure 77. April 15, 2016.Mid-range photo of girl laying down on bed, with her waist down to

her ankles faag away from the camera, and wearing period stained underwear; Photograph by
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@xxgirlflu; Instagram, Inc.; "When life gives you lemons, make @rupikaur_ inspired art. A

scene familiar to almost every woman. | think it's importamicionaliz our bodies. Biies can
sometimes be gross, but that doesn't make us disgusting. We're beautiful in our natural forms and
what ever other form we decide to chose."Thank you @artmoran For the submission!

#menstruation #cozy #tgi f"”

Figure B. January 5, 2016-our sideby-side upclose photos of a girl sitting on and standing

over a toilet covered in menstrual bl ood; Pho
prints! regram @drunk_jawer my rap floe still heavier than my menstrual floe doe. womb on

#fleek #menarchymatriarchy #carnage #ilovemyperiod #feminism #blood #moon #sharkweek
#menstrualart #menstruationnation #menstruation #stain #pov #rose @broadcity

#stormofthecentury between my thighs”
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Figure ®. December 16, 201%pc | ose phot o of ogmwusedtanpsnbéside e, ho
her head; Photograph by @xxgirl fl u; Il nstagram
Send in more #period pix, yall!

#selfie #tampon #menstruation #bl ood #commun
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Figure80. September 8, 201&lp-close photw f woman’ s | egs with pants
around her ankles, with menstrual stains on her underwear; Photograph by @xxgirlflu;

l nstagr am, | nc . ; -tdke your pantsaff ! Thankeymk i ng hot out
@plantsaremybestfriends and @amonkii for the ssfion! #selfcare #nopantsdanceparty

#cool off #|l emonade #iceicebaby #chillin #mens

Figure81 June 18,2013Jpc | ose photo of woman’s | egs with
ankles, and menstrual stains on her underwear; Photograph byr(fxxgistagram, Inc.;
“Thank you @annie_hayes_ 88 for the submission

#stained #surprise #|l eak #pretty #sexy #hotti
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Figure82 June 16,2018Jpc | ose phot o of wo nbooddsppingelayve wi t h
the right | eg; Photograph by @xxgirl fl u; | nst
hrs because of this picture so | am reporting it tehe. #censorme #menstrualblood #areyouscared

#love #pretty #bodypositive #legs #feetdfte #dr i p #|l eak #instagramsuc
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Figure83. July 10, 2016Up-c | ose phot o of the crotch of
blood stains and pubic hair coming out from the sides of the underwear; Photograph by

@menstraul.blood; Instagram, Inc.

Figure 84. May 29, 2016Up-close photo of a woman sitting down with her menstrual blood

stained shorts around her thighs; Photograph by @menstraul.blood; Instagram, Inc.
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Figure &. May 4, 2016 Up-close photo of two bloody used condoms; Photograph by

@menstaul.blood; Instagram, Inc.

Figure &. May 20, 2016Up-c | ose phot o of woman’s | ower body

thighs and bed sheets; Photograph by @menstraul.blood; Instagram, Inc.

Figure &. January 30, 201@&Jp-c | ose phot o ath menstruakbloodsunning gs w

down her legs; Photograph by @menstraul.blood; Instagram, Inc.
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Figure 88 November 3, 2015Mid-range black and whitghoto of her bodyPhotograph by

@t esshol liday; |l nstagr am, | n c odies d ldt tecemtly &ie ar d t
makes me sad. Unfortunately, I'm literally the ONLY visibly FAT plus size mainstream model.
Do | have a small face? Yes! Blame it on genetics But the rest of me is big, fat & all of that. |
don't have toned arms, stomach, butliyts thighs.. Far from #tmy body jiggles when | walk,
PROUDLY. In photos yes, things are smoothed, I'm under good lighting with a talented team
like this photoHowever | constantly post photos without all of that & at the end of the day I'm
still the shortest (5'5) & biggest (US 22) working plus size model doing the best | can. | have
always used my career as a way to bring awareness to the lack of divetsityriodeling

industry & in mainstream media. Our focus should be on seeing different races, body types &
genders when we flip through magazines or turn on our TV's instead of picking apart those who
are trying to make a difference. | know one day therebeilpeople of all sizes standing next to

me, changing the world. #effyourbeautystandardsy @c at her i nehar bour # mi
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Figure 89. Body Shaming; Photograph by @littleblackfox; 20 December 2015; Instagram, Inc.;
“lTittl ebl ackf oxestfrigar t $Ipdsted tlasgphoto on Tavijter dnd in under

24 hours it got 6,500 likes and 2,700 retweets and guess what? 75% of the mentions and retweets
were from males hating on my body. | made the caption "Confidence is sexy" and these were
some otthe comments (made from malesConfidence is sexy? So is cardio”, "Did you get

mauled by a tiger? Wtf happened to your stomach?", "Disgusting”, "Looking at this made me

want to throw up”, "No, this is not confidence this is ugly” and "Look, an obeam A@amily

member”. The funny thing is, even though they hated on my photos, they still retweeted them /
gave them attentiomve been using social media since | was 14, so I've learned to not let

negative, rude comments about me / my body get to me. @ut ixcannot believe that people
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can be that rude. And males wonder why woman need feminism so much....? Hating on someone
/ bringing people down because of their appearance makes you a shitty person, period. This is
what I've learnedpeople only hate oather people because those people have what this person
wants.. People who hate on people will disagree with this but when it comes down to it, it's the
truth. I'm not going to apologize for being confident. Last time | checked, confidence IS a good
thingand it IS sexy. It's sad that people get offended by a strong, confident woman who loves
herself. And; I'm so sorry that society has ruined your minds and outlook on beauty, making it so
you only think you can think a certain body type is consideredcattea | hate to break it to

you but we aren't photoshopped in real life (if you can't look in the mirror and realize that, you
have another thing coming). EVERY ONE OF US WOMAN (and men) have stretch marks,
cellulite and fat which are all NATURAL 'flavg'. If you think we're all photoshopped like the
woman in magazines that you drool over, you're sadly mistaken. We have flaws and we're all
hot. Deal with it.l want to ask one thing to the people who hate on me and my-btly does

my confidence offengiou? Is it really that scary that chubby girls are confident? Confidence is

for EVERYONE, not just runway models and gym
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Figure 90 Fab Fit Fun promotion; Photograph by @biggalyoga; 18 April 2016; Instagram Inc.
“Sponsored by @dodids inthis ddarable $pyimgd-abd-if Fun box | got! | loves
me some goodies! Totally stoked for the bath bombs in here, they smell sooooo good! There's
also this interesting mat strap that | tried out on one of my big mats. It slides easily on and feels
pretty good, even though it's pretty stretchy. Can't wait to try out all the other products as well. |
don't really have a green thumb so | hope that these herbs don't die on me hdhgba guys

would like to try out a box for yourself you can uke tode "YogalO' for 10% off your purchase

atwww.fabfitftun.com# f abf i t fun #fffpartner?”
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Figure 91 Personal Book Promotion; Photograph by @anastasiaamour; 13 November 2015;

I nstagram I nc; “YOUclGIS,i tl To Bt HEREt! Adainiknk i r
you all so much for your support in this, I'm crying and tingling and just a nervous ball of
excitement and terror. .. Il " m all over the pla

rea#insi deOut #Fearl essBodyConfidence”
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Eventbrite

SUN, MAY 22, 2016 AT 10:00 AM

Yoga for All Bodies with Big Gal
Yoga

Curvy Girl Lingerie, Campbell, CA

Figure 92 Yoga Classes; Photograph by @biggalyoga; 13 June 2016; Instagram IhcH e y
everyone, if you are in the the Bay Area, | will be teaching again at Curvy Girl Lingerie May

22nd! Happy to bring back the Yoga foll Bodies class! It doesn't matter what size, so come on
over to Curvy Girl Lingerie to practice some yoga! Check info for more info! Due to the limited
spaces, only 12 places are open so grab a spot! Check out the direct link in my description to sign

up'htt p:// goo. gl / Ar N3Bh"”
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Figure 93 EveryBody Yoga bundle sale; Photograph by @mynameisjessamyn; 3 February 2016;
InstagramIng. Hey ya’' |l |! |l " ve put my @codyapp Everyl
48 hours! Each day | interact with new Every Bodygd students who have grown their yoga

practice in ways they never expected. It is incredible to see how the transformational quality of

this program has made students across the globe expand their physical and emotional horizons.
This 60day series is alibout helping you establish a rewarding yoga practice so that you can
transfer your revealed confidence, commitment and inner strength to your life outside the mat!
With over 7 hours of instructional and class content, the purpose of this seriesljsytouieel
comfortable in your skin, no matter your size or age or life experience. Yoga is meant for
EVERYBODY, and | can tell you that the impact yoga has across all areas of your life is both
beauti ful and profound! dvert@G0OEveryBodgYoga f or you
studentsclick the link in my Instagram header for more info! Here's the link, @ravenhaired12:

codyapp.com/everybody Leggin@lineagewear Top@vonscher_active (PS HELLO | LOVE
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YOU to all my @codyapp students, and especially#mynameisnola+ @codyapp students.
The fact that | get to practice with you guys both online AND in real life is a true dream come
true. Plus, all of y'all are on that neat, tight, & fiery vinyasa game and it makes your yoga mama

SO EFFING PROUD AND HAPPYBGR Y OU! Keep it up, warriorsl!?”

Figure 94 Sponsorship for Flat Tummy Tea; Photograph by @biggalyoga; 2 November 2015;
Instagram,Ing. “ @f | att ummytea Sponsored Post Let me
can. This is just tea. You know what 182 It's leaf and/or flower water. | wouldn't consider

myself a tea snob, but I like to try different teas for taste or if it has a benificial properties. I'm
definitely into making myself feel better through digestive drinks. I'm only interested is if th

actually does something with "bloating”. Which | have no fucking clue what that really means.
Though | have drank tea to see if it would help with arthritis before. Which I'm still not really

sure, but it was damn good tea. This tea tastes good. Vety tea.The big issue with this tea is

mainly the name. "Flat" is the big trigger word that people assume it deals with weight loss. |
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will tell you now that you can drink this tea everyday and your weight loss probably won't be
affected. Again it's leaf ater. It's not a miracle drink. With anything, even yoga, there is no one
thing that will make you magically lose weight. Another issue is that there was no label of
ingredients of what is actually in the tea. | like to know what specifically is in myezzsise |

can be picky. | will give this tea a chance t

Figure 95 Flat Tummy Tea Sponsorship; Photograph by @mynameisjessa@gtober 2015;
Instagram, Ing.It should surprise no one that I've beanyl about drinking my @flattummytea
I'm so bad at sticking to "plans”. I've only ever been marginally successful at sticking to any
dietary regulationsif anything, trying a new "plan" just makes me end up at ook

slamming cheesecake milkshakes efeaster than | would've been otherwise. Even being the
laziest tea drinker in town, I'll tell you one thing: | am way more regular than | was before |

started drinking this stuff. Yes, regular. I'm talking about #2. If you feel weird talking about the
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otherthing we all do besides pee, it's probably time to skip over this post. But before you do, let
me remind you that literally everyone reading this post right now goes #2. So it's cool, no one
will tell on you. Anyway, that's a good thing, right? | mean,mmm has been heralding the

benefits of colonics for ages. However, my reaction to this increased regularity has been to drink
way more water than usuabhich reminds me that we're supposed to be drinking water to do the
job that this tea does. So maybegjust drink more water, | can give the detox tea game a rest?
HOWEVER, if I'm being completely honest, | do feel a lot less bloated than | did last week. This
is a god send because, while I've been practicing and teaching yoga more than | ever filave in m
life, I've actually ALSO consumed more fast food in the last three months than I did in the seven
months before it (#travelworklife, amiright?) Anyway, part of why | was down to give this tea a
try is because | feel a sticky saline layer on top of my giat makes me feel like a human

french fry. It has nothing to do with my fat bedystill love the way | feel in my skin. But | don't

like feeling like a french fry, so it's nice to get a little relief this week. Whatever, it's probably a
combo of tea+wvater + unspoken other factors. but it's definitely worth mentioning. Spofts bra

@f ul |l beautystyle This post sponsored by @fl at
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Figure 96. Fashion Lookbook; Photograph by @chooselifewarrior; 5 July 2016; Instagram,

Il nc.; “*LOOKBOOK LI VE NOW! So very excited to a
LOOKBOOK is now live on my channel. Link is in bio. I'm really proud of this video. Worked

hard to get it done. Ouitfits from left to rightSunday Brunch' 'Fleetwood Wimtédnner City

Boho' 'Summer Daze'. Check it out don't forget to like, subscribe and comment what outfit you

like the best! #lisakerrdesigns #chooselifewarrior #lookbook #ootd #plusootd #plussizefashion
#plussizestyle ALSO | HAVE A 15% OFF CODE FOR YAL FOR ANY LISA KERR

DESIGNS 'CLIFEWARRIOR' Go bananas | loved the items | received from Lisa, also there

will be a review up | ater this week regarding

Figure 97. Lipstick sponsorship; Photograph by @chooselifewarrior; 15 AugustiB8tgram,
Inc.;* L1 VE -I$&\We review and try on some of the #nyxsuedelipstick &

#nyxlingerieliquidlipstick By @nyxcosmetics @nyxcosmetics_australia and Savvy lipliners by
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@db_cosmetics. Not paid or sent product, genuine self brought reviews. CuvErdarmy
YouTube. My YouTube is linked in my bio, don't forget to like & subscribe. Any requests for
videos of any kind let me know losv. | love you all xoxo #chooselifewarrior #youtube #nyx

#nyxlingerie #nyxliquidsuede #nyxmattelipstic

Figure 98 Dear Scantily Diversity Photo Shoéthotography by @bodyposipandaluly 2016;
Instagram,Inc; “ Surrounded by megababedhalsucha@dear s c:
brilliant day strutting my stuff for this diversity shoot, and I'm honoured to have been part of
something celebrating so many kinds of women we rarely see being celebrateché@dihe

Transgender women (the glorious @stephaniaeffie), disabled women (the badass

@reallifepirate), women with alopecia (the wonderful @instabytess), and curvy anorexia

conquerors (yours truly ). As well as fabulous plus size bloggers @fullerfigureflust and
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@gracefvictory @makeupfairypro and @lottelouisewilliams and I'll be honest still need
more diversity than this, we need ALL sizes, ALL skin colours, ALL abilities, ALL ages, ALL
genders to be truly represented, we can always do betiewlit Curvy Kate created here gives
representation to so many women who've probably never seen themselves reflected in the

mai nstream fashion industry before, and that'

Figure 99 Addressing the use of Photosh&btotography by @latyposipandalO July 2016;

l nstagr am, Il nc. ; “Because i f you're gonna see
as hell gonna make sure you see this one too. Embracing my belly rolls, celebrating my softness.

| know the world wants me to valmeyself higher in one of these pictures, to worship what's

flattering' and be ashamed of what's not. Well | refuse to feel that shame. I'm worthy of self love

either way, and | choose to see the beauty in both. Same body, same underwear, same person
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undeneath- that's the only part that really matteisn wearing @dearscantilly by @curvykate

for #thenewsexy campaign”
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